Your  aovertismc  gets  more  buying  action  in  the 
multibillion  dollar  Chicago  market  when  it  appears 
in  the  Tribune.  More  than  to  any  other  medium, 
people  turn  to  the  newspaper  for  buying  ideas. 
And  in  Chicago  the  Tribune,  with  greatest  coverage 
and  reader  interest,  produces  greatest  sales. 

Manufacturers,  retailers  and  want  advertisers 
place  more  of  their  budgets  in  the  Tribune  than  in 
all  other  Chicogo  newspapers  combined.  During  the 
1 2  months  ended  June  30,  1 954,  they  placed  in 
the  Tribune  over  $58,000,000.00  in  advertising 
—  far  more  than  has  ever  been  placed  in  a  similor 


period  in  any  other  newspaper  in  the  world. 

Readers  of  the  Tribune  are  your  best — and  bask 
— Chicago  prospects.  They  ore  the  ones  whose 
buying  has  greatest  impact  at  retail  counters  and 
greatest  influence  with  retailers.  They  are  the  ones 
whose  preference  for  your  brand  results  in  greater 
sales  and  a  stronger  market  position. 

A  Tribune  representative  will  be  glad  to  discuss 
with  you  a  plan  that  will  help  you  build  a  consumer 
frartchise  for  your  brand  among  the  families  who 
read  the  Tribune.  Why  not  ask  him  to  coll  now 
while  the  matter  is  fresh  in  your  mind? 


UJ  O  C  D 


REASON  *2 


WATER-COOLED  CORE 
AND  CASTING  BOX 


Automatic,  adjustable  water  tern 


perature  controls  of  Core  and  Cast 


ing  Box  maintain  the  desired  degree 


of  temperature 


mechanism  enclosed  for  protection 


against  metal  spills  and  foreign 


matter 


PLAINFIELD,  NEW  JERSEY 


EXECUTIVE  AND  SALES  OFFICE  501  FIFTH  AVENUE,  NEW  YORK  17,  N  Y 


they  Buy  More  because  they  Have  More 


9  Santa  Ciaus  needs  a  lot  of  help  in  Indianapolis.  It’s 
easy  to  see  why.  The  average  income  per  family  in  this 
great  market  is  $6,593  .  .  .  25.7%  above  the  national 
average  .  .  .  The  highest  in  the  country  among  cities  of 
600,000  population  and  over.* 

Whatever  you’re  selling — toys,  clothes,  appliances, 
automobiles,  household  goods — you’ll  find  a  better,  more 
responsive  market  in  Indianapolis.  And,  you  get  these 
other  important  advantages  too: 


►  It’s  Big  .  .  .  over  600,000  population 


►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 


►  It’s  Easily  Reached  . . .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Star  and  The  News. 
Write  for  complete  market  data  today. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


*  Consumer  Income  Supplement,  1954,  Stenderd  Rate  &  Data  Service. 
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In  Dual  Cause 
For  People* s  Rights 
To  THE  Editor:  Thank  you 
for  the  excellent  editorials, 
“Generalities”  and  “Speak  Up” 
(Dec.  11). 

It  is  always  pood  to  see 
someone  like  yourself  take  up 
the  cudgel  for  American  busi¬ 
ness  enterpri.‘-es  where  state¬ 
ments  that  are  misleading  (in¬ 
tentional  or  not)  are  made. 

I  hope  the  “Speak  Up”  edi¬ 
torial  will  give  added  stimula¬ 
tion  to  the  need  for  communi¬ 
cation  between  employer  and 
employe.  We  have  been  working 
very  hard  on  this  subject  for 
a  number  of  years  but  par¬ 
ticularly  the  past  five.  Progress 
has  been  made  but  we  can 
never  get  too  much  emphasis 
or  help  in  getting  individual 
firms — whether  they  are  our 
members  or  not — to  do  a  better 
job  in  letting  their  employes 
know  the  economic  facts  of 
life. 

This  is  actually  a  corollary 
step  to  the  people’s  right  to 
know — a  program  with  which 
you,  of  course,  are  even  moie 
familiar. 

^  Harry  G.  Westerfield 

National  Association  of 
Manufacturers,  Ardmore,  Pa. 

Under  a  Spell? 

To  THE  Editor:  I  was 
alarmed  to  discover  (E&P  Dec. 
4,  “Tennessee  Judges  Allow 
Trial  Pictures”)  that  a  young 
photographer  had  been  assault¬ 
ed  while  on  the  trail  of  a  mur¬ 
der  through  court. 

It  is  rare  these  days,  I  dare 
say,  for  a  photographer  to  be 
assaulted.  It  is  even  more  rare, 
positively  unique,  even,  for  him 
to  find  a  trail  leading  through 
a  courtroom. 

The  headline  writer,  obvious¬ 
ly  unaccustomed  to  such  go¬ 
ings-on,  naively  believed  th'* 
writer  was  talking  about  a  tri"l. 
Or  perhaps  he  plucked  the  one 
mention  of  “trial”  from  the 
10  mentions  of  “trail.” 

Or  maybe  he  has  trouble 
spelling.  Thes  ar  trieing  days 
and  it  is  not  at  al  unusul  to 
ocasanelly  mispel  a  werd  or 
to  onder  the  circum-stanzas. 

Jerome  K.  Full 
Grand  Junction  (Colo.)  Daily 
Sentinel. 


Word  of  Appreciation 
For  Ground  Observers 
To  THE  Editor:  In  newspa¬ 
per  stories  about  the  holidays 
mention  is  usually  made  of 
those  who  remain  at  their  work 
providing  seiwice  for  others.  It 
would  be  a  nice  moral  and 
prestige  builder  if  the  news¬ 
papers  of  the  country  included 
the  men  and  women  of  the 
Ground  Observer  Corps  in  their 
stories  about  the  holidays.  These 
men  and  women  who  will  be 
giving  up  the  comfort  of  their 
homes  for  lonely  vigils  at  cold 
windswept  observation  posts 
will  not  be  paid  for  their 
trouble.  A  few  words  to  the 
effect  that  they  were  on  the 
job  will  be  praise  enough. 

For  help  with  stories  see 
your  state  or  local  Civil  Defense 
Director,  or  the  nearest  USAF 
Air  Defense  Filter  Center. 

George  F,  Mueden  Jr. 
Manhattan  Observation  Post, 
New  York  29,  N.  Y. 


•SLort 
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The  Rochester  (N.  Y.)  Times- 
Union  repoided:  “Averell  Har- 
riman.  New  York  state  gover¬ 
nor-elect,  said:  “For  a  number 
of  years  now  I  have  preferred 
to  say  competi-ti  eee  eetioti  ac 
w,  xcchnssnm  vsed  .  .  .!” 

• 

The  New  York  World-Tele¬ 
gram  and  Sun  repoiied  that 
Mr.  Harriman  will  appoint  a 
“commissioner  of  conversation 
at  $17,000.” 

• 

The  New  York  Herald  Trib¬ 
une  repoi-ted:  “The  owner  of 
the  fence  drove  it  back  onto  the 
road  and  removed  the  keys,  po¬ 
lice  said.” 

• 

Sports  report  in  the  Colum¬ 
bus  (Ga.)  Ledger:  “The  Butler 
boys  revenged  their  girls  loss 
by  drowning  the  Unadilla  boys, 
40-34.” 

• 

Warning  by  the  IF illsey 
County  News,  Raymondville, 
Tex. :  “The  silvered  palm 

fronts  on  parking  meters  do 
not  mean  that  it  doesn’t  take  a 
pickle  to  park.” 


FANCY  WORDS, 
FANCY  PRICES 

It’s  easy  to  recognize  an  efficient  job  of  news' 
writing. 

The  efficiently  written  story  packs  a  maximum 
of  interest  and  information  into  a  minimum  of 
lines — but  the  first  thing  that  hits  your  eye  when 
you  read  it  is  the  absence  of  gobbledegook 
phrases  and  fancy  words. 

Newsmen  stress  the  importance  of  efficiency 
in  news'writing  because  their  readers  don’t  have 
time  to  waste  on  the  unravelling  of  fancy  Ian' 
guage. 

Efficiency  is  important  in  the  food  business  too, 
because  most  people  don’t  have  money  to  waste 
on  fancy  prices. 

Last  year  about  two  out  of  three 
American  families  had  incomes  of  less 
than  5,000  a  year — and  they  spent 
at  least  25  per  cent  of  their  income 
on  food. 

People  who  give  the  grocer  a  quarter  out  of 
every  dollar  they  earn  want  a  maximum  of  food 
value  for  their  money.  We  do  our  best  to  see 
that  they  get  it  at  A  P  by  continually  striving 
to  keep  the  quality  up  and  the  prices  down. 

To  narrow  the  spread  between  wholesale  and 
retail  prices,  we  have  constantly  sought  new  and 
more  efficient  ways  of  doing  our  job  as  food 
merchants. 

This  is  the  formula  we  have  been  using  since 
1859  to  take  the  fanciness  out  of  food  prices  and 
to  give  people  more  good  food  for  their  money. 


FOOD  STORES 


Vol.  87,  No.  53,  December  25,  1954.  EMitor  &  Publisher,  TTie  Fourth  Estate  is 
published  every  Saturday  with  an  additional  Issue  in  February  by  the  Editor  A 
Publisher  Co..  Inc.,  1475  Broadway.  Times  Tower,  Times  Square,  Now  York  8(, 
N.  Y.  Reentered  as  Second  Class  Matter  at  the  Post  Office  at  New  York,  N.  Y., 
under  the  act  of  March  3,  1879.  Annual  subscription  $6.60  in  United  States  and 
possessions,  and  in  Canada.  All  other  countries,  $10.00.  Printed  by  Seott  Printinf 
Co.,  Jersey  City  7,  N.  J. 


EDITOR  SC  PUBLISHER  for  December  25,  1954 


I 

\ 


Niagara  Falls  Gazette 

I  The  Newest  Member  of  the 

Ms  Gannett  Group 


In  the  century  that  the  Gazette  has  been 
published  at  Niagara  Falls  the  community 
has  grown  from  a  village  devoted  mainly  to 
serving  tourists  attracted  to  the  Falls  to  a 
busy  manufacturing  center  producing  more 
electro-chemical  and  electro-metallurgical 
products  than  any  city  in  the  nation. 


Honeymoons  are  only  a  By-Product 

it’s  INDUSTRY 

THAT  MAKES  NIAGARA  FALLS 
AN  IMPORTANT  MARKET 


The  great  hydro-electric  power  development  at  Niagara  Falls 
makes  it  the  ideal  location  for  specialized  manufacturing  re¬ 
quiring  large  amounts  of  Electricity. 

With  the  expansion  of  power  producing  facilities  the  com¬ 
munity  will  grow  to  even  larger  industrial  capacity. 

INDUSTRY  USES  250  MILLION  KWH  OF 
ELECTRICITY  EACH  MONTH 


More  Than  36,000  Industrial  Workers  Earn  Over  $3,000,000  Per  Week  And  The  City- 
Wide  Average  Production  Wage  of  $84.24  Is  One  Of  The  Highest  In  the  United  States. 


PURCHASING  POWER  IS  A  PRINCIPAL  PRODUCT 

24  Out  Of  25  Families  In  NIAGARA  FALLS  Read  The 

Niagara  Falls  Gazette 

MEMBER:  THE  GANNETT  GROUP 


Ntitlonal  Representative:  J.  P.  McKinney  &  Son,  Inc. 


15  newspapers  in  1 
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SpteM  Rtpfttntativt  WARO-CRIFFITH  CO„  INC. 


“I’m  sorry  but 
I  just  couldn't 
give  you 
everything 
you  had  on 
your  list! 


HERE’S  an  IDEA  for  that  man  up  North  who  wanted 
a  Buyer  for  his  printing  equipment  and  that  Feller  out 
West  that  wanted  a  New  Job: 

Busy  Yourselves  and  Contact 
EDITOR  &  PUBLISHER’S 
CLASSIFIED  DEPARTMENT  .  .  . 

THEY  can  help  you  more  with  those  Problems  than 
I  can  .  .  .” 

MERRY  CHRISTMAS 
Everyone 
and 

Happinets  and  Health  to 
All  for  the  New  Year. 

SANTA  CLAUS. 
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Year-End  Audit 

Around  Christmas,  the  Cincinnati  Post  usually  helps  a  child 
have  a  happier  holiday.  This  year  the  custom  had  a  sur> 
prising  switch.  A  joker  sent  a  372-pound  sea  turtle,  collect, 
from  Key  West,  Fla.,  to  the  Press  Club  Cafe  in  Covington, 
Ky.,  across  the  Ohio  River  from  Cincinnati.  The  cafe  owners 
paid  $118  freight  and  decided  to  make  turtle  soup  for 
Christmas.  Carl  Saunders,  Kentucky  Post  editor,  and  his 
staff  saved  the  turtle,  named  Rachael,  for  the  Cincinnati  Zoo 
and  perhaps  100  future  merry  Christmases  by  getting  a  food 
company  to  denote  400  pounds  of  other  turtle  meat  for  the 
cafe’s  Christmas  soup.  When  interviewed,  Rachael  came  out 
of  her  shell  to  give  credit  to  her  Kentucky  Post  friends  who 
thought  enough  of  her  to  “talk  turtle.” 

— The  family  of  Murray  Davis,  Neto  York  World-Telegram  and 
Sun  reporter,  became  alarmed  about  pre-Christmas  burglaries  ia 
the  neighborhood.  Late  at  night,  while  not  a  creature  was  stir^ 
ring,  not  even  a  mouse,  Murray  ventured  into  the  room  of  hit 
daughter,  Angela,  16,  to  raise  a  window.  His  foot  tripped  over  a 
box  on  the  floor,  his  left  shoulder  struck  a  misplac^  bedpost 
which  loomed  up  next  in  Angela’s  obstacle  course  for  burglars. 
Then  his  six  feet  three,  220  pounds  ricocheted  off  the  wing  of  a 
big  armchair  and  he  found  himself  unexpectedly  occupied  in 
making  a  one-point  landing  on  a  radiator — with  his  chin.  Bruised 
and  bleeding.  Daddy  Davis  picked  himself  up,  muttered  about 
burglar  boobytraps,  bent  over  and  kissed  his  darling  daughter. 

— Carl  Sandburg,  Lincoln  biographer,  poet  and  ex-reporter,  told  me 
at  the  Civil  War  Round  Table,  where  he  spoke:  "I  read  Editor  & 
Publisher  and  I  don’t  know  where  else  you  get  a  better  picture  of 
the  competitive  system  of  America."  Another  speaker,  Daniel 
O'Flaherty,  author  of  "General  Jo  Shelby"  (University  of  North 
Carolina  Press),  at  the  age  of  16  was  a  reporter  for  the  Richmond 
Times-Dispatch.  .  .  .  The  reader's  right,  decided  the  Washington  Daily 
News  when  one  suggested  "Kidney's  Stew"  as  a  new  title  for  the 
'Yiews  on  the  News"  column  by  Scripps-Howard  staff  writer  Dan 
Kidney.  .  .  .  New  York  Mayor  Wagner  and  staff  are  ensconced  on  the 
sixth  floor  of  the  famous  old  New  York  World  Building,  63  Park  Row, 
temporarily  while  City  Hall  is  undergoing  repairs.  The  great  domed 
structure  built  by  Joseph  Pulitxer  is  doomed  to  demolition  about  March 
15.  .  .  .  For  awhile  it  looked  as  if  the  Canton  (Ohio)  Repository  would 
lose  the  distinction  of  being  the  only  newspaper  with  the  name  of  Re¬ 
pository.  A  former  newspaperboy  of  the  paper,  Paul  Rimmeir,  now  presi¬ 
dent  of  the  Sea  View  Awning  Co.,  Miami,  called  his  employe  paper  the 
Sea  View  Repository  for  one  issue,  but  employes  selected  a  new  name 
in  a  contest. 

★  ★  ★ 

Newspaper  Daffynitions 

HEADLINE) — Lines  of  age  on  one’s  head. 

SACRED  COW — One  which  gives  cream  instead  of  milk. 

CUB — A  small  bear. 

COLUMN — Concrete  blocks  supporting  a  building. 

SPORTS  WRITER — A  writer  who  wears  loud  clothes. 

EXTRA — That  which  is  left  after  everything  else  is  gone. 

MAKEUP — Crease  paint  applied  to  a  lady’s  mug  to  hide  her 
age. 

DUMMY — Anyone  in  the  newspaper  business. 

MUC  SHOT — The  face  of  one  on  the  morning  after. 

YELLOW  SHEET — A  sheet  that  is  a  coward. 

SUBHEAD — ^Term  used  to  describe  the  lower  head  of  a  two- 
headed  cow. 

EDITOR-IN-CHIEF — An  editor  who  has  been  made  honorary 
chief  of  an  Indian  tribe. 

RADIO — A  dirty  word. 

TELEVISION— (*0^. 

ADVERTISER — A  bookkeeper. 

STRINGER — Term  used  to  describe  an  executioner. 

— Leslie  G.  Kennon 

Springfield,  Mo. 
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What  makes  a  newspaper  great? 


Who  is  Santa 
Anonymous? 
Even  the  North 
Pole’s  No.  1 
citizen,  Santa 
Claus  himself, 
doesn’t  know  the  identity  of  the  up¬ 
start  Kris  Kringle  who  for  the  sixth 
season  has  been  lending  a  hand  on 
the  Upper  Midwest  gift  route.  Last 
Christmas  this  lovable  interloper 
called  “Santa  Anonymous’’  deliv¬ 
ered  nearly  11,000  gifts  from  nearly 
11,000  donors  to  nearly  11,000  kids 
throughout  this  great  region.  And 
the  real  St.  Nick  can  count  on  hav¬ 
ing  even  more  anonymous  assistance 
this  year! 

Santa  Anonymous  was  bom  in  the 
brain  of  a  Minneapolis  Star  and 
Tribune  reader  who  got  tired  of 
exchanging  foolish  “gag”  presents 
with  co-workers  at  office  Christmas 
parties.  Why  not,  reasoned  this  un¬ 
sung  genius,  give  worthwhile  gifts 
that  children  would  enjoy;  gifts  that 
could  be  collected  after  the  party 


and  distributed  to  needy  youngsters? 
The  idea  was  present^  to  George 
Giim,  Minneapolis  Tribune  column¬ 
ist ..  .  the  Upper  Midwest  equiva¬ 
lent  of  delivering  a  snowflake  to  a 
whirlwind.  George  Grim  wrote.  Santa 
Anonymous  was  in  business. 

From  the  very  start  the  complete 
anonymity  of  Santa  Anonymous 
charmed  the  populace.  Last  year  178 
different  groups  contribute  thou¬ 
sands  of  packages  tagged  as  simply 
as  “To  a  girl  baby,”  or  “For  a  boy 
of  6.”  Industrial  and  office  workers, 
members  of  PTA’s,  lodges,  unions, 
clubs,  scout  troops,  fraternities, 
sororities  and  hundreds  of  individ¬ 
uals  found  irresistible  novelty  in 
being  the  unnamed  donor  of  a  mys¬ 
tery  gift  to  an  unknown  child. 

Grim  cadges  space  in  the  news¬ 
paper  office  for  a  Santa  Anonymous 
warehouse  and  forwarding  depot. 
Truck  drivers,  telephone  operators 
and  other  employees  freely  give 
their  time  to  collect  and  distribute 
presents.  Nobody  gets  any  credit. 


nobody  wants  any  .  .  .  least  of  all 
George  Grim,  the  Minneapolis  Trib¬ 
une  “I  Like  It  Here”  columnist 
whose  enthusiasms  for  Upper  Mid¬ 
west  people,  projects  and  achieve¬ 
ments  are  contagious  enough  to 
infect  residents  of  a  224-coimty  area. 

And  once  again,  the  two  best- 
read,  best-liked,  most-respected 
newspapers  in  the  Upper  Midwest 
are  playing  their  part  in  bringing 
good  ideas  and  good  people  together 
.  .  .  and  they  now  present  the  Santa 
Anonymous  Story  in  this  space  so 
that  other  people  may  know  it  and 
see  it  work  in  their  own  communities 
next  Christmas. 

Minneapolis 
Star  a/t  ^/Tribune 


IVINING 


MORNING  A  SUNDAY 


620,000  SUNDAY-485.000  DAILY 

JOHN  COWLES,  A-mUchI 
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AQ  campaign  in 
one  newspaper 
builds  national  prestige 
and  recognition 


Company  recognition  and  prestige  are  vital  sales  factors  in  every 
business.  Security  Mutual  Life  Insurance  Co.  of  Binghamton,  N.  Y, 
set  out  to  build  them  last  January  in  a  series  of  full-page  advertisements 
in  The  New  York  Times  Magazine. 

The  New  York  Times  carried  this  campaign  exclusively,  says 
Advertising  Manager  Len  Watson,  because: 

“The  Times  national  circulation  almost  exactly  matched  our 
territorial  setup,  and  New  York  Times  readers  are  in  those  brackets 
of  income  and  education  that  make  them  ideal  prospects.” 

The  ads  appeared  every  third  Sunday  through  June.  At  the  bottom 
of  each  ad,  in  small  type,  readers  were  offered  reprints  of  the 
striking  drawings  by  David  Stone  Martin  which  dominated  the  ads. 

New  York  Times  readers  responded  to  this  offer  by  the  thousands, 
week  after  week.  Replies  came,  Mr.  Watson  points  out,  “from  people 
of  standing  and  taste,  men  in  public  life,  doctors  and  other 
professional  people.” 

Across  the  country,  too,  the  company’s  agents  reported  public 
reaction,  said  the  ads  provided  important  stepping  stones  in 
their  contacts  with  prospective  buyers  of  insurance. 

President  Frederick  D.  Russell  reveals  that  “nearly  everywhere 
we  have  traveled,  my  associates  and  I  have  received  comments 
from  important  people  in  the  business  world  about  our 
advertising  in  The  New  York  Times.  We  couldn’t  ask  for  more.” 

Simw 

“All  the  News  That's  Fit  to  Print" 

For  35  years  first  in  advertising  in  the  world’s  first  market 
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THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Publishers  Welcome  1955 
With  Optimism,  Enthusiasm 

Flynn  of  N.  Y.  News  Has  a  Hunch 
Of  an  Upturn  from  Tight  Going 


In  a  Christmas  message  to 
employes,  F.  M.  Flynn,  presi¬ 
dent  and  general  manager  of 
the  New  York  Newn,  extended 
good  wishes  for  1955  with  con¬ 
fidence  and  enthusiasm.  Then 
he  added: 

“The  coming  year  looks  good 
to  me — possibly  not  great,  but 
good. 

“I’ve  a  hunch  that  we  may 
see  an  upturn  from  the  tight 
going  of  the  past  few  years.” 

Do  other  leaders  in  the  news¬ 
paper  business  view  the  New 
Year  as  optimistically  as  the 
New  Y'orker?  Generally  speak¬ 
ing  they  do,  as  evidenced  in 
these  replies  received  by  Edi¬ 
tor  &  Publisher  in  a  quick 
sampling  of  opinion  near  press 
time: 

Outlook  Excellent 

Clarence  B.  Hanson  Jr., 
publisher  of  the  Birmingham 
(Ala.)  News — 

“We  believe  that  the  outlook 
for  newspapers — as  for  most 
other  businesses — in  1955  is  ex¬ 
cellent.  Naturally,  this  esti¬ 
mate  is  qualified  by  the  state¬ 
ment  that  with  the  outlook  for 
gross  volume  being  good,  out¬ 
look  for  satisfactoiy  net  is  con¬ 
tingent  on  no  undue  increases 
in  labor  and  other  costs,  be¬ 
cause  we  do  not  feel  that  most 
newspapers  can  increase  ma¬ 
terially,  if  at  all,  advertising 
rates. 

“We  feel  that  circulation 
must  be  increased  in  at  least 
as  great  a  ratio  as  population 
increases,  and  this  must  be 
achieved  at  any  reasonable  cost, 
and  if  it  is  achieved,  advertis¬ 
ing  will  follow.” 

Competitive  Spirit  Keener 

Palmer  Hoyt,  editor  and 
publisher  of  the  Denver  (Colo.) 
Post — 

“Fortunately  for  them  and 
for  the  country  and  the  free 
I  world,  American  newspapers 
1  did  not  let  themselves  be  mis¬ 
led  by  those  who  last  year  held 
forefingers  aloft  in  dire  proph¬ 
ecy  of  an  economic  depression. 


“Whether  these  doleful 
prophets  were  politically  in¬ 
spired,  or  outright  enemies  of 
the  republic,  or  merely  mis¬ 
guided  persons,  the  shining 
fact  is  that  all  of  them  were 
overruled  by  the  sheer  force  of 
economic  progress. 

“The  year  1954  has  gone  on 
the  record  as  the  second  best 
business  year  in  the  nation’s 
history,  and  it  was  a  peacetime 
year  at  that. 

“The  important  change  that 
1954  brought  was  the  transition 
from  a  seller’s  to  a  buyer’s 
market  for  goods  and  services. 
With  that  change  came  the 
return  of  the  great  American 
institution  of  salesmanship  and 
selling. 

“Newspapers  that  rolled  up 
their  sleeves  and  joined  the 
competitive  movement  of  im¬ 
proving  the  product,  demon¬ 


strating  its  superiority,  and 
selling  it  to  the  readers  and  the 
space-buyers  came  out  ahead  in 
1954. 

“There  are  no  reasons  for  us 
to  believe  that  1955  need  be 
any  less  productive,  or  any  less 
prosperous,  than  1954.  And 
there  is  every  indication  that 
the  competitive  spirit  between 
and  among  businesses  and  in¬ 
dustries  will  become  keener. 

“Of  all  the  media,  old  or  new, 
newspapers  remain  unchal¬ 
lenged  as  the  basic,  depended- 
upon  means  of  keeping  the  pub¬ 
lic  informed. 

‘“rhe  individual  newspaper 
that  does  its  best  to  fulfill  that 
responsibility,  and  which  ag¬ 
gressively  sells  the  public  on 
its  ability  to  fulfill  it,  can  look 
to  1955  as  an  opportunity.” 

.4  Little  More  Reassured 

Edward  H.  Butler,  editor 
and  publisher  of  the  Buffalo 
(N.  Y.)  Evening  News — 

“Advertising  wise,  1953  was 
the  best  year  the  Buffalo  Eve¬ 


ning  News  has  ever  had.  We 
had  a  total  linage  of  27,500,000 
and  national  advertising  was 
pretty  close  to  the  top  figure 
which  we  reached  in  1929.  We 
anticipated  that  in  1954  it 
would  be  most  difficult  to  reach 
the  1953  level  of  advertising  in 
the  various  classifications.  .4s 
it  has  developed,  it  is  expected 
that  our  linage  for  1954  will 
run  approximately  2%  less  than 
1953.  National  linage  was 
showing  gains  over  1953  up 
until  June.  From  June  on  there 
have  been  sizable  monthly 
losses  but  we  expect  to  end  up 
the  year  about  6%  behind  in 
the  national  field. 

“Our  circulation  in  Buffalo 
has  shown  a  steady  increase 
during  1954  and  our  outlook 
for  1955  is  favorable.  We  have 
found  that  circulation  in  the 
city  and  retail  trading  zone 
continues  to  grow,  while  there 
are  losses  in  the  outlying  dis¬ 
tricts.  We  know  that  with  the 
medium  of  television  it  is  nec¬ 
essary  to  try  to  get  papers  to 
the  readers  at  the  earliest  pos¬ 
sible  time  without,  however, 
losing  sight  of  the  fact  that 
late  news  is  all-important  to 
the  success  of  an  evening  pa¬ 
per. 

Local  Business  on  Upturn 

“It  is  my  opinion  that  if 
newspapers  are  to  remain 
strong  they  must  be  constantly 
aware  of  the  service  they  ren¬ 
der  to  the  readers,  as  well  as 
the  service  they  render  to  ad¬ 
vertisers.  1955  should  be  a 
good  year;  perhaps  slightly  bet¬ 
ter  than  1954.  locally,  Buffalo 
business  seems  to  be  on  the  up¬ 
turn  which  I  think  is  a  good 
sign.  'This  enables  one  to  be  a 
little  more  reassured  in  the  out¬ 
look  for  1955. 

“For  a  newspaper  to  remain 
strong  in  advertising,  an  in¬ 
telligent,  constant  selling  effort 
will  be  necessary.  Advertisers 
should  be  effectively  sold  on  the 
value  and  strength  of  the  news¬ 
paper  as  a  medium.  By  main¬ 
taining  a  well-rounded  paper 
and  constantly  reviewing  the 
desires  of  the  readers,  a  growth 
in  readership  should  result. 
The  circulation  department  ha.s 
a  job  to  do,  however,  as  pro¬ 
curing  additional  readership  is 
not  purely  automatic.  By  con¬ 
tinually  exploring  means  of 
improving  The  News,  1  feel 
that  our  readership  will  grow 
(Continued  on  page  3'7) 
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The  Immortal  Stor^ 

(As  related  by  St.  Luke  in  the  King  Janies’  version  of 
The  Holy  Bible) 

And  it  came  to  pass  in  those  days,  that  there  went  out  a  decree  from 
Caesar  Augustus,  that  all  the  world  should  be  taxed. 

(And  this  taxing  was  first  made  when  Cyrenius  was  governor  of  Syria.) 
And  all  went  to  be  taxed,  every  one  into  his  own  city. 

And  Joseph  also  went  up  from  Galilee,  out  of  the  city  of  Nazareth,  into 
Judaea,  unto  the  city  of  David,  which  is  called  Bethlehem;  (because  he 
was  of  the  house  and  lineage  of  David:) 

To  be  taxed  with  Mary  his  espoused  wife,  being  great  with  child. 

And  so  it  was,  that,  while  they  were  there,  the  days  were  accomplished 
that  she  should  be  delivered. 

And  she  brought  forth  her  firstborn  son,  and  wrapped  him  in  swaddling 
clothes,  and  laid  him  in  a  manger;  because  there  was  no  room  for  them 
in  the  inn. 

And  there  were  in  the  same  country  shepherds  abiding  in  the  field, 
keeping  watch  over  their  flock  by  night. 

And,  lo,  the  angel  of  the  Lord  came  upon  them,  and  the  glory  of  the 
Lord  shone  round  about  them:  and  they  were  sore  afraid. 

And  the  angel  said  unto  them.  Fear  not:  for,  behold,  I  bring  you  good 
tidings  of  great  joy,  which  shall  be  to  all  people. 

For  unto  you  is  born  this  day  in  the  city  of  David  a  Saviour,  which 
is  Christ  the  Lord. 

And  this  shall  be  a  sign  unto  you;  Ye  shall  find  the  babe  wrapped  in 
swaddling  clothes,  lying  in  a  manger. 

And  suddenly  there  was  with  the  angel  a  multitude  of  the  heavenly  host 
praising  God,  and  saying. 

Glory  to  God  in  the  highest,  and  on  earth  peace,  good  will  toward 
men. 

editor  8C  publisher  for  December  25,  1954 


Representatives  Say 

’55  Linage  Depends 


On  Unified 

Newspaper  representatives 
look  to  1955  as  a  year  of  oppor¬ 
tunity  for  developing  advertis¬ 
ing  linage  for  the  medium,  pro¬ 
vided  all  hands  go  to  work  as 
one  big  sales  force.  Some 
opinions  expressed  in  reply  to 
an  E  &  P  query: 

Reasons  for  Optimism 

Herbert  W.  Beyea,  general 
manager,  Hearst  Advertising 
Service — “I  am  very  optimistic 
as  to  the  potentialities  for 
newspaper  advertising  in  1955. 

“Looking  ahead  I  am  con¬ 
vinced  that  the  recent  stock 
market  boom  indicates  im¬ 
proved  trade  volume  in  1955 
and  growing  evidence  that  ex¬ 
pected  depression  has  flattened 
out. 

“Keen  sales  competition  and 
a  tough  fight  for  markets  is 
already  evidenced  in  most  lines. 

“The  true  value  of  different 
types  of  media  will  now  be 
exposed.  Newspapers  have  al¬ 
ways  been  a  ‘selling’  medium 
and  will  again  excel  all  other 
media  when  sales  becomes  es¬ 
sential. 

“The  entertainment  of  tele¬ 
vision  or  the  ‘reminder*  value 
of  other  media  cannot  stack  up 
with  newspapers  when  it  comes 
to  selling  merchandise. 

“Performance  of  GimbeTs, 
Macy’s,  and  other  retailers 
throughout  the  country  is  con¬ 
crete  evidence  of  newspaper 
superiority. 

“I  am  confident  that  1955  will 
be  a  banner  year  for  newspa¬ 
per  advertising.  Promotion  of 
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Sales  Push 

color  both  R.O.P.  and  Comics 
will  open  new  fields. 

“If  newspapers  will  sell  more 
as  a  unit  against  other  types 
of  media,  millions  of  new  ad¬ 
vertising  dollars  will  become 
available  as  the  manufacturers’ 
fight  for  markets  becomes  more 
intensive.” 

Indispensable  Medium 
Herbert  W.  Moloney,  presi¬ 
de  n  t,  Moloney,  Regan  & 
Schmitt — “The  record  indicates 
that  1955  will  be  a  good  year 
for  business.  Obviously,  it  will 
be  a  good  year  for  advertising. 
It  could  be  a  good  year  for 
newspaper  general  advertising 
because,  with  due  respect  to 
other  media,  the  newspaper  is 
the  only  medium  which  is  in¬ 
dispensable  to  the  people. 

“With  magazines,  it  is  impos¬ 
sible  to  reach  all  the  families. 

“The  latest  TV  figure  on  an 
estimated  basis  is  30  million 
sets  against  46,500,000  homes. 

“The  people  of  America, 
e%’ery  day,  buy  54  million  news¬ 
papers,  for  which  they  pay  $3,- 
500,000,  per  day. 

“How  good  1955  newspaper 
general  advertising  will  be  de¬ 
pends  entirely  upon  thf  com¬ 
bined  sales  forces  represented 
by  the  newspaper  groups,  such 
as  the  Bureau  of  Advertising, 
the  AANR,  N.4EA  and 
NNPMA. 

“On  the  subject  of  color,  the 
trend  in  merchandising  is  all  to 
color,  and  the  trend  in  adver¬ 
tising  is  the  same  way. 

“Color  today  is  available  in 
560  newspapers,  reaching  36,- 
281,041,  or  76.3  percent  of  the 
families  in  the  United  States. 

“A  full  page  in  black  and 
one  color  in  that  group  costs 
only  $356,097,  which  when  in¬ 
terpreted  in  terms  of  cost  per 
family  reached  is  but  1  cent. 

Strong  Trend  to  Color 
“An  advertiser  can  run  a 
1000  line,  black  and  one  color 
advertisement,  13  times,  in  529 
newspapers,  reaching  32,578,400 
families,  at  a  total  cost  of  $2,- 
034,331,  and  on  the  basis  of 
cost  per  family  reached,  this  is 
only  6c  for  13  insertions. 

“1954  showed  a  substantial 
increase  in  newspaper  ROP 
color  advertising,  and  I  believe 
the  trend  in  newspaper  color 
advertising  is  so  strong  that 
a  further  increase  of  perhaps 


as  much  as  50  percent  is  pos¬ 
sible. 

“Because  the  basic  function 
of  newspapers  is  to  inform,  not 
only  about  local,  national  and 
international  affairs,  but  about 
products,  the  newspaper  reader 
welcomes  advertising.  Newspa¬ 
per  advertising  costs  are  sound. 
In  newspapers,  the  product  is 
the  ‘star.’ 

“For  these  reasons,  I  remain 
extremely  confident  that  adver¬ 
tisers  more  and  more  will 
realize  that  the  value  of  news¬ 
paper  advertising  is  so  great, 
they  will  consistently  increase 
the  percentage  of  the  advertis¬ 
ing  dollar  which  they  spend  in 
newspapers. 

“Surely,  the  facts  are  clear 
enough  to  justify  the  statement 
that  if  advertisers  will  increase 
their  newspaper  advertising, 
they  will  enjoy  increased  sales 
and  better  sales  will  be  secured 
at  a  lower  advertising  cost.  A 
long  time  ago  someone  made 
the  statement.  ‘Newspapers  are 
the  priceless  ingredient  of  the 
American  businessman.’  That 
statement,  in  my  judgment, 
was,  and  is,  100%  correct.” 

Combined  Sales  Force 

Fra.ncis  P.  Me  Fadden, 
president,  George  A.  McDevitt 
Co. — “The  leading  economists 
seem  to  be  in  agreement  that 
1955  will  be  a  good  year  for 
advertising  appropriations.  We 
are  inclined  to  agree  that  it 
should  at  least  equal  1954.  How¬ 
ever,  a  forecast  of  the  total  ex¬ 
penditure  in  all  media  for  1955 
does  not  necessarily  apply  to 
newspapers  nor  more  specifi¬ 
cally  does  it  apply  to  expendi¬ 
tures  in  newspapers  exclusive 
of  newspaper  Supplements. 

“1954  losses  in  the  general 
classification  were  due  to  an 
extremely  high  mortality  of 
running  business.  There  was 
substantial  new  business  at¬ 
tracted  to  newspapers,  but  it 
was  not  sufficient  to  overcome 
the  loss  to  other  media  on  the 
running  business. 

“The  prospects  for  1955  de¬ 
pend  entirely  upon  how  well 
newspapers  are  able  to  reduce 
the  mortality  on  their  running 
business  through  the  employ¬ 
ment  at  all  levels  of  the  effec¬ 
tive  sales  material  at  their  dis¬ 
posal.  The  representatives  and 
their  staffs,  in  conjunction  with 
the  Bureau,  are  only  a  part  of 
the  selling  personnel  available 
to  do  this  job.  In  order  to 
maintain  or  increase  our  vol¬ 
ume  in  1955,  the  Bureau  and 
the  representatives  must  be 
backed  up  by  the  tremendous 
sales  force  at  the  newspaper 
level  in  their  daily  contacts 
with  the  manufacturers’  repre¬ 
sentatives. 


“The  time  and  effort  of  this 
vast  sales  personnel  can  be  used 
more  profitably  if  the  excellent 
sales  material  made  available 
by  the  Bureau  is  used  in  the 
suggested  manner. 

“The  Representatives  -Asso¬ 
ciation,  through  their  newly 
established  office  in  New  York, 
will  be  working  cooperatively 
to  even  a  greater  degree  sell¬ 
ing  newspapers  as  a  basic  me¬ 
dium.  All  of  this  sales  effort 
properly  synchronized  is  vital 
to  the  maintenance  of  news¬ 
paper’s  share  of  the  total  1955 
expenditure. 

“In  our  opinion,  those  news¬ 
papers  that  are  properly  and 
effectively  sold  in  the  foregoing 
manner  will  obtain  a  satisfac¬ 
tory  share  of  the  total  appro¬ 
priation  which  it  seems  agreed 
will  be  healthy  in  1955.” 

Stronger  Note 

Stephen  P.  Mahoney,  gen¬ 
eral  manager,  Burke,  Kuipers 
&  Mahoney — “Newspapers  can 
preach,  teach,  publicize  and  sell 
that  they  remain  today  what 
they  have  always  been,  the 
basic  advertising  medium,  and 
the  only  one  that  immediately 
sells  merchandise  off  a  mer¬ 
chant’s  shelves  and  the  only 
one  that  can  be  applied  exactly 
when  and  where  sales  pressure 
becomes  necessary. 

“Answering  your  question  as 
to  whether  promotion  of  ROP 
color  can  open  new  linage  fields, 

I  believe  it  can  in  some  degree 
although  if  a  paper  does  not 
print  ROP  color  it  will  un¬ 
doubtedly  still  get  the  same 
schedules  in  black  and  white. 

“It  seems  to  me  that  the  year 
1954  is  closing  on  a  stronger 
note  of  optimism  than  has  pre¬ 
vailed  in  the  last  six  months 
and  in  my  opinion  this  positive 
outlook  will  carry  over  into 
1955.” 

6  on  E  &  P’s  Staff 
Given  20-Year  Watches 

Six  more  members  of  the 
Editor  &  Publisher  organiza¬ 
tion  received  20-year  service 
watches  at  the  annual  Christ¬ 
mas  party  Dec.  17.  Twelve  of 
the  48  members  of  the  staff 
have  been  with  the  firm  longer 
than  20  years;  seven  others  are 
in  the  10-year  class. 

Robert  U.  Brown,  editor  and 
president,  presented  watches 
this  year  to  James  W.  Brown 
Jr.,  general  manager;  J.  B. 
Keeney,  research;  B.  L.  Chap¬ 
man,  advertising  sales;  Miss 
Louise  Roescher,  secretary  to 
James  Wright  Brown,  chairman 
of  the  board;  John  Johnson,  cir¬ 
culation;  and  Miss  Lillian  Beis- 
ler,  research. 
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2  Newspapers  Give  Lie 
To  Smear  of  Foundations 


Bitter  Reece-Wolcott  Report  Aims 
At  Papers  Critical  of  the  Inquiry 


Washington 
Members  of  a  House  Com¬ 
mittee  studying  tax-exempt 
foundations  carried  many 
months  of  feuding  into  their 
final  report,  with  blasts  against 
one  another  and  against  the 
press  featuring  the  angry  docu¬ 
ments. 

Because  the  five  committee¬ 
men  dived  in  three  directions, 
there  was  no  majority  report. 
The  chairman.  Rep.  Brazilla 
Carroll  Reece  (R-Tenn.)  and 
Rep.  Jesse  P.  Wolcott  (R- 
Mich.)  condemned  three  news¬ 
paper-created  foundations.  One 
Republican,  Rep.  Angier  Good¬ 
win  of  Massachusetts,  disasso¬ 
ciated  himself  from  that  sec¬ 
tion  of  the  report ;  and  two 
democrats.  Reps.  Wayne  Hays 
of  Ohio  and  Grace  Pfost  of 
Idaho,  charged  that  “elemental 
unfairness  was  the  basic  char¬ 
acteristic  of  this  intended  leg¬ 
islative  inquiry.” 

Blamed  for  Failures 
Press  and  other  media  gen¬ 
erally  were  blamed  in  the 
Reece-Wolcott  sections  of  the 
report  for  the  committee’s  fail¬ 
ures.  Marked  for  special  criti¬ 
cism  were  foundations  asso¬ 
ciated  with  the  Washington 
Post  and  Times  Herald  and 
with  the  New  York  Herald 
Tribune,  and  critically  cited 
was  the  fact  that  Arthur  Hays 
Sulzberger,  publisher  of  the 
New  York  Times,  sits  on  the 
board  of  the  Rockefeller  Foun¬ 
dation. 

Replies  pointing  out  factual 
error  were  made  at  once  on  be¬ 
half  of  the  two  newspapers. 

The  attempted  link  of  Mr. 
Sulzberger  was  in  a  statement 
that  “the  Times  has  bowed  to 
no  other  newspaper  in  the  vin¬ 
dictiveness  of  its  attacks  on 
this  committee.” 

The  Times,  editorially,  criti¬ 
cized  the  ambiguous  conclusion 
that  some  foundations  have  “di¬ 
rectly  supported  subversion,” 
found  little  of  any  value  in  the 
inquiry  but  remained  silent  on 
the  attack  levelled  against  it¬ 
self. 

The  “minority”  report  said: 
“The  great  body  of  the  press 
of  the  nation  has  condemned 
the  Committee  for  its  shocking 
excesses  and  its  denial  of  ele¬ 


mentary  fair  play.  As  a  result, 
the  press  has  been  attacked  in 
the  majority  report  along  with 
all  others  who  dared  to  dis¬ 
agree. 

“To  the  minority,  there  is  an 
integral  relationship  between 
the  majority’s  refusal  to  accord 
the  foundations  a  public  hear¬ 
ing  and  its  broadside  attack  on 
the  press  of  the  nation. 

“For,  those  who  would  abuse 
the  rights  of  the  individual  fear 
the  press  and  rail  against  the 
right  of  the  press  to  report  the 
facts  and  to  criticize  the  wrong¬ 
doing.” 

Refers  to  Meyer  Foundation 

The  “majority”  report  first 
a.ssailed  the  New  York  Herald 
Tribune  and  the  Reid  Founda¬ 
tion,  then  referred  to  the  “Eu¬ 
gene  and  Agnes  E.  Meyer  Foun¬ 
dation.”  Of  this  foundation,  it 
said  in  full: 

“Unlike  the  Reid  Foundation, 
the  Meyer  Foundation  did  not 
receive  its  primary  impetus  be¬ 
cause  of  the  death  of  the  donor ; 
as  a  matter  of  fact,  it  is  typical 
of  foundations  set  up  by  indi¬ 
viduals  in  order  to  provide  an 
orderly  and  consistent  method 
of  making  contributions  to 
their  chosen  charitable  and 
educational  institutions.  (Then, 
in  italics,  for  emphasis — )  No 
criticism  is  made  of  this  en¬ 
tirely  legitimate  use  of  founda¬ 
tions. 

Where  Control  Is  Held 

“However,  this  Committee 
has  some  doubts  in  connection 
with  the  close  relationship  of 
the  Foundation  and  the  Wash¬ 
ington  Post  Company,  which  in 
addition  to  owning  the  Wash¬ 
ington  Post  and  Times  Herald 
also  owns  all  the  stock  of 
WTOP,  Inc.,  a  radio  and  TV 
station  in  Washington,  D.  C.,  as 
well  as  a  radio  and  TV  sta¬ 
tion  in  Jacksonville,  Fla.  The 
assets  of  the  Foundation  (1953) 
are  approximately  7.8  million 
dollars,  of  which  1.65  million 
dollars  are  invested  in  various 
securities.  The  balance  of  6.2 
million  dollars  apparently  rep¬ 
resents  the  value  of  153,750 
shares  of  Class  B  (nonvoting) 
Common  Stock  of  The  Wash¬ 
ington  Post  Company  held  by 
the  Foundation. 

“The  net  worth  of  the  Wash¬ 


ington  Post  Company  cannot 
be  obtained  from  the  Company 
itself.  However,  there  are  a 
total  of  186,750  shares  of  Class 
B  (nonvoting)  Common  Stock 
outstanding,  as  well  as  12,724 
shares  outstanding  of  Class  A 
(voting)  Common  Stock.  The 
153,750  shares  of  Class  B  Com¬ 
mon  Stock  held  by  the  Founda¬ 
tion  represents  82.5  percent  of 
the  total  of  such  shares.  None 
of  the  voting  stock  is  held  by 
the  Foundation,  but  according 
to  limited  information  available 
the  greater  portion  is  controlled 
by  Mr.  and  Mrs.  Meyer. 

“In  view  of  this  intimate  re¬ 
lationship,  the  intensely  critical 
attitude  of  the  Washington 
Post  and  Times  Herald  toward 
the  work  of  this  Committee  ap¬ 
pears  to  be  something  in  the 
nature  of  a  defense  mechanism, 
rather  than  the  unbiased  re¬ 
porting  of  facts  by  a  newspa¬ 
per. 

“Again,  this  is  a  subject 
which  warrants  further  study 
— to  insure  that  the  press  will 
be  free  of  undue  influence  by 
any  group  with  an  ax  to  grind, 
whether  such  groups  are  tax 
exempt  or  other  types  of  cor¬ 
porate  organizations.” 

Graham’s  Comment 

Philip  L.  Graham,  president 
of  the  Washington  Post  Com¬ 
pany,  made  the  fallowing  com¬ 
ment: 

“Carroll  Reece  is  a  classic, 
if  minor  illustration  of  men 
who  believe  in  operating  con¬ 
gressional  committees  accord¬ 
ing  to  personal  whim  and 
arbitrary  prejudice.  This  news¬ 
paper,  as  its  readers  well  know, 
has  long  stood  for  rules  of  fair 
procedure  to  prevent  such  abu¬ 
ses.  Our  policy  was  stated  long 
before  there  was  a  Meyer  Foun¬ 
dation,  and  has  no  connection 
with  that  Foundation. 

“The  majority  report  con¬ 
tains  an  untrue  description  of 
the  Post  Company’s  ownership. 
The  facts  could  have  been  ob¬ 
tained  from  news  stories  we 
have  published,  or  by  the  sim¬ 
ple  device  of  asking  us  for  in¬ 
formation. 

“The  Meyer  Foundation  has 
no  voice  at  all  in  the  conduct 
of  this  newspaper.  An  inde¬ 
pendent  board  of  trustees  di¬ 
rects  the  Foundation.  They 
have  given  support  to  various 
educational  and  welfare  activi¬ 
ties,  particularly  in  the  Wash¬ 
ington  area.  Part  of  their 


funds  are  represented  by  non¬ 
voting  shares  of  the  Post  Com¬ 
pany.  This  is  a  reflection  of 
Mr.  Meyer’s  belief  that  the 
newspaper  is  a  community  pub¬ 
lic  service  institution.” 

On  Reid  Foundation 

Mr.  Hays  and  Mrs.  Pfost,  in 
their  report,  said  the  “majority” 
report  “went  completely  outside 
of  the  record  to  accuse  the  Reid 
Foundation  of  possible  illeg^al 
practices.  . 

The  “majority”  report  said 
the  Reid  Foundation  was  an 
example  of  “the  use  of  a  foun¬ 
dation  to  retain  management 
control  of  an  enterprise.” 

It  said  the  late  Ogden  M. 
Reid,  then  president  of  the 
New  York  Herald  Tribune,  in 
1946  created  the  Reid  Founda¬ 
tion,  Inc.,  and  eventually  trans¬ 
ferred  to  it  about  8t4  million 
dollars  in  “notes  and  open  ac¬ 
counts.” 

This  resulted  in  “a  huge  sav¬ 
ing  in  taxes  to  Mr.  Reid’s 
estate,”  the  report  said,  and  it 
expressed  “considerable  doubt” 
that  the  transfer  was  “truly 
tax-exempt.”  It  suggested  a 
“careful  review”  by  the  Inter¬ 
nal  Revenue  Service. 

‘Savage  Attacks’ 

The  report  contended  that  the 
Foundation  was  “not  to  be  en¬ 
gaged  solely  in  charitable  work 
as  required  by  the  rules,”  but 
“was  to  exercise  charity  in  be¬ 
half  of  the  New  York  Herald 
Tribune.”  It  said  the  Founda¬ 
tion  is  “dependent  on  capital 
payments  from  the  Herald  Tri¬ 
bune  when  it  chooses  to  make 
payments,”  and  has  done  “com¬ 
paratively  little  in  the  way  of 
‘charity’  ”  in  relation  to  its 
size. 

The  report  said  the  Herald 
Tribune  had  levelled  “quite  ex- 
traordinarly  savage  attacks” 
upon  the  committee  and  it  de¬ 
scribed  the  boards  of  the  news¬ 
paper  and  of  the  Reid  Foun¬ 
dation  as  “Tweedledum  and 
Tweedledee.”  The  transfer  of 
funds  by  the  late  editor  “would 
seem  to  violate”  the  tax-exemp¬ 
tion  law  in  both  its  intent  and 
its  specific  restrictions,  the 
Reece-Wolcott  section  con¬ 
cluded. 

Mrs.  Reid  Comments 

The  following  statement  was 
issued  by  Mrs.  Helen  Rogers 
Reid,  president  of  the  Reid 
Foundation: 

“The  charges  against  the 
Reid  Foundation  in  the  ma¬ 
jority  report  of  the  Reece 
Committee  are  false. 

“The  Reid  Foundation  was 
established  in  1946  by  the  late 
Ogden  Reid,  president  of  the 
New  York  Herald  Tribune.  At 
(Continued  on  page  43) 
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Los  Angeles  News  Folds, 
Mirror  Buys  Some  Assets 

McKinnon  Unable  to  Raise  Money 
To  Save  Pro-Democrat  Daily 


Los  Angeles 

Publisher  Clinton  D.  McKin¬ 
non  suspended  publication  of 
the  Lo8  Angeles  Daily  News 
Saturday  afternoon,  Dec.  18. 

The  paper’s  name,  circulation 
lists,  and  contracts  for  the 
bulk  of  its  features  were  sold 
to  the  Times-Mirror  Company 
for  an  undisclosed  amount. 

This  left  Los  Angeles  proper 
with  daily  and  Sunday  news¬ 
papers  published  by  the  Hearst 
and  Chandler  interests  —  the 
morning  Examiner  and  evening 
Herald  &  Express;  and  the 
morning  Times  and  evening 
Mirror,  which  came  into  being 
Oct.  11,  1948.  The  News,  a  six- 
day  morning  paper,  had  a  cir¬ 
culation  of  approximately  190,- 
000. 

A  special  edition  of  the  Mir¬ 
ror  and  Daily  News,  contain¬ 
ing  the  former  News  features, 
was  delivered  to  home  sub¬ 
scribers  and  newsstands  Mon¬ 
day  morning.  The  Mirror  an¬ 
nounced,  however,  that  “since 
this  is  an  afternoon  newspa¬ 
per,  future  editions  will  be 
delivered  by  carrier  boys  later 
in  the  day.” 

A  Hectic  Week 

Suspension  of  the  31-year- 
old  tabloid  came  after  a  week 
of  hectic  activity  on  the  part 
of  Mr.  McKinnon,  the  paper’s 
employes,  and  interested  out¬ 
siders. 

On  the  previous  Tuesday  Mr. 
McKinnon  posted  a  notice  to 
employes  saying  that  one 
week’s  salary,  deferred  since 
last  Api’il  and  due  the  next 
day,  would  not  be  paid.  ( E  &  P, 
Dec.  18,  page  9.) 

On  Wednesday  Mr.  McKin¬ 
non  went  to  Washington  in  an 
attempt  to  raise  operating  capi¬ 
tal  and  the  paper’s  Newspaper 
Guild  unit  called  a  meeting 
for  the  following  Monday  to 
take  a  strike  vote  on  the  issue 
of  the  past-due  wages. 

On  Thursday  Guild  thinking 
had  changed  and  a  committee 
headed  by  Leslie  Claypool,  poli¬ 
tical  editor,  and  representing 
both  mechanical  unions  and  the 
<iuild,  was  formed  to  see  what 
.-action  could  be  taken,  in  the 
-coui'ts  or  otherwise,  to  save 
the  dying  paper. 

On  Friday  Robert  Straus  of 
New  York,  who  had  been  nego¬ 


tiating  for  the  purchase  of  the 
paper,  announced  that  he  had 
given  up  his  option  because  of 
failure  of  unspecified  California 
persons  to  come  through  with 
promised  support. 

On  Friday  night  the  employe 
committee  met  with  Mr.  Mc¬ 
Kinnon  and  told  him  of  their 
plan  to  go  into  bankruptcy 
court  Monday  to  attempt  to 
have  a  receiver  appointed  for 
the  paper. 

The  first  hint  Daily  News 
employes  had  of  the  impending 
death  of  the  paper  came  early 
Saturday  afternoon  when  the 
advertising  copy  desk  was  told 
by  Mirror  representatives  that 
certain  advertising  would  not 
run  in  the  Daily  News  on  Mon¬ 
day  but  would  appear  in  the 
Mirror. 

No  Money  to  Cover  Losses 

A  few  hours  later  Mr.  Mc¬ 
Kinnon  posted  on  the  front  door 
of  the  paper  the  following 
notice : 

“Due  to  circumstances 
beyond  my  control,  the  Daily 
News  suspends  publication  to¬ 
day. 

“This  action  i.s  taken  most 
reluctantly,  and  only  after  I 
have  exhausted  every  effort  to 
secure  additional  finances  to 
underwrite  the  losses. 

“The  only  bona  fide  offer 
backed  by  cash  which  I  was 
able  to  secure  came  from  the 
Times-Mirror  Co.,  which  has 
purchased  the  name,  circula¬ 
tion  lists,  and  certain  features 
of  the  Daily  News. 

“The  funds  derived  from 
the  sale  enable  us  to  meet  cur¬ 
rent  salaries,  and  checks  will 
be  mailed  to  each  employe  the 
first  of  the  week. 

“Circulation  dealers  should 
report  to  the  circulation  man¬ 
ager  for  further  instructions 
and  to  work  out  their  cash 
bond  settlement. 

“It  is,  therefore,  with  deep 
i-egret  that  I  must  sorrowfully 
inform  my  good  employes  that 
we  have  come  to  the  end  of  the 
road. 

“I  have  honestly  tried  to  give 
you  my  best,  and  I  am  happy 
to  point  out  that,  at  least, 
through  my  participation,  we 
have  been  able  to  continue  the 
operation  of  the  Daily  News 
a  year  longer.” 


The  notice  was  signed  “Stock¬ 
holders  Publishing  Co.,  by 
Clinton  D.  McKinnon,  pub¬ 
lisher.” 

By  nightfall  guards  were 
posted  at  the  plant,  equipment 
was  being  removed  and  another 
notice  posted  on  the  door  of 
the  building  telling  employes 
they  would  be  permitted  to 
enter  the  plant  between  9  a.m. 
and  noon  on  Monday  and  Tues¬ 
day  to  pick  up  personal  belong¬ 
ings. 

Certain  Assets  .Sold 

Norman  Chandler,  president 
of  the  Times-Mirror  Co.,  de¬ 
scribed  the  transaction  in  the 
following  statement: 

“Today  the  Times-Mirror  Co. 
concluded  an  agreement  with 
Clinton  D.  McKinnon,  president 
of  the  Stockholders  Publishing 
Co.  and  editor  and  publisher 
of  the  Daily  News,  to  purchase 
the  name,  good  will,  circulation 
lists  and  cei-tain  features  of 
that  newspaper. 

“The  land,  building,  equip¬ 
ment  and  other  assets  of  the 
Daily  News  were  not  included 
in  the  transaction. 

“As  Mr.  McKinnon  has 
stated,  the  Daily  News  has 
been  in  dire  financial  difficul¬ 
ties  for  some  time  and  the 
Times-Mirror  Co.  was  ap¬ 
proached  by  a  newspaper 
broker  recently  to  ascertain 
whether  it  would  be  interested 
in  acquiring  certain  of  its  as¬ 
sets. 

“We  were  told  that  exhaus¬ 
tive  attempts  had  been  made 
throughout  the  country  either 
to  secure  adequate  financing  to 
continue  publication  or  to  sell 
the  property,  but  all  efforts 
had  failed. 

“We  were  also  informed  that 
attempts  to  secure  further 
local  financing  were  unsuccess¬ 
ful. 

Features  Picked  Up 

“The  Times-Mirror  Co.  pub¬ 
lishes  two  newspapers  in  the 
city  of  Los  Angeles  and  nat¬ 
urally  did  not  desire  to  acquire 
the  responsibility  of  publishing 
a  third.  But  when  it  became 
known  that  the  Daily  News 
would  be  forced  to  close  its 
doors  and  cut  off  from  the 
reading  public  many  fine  fea¬ 
tures  and  columns,  this  cor- 
poi-ation  decided  to  accept  the 
offer  of  the  newspaper  broker, 
later  confirmed  by  Mr.  Mc¬ 
Kinnon,  to  buy  the  name,  good¬ 
will,  features,  columns  and 


Hearst  Paper  Acts 
To  Gain  Readers 

Los  Angeles 
The  circulation  department  of 
the  Hearst  morning  Examiner 
worked  as  quickly  as  the  Mir¬ 
ror  in  attempting  to  get  the 
home  delivered  circulation  of 
the  suspended  Daily  News. 

Result  was  that  most  for¬ 
mer  Daily  News  subscribers  got 
both  a  Mirror  and  an  Examiner 
delivered  at  their  doorsteps 
Monday  morning. 

The  Examiner  started  to 
work  late  Saturday  to  round 
up  unofficial  circulation  lists 
from  dealers  and  carriers  at 
the  same  time  that  the  Mirror 
was  getting  the  official  lists. 

Monday  morning  most  Daily 
News  subscribers  received  an 
Examiner  with  a  notice  stuffed 
in  it  saying:  “The  only  morn¬ 
ing  UNION  newspaper  in  Los 
.\ngeles  —  daily  and  Sunday 
home  delivered  .  .  .  $2.25  per 
month,  or  37  cents  less  than 
the  price  of  the  Mirror. 


comics,  as  well  as  the  sub¬ 
scription  lists. 

“It  is  sad  to  .see  any  news¬ 
paper  cease  publication  and  my 
sympathies  go  out  to  those  who 
worked  hard  to  make  the  Daily 
News  a  successful  newspaper. 

“The  transaction  concluded 
today,  however,  makes  it  pos¬ 
sible  to  give  newspaper  read¬ 
ers  in  the  Southland  an  op¬ 
portunity  to  continue  reading 
many  of  the  top  features  and 
columnists  in  the  country,  and 
the  publication  of  these  fea¬ 
tures  will  continue  in  the  Mir¬ 
ror  Monday.” 

Syndicated  features  taken 
over  by  the  Mirror  include 
Drew  Pearson,  Herb  Block, 
Eleanor  Roosevelt,  Earl  Wilson, 
Sylvia  Porter,  John  Crosby, 
Erskine  Johnson,  Marquis 
Childs,  and  Red  Smith.  Among 
the  comics  are  “Dennis  the 
Menace,”  “Out  Our  Way,” 
“Gordo,”  “Rivets,”  “Day  Shift,” 
“Alley  Oop,”  “Bugs  Bunny," 
“Pricilla’s  Pop,”  “Our  Board¬ 
ing  House,”  and  “Freckles.” 

Combined  Name 

Announcement  of  the  trans¬ 
actions  caused  an  abrupt  change 
in  the  weekend  plans  of  cir¬ 
culation,  promotion  and  edi¬ 
torial  employes  of  the  Mirror, 
many  of  whom  spent  40  of  the 
following  48  hours  on  the  job. 

Dealers  brought  their  wives, 
fathers-in-law  and  mothers-in- 
law  to  the  office  to  copy  News 
subscription  lists  for  use  with 
Monday  morning  deliveries. 

(Continued  on  page  41) 
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McKinnon  Tells  Difficulty 
In  Getting  Financial  Help 

Nearly  $600,000  Was  Spent 
In  Past  Year — Plant  Mortgaged 


By  Frederic  Coonradl 


Los  Angeles 
Failure  of  well-wishers  to 
come  through  with  promised 
financial  support,  the  lack  of 
cooperation  on  the  part  of  labor 
unions,  and  the  economic  facts 
of  life  as  applied  to  daily  news¬ 
papers  were  blamed  by  Pub¬ 
lisher  Clinton  D.  McKinnon  for 
the  failure  of  the  Daily  News. 

Mr.  McKinnon,  his  face  lined 
with  fatigue,  described  the  last 
frantic  week  in  the  life  of  the 
paper  at  an  interview  at  the 
cluttered  and  deserted  Daily 
News  plant  Monday  afternoon. 
Present  in  the  newspaper  office 
were  only  Mr.  McKinnon,  his 
secretary  and  Lyle  Shoemaker, 
assistant  to  the  publisher,  who 
was  soi-ting  mail  in  the  city 
room. 

Badly  in  Need  of  Cash 
Mr.  McKinnon  said  he  was 
faced  with  only  two  alternatives 
Saturday  morning.  Either  he 
had  to  shut  the  plant  Monday 
morning,  in  which  case  there 
would  be  no  money  to  pay  sal¬ 
aries  owed  employes,  or  he 
had  to  make  some  deal  that 
would  produce  money  to  meet 
the  last  week’s  payroll. 

So  Saturday  morning  he  ac¬ 
cepted  the  offer  for  the  name, 
circulation  lists,  and  features 
made  by  the  Times-Mirror  Co. 

To  operate  another  week,  Mr. 
McKinnon  said,  the  paper  had 
to  have  available  $16,000  over¬ 
due  to  Guild  members,  $17,000 
in  retroactive  pay  to  mechani¬ 
cal  unions,  the  regular  payroll 
of  $40,000,  and  another  $40,000 
for  newsprint  which  was  being 
bought  on  a  day-to-day  basis. 

“We  simply  didn’t  have  the 
money,”  he  said. 

Mr.  McKinnon  said  that  a 
number  of  brokers,  includirg 
Albert  Zugsmith,  had  been  call¬ 
ing  on  him  in  recent  months. 
He  was  always  interested  in 
financing  the  paper  in  any  way 
possible,  he  said,  so  a  great 
number  of  possible  deals  were 
discussed. 

Mr.  Zugsmith,  he  said,  did 
not  disclose  whom  he  repre¬ 
sented,  but  implied  he  spoke  for 
an  eastern  publisher. 


“Then  a  week  ago  it  became 
apparent  that  he  was  speaking 
for  one  of  the  local  publishing 
groups,  either  Hearst  or  Chand¬ 
ler,  I  didn’t  know  which.  Then 
I  was  not  interested,  so  the 
deal  chilled.” 

‘Passing  the  Tin  Cup’ 

On  Tuesday,  Dec.  14,  Mr. 
McKinnon  notified  the  Guild 
that  he  was  unable  to  make  a 
deferred  wage  payment  owing 
since  last  April  under  a  wage 
increase  contract  signed  at  that 
time. 

After  posting  a  notice  to  that 
effect  Mr.  McKinnon  flew  to 
Washington  in  another  vain  at¬ 
tempt  to  obtain  financial  assist¬ 
ance. 

“I  was  out  passing  the  tin 
cup,”  he  said. 

When  he  returned  Wednesday 
he  discovered  the  Guild  had 
called  a  meeting  for  Monday  to 
consider  calling  a  strike  over 
the  non-payment  of  wages.  As  a 
result  of  the  announcement  of 
the  meeting,  he  said,  his  bank 
had  informed  him  that  they 
were  cutting  off  his  credit.  Also, 
he  said,  some  advertisers  can¬ 
celled  space  orders  for  the 
next  week. 

By  Friday,  Guild  leaders  had 
changed  their  minds  about  the 
strike  threat,  and,  after  a 
plant-wide  meeting,  had  ap¬ 
pointed  a  committee  to  see  him. 
Begged  Unions  for  a  Plan 
Mr.  McKinnon  told  the  com¬ 
mittee,  “The  outlook  is  vei-y  dim 
unless  we  can  And  someone  who 
can  walk  on  water  and  perform 
miracles.” 

The  discussion  touched  on  the 
possibilities  of  employes  taking 
over,  an  agreement  to  postpone 
payment  of  retroactive  pay,  put¬ 
ting  part  of  future  wages  on 
the  cuff,  and  the  general  finan¬ 
cial  condition  of  the  paper. 

Mr.  McKinnon  told  the  com¬ 
mittee  he  could  give  no  defi¬ 
nite  answer  then  as  to  whether 
the  paper  would  publish  Mon¬ 
day  or  not. 

“Unless  I  get  money  today  or 
tomorrow,  then  we  don’t  pub¬ 
lish  Monday,”  he  told  them. 
He  needed  $300,000  really  to 


put  the  paper  on  its  feet,  he 
said. 

“Make  me  an  offer,”  he  told 
them.  “Come  to  me  with  a 
plan  and  I’ll  consider  it.” 

“I  had  to  have  a  specific  of¬ 
fer,”  he  said.  “But  I  got  no 
tangible  offer  of  any  kind  from 
the  Guild  or  the  other  unions.” 

“The  labor  unions  in  this 
country  have  got  to  realize,”  he 
said,  “that  not  all  newspapers 
are  in  the  position  to  pay  the 
wages  that  the  large  newspa¬ 
pers  can  pay.  Labor’s  attitude 
is  going  to  bring  to  an  end 
more  smaller  newspapers,  and 
the  newspapers  that  will  die 
will  be  the  liberal  papers  be¬ 
cause  they  are  the  small  pa¬ 
pers.” 

$2  r>00,000  Poured  In 

Ml’.  McKinnon  recalled  that 
it  was  almost  a  year  to  the  day 
since  he  had  come  in  to  try  to 
save  the  paper  which  was  all 
set  to  fold. 

“At  the  request  of  many  peo¬ 
ple  in  all  walks  of  life  and  of 
various  shades  of  political  opin¬ 
ion,  I  was  drafted  to  save  the 
Daily  News. 

“Many  others  who  also  be¬ 
lieved  in  the  liberal  way  of 
life  and  in  the  policies  of  the 
Democratic  Party,  felt,  as  I  did, 
that  at  all  cost  the  Daily  News 
should  sui-vive.” 

Both  before  he  came  to  the 
paper  and  since,  he  said,  more 
than  $2,500,000  was  poured  into 
the  paper.  Nearly  $600,000  was 
put  in  it  the  past  year,  he  said, 
by  himself  and  “certain  or¬ 
ganizations  in  the  East.” 

His  attempt  to  save  the  pa¬ 
per  was  “a  labor  of  love”  and 
he  never  at  any  time  took 
money  out  of  the  company,  he 
said. 

“And  we  almost  made  it,”  he 
said. 

Making  Some  Gain.s 

In  the  year,  he  said,  circula¬ 
tion  increased  20%  and  ad¬ 
vertising  increased  25%  while 
other  papers  in  the  city  w’ere 
holding  their  own  or  losing 
slightly  in  circulation  and  while 
all  the  others  in  the  city  were 
losing  advertising  linage. 

For  the  year  the  paper 
chalked  up  a  2,000,000  line  ad¬ 
vertising  increase  and  had 
passed  the  Mirror  in  total  ad¬ 
vertising  linage  and  in  most 
categories  of  local  advertising, 
he  said.  And  the  trend  was  still 
up. 


Whereas  losses  were  running 
at  the  rate  of  nearly  $100,000 
a  month  when  he  took  over, 
they  had  been  cut  to  $20,000  a 
month  the  last  two  months  of 
the  paper’s  life,  he  said. 

Working  on  Liquidation 
He  said  the  paper  will  be 
liquidated  “probably  through 
some  form  of  bankruptcy”  on 
which  attorneys  are  now  work¬ 
ing. 

“I  want  it  to  be  as  orderly 
and  inexpensive  as  possible,” 
he  said. 

In  the  meanwhile  checks  for 
past  due  wages,  current  wages 
and  vacation  pay  due  were  be¬ 
ing  made  out  to  be  mailed  to 
all  employes,  he  said. 

Robert  Rissman,  attorney  for 
the  Guild,  and  George  Bodle, 
attorney  for  the  Printing 
Trades  Council,  are  meeting 
with  members  of  the  law  firm 
of  Quittner  and  Stutman,  for 
the  company. 

Mr.  Rissman  told  a  meeting 
of  300  of  the  450  discharged 
employes  Dec.  20  that  they  are 
discussing  the  possibility  of 
salvaging  some  severance  pay 
from  the  remaining  assets  of 
the  paper. 

The  physical  plant  is  under 
mortgage  for  about  $350,000  to 
the  Jefferson  Standard  Life  In¬ 
surance  Co.  and  probably  would 
be  sold,  Mr.  McKinnon  said. 

Unions  Dispute  Charge 
Spokesmen  for  the  Los  An¬ 
geles’  Newspaper  Guild  and 
other  labor  groups  disputed 
violently  the  charge  of  Mr.  Mr- 
Kinnon  that  union  demands 
were  the  final  straw  that  broke 
the  back  of  the  Daily  News. 

“I’m  positive,”  said  George 
Meenes,  Guild  president,  “that 
what  happened  would  have  hap¬ 
pened  anyway  with  McKinnon 
running  things.  The  only  dif¬ 
ference,  if  we  had  done  every¬ 
thing  he  asked  us  to  do,  is  that 
we  would  have  lost  just  that 
much  more. 

Indiscriminate  Firings’ 

“In  all  our  dealings  with  him 
we  could  figure  out  only  one 
thing  he  wanted  to  do. 

“))^at  he  wanted  to  do  was 
to  tear  up  the  contract  al¬ 
together  and  throw  it  out  the 
window. 

“Now  I  think  he’s  sore  at  us 
because  he  couldn’t  give  us  the 
business.” 

Mr.  Meenes  said  that  rela¬ 
tions  between  Mr.  McKinnon 
and  the  Guild  started  to  deteri¬ 
orate  even  before  he  came  to 
the  paper. 

Before  he  took  over  the  pa¬ 
per,  Mr.  Meenes  said,  Mr.  Mc¬ 
Kinnon  talked  matters  over 
with  the  Guild  and  asked  for  a 
moratorium  on  the  “just  and 

(Continued  on  page  44) 
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Survey  Reports  Public 
Cold  to  Tree  Press’ 


By  Dwight  Bentel 


Aid  Scholars 

Chillicothe,  Ohio 
At  last  a  publisher  has  found 


fered  Dr.  Merwin’s  committee  \YT  j. 
to  the  question  of  “what  to  do?”  9.SL0 

Erwin  D.  Canham,  editor  of 

the  Christian  Science  Monitor,  1 1  Q  n  1 OO 

wrote  “I  do  not  believe  the  A  Lilt?  V^cHlU.ltJo 
answer  to  the  problem  is  more 
speeches,  brochures,  etc.  I 
believe  that  it  is  more  respon¬ 
sible  newspaper  performance. 

There  is  a  dangerous  lack  of  methods  used  up  to  now  should  Until  newspapers  convince  read- 

public  understanding  of  the  im-  be  abandoned  forthwith.”  ers  that  they  are  accurate,  de-  something  useful  to  do  with  non- 

portance  of  press  freedom.  The  Above  the  Public  Interest  cent,  responsible  media  of  in-  returnable  cores  of  newsprint 

public  is  apathetic,  and  “fed  indicating  a  belief  that  the  formation  and  opinion,  there  rolls. 

up  with  references  to  press  public  is  increasinelv  anathetic  will  be  misunderstanding  and  w.  E.  Beeler,  publisher  of 

freedom  as  a  “priceless  heri-  Card  the  Tdea  Jhat  apathy  ...  The  problem  lies  the  Chillicothe  Gazette,  this 

tage,  bulwark  of  democracy.  Amendment  sets  the  press  apart  squarely  on  our  doorsteps.”  holiday  season  came  up  with  the 

and  the  like.  ^  privileged  category  was  educator’s  point  of  view  idea  of  making  candles  of  them 

And  the  answer  to  the  prob-  reply:  “It  is  my  conten-  was  expressed  by  Dr.  Ralph  0.  for  home  and  store  decoration, 

lem  can  only  be  found  in  the  reasons  Nafziger,  director  of  the  school 

day-to-day  performance  of  the  p^^iic  is  apathetic  toward  of  jouraalism  of  the  University 
.1  /.  j-  .  the  fight  for  its  own  right  to  of  Wisconsin,  who  said:  “If 

pose  are  the  findings  of  a  ^now  is  that  it  has  for  too  long  the  press  is  willing  to  take  pot 

sub-committee  of  the  Commit-  j,ggj^  ^gj  ^  ^jjg^  freedom  of  shots  at  slanted  reporting,  at 
tee  on  Professional  Freedom  ^^g  press— as  though  the  Press  involvement  of  newspapermen 

and  Responsibility  of  Press  and  ^^s  something  great  and  sac-  deals  like  the  Illinois  scan- 
Radio  of  the  Association  for  rosanct,  set  apart  from  and  a  few  years  ago,  and  at 

Education  in  Journalism.  They  above  the  interest  of  the  peo-  biased  reporting  of  political 

incorporate  replies  of  16  edi-  pjg »  events,  then  the  press’s  stories 

tors  and  15  journalism  educa-  ^he  public  does  not  possess  of  ^ood  performance  will  also 
tors  to  a  letter  asking  their  seems  uninterested  in  ob-  hit  the  mark.” 
reactions  to  the  question,  t^j^ing  an  understanding  of  Shift  of  Emphasis 

•  ntieans  should  be  util-  press  freedom,  the  committee  ^  solution  lies  in  a  shift  of 

ized  to  place  the  importance  of  told.  “I  don’t  think  this  emphasis  from  “freedom  of  the 

press  freedom  before  the  pub-  of  understanding  stems  press”  to  the  “public’s  right  to 

•  from  malice;  it  stems  in  part  know,”  suggested  Brewster  P. 

Substantial  Unanimity  from  pre-occupation  with  per-  Campbell,  executive  city  edi- 
Frederic  E.  Merwin,  director  sonal  problems  and  in  part  tor  of  the  Detroit  (Mich.)  Free 
of  the  Rutgers  University  school  from  a  feeling  that  such  gen-  Press.  “Only  as  a  free  press 
of  journalism,  headed  the  sub-  eralizations  as  ‘priceless  heri-  serves  that  right  diligently,”  he  The  idea  grew  into  the  pro¬ 
committee,  of  which  Rae  0.  tage’  and  ‘bulwark  of  democ-  said,  “is  freedom  of  the  press  motion  of  sale  of  the  candles  to 

Weimer,  director  of  the  school  racy’  are  hogwash,”  said  an-  important.”  the  public  for  the  benefit  of 

of  journalism.  University  of  other  respondent.  Summed  up,  says  Dr.  Mer-  the  Chillicothe  Scholarship 

Florida,  was  the  other  mem-  The  public  no  longer  believes  win,  “the  replies  indicate  quite  Foundation,  a  non-profit  or- 
ber.  in  freedom  of  the  press  and  strongly  that  the  mass  media  ganization  that  provides  help 

All  of  those  queried  respond-  segments  of  the  public  are  themselves  hold  the  answer  to  for  students  in  Ohio  University, 
ed,  according  to  Dr.  Merwin  actually  suspicious  of  the  the  problem  in  terms  of  how  It  all  started  when  Mr.  Beel- 

who  prepared  a  report  on  the  amount  of  freedom  the  press  well  they  perform  their  func-  er  made  up  a  few  candles  for 
findings.  He  does  not  identify  enjoys  in  terms  of  performance,  tions  of  providing  news,  enter-  Christmas  decoration  of  the 
respondents  with  their  answers.  Said  one  reply:  “Freedom  of  tainment  and  advertising.  Gazette  building.  They  attract- 

but  indicates  substantial  un-  the  press  may  have  meant  “If  this  solution  is  accepted,  ed  considerable  attention, 

animity  on  the  following  points:  something  to  the  people  once,  then  much  of  the  current  ac-  Members  of  the  Junior  Cham- 
“There  is  confused  thinking  ®  talked  about  so  tivity  aimed  at  the  public  ‘pro-  ber  of  Commerce  enlisted  to 

today  about  all  of  our  basic  carelessly,  used  to  justify  so  motion’  of  the  concept  of  press  help  turn  out  and  sell  more 
resources.  This  means  that  all  things,  that  it  has  lost  freedom  might  well  be  aban-  candles  to  the  public  with  all 

freedoms  including  press  free-  value  as  a  pride-provoking  doned  in  favor  of  an  internal  proceeds  going  to  the  Schol 

dom,  face  the  danger  that  in-  characteristic  of  this  country’s  program” 

evitably  results  when  the  pub-  P*’®ss 


lie  feels  insecure  and  con-  “Too  many  persons  in  the 


arship  Foundation. 

In  spite  of  the  close  and  con-  All  available  cores  will  be 
tinuous  contact  with  press  used  this  year.  Next  year  all 


fused.”  Said  one  respondent,  business  speak  of  freedom  of  and  public  relations  peo-  cores  will  be  saved  for  that 


“I  submit  that  McCarthyism  is  the  press  with  tongue  in  cheek, 
a  threat  to  the  freedom  of  the  and  the  layman  laughs  or 
press,  and  I  also  submit  that  snorts  when  he  hears  or  reads 
the  people,  by  and  large,  do  the  cliche.  There  are  ‘free’ 
not  know,  understand  or  care  newspapers,  etc.,  but  there’s  no 
whether  this  is  true.”  free  press.” 


pie,  newspapers  themselves  do  purpose. 

a  pretty  poor  job  of  their  own  Candles  are  offered  under  the 
public  relations,  Carl  E.  Lind-  theme  “Light  a  Christmas  Can- 
strom,  executive  editor  of  the  ^ig  fgj.  Knowledge.” 

Hartford  (Conn.)  Times  wrote.  They  come  in  three  sizes,  36 
“For  want  of  a  better  solution  f^om  cores  of  full  size 


The  public  is  wearv  with  And  another:  “I  have  been  medium,”  he  sug^sted,  “I  ^olls,  20  inches  from  the  cores 

Aiit:  puuiii.  IS  wcttiy  witn  .  .  ,  •  „  •  ,  fViinlc  Ti«»wsnnnAra  ftinrht:  f.ft  hire  .  i  ««  •_ 


think  newspapers  ought  to  hire  dinky  rolls,  and  28  inches 
some  professionals,  put  on  an  from  in-between,  sawed-off 

cores. 

Production,  with  a  little  vol- 
Fleel  Censorship  unteer  manpower,  is  simple,  re- 

Tokyo  quiring  only  some  red  oilcloth 
The  United  States  Seventh  to  cover  the  cores,  a  few  electri- 

sense  of  ethical  responsibility  Fleet  in  the  Formosa  area  has  cal  connections  and  a  light  bulb 

justify.”  imposed  a  formal  censorship  on  for  the  candle  flame.  The  cost 

The  Answer  all  correspondents  “to  prevent  runs  about  50  cents  per  candle 

Responsible  newspaper  per-  involuntary  violations  of  the  and  the  candles  may  be  sold 

formance  was  the  solution  of-  national  Espionage  Act.”  for  $2.50  each. 
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“pious  generalities”  about  free-  astonished  as  well  as  alarmed 

dom  of  the  press,  the  replies  I’Y  discovering  that  a  signi-  ! 

indicate.  “I  don’t  think  the  ficant  number  of  our  own  peo-  educational  campaign, 
public  has  the  slightest  interest  Pl®  believe  that  the  press  has 
in  freedom  of  the  press  because  yuuch  more  freedom  now  than 
they  don’t  know  what  it  implies  1^®  intellectual  maturity  and 
and  have  no  appreciation  of  its  degree  of  information  and  its 
importance  to  democratic  gov¬ 
ernment,”  a  respondent  wrote. 

‘The  fault  is  probably  ours. 

We  have  deafened  them  with 
cliches  and  hifalutin  talk,  and 
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Rank  Discrimination 
Charged  in  FCC  Rule 


Washington 
Counsel  for  the  Enterprise 
Publishing  Co.,  a  competitor  in 
the  rehearing  for  TV  channel 
6  in  Beaumont,  Tex.,  this  week 
assailed  the  FCC’s  treatment  of 
newspaper  interests  as  “second 
class  citizens”  and  attacked  the 
theory  of  diversification  of 
media  of  mass  communications. 

Leonard  H.  Marks,  attorney 
for  Enterprise,  argued  with 
commissioners  who  questioned 
alleged  partialities  against  his 
client  and  newspaper  pub¬ 
lishers,  generally. 

Other  contestants  were 
KTRM,  Inc.,  and  Beaumont 
Broadcasting  Corp.  When  Mrs. 
Annie  Huntting,  FCC  hearing 
examiner,  issued  an  initial  de¬ 
cision  looking  toward  a  grant 
to  KTRM,  the  recommendation 
was  overruled  and  the  Commis¬ 
sion  awarded  the  channel  to 
Beaumont  Broadcasting  Corp. 

Competitors  Withdraw 
None  of  the  competitors  ap¬ 
peared  for  rehearing  willingly. 
With  Beaumont’s  grant  at 
stake,  KTRM  informed  the 
Commission  it  had  arrived  at  a 
“spirit  of  mutual  coopei-ation” 
with  Beaumont  and  that  the 
two  had  reached  a  “mutually 
satisfactory”  solution. 

According  to  the  letter  from 
KTRM’s  counsel,  the  corpora¬ 
tion  would  receive  $55,000  to 
withdraw  its  application. 

W.  P.  Hobby,  president  of 


the  Houston  (Tex.)  Post,  for¬ 
merly  a  KTRM  stockholder, 
would  receive  an  option  to  buy 
32%%  stock  interest  in  a  new 
corporation  to  be  formed  by 
Beaumont. 

Enterprise  gave  FCC  notice 
that  it  was  unprepared  for 
these  new  developments  which 
it  termed  “material  and  sub¬ 
stantial  changes,”  and  said  that 
further  argument  “would  be 
futile  at  this  point.”  Enterprise 
asked  30  days’  postponement 
for  investigation  of  the  agree¬ 
ment  between  its  competitors. 

FCC  took  no  action  on  the 
petitions,  and  rehearing  began 
as  scheduled. 

Mr.  Marks  asserted  the  Com¬ 
mission  had  preferred  Beau¬ 
mont  because  it  does  not  have 
“newspaper  connections.” 

“This,  to  me,”  said  the  Wash¬ 
ington  lawyer,  “is  complete  and 
rank  discrimination.” 

Denies  Monopoly  Situation 

He  took  particular  issue  with 
part  of  the  Commission’s  rul¬ 
ing  which  read: 

“To  give  Enterprise  one  more 
powerful  medium  in  an  area 
where  it  already  publishes  two 
newspapers  of  wide  circulation, 
in  preference  to  Beaumont 
which  has  only  an  AM  station 
(KFDM)  serving  the  area,  is  a 
responsibility  we  do  not  wish 
to  assume.” 

“What  you  have  done  here,” 
exclaimed  Mr.  Marks,  “is  to  ac¬ 
cuse  us  of  having  a  monopoly 


where  no  such  monopoly 
exists.”  He  pointed  out  that 
in  both  decisions,  by  Examiner 
and  Commission,  KRIC,  Enter¬ 
prise’s  radio  station,  was  equal 
to  Beaumont’s  KFDM  in  all  as¬ 
pects  of  past  performance.  He 
further  called  attention  to  what 
the  Commission  had  termed 
“superior”  proposed  program¬ 
ming:  hours  of  operation,  re¬ 
motes,  local  newsreel,  and  su¬ 
perior  facilities  for  local  news 
coverage. 

Commissioner  Robert  E.  Lee 
disputed  Mr.  Marks’  opinions, 
saying  “I  don’t  think  the  Com- 
mission  has  discriminated 
against  newspapers  because 
they  are  newspapers!”  Mr.  Lee 
then  asked  Mr.  Marks  how 
many  TV  stations  are  newspa¬ 
per-owned.  The  attorney  an¬ 
swered  that  publishers  present¬ 
ly  hold  stock  interest  in  about 
one-third  of  existing  TV  out¬ 
lets,  but  he  added,  “they  didn’t 
get  them  through  competitive 
hearings  .  .  .”  Mr.  Marks  said 
grants  to  publishers  are  gen¬ 
erally  either  unopposed  or 
through  purchase  of  already 
existing  broadcast  facilities. 

Making  Up  List 

The  Commissioner  told  Mr. 
Marks,  after  the  hearing,  that 
he  intended  to  assemble  a  com¬ 
plete  list  of  cases  won  by  news¬ 
paper  interests  in  hearings. 
Mr.  Marks  replied  he  didn’t 
think  it  would  be  “a  very  long 
one.” 

FCC  Commissioner  John  C. 
Doerfer  then  asked  Mr.  Marks 
questions  concerning  the  im¬ 
portance  of  the  “diversification” 
issue.  Mr.  Doerfer  wanted  to 
know  how  the  problem  of  dual 
media  control  had  grrown  so 


important  in  regard  to  broad¬ 
cast  grants.  The  attorney  an¬ 
swered  that  “you’ve  been  asking 
for”  the  information  concerning 
ownership  of  other  media  since 
1946. 

The  Beaumont  Enterprise  and 
the  Beaumont  Journal,  news¬ 
papers  owned  by  the  Enter¬ 
prise  Co.,  are  not  “predatory 
newspapers,”  according  to  Mr. 
Marks.  He  said  they  carry  logs 
of  all  local  stations  free,  call- 
letters  of  stations  without  dis¬ 
crimination  in  news  stories, 
and  have  no  joint  advertising 
rate  with  KRIC. 

The  papers  have  been  com¬ 
mended  many  times  for  “com¬ 
munity  projects,”  he  added. 

In  answer  to  a  charge  that 
Enterprise  already  controls  the 
only  dailies  in  the  local  area, 
he  circulated  a  mimeographed 
record  which  showed  that  the 
Orange  Leader,  published  four 
evenings  and  Sunday,  is  com¬ 
parable  or  greater  in  circula¬ 
tion.  The  cities  are  described 
as  “almost  adjoining.”  He  also 
showed  that  Beaumont  and  Poit 
Arthur,  another  adjoining  city, 
have  two  other  VHF  stations. 

George  Smith,  attorney  for 
Beaumont,  made  reference  to  a 
recent  announcement  by  the 
American  Newspaper  Publish¬ 
ers  Association  of  intent  to  file 
a  petition  in  the  McClatchy  ap¬ 
peal  now  pending  in  the  U.  S. 
Court  of  Appeals  here.  (E&P, 
Dec.  18,  page  8.) 

• 

39th  Yule  Bonus 

Chicago 

The  Chicago  Tribune  paid  its 
39th  Christmas  bonus  to  4,700 
employes  this  week. 
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JUVENILE  VANDALISM 

HuHon,  Philadelphia  Inquirer 


"OH.  IT’S  YOU" 

Loring,  Providence  (R.l.)  Evening  Bulletin 


IN  THE  1955  FIRMAMENT 

Fisher,  Portland  Oregon  Journal 


Meeting  in  New  York  to  judge  the  entries  in  the  1 9 ‘>'4  National  Newspaper  Week  Promotion  Contest  were: 
(left  to  right)  Edwin  O.  Meyer,  contest  chairman;  Stanley  J.  Berman,  Publishers  Auxiliary;  Roscoe  Ellard, 
chairman  of  the  judges;  Don  Robinson,  editor  of  American  Press;  Robert  U.  Brown,  editor  of  Editor  &  Pub¬ 
lisher,  and  Lloyd  P.  Burns,  Executive  Secretary  New  Jersey  Press  Association  and  chairman  for  1955. 


Calif.  Daily 
Tops  in  NNW 
Promotion 

Bronze  plaques  for  the  best 
promotion  of  National  News¬ 
paper  Week  were  won  by  the 
San  Diego  (Calif.)  Union  and 
Evening  Tribune  for  daily 
newspapers  and  by  the  Clai¬ 
borne  Progress  of  Tazewell, 
Tenn.  in  the  weekly  new.spaper 
competition  according  to  infor¬ 
mation  released  this  week  by 
Roscoe  Ellai-d,  chairman  of  the 
judging  committee. 

Judges  included  Robert  U. 
Brown,  president  and  editor  of 
Editor  &  Publisher;  Don  Rob¬ 
inson,  editor  of  American  Press, 
and  Stanley  J.  Berman,  eastern 
representative  of  Publishers 
Auxiliary. 

Thirty-nine  daily  newspapers 
from  25  states  entered  the  com¬ 
petition  with  second  place  hon¬ 
ors  going  to  Newport  News, 
(Va.)  Daily  Press  and  Times- 
Herald  and  third  place  to  Rocky 
Ford  (Colo.)  Daily  Gazette. 
Honorable  mentions  were  made 
to  the  Palo  Alto  (Calif.)  Times, 
Elgin  (Ill.)  Courier-News, 
Memphis  (Tenn.)  Press-Scimi¬ 
tar,  Gastonia  (N.  C.)  Gazette, 
St.  Petersburg  (Fla.)  Times, 
Houston  (Tex.)  Chronicle  and 
the  Greenville  (S.  C.)  News  & 
Piedmont. 

28  Weeklies  Compete 

Twenty-eight  weekly  newspa¬ 
pers  from  18  states  competed 
for  honors  with  second  place 
going  to  the  Richfield  (Utah) 
Reaper  and  third  to  the  Harvey 
(Ill.)  Tribune.  Honorable  men¬ 
tions  went  to  the  Valley  of  the 
Moon  Review,  Boyes  Hot 
Springs,  Calif.;  Ord  (Neb.) 
Quiz,  Oxford  (Ohio)  Press  and 
the  Winnsboro  (La.)  Franklin 
Sun. 

A  total  of  67  newspapers 
from  27  states  constituted  the 
largest  competition  in  15  years 
observance  of  the  special  week 
by  the  newspapers  of  America. 
California  led  with  eight  en¬ 
tries  and  Illinois  was  second 
with  five.  Georgia,  Minnesota, 
North  Carolina,  Texas  and  Vir¬ 
ginia  each  had  four  entries. 
Pennsylvania  and  Iowa  had 
three  and  Arkansas,  Florida, 
Indiana,  Louisiana,  Missouri, 
Nebraska,  New  York,  Ohio, 
Tennessee  and  Wisconsin  each 
had  two. 

Single  entries  came  from 
Alabama,  Colorado,  Kansas, 
Michigan,  Oklahoma,  South 
Carolina,  South  Dakota  and 
Utah.  Entries  were  made  up  of 


scrapbooks  and  press  books 
showing  editorial,  advertising 
and  promotional  activities  by 
the  newspapers  during  the  Oct. 
1-8  obseiwance. 

First  place  winners  will  re¬ 
ceive  bronze  plaques.  Second, 
third  and  honorable  mentions 
will  receive  printed  citations 
to  be  presented  by  association 
managers  in  the  respective 
states  at  meetings  held  after 
the  first  of  year.  Jack  Beisner, 
manager  of  the  Alabama  Press 
Association  was  chairman  of 
the  1954  National  Newspaper 
Week  committee  of  Newspaper 
Association  Managers,  Inc., 
sponsors  of  the  annual  event. 

Edwin  0.  Meyer,  secretai*y- 
manager  of  the  Virginia  Press 
Association  was  chaii’man  of 
the  promotion  contest  commit¬ 
tee  of  N.  A.  M.  for  the  1954 
observance.  Lloyd  P.  Burns, 
executive  secretary  of  the  New 
Jersey  Press  Association  has 
been  named  chairman  for  the 
1955  N.  N.  W.  by  Homer 
Givens,  president  of  N.  A.  M. 
and  secretary-manager  of  the 
South  Dakota  Press  Associa¬ 
tion. 

Ex-Sheriff’s  Suit  Ended 

Las  Vegas,  Nev. 

A  $1,000,000  libel  suit  against 
the  Las  Vegas  Sun,  brought  by 
Sheriff  Glen  Jones,  has  been 
dismissed  in  district  court  here. 
The  sheriff  was  defeated  in  the 
primary  election,  and  has  since 
been  indicted  for  accepting  a 
bribe,  following  an  expose 
series  in  the  Sun. 


Winchell  Victor 
In  Libel  Action 

White  Plains,  N.  Y. 

After  listening  to  testimony 
for  nearly  five  weeks,  a  Su¬ 
preme  Court  jury  here  this 
week  returned  a  verdict  in  favor 
of  Walter  Winchell  in  a  libel 
suit  for  $300,000  brought  by 
Benjamin  H.  Freedman  of 
New  York. 

The  jurors  deliberated  one 
hour  and  refused  to  allow  any 
damages  for  two  Winchell 
columns  in  1950  in  which  Mr. 
Freedman  was  described  as  the 
leader  of  the  opposition  to  ap¬ 
pointment  of  Mrs.  Anna  Ro¬ 
senberg  as  Assistant  Secretary 
of  Defense. 

Mr.  Freedman,  not  an  attor¬ 
ney,  presented  his  own  case. 
The  defense  offered  no  testi¬ 
mony.  Before  giving  the  case 
to  the  jury,  the  judge  removed 
King  Features  Syndicate  and 
three  other  firms  as  defendants. 
He  awarded  the  defense  $1,500' 
above  the  routine  court  costs. 
• 

$7,500,000  Plan 

Boston 

Post  Publishing  Company,  of 
which  John  Fox  is  president, 
is  planning  to  dispose  of  420,- 
000  shares  of  North  Penn  Gas 
Company  stock  through  East¬ 
man,  Dillon  &  Co.,  if  approval 
is  given  by  the  Securities  and 
Exchange  Commission.  At  cur¬ 
rent  market  price,  it  was  esti¬ 
mated  this  sale  would  realize 
$7,500,000. 


Paper’s  Housing 
Crusade  Cited 

Topeka 

The  Topeka  State  Journal 
won  four  firsts  and  four  honor¬ 
able  mentions  in  the  annual  con¬ 
test  of  the  11  Stauffer  Publica¬ 
tions. 

Results  of  the  judging  were 
announced  this  week  by  faculty 
members  of  the  William  Allen 
White  School  of  Journalism. 

Best  editorial  page,  best  front 
page,  best  feature  story,  and 
best  circulation  promotion  were 
the  four  Journal  firsts.  Honor¬ 
able  mentions  were  for  out¬ 
standing  newspaper  community 
service,  women’s  page,  spot 
news  story  and  feature  story. 

The  community  service  award 
went  to  the  Shawnee  (Okla.) 
News-Star  for  what  judges  de¬ 
scribed  as  its  effort  “to  improve 
deplorable  housing  conditions 
in  the  colored  section.” 

“This  was  a  project  which 
had  no  chance  of  being  profit¬ 
able,  or  even  popular,”  they 
noted,  “except  among  the  un¬ 
derprivileged  group  in  whose 
behalf  it  was  undertaken.” 

Other  awards:  Sports  page — 
Santa  Maria  (Calif.)  Times; 
special  editions — Grand  Island 
(Neb.)  Independent  and  Inde¬ 
pendence  (Mo.)  Examiner,  tie; 
women’s  page — Santa  Maria 
Times;  spot  news — Shawnee 
News-Star;  news  photos  — 
Shawnee  News-Star;  advertis¬ 
ing  campaign — Grand  Island 
Independent. 
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•  The  Advertiser  and  The  I¥ewspaper  • 


Fortune  Kind 
To  Linage 
Leaders  in  ’54 


Chicago  Auto 
Firms  Unite 
In  Ad  Drive 


^Retail  Regulars’ 
Debut  Next  Week 

With  this  issue,  Editor  & 
Publisher  ends  its  Linage 
Leader  series. 

Beginning  with  E&P  for 
Jan.  1,  readers  will  be  meet¬ 
ing  the  Retail  Regulars — the 
advertising  heads  of  the  na¬ 
tion’s  top  department,  chain 
and  specialty  stores  who  an¬ 
nually  contribute  a  com¬ 
bined  total  of  $1,500,000,000 
in  retail  newspaper  adver¬ 
tising. 


Fortune  smiled  on  six  of 
Editor  &  Publisher’s  52  Lin¬ 
age  Leaders  during  the  year. 

George  J.  Abrams,  advertis¬ 
ing  manager.  Block  Drug  Com¬ 
pany,  and  Linage  Leader  No.  3 
(E&P,  Jan.  16,  page  15),  last 
spring  was  named  Outstanding 
Young  Advertising  Man  of  the 
Year  by  the  Association  of  Ad¬ 
vertising  Men  and  Women. 

Shortly  afterwards  he  was 
made  a  vicepresident  at  Block  Lumber  Dealers  Show 
Drug,  and  late  this  fall  he  was 
elected  a  director  of  the  Asso¬ 
ciation  of  National  Advertisers. 

Last  July,  Howard  J.  Mor¬ 
gens,  Linage  Leader  No.  4 
(E&P,  Jan.  23,  page  15),  was 
promoted  from  vicepresident  in 
charge  of  advertising  of  Proc¬ 
ter  &  Gamble  to  executive  vice- 
president  in  charge  of  all  P&G 
operations  in  the  U.  S.  except 
the  cellulose  and  oil  mill  divi¬ 
sions. 

Joins  Ad  Agency 

Ralph  E.  Whiting,  general 
advertising  manager.  Armour  & 

Company,  and  Linage  Leader 
No.  9  (E&P,  Feb.  27,  page  15), 
resigned  late  in  July  to  join 
Earle  Ludgin  &  Company,  Chi¬ 
cago  ad  agency,  as  a  vicepresi¬ 
dent. 

Seymour  Mintz,  now  presi¬ 
dent  of  CBS-Columbia,  was 
vicepresident  in  charge  of  ad¬ 
vertising  for  Admiral  Corpora¬ 
tion  when  he  appeared  as  Lin¬ 
age  Leader  No.  10  (E&P, 

March  6,  page  15).  That  same 
week  he  joined  CBS-Columbia 
as  president. 

Shortly  after  Ben  R.  Donald- 
.son,  then  advertising  director 
of  Ford  Motor  Company,  ap¬ 
peared  as  Linage  Leader  No. 

13  (E&P,  March  27,  page  15), 
he  debunked  the  so-called  jinx 
associated  with  the  number  13 
by  being  named  director  of 
Ford’s  institutional  advertising. 

Linage  Leader  No.  36  was 
Jack  M.  Klock,  advertising 
manager,  Lufkin  Rule  Company 
(E&P,  Sept.  4,  page  16),  who 
became  so  completely  “sold”  on 
Sunday  magazines  that  he 
joined  the  staff  of  Parade,  The 
Sunday  Picture  Magazine. 

Since  E&P  started  its  Lin¬ 
age  Leader  series  on  Jan.  2,  a 
total  of  52  of  the  nation’s  top 
newspaper  advertisers  have 
joined  the  “Linage  Leader 
Club.” 


■  Chicago 

A  united  advertising  cam¬ 
paign  by  new  automobile  deal¬ 
ers  in  the  Chicago  area  to 
boost  the  public’s  trust  and 
confidence  in  automobile  sales 
and  service  has  been  launched 

■  by  the  Chicago  Automobile 
j  Trade  Association. 

Backbone  of  the  campaign  is 
a  newly  adopted  creed  pledging 
ill  be  high  business  standards  and 
D®*  ethics,  according  to  Earl  Zwei- 
•ibune  association  president.  A 

P.*  j®  broad  educational  program  con- 

ceming  the  creed  is  being  di- 
Piyg  rected  to  the  public  through 
lilable  newspaper  advertising. 

Study  Dealer  Advertising 
In  making  the  announcement, 
Mr.  Zweifel  stated  that  the 
Chicago  Automobile  Trade  As¬ 
sociation,  which  includes  over 
475  new  car  dealers  in  the  Chi- 

(Continued  on  page  16) 


thousands  of  square  feet  in 
sales  of  Masonite  products,” 
commented  Earl  W.  Hadland, 
manager  of  dealer  sales. 

Masonite  has  announced  six 
additional  newspaper  mats. 


LINAGE  LEADER 


Lorillard  Uses  Series  of  UoMinant  Ads,  Rather  Than  One-Shots 

On  May  27,  1789,  the  tising  in  a  specific  market,  within  a  definite  time 

brothers  Peter  and  George  or  group  of  markets,  to  sup-  “One  important  x 
Lorillard  published  the  ear-  port  special  sales  drives,  newspaper  space  in 

liest  known  tobacco  newspa-  each  campaign  being  care-  years  has  been  in  < 

per  ad  in  the  U.  S.  Ever  fully  coordinated  with  the  tion  with  introducti 

since,  it  has  been  a  prin¬ 
ciple  of  P.  Lorillard  Com¬ 
pany  to  “advertise  the  prod¬ 
uct  so  that  everyone  knows 
it’s  available.” 

Today,  Lorillard  advertis¬ 
ing  has  grown  into  a  multi¬ 
million  dollar  program  that 
encompasses  newspapers 
throughout  the  country 
(1953  newspaper  expendi¬ 
ture  was  $2,1.36,195),  as  well 
as  eight  radio-TV  network 
programs  and  a  number  of 
national  magazines. 

The  man  who  guides  this 
program  and  the  work  of 
four  ad  agencies  for  Old 
Gold  and  Kent  cigarets  and 
other  Ix)rillard  products  is 
Alden  James,  vicepresident 
and  director  of  advertising. 

“We  have  found  newspa¬ 
per  advertising  of  great 
value,  and  it  is  an  integral 
part  of  our  over-all  pro¬ 
gram,”  Alden  says.  “Loril- 
lard  uses  newspaper  adver- 


Alden  James 

P.  Lorillard  Company 


sales  division’s  work  and 
with  our  national  media. 

“We  do  not  believe  in  hit- 
or-miss  advertising,”  Alden 
continues.  “Generally  we  use 
a  series  of  dominant  ads, 
rather  than  one-.shot  ads, 
since  our  goal  is  maximum 
impact  on  the  consumer 


\o.  .52  (Last)  of  a  Series 


Advertiser  •  Newspaper 

Puck  To  Run 
4-Color,  Drug 
Spread  Jan.  9 

On  Sunday,  Jan.  9,  Puck- 
The  Comic  Weekly,  and  affili¬ 
ated  independent  Sunday  comic 
sections  will  publish  a  four- 
color,  two-page  spread  of  drug 
product  advertising,  and,  in 
conjunction  with  the  annual 
drive  of  the  “March  of  Dimes,” 
touch  off  the  latest  and  most 
spectacular  of  the  drug  indus¬ 
try  promotions  for  which  this 
publication  has  become  famous. 

25,000  Retail  Druggists 

In  production  since  1954,  this 
unique  promotion  is  so  inter¬ 
woven  with  the  “March  of 
Dimes”  activities  that  25,000 
retail  druggists  and  hundreds 
of  thousands  of  volunteer 
workers  of  the  National 
Foundation  for  Infantile  Pa¬ 
ralysis  will  be  working  together 
on  behalf  of  the  “March  of 
Dimes.” 

The  supporting  advertisers 
who  are  donating  a  part  of 
their  space  for  a  special  “March 
of  Dimes”  heading  on  Jan.  9, 
are:  Anahist,  Band  Aid  Plastic 
Strips,  Colgate  Dental  Cream, 
Geritol,  Musterole,  Pepsodent 
Tooth  Brushes,  Vaseline  Hair 
Tonic  and  William  Lectric 
Shave. 

Every  sizeable  drug  chain 
and  wholesale  house,  as  well 
as  independent  store  associa¬ 
tions  in  areas  where  Puck  and 
its  affiliates  have  10%  or  bet¬ 
ter  coverage  (more  than  800 
U.  S.  counties)  were  visited  by 
Puck’s  Kenneth  B.  (“Pete”) 
Hurd,  and  Rufus  Pankow 
through  the  autumn  months. 
During  the  last  few  weeks  of 
the  promotion,  a  series  of 
bulletins  by  mail  and  wire  kept 
these  drug  industry  officials 
alert  to  latest  developments. 

^Bolletinized’ 

As  this  activity  was  in 
progress.  New  York  City  head¬ 
quarters  of  the  National  Foun¬ 
dation  for  Infantile  Paralysis 
was  bulletinizing  its  regional 
heads  and  county  campaign  di¬ 
rectors  in  the  Puck  areas. 

The  colorful  display  material, 
featuring  Puck’s  famous  comic 
characters,  was  arranged  in 
two  envelopes.  One  of  them 
contained  “March  of  Dimes” 
banners  and  streamers.  Some 
25,000  of  the.=e  kits  reached  the 
field  workers  through  their 
county  campaign  directors. 

At  the  same  time,  25,000  re¬ 
tail  drug  stores  in  the  Puck 


areas  received  through  the  mail 
a  set  of  display  material  that 
featured  the  names  of  the  spon¬ 
soring  advertisers. 

In  each  envelope  of  display 
material,  that  was  received  by 
the  volunteer  field  worker  of 
the  “March  of  Dimes”  as  well 
as  that  received  by  the  retail 
drug  store,  was  a  very  detailed 
instruction  sheet  which  advised 
each  recipient  that  theirs  was 
a  joint  project. 

The  physical  appearance  of 
the  display  material  in  both 
envelopes  had  a  contrived  simi¬ 
larity. 


Auto  Firms 

{Continued  from  page  15) 


cago  area,  has  had  a  special 
committee  studying  auto  dealer 
advertising  and  sales  methods 
and  problems  for  over  a  year. 

Extensive  committee  work  in 
cooperation  with  dealers  and 
the  Chicago  Better  Business 
Bureau  has  resulted  in  the  pre¬ 
paration  of  a  program  to  im¬ 
prove  merchandising  practices 
to  the  end  that  car  buyers  will 
be  better  served.  Ladd,  South¬ 
ward,  Gordon  &  Donald,  Inc., 
Chicago  agency,  was  called  in 
a  few  months  ago  to  help  or¬ 
ganize  advertising  and  public 
relations  needed  to  effect  the 
program. 

The  advertising  campaign 
will  carry  the  dealers’  message 
through  Chicago’s  four  daily 
newspapers.  A  weekly  series 
of  quarter-page  insertions  are 
being  used.  They  are  designed 
to  be  light  in  presentation,  but 
at  the  same  time  tell  prospec¬ 
tive  car  buyers  what  to  be 
aware  of  when  searching  for  a 
new  automobile:  i.e.,  fantastic 
offers, misleading  come-ons,  un¬ 
realistic  finance  charges,  con¬ 
tract  provisions,  etc. 

• 

Business  Plaque 

Philadelphia 

The  City  Business  Club  of 
Philadelphia  gave  the  Philadel¬ 
phia  Inquirer  a  plaque  “in  ap¬ 
preciation  of  its  extraordinary 
contribution  to  the  promotion 
and  development  of  Delaware 
Valley,  U.  S.  A.”  George  M. 
Neil,  general  manager  of  the 
Inquirer,  accepted  it  on  behalf 
of  Walter  H.  Annenberg,  editor 
and  publisher. 

• 

Opens  Ad  Service 

Eleanor  Rich  has  left  the 
display  advertising  staff  of  the 
Longview  (Wash.)  Daily  News 
to  open  her  own  commercial 
advertising  service  in  Long¬ 
view. 


Dayton  Rubber 
Stretches  Ad  $ 

Dayton,  Ohio 

Major  portion  of  the  Day- 
ton  Rubber  Company’s  1955  tire 
advertising  dollar  will  be  spent 
in  newspaper  advertising  at  the 
local  level,  J.  D.  Hershey,  ad 
director,  revealed  this  week. 

Mr.  Hershey  spoke  at  a  meet¬ 
ing  of  Dayton  Rubber  branch 
house  distributors. 

“We  feel  that  local  newspa¬ 
per  advertising  in  your  trading 
areas  will  be  an  effective  way 
to  bring  customers  to  your 
doors,”  Mr.  Hershey  said. 

• 

140,000  Persons  See 
Star-Trib’s  Film 

More  than  140,000  persons 
have  seen  the  Minneapolis 
(Minn.)  Star  and  Tribune’s 
full-color  and  sound  movie  on 
economic  developments  in  the 
Upper  Midwest  market  since 
copies  of  the  film  were  made 
available  to  the  general  public 
a  year  ago. 

According  to  Robert  N.  Weed, 
Star  and  Tribune  public  service 
director,  the  movie,  “New 
Wealth  in  the  Land  of  Hia¬ 
watha,”  has  been  shown  more 
than  880  times. 

For  the  first  seven  months, 
requests  for  showings  by  com¬ 
panies,  schools,  churches,  fra¬ 
ternal  organizations  and  other 
groups  throughout  the  country 
averaged  more  than  100  a 
month. 

Mr.  Weed  reports  that  in  re¬ 
cent  months  requests  have  av¬ 
eraged  about  30  a  month. 

Narrated  by  Cedric  Adams, 
Star  and  Tribune  columnist,  the 
film  documents  recent  develop¬ 
ments  in  oil,  taconite,  lignite 
and  the  Missouri  basin  dam 
projects  and  other  already  es¬ 
tablished  phases  of  the  Upper 
Midwest’s  economy. 

• 

Ancient  Age  Launches 
$2-Million  Ad  Drive 

The  biggest  year-round  news¬ 
paper  and  outdoor  advertising 
campaign  (via  William  H. 
Weintraub  &  Co.)  in  the 
brand’s  history  has  been 
launched  for  Ancient  Age 
straight  Kentucky  bourbon  by 
Schenley  Distributors,  Inc. 

Frank  Flagg,  brand  advertis¬ 
ing  manager,  announced  the 
company  will  spend  about  $2,- 
000,000  during  the  12-month 
period  ending  Aug.  31.  Ads 
ranging  in  size  from  500  to 
1,750  lines  will  appear  in  227 
leading  daily  newspapers  across 
the  country. 


Houston  Post, 
SchenleyTeam 
On  Promotion 

The  Houston  (Tex.)  Post  and 
Schenley  Industries,  Inc.,  have 
created  the  biggest  newspaper 
promotion  in  the  history  of 
the  alcoholic  beverage  industry 
to  help  Schenley  capture  a 
major  share  of  the  heavy  vol¬ 
ume  of  liquor  sales  in  the  Gulf 
Coast  area  during  the  peak 
holiday  buying  season  this  year. 

Schenley  is  featuring  mul¬ 
tiple  brands  in  a  16-page  tab¬ 
loid  section  designed  by  the 
Post  as  a  handy  arm  chair  pro¬ 
gram  for  all  the  major  football 
Bowl  games  to  be  played  on 
New  Year’s  Day. 

Keith  Butler,  who  handles  the 
Schenley  account,  and  Bob  Bar¬ 
ron,  general  advertising  man¬ 
ager  for  the  Post,  designed  a 
complete  program  to  merchan¬ 
dise  this  promotion  right  up  to 
the  cash  register  of  every  re¬ 
tail  liquor  store  in  Houston. 

Walter  Jahn,  who  heads 
Texas  Wine  and  Liquor  Com¬ 
pany,  Houston  distributors  for 
Schenley  products,  arranged 
for  delivery  of  the  tabloid 
section  to  retail  liquor  stores 
one  full  week  before  Christ¬ 
mas.  Salesmen  handling  coun¬ 
try  territories  were  called  in 
to  the  distributor’s  Houston 
headquarters  on  Sunday,  Dec. 
19,  in  order  to  secure  a  supply 
of  Schenley  Sections  for  distri¬ 
bution  among  the  retail  liquor 
stores  throughout  the  Houston 
trade  territory. 

The  16-page  Schenley  Sec¬ 
tion  will  appear  as  an  integral 
part  of  the  Post  on  December 
28  at  a  time  when  alcoholic 
beverage  advertising  in  daily 
newspapers  generally  has 
passed  its  peak. 

• 

Tropicana  Orange 
Buys  Weekly  Schedule 

Fruit  Industries,  Inc.,  Brad¬ 
enton,  Fla.,  launched  its  first 
newspaper  campaign  last  week 
in  behalf  of  Tropicana  orange 
juice  with  6,000  lines  in  12 
New  York  and  New  Jersey 
newspapers  (E&P,  Dec.  18, 
page  18). 

This  week,  John  L.  Douglas, 
president  of  the  agency  bear¬ 
ing  his  name  and  which  han¬ 
dles  the  account,  told  E&P  that 
the  initial  effort  was  so  suc¬ 
cessful  that  “Tropicana  adver¬ 
tising  has  now  been  scheduled 
weekly  in  18  newspapers  in  var¬ 
ious  sections  and  will  be  in¬ 
creased  to  25  papers  by  the  first 
of  the  year.” 
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Fair  Trade 
Bureau  Issues 
Analysis 

The  issue  of  fair  trade  must 
be  “weighed  in  broad  economic 
perspectives  rather  than  in 
terms  of  today’s  bargains  for 
the  few,”  the  Bureau  of  Educa¬ 
tion  on  Fair  Trade  says,  in  an 
analysis  of  arguments  present¬ 
ed  against  fair  trade  in  an 
economist’s  bulletin  for  con¬ 
sumers. 

The  Bureau  is  distributing 
its  analysis  widely  to  friends 
of  fair  trade  for  use  in  discus¬ 
sing  the  issue  before  the  public, 
the  courts  and  the  legfislatures. 
The  analysis  covers  many  as¬ 
pects  of  fair  trade,  ranging 
from  the  basic  conflicts  be¬ 
tween  proponents  and  oppo¬ 
nents  of  the  fair  trade  laws  to 
the  problem  of  making  fair 
trade  work  in  the  marketplace 
and  the  outlook  for  discount 
selling. 

Long-Term  Interest 

In  its  conclusion,  the  Bureau 
stresses  that  the  long-term  in¬ 
terest  of  consumers  “in  their 
role  of  consumer,  is  dependent 
upon  the  existence  of  many 
competing  letailers  selling  a 
wide  array  of  goods  competing 
with  one  another  in  price  and 
quality.  These  conditions  are 
satisfied  under  fair  trade;  it  is 
unlikely  that  they  will  be  satis¬ 
fied  in  its  absence  since  unre¬ 
strained  price-cutting  breeds 
monopoly.” 

But  the  consumer  “has  other 
roles,”  the  Bureau  analysis 
points  out.  As  a  wage-earner, 
“he  consumes  most  when  his 
income  is  highest  and  this  is 
dependent  upon  a  high  level  of 
prosperity  in  a  dynamic  ex¬ 
panding  profit  economy.  Prices 
were  never  so  low  as  in  the  de¬ 
pression  but  they  offered  small 
solace  to  the  consumer  who 
had  no  job.” 

It  is  to  the  long-term  intei^st 
of  the  consumer  “as  a  citizen,” 
the  Bureau’s  analysis  notes, 
“that  all  vital  segments  of  the 
economy  —  including  labor  and 
agriculture  —  be  given  a  chance 
to  survive.  Fair  trade  gives  the 
small  businessman  a  chance  to 
survive,  nothing  more.  It  is 
unlikely  that  anyone  would 
agree  that  small  business  is 
expendable,  either  from  the 
economic,  social  or  political  sci¬ 
ence  point  of  view. 

“At  the  community  level,  the 
contributions  of  the  independ¬ 


ent  retailer  have  often  been 
overlooked.  But  it  is  a  fact 
that  the  retailer  contributes  a 
very  substantial  share  to  the 
company’s  well-being,  not  only 
in  terms  of  the  taxes  he  pays, 
the  jobs  and  services  he  pro¬ 
vides  but  also  in  terms  of  his 
civic  participation  and  support. 
The  price-cutter  can  not  fill  the 
social  and  economic  vacuum 
which  would  be  left  by  the 
liquidation  of  a  substantial 
number  of  retailers.” 

The  Bureau  of  Education  on 
Fair  Trade  is  a  non-profit  or¬ 
ganization  established  by  the 
National  Association  of  Retail 
Druggists  and  operating  under 
its  direction.  The  Bureau’s  ob¬ 
jective  is  to  develop  public  un¬ 
derstanding  and  support  of  the 
fair  trade  laws  as  instruments 
to  restrain  unfair  competition. 


Lennen  &  Newell’s 
Newell  Dies  at  57 

Herman  Wilson  Newell,  57, 
president  of  Lennen  &  Newell, 
Inc.,  New  York  ad  agency,  died 
this  week  of  a  blood  clot. 

In  June,  1952,  Mr.  Newell 
joined  with  Philip  W.  Lennen 
to  form  the  firm.  He  became 
its  president  in  October  of  that 
year.  From  1935  to  1952  he 
had  been  executive  vicepresi¬ 
dent  of  Geyer,  Newell  &  Gang¬ 
er,  Inc.  Between  1932  and  1935 
he  was  vicepresident  in  charge 
of  sales  for  the  Frigidaire 
Corporation  of  Dayton,  Ohio. 

Mr.  Newell  was  born  in  Belle- 
fontaine,  Ohio.  In  1920  he  was 
graduated  from  Dartmouth  Col¬ 
lege  as  a  bachelor  of  arts.  He 
was  also  a  graduate  of  the 
Amos  Tuck  School  of  Business 
Administration  at  Dartmouth. 

In  1921  he  became  sales  pro¬ 
motion  manager  of  the  Eastern 
Manufacturing  Company  of 
Boston  and  New  York.  From 
1924  to  1930  he  was  manager 
of  the  Home  Electric  Light  and 
Power  Equipment  Company. 
Between  1930  and  1932  he  was 
an  executive  of  the  Frigidaire 
Sales  Corporation  of  the  North¬ 
east,  with  headquarters  in  Bos¬ 
ton. 

• 

Herbert  A.  Friel 

Chicago 

Herbert  A.  Friel,  45,  adver¬ 
tising  salesman  for  the  John 
Budd  Co.,  Chicago  office,  for 
the  past  year  and  a  half  and 
previously  with  the  Chicago 
Sun-Times  advertising  staff, 
died  here  Dec.  16  at  Passavant 
Hospital.  He  is  survived  by 
his  wife,  a  daughter  and  one 
son. 


Canadian  PRSA 
Elects  McArdle 

Montreal 
Kenneth  J.  McArdle,  presi¬ 
dent,  Public  &  Industrial  Re¬ 
lations,  Ltd,  has  been  elect¬ 
ed  vicepresident  of  the  Cana¬ 
dian  region  of  the  Public 
Relations  Society  of  Ameri¬ 
ca,  succeeding  Louis  Trudel 
of  Shawinigan  Water  & 
Power  Co.,  Ltd.,  Montreal. 

Mr.  McArdle  is  a  director, 
vicepresident  for  Canada, 
partner  and  member  of  the 
executive  committee  of  Pub¬ 
lic  Relations  Management 
Corp.  of  New  York,  with 
which  Public  &  Industrial 
Relations  Ltd.  is  associated. 
He  is  also  a  member  of  the 
Montreal  branch  of  the 
Canadian  Public  Relations 
Society. 

Council  Issues  New 
‘Slop  Accidents’  Ads 

A  new  kit  of  seven  advertise¬ 
ments,  released  to  the  nation’s 
newspapers  last  week,  are  de¬ 
signed  to  give  U.  S.  motorists  a 
psychological  jolt.  The  ads, 
part  of  the  concerted  effort  in 
the  Stop  Accidents  campaign 
conducted  by  the  Advertising 
Council  for  The  National  Safety 
Council,  are  based  on  new  re¬ 
search  on  human  behavior. 

Faulty  driving,  psychiatrists 
have  discovered,  is  done  by 
young  people  who  want  to  be 
“big  shots”;  by  oldsters  who 
can’t  act  their  age;  by  drivers 
who,  for  the  moment,  are  emo¬ 
tionally  upset.  Advertising- 
wise,  every  effort  in  this  cam- 
paien  will  be  bent  toward  per¬ 
suading  drivers  that  “Careless 
Driving  Is  Kid  Stuff,” 

The  seven  ads  in  the  new  kit 
are  of  four  different  sizes.  The 
larger  ones  follow  the  “kid 
stuff”  theme  and  stress  “The 
Six  Rules  of  Winter  Driving.” 
But  perhaps  the  most  inter¬ 
esting  and  attention-getting  are 
four  2-column,  100-line  cartoons 
drawn  and  written  with  a  bold, 
child-like  technique.  (One  of 
them,  a  boxv  sketch  of  an  am¬ 
bulance  with  a  figure  stiffly 
laid  out  in  the  back,  is  cap¬ 
tioned,  “Who  need  chains. 
That’s  what  my  uncle  said.”) 

The  ads  were  prepared  by 
Winsor  H.  Watson.  Jr.,  while 
he  was  still  at  Cecil  &  Presbrey. 
• 

Appointed 

The  Jamestown  (N,  D.)  Sun 
has  appointed  Hagg  &  Asso¬ 
ciates,  Inc.,  as  national  adver¬ 
tising  representatives. 


Increased  Pre-Selling 
Of  Dealers  Advocated 

stepped  up  pre-selling  for 
dealers  must  be  the  major  ap¬ 
pliance  manufacturer’s  blue¬ 
print  for  1955  if  he  is  to  get  his 
share  of  volume  business,  ac¬ 
cording  to  Walter  J.  Daily,  vice- 
president  of  the  Lewyt  Corp. 

Speaking  last  week  at  a  win¬ 
ter  meeting  of  the  vacuum 
cleaner  company’s  10  district 
managers  from  all  over  the  U.S. 
and  Canada  in  the  Brooklyn  of¬ 
fices  of  the  factory,  Mr.  Daily 
said  that  Lewyt  had  completed 
plans  for  a  “four  million  dollar 
advertising  campaign  during  the 
coming  year.”  He  said  the 
firm’s  previous  advertising  on 
all  levels  backed  with  a  good, 
consumer-accepted  product,  has 
given  Lewyt  a  prominent  posi¬ 
tion  in  the  field. 

“Despite  keener  competition, 
dealers  who  survive  the  buyers’ 
market  which  lies  ahead  will  be 
those  who  have  well-rounded 
promotions  to  induce  the  public 
to  reach  buying  decisions,”  Mr. 
Daily  said. 

“Today’s  dealer  has  too  many 
lines  to  worry  about,”  Mr.  Daily 
stated.  “His  product  demon¬ 
strations  to  the  consumer  have 
to  be  a  short-and-sweet  package 
with  minimum  of  time  and  ef¬ 
fort.  Otherwise  he  will  forsake 
real  merchandising  of  the  prod¬ 
uct.  The  day  of  the  long  dem¬ 
onstration,  like  the  day  of  the 
old  pitchman,  is  over.  It  is 
probable  that  manufacturers 
will  have  to  adjust  themselves 
to  the  changing  picture.  A  com¬ 
plete  advertising  program  on  all 
levels,  supplemented  by  many 
dealer  aids,  can  do  a  great  part 
of  the  pre-selling  job,”  Mr. 
Daily  said.  “The  consumer  is 
thoroughly  educated  by  ads  she 
has  seen  in  magazines,  news¬ 
papers,  heard  on  the  radio  and 
viewed  on  television  and  has 
found  out  almost  all  .she  has  to 
know  about  the  vacuum  clean- 


Quit»  Bureau  Post 

San  Francisco 
Stedman  Chandler,  promotion 
manager  of  the  Pacific  Coa.st 
office.  Bureau  of  Advertising, 
ANPA  since  the  San  Francisco 
office  was  opened  16  years  ago, 
has  resigned.  He  will  announce 
his  new  post  Jan.  3. 

• 

No  Ads  on  Benches 

Kansas  City 
The  general  committee  of  the 
City  Council  turned  thumbs 
down  on  a  proposed  ordinance 
to  permit  advertising  on  bench¬ 
es  at  transit  stops. 
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Christmas,  Special 
Events  Lure  Linage 


Christmas  and  special  events 
served  as  a  magnet  this  month 
in  attracting  extra  linage  to 
newspapers  throughout  the  na¬ 
tion. 

Record  response  was  credited 
to  the  San  Francisco  (Calif.) 
Examiner’s  continuing  cam¬ 
paign  themed  to  the  slogan, 
“There’s  Christmas  Magic  in 
San  Francisco.” 

Directed  against  decentrali¬ 
zation  and  devoted  to  develop¬ 
ment  of  the  factors  that  have 
given  ’Frisco  the  nickname  of 
“The  City,”  the  Examiner’s 
drive  was  launched  as  a  serv¬ 
ice  to  merchants. 

Results,  according  to  George 
S.  Brumback,  ad  director,  in¬ 
cluded  a  new  all-time  record 
248-page  edition  containing 
269,658  lines  of  paid  advertis¬ 
ing  on  Sunday,  Dec.  5. 

The  promotion  included  a 
series  of  half-page  ads  run  on 
the  five  consecutive  Sundays 
prior  to  Christmas.  Color  ban¬ 
ner-lines  on  page  one  of  Puck, 
the  Comic  Weekly,  also  ap¬ 
peared  on  the  five  Sundays.  In 
addition,  page  one  banners  were 
used  at  the  bottom  of  the  main 
news  section. 

Memphis  Celebrates 
1st  ^Downtown  Day’ 

Record-breaking  crowds  filled 
Memphis,  T  e  n  n.,  downtown 
business  firms  on  Dec.  3  as  the 
Downtown  Association  cele¬ 
brated  its  first  “Downtown 
Day.” 

Page  ads  in  the  Commercial 
Appeal  and  the  Press-Scimiter 
announced  the  special  shopping 
day  and  listed  all  75  partici¬ 
pating  firms  as  well  as  one  spe¬ 
cial  bargain  offered  by  each. 
Shoppers  rode  free  to  the  down¬ 
town  section  between  9:30  and 
10  a.m.  Sales  records  for  the 
season  were  set. 

Buffalo  Stores  ^Hot’ 
For  Yule  Promotion 

The  Buffalo  (N.  Y.)  Couri¬ 
er-Express  reports  local  mer¬ 
chants  were  “hot”  for  Christ¬ 
mas  promotions. 

J.  N.  Adam  &  Company,  local 
department  store,  used  a  20- 
page  tabloid  insert  to  promote 
a  wide  variety  of  street-floor 
Christmas  gift  suggestions. 
Then  the  store  peaked  Yule 
promotional  activity  on  toi¬ 


letries  with  an  eight-page  tab¬ 
loid  supplement.  Both  sections 
used  handy  mail  order  blanks. 

The  Courier-Express  itself 
promoted  a  “Musical  Merry 
Christmas”  in  conjunction  with 
music  dealers  in  the  Buffalo 
area  by  running  a  special  stand¬ 
ard-size  section  featuring  dis¬ 
play  ads  and  editorial  matter 
on  radio-TV,  record  players, 
and  tape  recorders. 

Flint  &  Kent,  another  local 
department  store,  made  a  con¬ 
certed  bid  for  Yule  business 
with  a  12-page  tabloid  supple¬ 
ment  in  the  Courier-Express. 

Miami  News  Previews, 
Reviews  Real  Estate 

The  Miami  (Fla.)  Daily 
News  on  Sunday,  Dec.  12  pub¬ 
lished  a  26-page  section  “1955 
Preview  of  Real  Estate  and 
Review  of  1954.”  First  and 
back  pages  of  the  section  were 
printed  in  full  color. 

Edited  by  Ben  Schneider, 
real  estate  editor,  the  section 
was  crammed  with  real  estate 
linage  interspersed  with  edi¬ 
torial  matter. 

Invitation  Edition  Sets 
Record  in  Miami  Sun 

The  Dec.  5  edition  of  the 
Miami  (Fla.)  Beach  Sun  con¬ 
tained  184  pages  to  establish  a 
new  record,  both  in  size  and 
circulation.  The  Silver  Jubi¬ 
lee  Invitation  Edition  had  152 
news  pages,  a  16-page  color 
comic  section  and  the  first  edi¬ 
tion  of  the  16-page  All-Florida 
magazine  supplement. 

Eastern  Air  Lines  distrib¬ 
uted  the  edition  on  flights  out 
of  New  York  and  Chicago.  Na¬ 
tional  Air  Lines  followed  a 
similar  procedux’e  on  its  New 
York  flights. 

Plattsburgh  Gets  1st 
Yule  Gift  Tabloid 

A  Christmas  Gift  Guide  pub¬ 
lished  by  the  Plattsburgh 
(N.  Y.)  Press  -  Republican 

marked  the  first  time  that  a 
tabloid  has  been  published  in 
that  city,  accoi'ding  to  John 
A.  Fournier,  retail  ad  manager. 

The  tabloid  ran  48  pages, 
carried  47,040  lines  of  advertis¬ 


ing,  and  contained  312  Fair- 
child  Scan-A-Graver  plastics. 

124-Pager  Called 
Largest  Edition  Ever 

The  Portland  (Me.)  Sunday 
Telegram  for  Dec.  5  was  the 
largest  regular,  Sunday  news¬ 
paper  edition  ever  published  in 
Maine.  It  contained  124  pages. 

There  were  88  pages  of  news 
and  advertising,  12  pages  of 
comics  and  24  pages  in  the  Par¬ 
ade  supplement.  Total  of  289 
columns  of  news,  sports,  society 
and  special  features  were  car¬ 
ried.  Advertising  filled  110,467 
lines. 

Previous  record  Sunday 
newspaper  was  published  Dec. 
10,  1950.  It  carried  76  pages. 
Parade  and  the  comic  section. 

155,610  Retail  Lines 
Give  Daily  A  Record 

The  Augusta  (Me.)  Kennebec 
Journal,  a  Guy  Gannett  news¬ 
paper,  had  its  greatest  volume 
of  retail  advertising  in  history 
for  the  week  of  Dec.  6  to  11. 
Total  retail  linage  hit  155,610. 

Highlight  of  the  week  was  a 
36-page  guide  for  Christmas 
giving,  published  on  Dec.  8, 
which  totaled  some  54,404  lines. 
For  the  first  time  the  Journal’s 
Christmas  issue  had  covers  in 
two  colors. 

• 

Other  ^Specials’  .  .  . 

•  Merchants  in  the  Perry 
Plaza  Shopping  Center,  Erie, 
Pa.,  joined  hands  in  a  co-op 
Christmas  ad  drive  which  em- 

■ployed  an  eight-page  tabloid 
insert  in  the  Erie  Dispatch. 
Eleven  merchants  participated. 

•  The  Jamestown,  N.  Y.,  Re¬ 
tail  Merchants  Association  used 
co-op  ads  to  boost  Christmas 
trade  in  a  32-page  special  tab¬ 
loid  section  in  the  Jamestoivn 
Post-Journal.  Some  200  mem¬ 
bers  of  the  association  took 
space. 

•  McCurdy’s  Department 
Store,  Rochester,  N.  Y.,  promo¬ 
ted  business  with  a  24-page 
tab  insert  in  the  Rochester  Dem¬ 
ocrat  &  Chronicle.  Front  and 
back  pages  were  in  color. 

•  The  Dayton  (Ohio)  Daily 
News  ran  a  12-page  tab  insert 
which  launched  a  Yule  sale  in 
the  basement  of  Rike’s  Depart¬ 
ment  Store. 

•  A  “Gift  Selector”  was  the 
gimmick  used  by  the  Albany 
(N.  Y.)  Knickerbocker  News 
in  a  12-page  tab  supplement. 
Stores  throughout  the  city  took 
space  in  the  “Gift  Selector” 
which  had  a  front  page  index 
showing  on  which  page  shoppers 

,  could  find  various  categories  of 
■  gifts. 


5  Scholarships 
For  Ad  Course 

State  College,  Pa. 

Five  scholarships,  totalling 
$675,  will  be  available  in  Sep¬ 
tember  to  freshmen  majoring  in 
advertising  at  the  Pennsylvania 
State  University,  President  Mil- 
ton  S.  Eisenhower  has  an¬ 
nounced. 

The  scholarship  project, 
which  is  expected  to  continue 
from  year  to  year,  was  started 
by  a  special  committee  with 
George  G.  Steele,  of  Jenkin- 
town,  retired  advertising  man¬ 
ager  of  the  Philadelphia  Bul¬ 
letin,  as  chairman. 

The  scholarships  include: 

The  Ralph  Beaver  Strassbur- 
ger  Scholarship,  $200,  estab¬ 
lished  by  Norristown  Times 
Herald. 

The  Steinman  Journalism 
Award  $100,  established  by 
John  F.  Steinman  and  J.  Hale 
Steinman,  publishers  of  Lan¬ 
caster  Newspapers,  Inc. 

The  Valley  Daily  News 
Scholarship,  $100,  established 
by  Tarentum  Valley  Daily 
News. 

The  Richard  A.  Foley  Adver¬ 
tising  Agency,  Inc.,  Scholar¬ 
ship,  $100,  established  by  that 
Agency. 

The  General  Advertising 
Scholarship,  $175,  established 
with  contributions  from  Union- 
town  Newspapers,  Inc.;  Ches¬ 
ter  Times;  York  Dispatch; 
and  Theodore  A.  Serrill,  Harris¬ 
burg,  general  manager  of  the 
Pennsylvania  Newspaper  Pub¬ 
lishers  Association.  Additional 
contributions  may  increase  the 
value  of  this  scholarship. 

• 

Metro  Issues  Data  on 
Nation’s  Top  Markets 

Facts,  figures  and  maps  on 
28  of  the  nation’s  principal 
markets  are  contained  in  a  new 
set  of  coverage  folders  just 
issued  by  Metropolitan  Sunday 
Magazine  Group.  Each  folder 
deals  with  the  circulation  area 
of  one  of  the  independently 
edited  Sunday  newspaper  maga¬ 
zine  sections  which  make  up 
the  Metro  Group. 

The  maps  spotlight  the 
Standard  Metropolitan  Areas  in 
which  the  publishing  cities  are 
located  and  also  show  surround¬ 
ing  cities  with  20%  or  greater 
coverage.  Cities  receiving  bet¬ 
ter  than  50%  coverage  are 
spotted  in  red.  Detailed  circu¬ 
lation  and  household  figures  for 
each  city  shown,  and  for  the 
Metropolitan  Area  concerned, 
are  listed  opposite  the  map. 
Lists  of  leading  department 
stores,  chain  grocery,  drug  and 
varietv  stores  are  included. 
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Only  the  Cleveland  Plain  Dealer  radiates  results 

in  a  2-for-l  market  off  over  ^5  BillionI 


If  you’re  on  the  lookout  for  a  smart  space  buy, 
you’re  right  on  the  target  when  you  choose  the 
Plain  Dealer.  Only  this  newspaper  gives  you  two 
markets  for  the  price  of  one.  Greater  Cleveland 
PLUS  the  26  adjacent  counties!  Here’s  an  area 
strategic  to  any  advertiser ...  an  area  with  an 
effective  buying  income  of  over  5  billion  dollars. 
You  aim  high  at  low  cost  when  you  cover  Cleve¬ 
land  and  Northern  Ohio  with  the  Plain  Dealer. 


{CltvtlamJ) 
Cuyahoga  Cy. 


26  Adjattnt 
County  Ana* 


Total  Reuil  Sales  .  . 

Food  Sales .  522,053,000  403,545,000 

Geo.  Merchandise  Sales  279,064,000  128,040,000 

Drug  Sales .  63,158,000  38,554,000 

Fura.,Hsld.,Radio  Sales  100,473,000  73,949,000 

Eff.  Buying  Income  2,998,757,000  2,333,759,000 

*  Akron,  Canton,  Youngstown  not  include  J. 

Figures— Sales  Management  Survey,  May,  1954 


$1,976,290,000  $1,625,161,000 


CLEVELAND 

PLAIN  DEALER 

Cleveland’s  Home  Newspaper 

Cresmer  &  Woodward,  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 


NIELSEN  STUDIES 
OF  FOOD  STORE  SALES 

Make  The  Plain  Dealer 
Your  Ideal 
Test  City  Medium 


954 


Editor  sc  publisher  for  December  25,  1954 


19 


WITH  A  WISE  OLD 
GENTLEMAN 

LITTLE  NEW  YEAR  (pendl 
poised  professionally) — "Could 
you  tell  me  just  what  will 
make  a  community  newspaper 
of  greater  service  to  the  ad¬ 
vertiser  titan  In  tlie  past?” 

FATHER  TIME— "There’s  really 
no  mystery  to  It.  The  greater 
the  SERVICE  rendered  lU 
readers,  the  greater  value  It 
Ls  in  an  advertising  sense.  Toe 
rule  never  falls.” 

LITTLE  NEW  YEAR  —  "Would 
you  say  that  trick  schemes, 
fancy  premiums,  guessing  con¬ 
tests  and  the  like  are  neces¬ 
sary  to  building  a  fine  modem 
newspaper?” 

FATHER  TIME— -Well,  it  la  a 
matter  of  ophiion.  Some  of 
the  really  great  smaller  papers 
with  a  local  record  have 
achieved  immense  success  other¬ 
wise.  Personally,  it  is  my 
idea  that  serving  a  city  and 
its  retail  trade  area  well,  hon¬ 
estly,  and  with  forthright  pur¬ 
pose  is  the  wise  plan.” 

THE  ALTOO.NA  MIRROR  is 
not  as  old  as  Father  Time,  but 
it  has  iived  long  enough  to 
realize  the  infallibility  of  his 
precepts.  It  has  worked  with  us. 

And  we  face  the  New  Year 
with  a  firm  idea  —  the  same 
rules  and  precepts,  continuously 
strengthened. 


Altoona,  Pennsylvania's 
ONLY  Evening  Newspaper 


Eltoona 

SIRirror 


RICHARD  E.  BEELER 

Advertising  Manager 


CLASSIFIED  CU.MC 


Public  Notice  Switch 
Gets  Broad  Attention 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 

Can  classified  advertising  be  home  started  ringing  early  the 
all  things  to  all  men?  That’s  day  the  ad  appeared  and  the 
a  big  order,  yet,  as  one’s  con-  calls  continued  for  almost  a 
tact  with  want  ads  extends  over  week.  'The  Post-Dispatch  pub- 
the  years,  one  is  more  and  lished  a  five-column  feature  on 
more  impressed  with  its  versa-  the  family  and  features  on 
tility  in  helping  to  solve  not  them  for  national  distribution 
only  the  basic  problems  of  life  have  been  prepared, 
such  as  obtaining  shelter,  jobs,  Mrs.  Lucido  says  the  first 
education,  etc.,  but  its  capacity  call  received  summarized  most 
to  serve  in  more  subtle  mat-  of  the  others.  A  man  told  her: 
ters  too. 

From  the  St.  Louis  (Mo.) 

Post-Dispatch  comes  an  exam¬ 
ple  that  reflects  the  Christmas 
spirit  of  “good  will  to  men’’  in 
a  manner  that  proves  how  in¬ 
timately  leaders  and  the  want 
ads  are  bound  together. 

A  precedent-making  one-inch 
classified  ad  in  that  newspaper 
drew  wide  response  and  na¬ 
tional  attention.  The  insertion 
in  the  “Special  Notices  Col¬ 
umn”  was  a  reversal  of  the 
normal  “.  .  .  I  will  not  be  re¬ 
sponsible  for  any  debts  •  .  .” 
type  of  want  ad  seen  regularly 
and  telling  a  sorry  story  of  un¬ 
filled  dreams,  shattered  hopes 
and  broken  vows. 

Ad  Cited 

Instead,  Philip  C.  Lucido,  40- 
year-old  small  business  owner 
wrote:  “I  am  responsible  for 
all  debts  and  obligations  of  my 
wife,  Charlotte  T.,  both  present 
and  future,  and  am  more  than 
happy  to  be  the  provider  for 
a  woman  who  has  borne  me 
six  lovely  children  and,  with 
an  over  abundance  of  love  and 
care,  has  made  the  past  21 
years  of  loving  kindness  the 
nicest  years  of  my  life,” 

The  telephone  in  the  Lucido 


“You  don’t  know  me,  lady, 
but  I  want  to  congratulate  you. 

You  must  be  a  happy  couple.” 

Trouble  at  First 

Oddly,  Lucido  had  difficulty 
in  placing  the  insertion.  'The 
ad  taker  he  telephoned  inter¬ 
rupted  him  after  hearing  his 
first  few  words  and  told  him 
that  this  type  of  ad  had  to  be 
notarized. 

He  told  her  “you  haven’t 
heard  it  all.”  He  continued  and, 
when  the  end  came,  the  Post- 
Dispatch  worker  agreed  no 
legal  action  was  necessary. 

The  family  has  five  children 
ranging  in  age  from  four  to  18. 

Why  did  the  alderman  of  sub¬ 
urban  Pine  I^awn,  Mo.,  place 
the  ad  ? 

“I  read  somewhere  once 
about  an  ad  lik'^  that,”  h'>  told  .  .  * 

Post-Dispatch  Writer  Dickson  University  Gifts 


tion  lightly.  When  one  Mrs. 
Murdoch  McLeod  phoned  an  ad 
to  sell  her  daughter’s  tricycle 
last  week  she  had  no  idea  that 
she  was  doing  anything  extra¬ 
ordinary.  Yet,  she  soon  was 
made  aware  that  she  was  re¬ 
sponsible  for  the  millionth  ad 
of  ’54  and  was  made  the  re¬ 
cipient  of  a  handsome  clock- 
radio. 

The  paper  wisely  used  the  in¬ 
cident  as  a  take-off  for  a 
front  page  story  complete 
with  pix  of  mother  and  daugh¬ 
ter  and  radio.  And,  implicit 
in  the  story  was  a  resounding 
boost  for  the  result-getting 
power  of  the  Telly’s  Want  Ads. 

Despite  a  loss  of  691,896  lines 
of  help  wanted  advertising  in 
the  first  11  months  of  1954, 
CAM  Fred  Silman  said  that  the 
Toronto  paper  will  show  a  net 
gain  of  about  100,009  lines  and 
2'>,0(’0  ads  for  the  year. 

TOO  LATE  TO  CLASSIFY— 
Been  promoting  wisely  and 
well?  E&P  has  just  issued  in¬ 
vitations  to  CAMs  to  partici¬ 
pate  in  its  ’54  promotion  con- 
te.st.  There’s  a  special  plaque 
for  “The  most  outstanding 
single  campaign  for  ’54  de¬ 
signed  to  obtain  classified  ad¬ 
vertising,  consisting  of  adver¬ 
tisements  run  in  own  newspa¬ 
per  (or  other  local  media)  and 
direct  mail  pieces  (or  both)  to 
be  presented  in  portfolio  form 
(as  many  separate  entries  as 
desired).  See  E&P  Nov.  27  for 
complete  rules. 


Terry. 

“Of  course,  like  all  men  who 
do  credit  business,  I  read  those 
special  notices  every  day.  I 
remembered  the  ad  and  thought 
‘How  about  telling  people  that 
I  am  responsible  and  that 
everyone  in  the  world  isn’t  un¬ 
happily  married.’ 


BuinmpowMPL 


QU;r  iiobttr 

l|*t  ^  ALABAMA 

PrwaSrgtater 

MOtNIHC  —  IVtHIMC  »  SUNDAY 
HflitMl  ItrtSMtNtm  THE  JOMI  f  UOa  COUf ANT 


Honor  Freiberger 

Cleveland 
I.  F.  Freiberger,  chairman  of 
the  board  of  Forest  City  Pub¬ 
lishing  Co.,  which  publishes  the 
Plain  Dealer  and  the  News, 
last  week  was  honored  at  a  75th 
birthday  party  with  announce- 
,  ,  .  .  ment  that  sums  totaling  $103,- 

“There  must  be  thousands  of  ggg  j^ad  been  given  in  his  name 
people  like  us,  but  you  don  t  Western  Reserve  Universi- 
hear  about  them.  You  always  development  fund. 


hear  the  evil.  You  don’t  hear 
the  good.  I  had  no  idea  it 
would  lead  to  so  much.  Maybe 
the  way  I  wrote  it  was  a  little 
too  elaborate;  I  don’t  know, 
but  it  was  just  the  way  I  felt 
about  it.” 

The  fact  that  Mr.  Lucido 
chose  classified  to  express  his 
happy  thought  and  the  fact 
that  in  the  seemingly  “color¬ 
less”  want  ad  section  that  ex¬ 


pression  obtained  national  at¬ 
tention  is  a  tribute  to  the  ever  Add  Sunday  Edition 


growing  influence  of  classified. 

*  *  * 

One  of  the  few  six-day  news¬ 
papers  to  carry  over  a  million 
ads  a  year,  the  Toronto  Tele¬ 
gram  doesn’t  treat  the  distinc- 


Mr,  Freiberger,  chairman  of 
the  board  of  the  Cleveland 
Trust  Co.  also,  was  told  the 
sum  included  support  of  the 
I.  F.  Freiberger  Library,  now 
under  construction  on  the 
campus.  A  painting  of  Mr. 
Freiberger  is  to  be  donated  by 
George  Gund,  president  of  the 
Cleveland  Trust  Co.,  and  hung 
in  the  lobby  of  the  library. 


McCook,  Neb. 
A  Sunday  edition  has  been 
added  by  the  Red  Willow 
County  Reporter,  a  weekly. 
This  gives  Nebraska  its  sixth 
Sunday  newspaper. 
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An  Age-Old  Prayer 
Gains  New  Meaning 

with  the 

Enrichment  of  Bread 


From  time  immemorial  man’s  prayers  have  included  the  phrase  ’’Give  us 
this  day  our  daily  bread.”  Since  1941,  when  the  enrichment  of  bread  came 
into  being  on  a  national  scale,  this  prayer  has  assiuned  new  meaning.  For 
enriched  bread — fully  90%  of  all  white  bread  marketed  in  America  today 
— provides  far  more  nutritionally  than  did  the  bread  of  former  days. 


Facts  Frequently  Overlooked 
Before  the  coining  of  bread  enrichment,  deficiency 
diseases  (due  to  inadequate  amounts  of  thiamine, 
riboflavin,  niacin,  and  iron  in  the  average  American 
dietary)  were  sufficiently  widespread  to  be  of  grave 
concern  to  medical  and  public  health  authorities. 
Enriched  bread,  with  its  wealth  of  these  indispen¬ 
sable  nutrients,  largely  has  remedied  this  situation. 
Such  deficiency  diseases  today  are  rare  in  America. 

The  Public  Should  be  Told 
Food  editors  who  are  aware  of  these  facts  give  a 
prominent  place  to  enriched  bread  in  all  diets  pub¬ 
lished  in  their  prints.  However,  there  still  are  some 
who  tend  to  favor  the  unscientific  flashiness  of  fad¬ 
dist  diets  which  say  "omit  bread.”  This  attitude  is 
not  only  nutritionally  imsound,  but  may  prove  in¬ 
jurious  to  the  imsuspecting  public. 

A  Matter  of  Service  to  the  Public 
The  reading  public  accepts  what  it  reads  in  its  news¬ 
papers.  No  one  knows  better  than  the  editor  him¬ 
self  what  responsibility  this  imposes  on  him.  Yet 


in  his  desire  to  serve  truth,  an  editor  may  be  carried 
away  with  what  appears  to  be  correct. 

For  many  years  the  bread  industry,  largely 
through  purchases  of  newspaper  space,  has  at¬ 
tempted  to  give  the  public  the  facts  regarding  the 
nutritional  values  of  enriched  bread. 

Authorities  Agree 

Today,  authorities  include  enriched  bread  in  ail 
diets — especially  reducing  diets,  in  which  other 
sources  of  vitamins  and  minerals  might  be  cur¬ 
tailed.  These  authorities  realize  that  diets  without 
enriched  bread  rob  the  consumer  of  needed  nutrients. 

Americans  today  are  the  best  fed  people  of  the 
world.  If  malnutrition  is  present — either  ovemour- 
ishment  or  imdemourishment— it  results  largely  from 
a  lack  of  knowledge  of  what  is  sound  nutrition. 

The  baking  industry  makes  no  claim  for  producing 
a  ’'wonder  food.”  But  it  is  gratifying  to  see  the 
leading  nutritionists  of  the  nation  go  on  record  that 
enriched  bread— the  common  white  loaf  seen  on 
every  grocer’s  shelves— is  such  an  important  factor 
in  complete  nutrition. 


Editors  are  invited  to  send  for  copies  of  the  brochures  "How  Much 
Do  You  Know  About  Bread?”  and  "The  Enrichment  of  Bread,” 
both  of  them  excellent  additions  to  source  material  files. 

AMERICAN  BAKERS  ASSOCIATION 

20  NORTH  WACKER  DRIVE  •  CHICAGO  6,  ILLINOIS 
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.IS  GENERAL  ELECTRIC  SEES  IT. 


ARiy ; 
IF  OF  ALL 
S.  COLLEGES 
'OPERATE 
A  LOSS 


T^ogress  Is  Our  Most  Important  Product 


GENERAL 


ELECTRIC 


Here’s  a  new  way 
of  giving  colleges 

the  financial 
help  they  need 

The  G-E  Educational  Fund  announces  a 
plan  to  match  an  employee's  gifts  to  his 
college,  up  to  $1000  in  one  year 

One  out  of  every  two  colleges  and  univer¬ 
sities  in  the  U.S.  is  today  operating  in  the  red 
. . .  and  rapidly  increasing  enrollments  mean 
they  face  a  mounting  deficit  every  year. 

To  American  industry,  which  depends  on 
healthy  schools  for  its  trained  man  power,  the 
question  is,  “How  can  we  help  —  and  en¬ 
courage  others  to  help?” 

A  “Corporate  Alumnus  Program”  is  now 
announced  for  1955  by  the  Trustees  of  the 
General  Electric  Educational  and  Charitable 
Fund,  Here  is  the  plan: 

For  every  gift  made  by  a  G-E  employee  to 
an  accredited  four-year  U.S.  college  or  uni¬ 
versity  at  which  he  has  earned  a  degree,  the 
Fund  will  make  a  gift  to  the  same  school. 
Within  the  limits  of  the  plan,  it  is  the  intent 
to  match  each  employee’s  contributions,  up  to 
$1000  in  one  year,  on  a  dollar-for-dollar  basis. 
This  is  in  addition  to  the  scholarships,  fellow¬ 
ships  and  grants-in-aid  provided  by  the  Fund. 

The  Corporate  Alumnus  Program  will  not 
itself  lift  the  colleges’  sizable  dollar  burden, 
but  it  will  be  a  good  start  in  stimulating  in¬ 
creased  alumni  and  industry  support  —  and, 
as  we  see  it,  a  good  example  of  progress  in 
the  American  way. 


When  an  employee  gives  to  his  college,  his  gift  is  backed 
up  with  a  second  check.  For  more  information  on  the 
Program  write  to: 


General  Electric  Educational  and  Charitable 
Fund,  Department  E -2-123,  Schenectady,  N.  Y. 


W^EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 

Ring  Off,  Wild  Bells! 

iNJUN'criONS  to  editorial  staffers  on  how  to  answer  the 
telephone  without  mortally  affronting:  the  caller,  no  mat- 

Iter  how  inane  his  business,  are  fairly  frequent,  but  ra¬ 
tional  methods  of  handling  incoming  calls  to  the  city 
room  so  that  confusion  and  wasted  time  might  be  mini-  | 
mized  are  less  common.  | 

Some  metropolitan  newspapers  could  learn  something 
from  the  practices  of  other  businesses  in  this  respect.  In 
the  first  place,  a  good  deal  of  needless  annoyance  can  be 
prevented  by  giving  more  discretion  to  the  company 

■  switchboard  operators. 

What  happens  all  too  often  is  this:  a  caller  asks  for  a 
reporter  who  is  out  on  an  assignment.  When  he  does  not 
_  answer  his  phone,  the  call  is  shifted  to  the  city  desk.  The 
1  phone  then  is  answered  by  a  harried  city  editor  or  re- 
1  writeman,  often  as  not  to  no  purpose,  for  many  callers 
g  must  deal  with  the  persons  they  ask  for  in  the  first  place. 

I~  The  man  answering  may  be  working  at  top  speed  against  | 
a  deadline,  but  he  must  take  time  out  for  the  secretarial  g 
chore  of  writing  down  a  number  or  a  message.  3 

Under  this  inept  setup,  all  editorial  department  calls  I 
otherwise  unclaimed  are  funneled  to  the  city  desk,  which  g 
in  effect  becomes  a  subsidiary  switchboard,  although  it  3 
has  more  than  enough  to  do  already.  8 

A  simple  expedient  would  save  time  for  all  concerned.  I 
When  the  person  called  does  not  answer,  let  the  operator  3 
ask  whether  someone  else  can  help.  This  will  prevent  the  = 
I  loss  of  tips  on  stories,  and  also  footless  monkeybusiness,  S 
I  if  the  caller  does  not  want  to  talk  with  someone  else.  If  8 
g  the  caller  wants  to  leave  a  message,  it  should  be  taken  by  3 
g  someone  designated  for  the  purpose,  preferably  a  secre-  s 
8  tary,  rather  than  by  some  desperate  city  desk  denizen.  g 
I  A  helpful  practice  employed  by  some  newspapers  is  to  g 
g  have  the  operator  find  out  what  callers  who  do  not  ask  g 
1  for  anyone  by  name  have  in  mind.  This  enables  the  op-  g 
I  erator  to  refer  requests  for  scores  directly  to  the  sports  g 
1  department  and  queries  that  must  be  answered  from  the  g 
g  files  or  from  books  directly  to  the  library,  without  ring-  g 
■  ing  the  already  bejangled  city  desk.  g 

1  The  system  employed  by  the  Milwaukee  Journal  seems  g 
1  like  an  intelligent  way  to  cope  with  the  ever-ringing-tele-  g 
I  phone  menace.  The  city  room  has  its  own  switchboard,  at-  g 
I  tended  by  an  operator  who  can  see  at  a  glance  whether  g 
the  callees  are  available.  She  also  takes  messages,  and  g 
I  gives  the  city  desk  a  fighting  chance  at  keeping  all  its  g 
marbles.  g 

The  following  lament  on  this  subject,  subsequently  g 
entitled  “Ring  Off,  Wild  Bells!”  is  from  the  unpublished  g 
writings  of  James  P.  Connolly,  Baltimore  wit  and  g 
newsman :  g 

All  hail  the  city  desk  g 

A  busier  place  than  most.  g 

It  spends  its  time  on  office  chores  g 

Or  finding  Mr.  Post*.  g 

And  every  day,  or  thereabout  g 

It  also  gets  a  paper  out.  g 

*The  buildin^r  superintendent  M. 

I  e  *  *  p 

I  In  little  Virginia  O’Hanlon’s  immortal  letter  to  the  g 
editor,  asking  w’hether  there  really  is  a  Santa  Claus,  g 
g  she  quoted  a  confession  of  faith:  g 

g  “Papa  says,  ‘If  you  see  it  in  the  Sun  it’s  so!”  g 

■  May  every  editor  deserve  the  great  and  perfect  gift  g 

I  of  such  confidence  from  his  readers.  And  so  God  rest  g 
1  you,  merry  gentlemen!  g 


Slilliniiiiiiiiiiiiiiiiiiiiin'iiiiiiiiiiiiiiiiiiiiin^  12  in  a  Series  niipniiiiiniiiiiiiiijiiiiiiii,,; 
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Daily  Backs  Fans 
For  Game  Site 

Vancouver,  B.  C. 

Football-minded  fans  in  Van¬ 
couver,  Canada’s  third  largest 
city,  are  determined  to  have 
the  annual  Grey  Cup  game  for 
the  Canadian  championship 
played  in  their  40,000-seat  Em¬ 
pire  Stadium  in  1955  and  the 
Vancouver  Sun  is  making  a 
unique  pitch  to  help  them  get 
it. 

Sports  Editor  Erwin  Swan- 
gurd,  while  planning  to  travel 
to  Toronto  for  the  contest 
produced  a  “Grey  Cup  Extra”, 
a  replica  of  the  Sun,  and  had 
15,000  copies  distributed  at  the 
game  Saturday,  Nov.  27.  Mr. 
Swangard  had  practically  all 
of  the  Sun’s  regular  columnists 
and  writers  contributing  to  it. 

From  the  120  point  heads 
on  the  front  page  to  the  last 
page  the  extra  beat  the  drum 
for  a  Grey  Cup  game  in  Van¬ 
couver  in  ’55. 

Vancouver’s  Mayor  Fred 
Hume  got  into  the  act  by  ex¬ 
tending  an  official  invitation 
through  the  extra.  The  weather¬ 
man  was  also  drafted  to  root 
for  Vancouver  by  listing  in  a 
small  page  one  box  the  weather 
on  Grey  Cup  days  for  the  past 
10  years  showing  ideal  foot¬ 
ball  weather. 

• 

Clean  Up  the  Mess 

Ottawa 

The  Dominion  Fire  Marshal 
branded  the  Parliamentary 
press  gallery  “the  worst  fire 
hazard”  in  all  the  Parliament 
buildings.  The  gallery,  where 
some  90  reporters  work,  is  on 
the  third  floor  rear  of  the 
building.  The  fire  marshal  was 
aghast  at  the  danger  posed  by 
the  small  mountains  of  paper 
on,  under  and  beside  the  desks. 
Gallery  President  Norman 
Campbell  posted  an  order  to 
“clean  up  the  mess.” 


EVERYTHING  IN 
BMTINORE 
REVOLVES  AROUND 
THE  SUN 


Tugman  Quits 
Daily  for  Weekly 

Eugene,  Ore. 

William  M.  Tugman,  for 
almost  28  years  editor  and 
managing  editor  of  the  Eu¬ 
gene  Register-Guard,  re¬ 
signed  Dec.  15.  He  has  pur¬ 
chased  the  Port  Umpqua 
Courier,  a  weekly  newspaper 
at  Reedsport,  and  is  pub¬ 
lishing  that  paper  now. 

Explaining  his  resigna¬ 
tion,  Mr.  Tugman  said:  “I 
am  making  this  change  for 
a  combination  of  reasons: 
“Family  plans,  a  good  oppor¬ 
tunity  in  a  good  town,  and 
the  realization  that  at  61  a 
man  should  try  to  taper  off. 

Mr.  Tugman  and  his  wife 
purchased  the  Courier  for 
an  undisclosed  sum  from 
John  J.  Weiss  and  Harold 
G.  Pruitt.  Mr.  Weiss  will 
stay  on  as  mechanical  super¬ 
intendent. 

Eagle  Tops  with  Youth 

PlTTSHELD,  Mass. 
The  Berkshire  Evening  Eagle 
made  a  hit  with  youthful  read¬ 
ers  when  it  gave  two  new  pool 
tables  to  the  senior  department 
of  the  Pittsfield  Boys’  Club. 


What's 
Going  on 


High  School  Editor’s  Cluh! 

Teen-ag«  journalists  meat  and  intar- 
viaw  parsonalitias  lika  Audray  Hap- 
burn,  Adia!  Stavanson,  Richard 
Rodgars. 

Editors'  Club  u  i.., ... 

of  tha  Globa's  famous  projaefs  for 
youth  .  .  .  just  ona  mora  axampla  of 
tha  Globa's  famad  "youthful  touch.'* 

T  H  E 

BOSTON  GLOBE 

^Aorning  •  Evaning  •  Sunday 
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Agence  France-Presse 

Lagrange  Is  New 
U.  S.  Chief  of  AFP 

By  Kay  Erwin 


Jean  E.  Lagrange  on  Dec.  G 
became  manager  for  the  United 
States  of  Agence  France-Presse 
(AFP).  H  e 
plans  to  be  at 
the  Washington 
bureau  of  the 
French  news 
agency  most  of 
the  time  but 
will  visit  the 
New  York  bu¬ 
reau  and  th  e 
United  Nations 
bureau  often. 

Mr.  Lagrange 
began  working  for  Havas,  pred¬ 
ecessor  of  Agence  France  - 
Presse,  in  1936  and  from  then 
until  1939  he  served  that 
agency  in  the  U.  S.  During  the 
war,  he  was  a  war  corres¬ 
pondent  at  SHAEF  and  covered 
the  cease  fire.  From  1945  un¬ 
til  1948,  Mr.  Lagrange  was  in 
charge  of  the  AFP  bureau  at 
the  UN  and  he  was  chief  of  the 
Buenos  Aires  bureau  1949-53. 
He  came  here  from  the  Paris 
headquarters,  where  he  was 
chief  foreign  editor. 

Succeeds  Ritter 
The  new  U.  S.  chief  succeeds 
Erwin  Ritter,  who  has  been  as¬ 
signed  to  Vienna.  George  Wolff 
is  chief  of  the  Washington  bu¬ 
reau  (8  on  staff);  Rene  Fernier 
is  chief  of  the  New  York  bu¬ 
reau  (33  on  staff),  and  Jacques 
Edinger  is  chief  of  the  United 
Nations  bureau  (2  on  staff). 

In  addition  to  the  three  bu¬ 
reaus,  AFP  has  stringers  in 
Los  Angeles,  Cliicago,  San 
Francisco,  Miami  and  Minne¬ 
apolis. 


From  30,000  to  40,000  words 
a  day  are  filed  by  radio  teletype 
from  the  New  York  bureau  to 
the  Paris  headquarters.  The 
Washington  and  UN  copy 
moves  through  the  New  York 
bureau.  Paris  files  approxi¬ 
mately  50,000  words  through 
the  New  York  office  for  the 
U.  S.,  Far  East,  and  Canada. 

AFP  has  a  contract  with  INS, 
which  allows  the  latter  service 
to  furnish  its  U.  S.  clients  with 
AFP  news  from  all  over  the 
world.  The  AP,  UP,  INS  and 
Reuters  have  contracts  with 
AFP,  whereby  they  get  the  lat¬ 
ter’s  file  of  news  of  France.  In 
turn,  AFP  buys  the  local  U.  S. 
AP  file  to  send  to  its  foreign 
clients. 

Bilingual  Copy 

Copy  from  the  U.  S.  goes  out 
in  French,  except  the  Far  East 
file.  Paris  files  in  English  for 
Scandinavia  and  for  the  U.  S., 
except  copy  for  French-lan¬ 
guage  newspapers  in  Canada, 
is  in  French.  Thus  the  entire 
operation  is  bilingual. 

When  Premier  Mendes-France 
recently  visited  the  United 
States,  he  was  accompanied  by 
\FP’s  chief  diplomatic  corres¬ 
pondent,  Jean  Allary  of  the 
Paris  headquarters.  The  local 
staff  in  the  U.  S.  supplemented 
Mr.  Allary’s  coverage. 

Mr.  Lagrange,  an  intense  and 
volatile  man  with  a  keen 
knowledge  of  world  affairs,  ex¬ 
plained  to  the  E  &  P  reporter 
that  Agence  France  -  Presse 
started  from  nothing  at  the  end 
of  World  War  II.  Its  forerun¬ 
ner,  Havas,  had  disappeared. 


“Now  we  have  more  clients 
in  South  America  and  in  the 
Far  East — even  with  the  loss 
of  China — than  Havas  had,” 
proudly  proclaimed  JVir. 
Lag^range. 

New  Status  Sought 

“Conversations  between  our 
agency  and  the  French  press 
are  in  progress  and  they  are 
working  very  hard  on  a  new 
status  for  the  agency,”  said 
Mr.  Lagrange  when  he  was 
asked  about  the  government’s 
subsidy  for  the  relatively  new 
agency. 

“We  are  striving  to  be  inde¬ 
pendent,  all  our  efforts  are  to 
be  independent  and  we  are 
working  toward  the  goal  of  in¬ 
dependence  as  the  only  solu¬ 
tion,”  continued  the  new  U.  S. 
chief.  “Agence  France-Presse 
covers  the  news  exactly  as  if  it 
was  financially  independent  of 
the  government  and  there  is  no 
pressure  from  the  government. 

“On  the  Paris  staff  there  are 
750  men  and  women  of  all  po¬ 
litical  parties  and  it  is  ridicu¬ 
lous  to  think  that  our  news  is 
from  an  official  source,”  he 
added. 

No  Political  Pressure 

Mr.  Lagrange  said  he  person¬ 
ally  had  never  experienced  the 
slightest  pressure  from  a 
French  Government  official.  He 
said  the  government  aid  be¬ 
came  necessary  as  a  result  of 
the  war  and  that  the  French 
press  hopes  to  bear  a  larger 
share  of  the  cost  of  the  service 
as  early  as  possible. 

“One  reason  for  the  commer¬ 
cial  success  of  AFP  outside 
France — from  Tokyo  to  Lima 
and  across  the  world — is  that 
we  are  objective  in  handling 
the  news,”  he  asserted. 

The  10-year  problem  was  dis¬ 
cussed  in  detail  in  the  Novem¬ 
ber  International  Press  Insti¬ 
tute  Report  in  an  article  by 
Paul-Louis  Bret,  formerly  gen¬ 
eral  manager  of  AFP  and  now 
a  member  of  a  committee  work¬ 
ing  for  a  solution  of  the  sub¬ 
sidy  problem. 

“The  narrow  base  of  the  do¬ 
mestic  market  and  the  low  pri¬ 
ces  obtaining  abroad  as  a  re¬ 
sult  of  competition  mean  that 
overall  expenditure  for  such  an 
agency  is  about  three  times  its 
income,”  wrote  Mr.  Bret.  “Only 
a  reversion  to  a  merely  national 
function,  that  is,  the  buying  of 
overseas  news  from  a  foreign 
agency  and  abandonment  of  any 
direct  distribution  outside  the 
home  country  would  allow  a 
balanced  account,  and  that  is  a 
solution  that  has  always  been 
rejected  as  meaning  a  com¬ 
plete  abdication.” 

Mr.  Bret’s  article  stated  that 
the  French  Government  was 
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subsidizing  not  only  AFP,  but' 
the  whole  French  press  in 
charging  it  such  a  low  price  for 
its  service,  which  he  estimated 
did  not  exceed  20  percent  of 
the  cost  of  collecting  the  news. 
The  annual  subsidy,  inciden¬ 
tally,  amounts  to  approximate¬ 
ly  $4,000,000, 

“If  the  agency  wishes  to  pre¬ 
serve  its  quality  and  its  inter¬ 
national  function,  it  is  bound  to 
cost  France  more  than  a  billion 
francs  a  year,  which  is 
burden  the  French  newspapers 
could  never  support,”  wrote  Mr. 
Bret,  whose  concluding  ques¬ 
tion  was;  “What  is  to  be  done 
so  that  the  replacement  of  the 
profit  motive  by  that  of  service 
does  not  entail  a  lo.ss  of  lib¬ 
erty?” 

Jean  Marin,  a  veteran  news¬ 
man,  became  general  manager 
of  Agence  France-Presse  in  Oc¬ 
tober.  He  formerly  was  Lon¬ 
don  correspondent  for  Le  Jour¬ 
nal  of  Paris.  During  World 
War  II,  he  worked  as  a  spokes¬ 
man  for  the  Free  French  with 
BBC  in  I.ondon. 


Midwest  Press  Group 
Has  Weekend  in  Sun 

Chicago 

About  60  editors  and  writers 
in  1 1  cities  are  trying  to  read¬ 
just  to  wintry  w’eather  after  re¬ 
turning  warmed  and  tanned 
from  an  American  Airlines 
“weekend  in  the  west”  trip  to 
Tucson  and  Phoenix,  Ariz.  It 
was  the  first  trip  the  airline 
ever  operated  exclusively  for 
midwest  press  representatives. 

The  press  people  flew  from 
Detroit  and  Chicago  to  Tucson, 
where  they  headquartered  at  the 
El  Conquistador  Hotel  and 
spent  two  days  swimming,  golf¬ 
ing,  riding  and  basking  in  the 
sun  at  Westward  Look,  Double- 
U,  Tanque  Verde  and  Saddle 
and  Surrey  ranches. 

In  Phoenix,  the  group  stayed 
at  the  Camelback  Inn,  but 
found  time  also  for  a  civic  re¬ 
ception,  a  steak  dinner  at  the 
Wigwam  and  a  barn  dance  at 
Bud  Brown’s  Bam. 


Reporter  Honored 

Cleveland 
Cleveland  City  Council  sin¬ 
gled  out  a  Plain  Dealer  man 
for  special  honor,  unanimously 
voting  a  “resolution  of  appre¬ 
ciation”  to  Karl  Keyerleber  for 
his  work  in  organizing  the  Gal¬ 
lon  Club  of  American  Red 
Cross  blood  donors.  Mr.  Kcyer- 
leber  last  week  left  the  Plain 
Dealer  to  join  Robert  Heller  & 
Associates. 
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Working  the  bargain  metai 


that’s  always  working  for  you 


In  this  illustration,  which  shows  liquid 
steel  being  teemed  into  ingot  molds, 
the  artist  has  pictured  both  an  end  and 
a  beginning.  The  end  of  sttt\-making. 
The  beginning  of  steel-a>or^/n^. 

For  when  molten  metal  has  been  poured 
into  ingots  (“teeming”  is  the  metal¬ 
workers’  term  for  the  pouring  opera¬ 
tion),  the  basic  business  of  steel-making 
is  ended.  The  ingot — first  solid  form  of 
steel — must  then  be  worked  into  the 
steel  products  used  by  industry  . . .  the 
tinplate,  sheet  steel,  bars,  strips,  shapes 
and  coils  produced  by  National  Steel. 


.At  Great  Lakes  Steel  division. 
National’s  big  plant  near  Detroit,  we’re 
now  teeming  bigger  ingots — 20-ton 
giants.  From  bigger  ingots  we  get  bigger 
slabs,  which  can  be  rolled  into  wider 
sheets  and  longer  coils.  So,  for  the  auto 
makers,  and  others  who  use  wide-sheet 
steel,  we’re  now  producing  coils  up  to 
77  inches  wide — with  unwelded  sections 
several  times  longer  than  in  coils  made 
previously.  .And  with  coils  like  that,  pro¬ 
duction  goes  up  and  scraplossgoesdown. 

For  National  Steel,  the  production  of 
bigger  ingots  and  wider  and  longer  coils 


is  but  another  step  in  a  continuing  pro¬ 
gram  to  provide  all  of  industry  with 
more  and  better  steel. 

Completely  integrated,  entirely  inde¬ 
pendent,  this  is  National  Steel — one  of 
.America’s  great  steel  producers. 

New  Color  Film  Now  Available 

"Achievement  in  SteeC'  ...a  new  16-mm  color 
film  telling  the  dramatic  story  of  steel  is  now 
available  to  organized  groups.  To  obtain  this 
film  for  your  group,  write  to  "Achievement," 
National  Steel  Corporation,  Pittsburgh,  Pa. 


NATIONAL  STEEL 


CORPORATION 


GRANT  BUILDING  PITTSBURGH,  PA 

SERVING  AMERICA  BY  SERVING  AMERICAN  INDUSTRY 


SEVEN  GREAT  DIVISIONS  WELDED  INTO  ONE 
COMPLETE  STEEL-MAKING  STRUCTURE 

Graol  loliM  SImI  Carp.  Wairten  StMl  Company 

Siran-Slaal  Divltion  Honno  Iron  Oro  Company 

Tho  Honno  Fwnoco  Corp.  NoHonol  Mino«  Corp. 
Notional  Stool  Prodocto  Co. 
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APPREQATION 

WITH  sincere  appreciation  and  with  deep 

humility  we  approach  the  year  1955. 

Our  appreciation  to  the  thousands  of 
newspaper  and  advertising  men,  the  most 
intelligent,  critical  and  influential  clien¬ 
tele  in  the  world,  whose  interest  in  Editer 
&  Publisher  has  enabled  us  to  set  an¬ 
other  new  high  in  circulation. 

Our  appreciation  to  the  hundreds  of 
advertisers  and  their  agents  whose  faith 
in  the  power  and  influence  of  Editor  & 
Publisher  has  enabled  us  to  continue  to 
serve  the  world’s  basic  and  Number  One 
communications  medium. 

Our  appreciation  to  the  loyal  staff  of 
Editor  &  Publisher — the  48  full  time 
employes  and  the  hundreds  of  correspon¬ 
dents — who  hold  high  our  banner  of  hon¬ 
esty,  integrity  and  accuracy. 

Our  appreciation  to  our  thousands  of 
friends  in  the  newspaper  and  advertising 
field  whose  generous  compliments  and 
critical  comments  stimulate  us  to  con¬ 
tinually  improve  the  quality  of  our 
product. 

Our  thanks,  appreciation  and  gratitude 
to  Almighty  God  for  showering  these 
blessings  upon  us,  and  our  fervent  prayer 
that  He  will  continue  to  light  our  path 
and  guide  us  as  we  re-dedicate  ourselves 
to  sei-ving  the  great  newspaper  and  ad¬ 
vertising  professions. 

PUBLIC  UNDERSTANDING 

A  COMMITTEE  of  the  Association  for 

Education  in  Journalism  has  found 
there  is  a  dangerous  lack  of  public  un¬ 
derstanding  of  the  importance  of  press 
freedom,  that  the  public  is  apathetic  and 
“fed  up”  with  references  to  press  freedom 
as  a  “priceless  heritage,”  “bulwark  of 
democracy,”  etc. 

This  is  something  that  many  newspa¬ 
permen  have  suspected  for  a  long  time. 

The  report  confirms  our  belief  that  the 
lack  of  public  understanding  is  in  direct 
ratio  to  the  inadequate  and  infrequent 
attempts  by  the  press  to  educate  its 
readers. 

Some  newspapers  do  a  fairly  good  job 
of  explaining  the  meaning  of  the  Bill  of 
Rights,  and  the  importance  of  a  free 
press  in  a  democracy,  during  National 
Newspaper  Week.  Many  other  newspa¬ 
pers,  particularly  in  large  metropolitan 
cities,  pay  little  attention  to  the  Week. 
But  how  much  public  education  on  this 
issue  can  be  accomplished  in  one  we^k 
when  in  the  other  51  weeks  there  is  little 
if  anything  published  on  the  subject? 

This  is  a  year  ’round  job  which  news¬ 
papers  must  do  themselves,  because  no 
one  else  will  do  it  for  them,  through  the’ 
day-to-day  performance  as  responsible 
newspapers  and  the  frequent  explanation 
of  the  meaning  of  “the  people’s  right  to 
know.” 


And  suddenly  there  teas  vaith  the  angel  a 
multitude  of  the  heavenly  host  praising 
God,  and  saying. 

Glory  to  God  in  the  highest,  and  on 
earth  peace,  good  will  toward  men,  St, 
Luke,  11;  13,  14, 


REECE  REPORT 

THE  majority  report  of  the  Reece  Com¬ 
mittee  investigating  tax  exempt  foun¬ 
dations  was  as  biased  and  unfair  as  were 
its  hearings.  Because  three  important  and 
influential  newspapers  dared  to  criticize 
the  conduct  of  the  committee,  the  report 
smears  them  with  the  assertion  that  their 
editorial  policy  was  influenced  by  their  as¬ 
sociation  or  the  association  of  an  execu¬ 
tive,  with  a  foundation. 

*  *  s 

Two  of  the  newspapers,  the  Washing¬ 
ton  Post  and  Times-Herald  and  the  New 
York  Herald  Tribune,  have  ably  pointed 
out  in  their  own  defense  that  the  com¬ 
mittee  did  not  even  bother  to  get  its  facts 
straight  about  the  operations  and  scope 
of  the  Meyer  Foundation  and  the  Reid 
Foundation.  This  seems  to  be  typical  of 
the  whole  committee  operation  because 
the  majority  report  did  not  include  the 
detailed  statements  of  Ford,  Rockefeller 
and  other  foundation  executives  made 
when  they  were  not  allowed  to  testify  in 
their  own  defense.  The  third  newspaper, 
the  New  York  Times,  smeared  because 
its  publisher  serves  on  the  board  of  the 
Rockefeller  Foundation  which  the  com¬ 
mittee  asserts  influenced  that  paper’s  edi¬ 
torial  policy,  rightly  did  not  see  fit  to  dig¬ 
nify  the  charge  with  a  reply. 

«  « 

Pi-actically  every  newspaper  that  com¬ 
mented  on  the  committee’s  activities  last 
Summer  criticized  it  for  its  unfairness  in 
permitting  attacks  to  be  made  against  the 
foundations  in  open  hearings  and  then 
denying  them  the  opportunity  to  reply  in 
the  same  forum.  Hardly  a  one  of  these 
other  newspapers  has  any  association  or 
connection  with  a  foundation.  What  in¬ 
fluenced  them  to  take  the  same  editorial 
attitude  as  the  three  newspapers  you  at¬ 
tempt  to  smear,  Mr.  Reece? 


OPERATION  STEP-UP 

THE  SALES  training  program  of  the 

Newspaper  Advertising  Executives  As¬ 
sociation,  known  as  “Operation  Step-Up,” 
has  the  potential  of  being  the  most  im¬ 
portant  sales  weapon  developed  for  news¬ 
papers  in  recent  years. 

Already,  as  the  result  of  a  test  run,  ex¬ 
perienced  older  salesmen  have  had 
“fantastic  result  stories”  using  the  new 
techniques,  according  to  NAEA  Presi¬ 
dent  Don  Bernard. 

The  battle  for  the  advertiser’s  dollar  is 
going  to  be  more  competitive  in  1955  and 
thereafter  than  ever  before.  No  newspa¬ 
per  can  afford  to  ignore  any  technique  or 
device  that  will  bring  it  more  linage  and 
sell  the  newspaper  medium  as  a  whole. 

NAEA  officers  and  committees  have 
spent  considerable  time,  effort  and  money 
in  developing  a  training  program  for  ad¬ 
vertising  salesmen  whose  training  up  to 
now  has  been  largely  on  a  hit  or  miss 
basis.  NAEA  deserves  the  commenda¬ 
tion  of  every  publisher  and  their  sup¬ 
port  in  dollars  for  a  project  which  can 
only  redound  to  the  benefit  of  all  news¬ 
papers. 


PROGRESS 

THE  NEWSPAPER  industi*y  is  using  the 
same  basic  production  techniques  and 
methods  that  it  used  50  years  ago,  and 
no  other  industry  of  its  size  can  make 
that  statement.  We  believe  it  will  not  be 
too  many  years  until  the  above  assertion 
will  be  proven  wrong. 

Progress  is  being  made — though  slowly. 
More  and  more  newspapers  ai-e  experi¬ 
menting  with  photo-composition  and  the 
rapid-etch  machine.  These  may  prove  to 
be  the  pioneers  of  the  newspaper  produc¬ 
tion  methods  of  tomorrow.  Yet,  again, 
the  ultimate  method  may  have  no  rela¬ 
tion  to  the  experiments  of  today. 

The  point  is  that  newspapers  and  news¬ 
papermen  have  awakened  to  the  necessity 
of  finding  more  efficient  methods.  The 
search  has  just  started.  The  change¬ 
over  to  new  methods  may  come  slowly, 
but  it  is  coming,  nevertheless. 

TWO  MORE 

TWO  MORE  judges,  one  in  Greensboro, 
N.  C.,  and  the  other  in  Indianapolis, 
have  joined  the  ranks  of  those  who  be¬ 
lieve  newspaper  photographers  should  be 
permitted  to  take  pictures  while  a  trial 
is  in  session  and  that  they  can  do  so  with¬ 
out  upsetting  the  dignity  or  decorum  of 
the  court. 

What  we  need  are  more  and  more  ex¬ 
amples,  more  and  more  judges  who  have 
opened  courtroom  doors  to  cameramen 
without  flashbulbs  and  found  the  experi¬ 
ence  neither  upsetting  nor  degrading,  in 
order  to  convince  the  American  Bar  As¬ 
sociation  its  Canon  35  is  antiquated  and 
unnecessary. 
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Cann- Erickson,  Inc.,  New  York 
advertising  agency,  to  join  the 
general  reporting  staif  of 
Watertown  (N.  Y.)  Daily 
Times. 


PERSONAL 

MENTION 


James  G.  Sappington,  editor- 
publisher  of  Marinette  (Wis.) 
Eagle-Star,  has  been  elected 
chairman  of  the  Marinette  Har¬ 
bor  Commission. 


Bob  Zaiman,  columnist, 
Hartford  (Conn.)  Courant,  has 
returned  to  that  city,  following 
an  air  tour  of  the  Belgian 
Congo. 


OxiE  Reichler,  editor,  Yonk¬ 
ers  (N.  Y.)  Herald  Statesman 
and  president  of  the  New  York 
State  Society  of  Newspaper 
Editors,  is  convalescing  at  Co¬ 
lumbia  Medical  Center  after 
eye  surgery. 


W.  M.  Lauderdale,  manag¬ 
ing  editor  of  Jackson  (Miss.) 
Daily  News,  has  been  elected 
president  of  the  Jackson  Press 
Club,  succeeding  Kenneth 
Toler,  chief  of  the  Memphis 
(Tenn.)  Commercial  Appeal’s 
Jackson  bureau. 


Houstoun  Waring,  publisher, 
Littleton  (Colo.)  Independent, 
has  been  named  Southern  Illi¬ 
nois  University’s  first  1955 
Elijah  P.  Lovejoy  lecturer  in 
Journalism. 


Dale  Hartford,  general  news 
reporter  for  the  Waterbury 
(Conn.)  Republican,  has  en¬ 
rolled  in  the  Northwestern  Uni- 
vei-sity’s  school  of  journalism. 
Mark  Sheehan,  assistant  state 
editor  of  the  Republican,  has 
joined  the  New  Haven  (Conn.) 
bureau  of  the  Associated  Press. 


THE  GOLDEN  TOUCH — Maj.  Fredarick  Sullens  !s  starting  his  second 
half-century  as  editor  of  the  Jackson  (Miss.)  Daily  News,  tapping  out 
fiery  editorials  on  a  gold-plated  typewriter  which  the  Underwood  Cor¬ 
poration  gave  him  on  his  semi-centenary. 


Harry  S.  Ashmore,  executive 
editor.  Little  Rock  (Ark.)  Ar-  JOHN  M.  Gilmer  who  has  of  Dallas. 
kansas  Gazette,  has  been  elect-  been  advertising  director  of  *  *  ♦ 

ed  a  director  of  the  Fund  for  Family  Weekly,  newspaper  sup-  Lindy  Davis,  formerly  in 
the  Republic,  Inc.,  whose  acti-  plement  has  resigned  from  that  Bartlesville,  Okla.,  has  been 

vities  are  directed  toward  the  position  to  become  Family  named  area  editor  of  Coffey- 

removal  of  restrictions  on  the  VVeekly’s  advertising  represen-  inlle  (Kas.)  Journal  succeeding 

freedom  of  expression.  tative  for  the  W'est  Coast.  jiM  Colegrove,  now  editor  of 

*  *  *  Sedan  (Kas.)  Times-Star,  a 

Bill  Priestman,  formerly  weekly, 
with  Seattle  (Wash.)  Post-In-  ♦  ♦  ♦ 

telligencer,  has  been  named  ad-  Irving  G.  Simpson,  former 
vertising  managfer  of  the  reporter  for  Kokomo  (Ind.) 
Sutherlin  (Ore.)  Sun-Tribune.  Tribune  and  Geneva  (N.  Y.) 

«  «  «  Daily  Times,  has  joined  the 

WILLIAM  Jardine,  agency  staff  of  Balt^ore  (Md  ) 

division  circulation  manager  of  Evening  Sun.  Edward  G. 
Minneapolis  Star  and  Tribune.  Ewing  has  joined  the  Sun  s  city 

Viao  Kwwin  nrrimnfoH  fn  nminti-v  OCWS  StalT. 


Winifred  Mather,  for  the 
past  four  years  head  fashion 
stylist  for  McCalVs  Magazine, 
has  returned  to  Vancouver  as 
fashion  editor  of  the  Vancouver 
(B.  C.)  Province. 


On  the  Business  Side 


Best  Wishes  For 

A  Happy,  Prosperous  Netv  Year 
From — And  With  — 
Sun-Times  Syndicate  Features! 


depaTm^t  he.d'Jl^a  '»•«  Editorial  Room* 

moted  to  advertising  manager 
of  Orlando  (Fla.)  Sentinel- 
Star. 


Lucien  C.  Warren,  Wash¬ 
ington  correspondent  of  Buffalo 
(N.  Y.)  Courier-Express,  has 
been  elected  president  of  the 
National  Press  Club  for  1955. 


J.  Warren  McClure,  busi¬ 
ness  manager  of  Burlington 
(Vt.)  Free  Press,  and  Mrs. 
Lois  H.  Ricker  were  wed  Dec. 
15  in  the  First  Congregational 
Church  in  Burlington.  The 
bride  is  the  daughter  of  David 
W.  Howe,  general  manager  of 
the  Free  Press,  and  Mrs.  Howe. 


Harry  B.  Baker 

Ed  Fitzhugh  Dorothy  Portugais 

Jack  Corcoran  Fred  Dingman  Ed  Bailey 


William  B.  Springfield,  one¬ 
time  Philadelphia  bureau  man¬ 
ager,  Acme  News  Pictures  and 
a  freelance  photographer,  has 
been  named  picture  editor  of 
Philadelphia  Daily  News. 

Patrick  J.  Jackson  has  been  ♦  ♦  ♦ 

named  advertising  manager  of  John  E.  King  Jr.,  assistant 
Beckley  (W.  Va.)  Newspapers  city  editor  of  Dallas  (Tex.) 
Corp.  succeeding  Robert  V.  Morning  News,  has  been  elect- 
Campbell.  ed  president  of  the  Press  Club 


CHICAGO  SUN -TIMES 


Harry  B.  Baker 
General  Manager 


211  W.  Wacker  Drive 
Chicago  6 


Personal 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


(Continued  from  page  27) 


Harry  Gage,  sports  writer 
for  Dallas  (Tex.)  News,  was 
praised  in  a  Texas  Athletic 
Conference  resolution  for  “his 
outstanding  contribution  t  o 
promotion  of  the  Texas  Con¬ 
ference  through  sports  news 
coverage.” 


Tk0  Oldest  Publishers'  and  Advertisers  , 
Newspaper  in  America 
With  which  hu  been  merged  The  Jour- 
aalict  established  March  22,  1884;  News- 
paperdom,  March  1892;  Fourth  Estate, 
March  1,  1894;  Editor  &  Publisher,  De¬ 
cember  7,  1901 ;  Advertising  February  1,  ! 
1925.  Titles  Patented  and  Ruistered.  ! 
Contents  crayrighted  1954  by  Mitor  &  : 

Publisber  Co.,  Inc. _  | 

TBB  EdITOB  ft  PuBLISHEB  Co.,  InC.  \ 
Jambs  Wbight  Bbown  | 

Chairman  <A  the  Board 

Robkbt  U.  Bbown  j 

_ President  and  Editor _  1 

General  Publication  Offices: 
Seventeenth  Floor,  Times  Tower 
42nd  St  and  Broadway, 

New  York  36,  N.  Y. 

Telephones: 

BRyant  9-3052,  3053,  3054,  3055  and 
3056 

^BOMB  H.  Walkeb,  Executive  Editor; 
Dwight  Bbntel,  Education  Editor;  S. 
Richabd  Bbooks,  James  L.  Collings, 
Ray  Ebwin,  Features;  Robebt  B.  ' 
McIntybb,  Advertising  News;  Josiab 
B.  Keeney,  Marketing  and  Research  \ 
Manager;  Janet  Haslett,  Librarian. 
Chabus  T.  Stoabt,  Publisher;  James  ; 
Weight  Bbown,  Jb.,  General  Manager;  | 
Leach  Lanet,  Advertising  Manager;  \ 
Bbbnaobtte  Bobbies,  Advertising  Pro-  '< 
duction  Manner;  William  L.  Labned,  i 
Art—Cop^ — Creative;  Geobge  S.  Mc- 
Bbide,  Ctrculation  Director;  Geobge  H.  I 
Stbatb,  Circulation  Manager;  Evelyn  ‘ 

Z.  Kolojay,  Classified  Manager. _ 

IVashington  4,  D.  C.  Bureau,  James  J. 
Butleb,  1140  National  Press  Bldg.,  i 
Telephones,  Metropolitan  8-0823,  8-0824, 

8-0825. _ 

Chicago  Bureau,  T03  London  Guarantee 
Accident  Bldg.,  360  North  Michwan 
Ave.,  Chicago  1,  III.  Td.  STate 
2-4898-90.  Geobge  A.  Bbandenbubg,  ' 
Editor;  Habby  B.  Mullinix,  Western 

Advc^istng  Manager. _  ; 

Philadelphia  Bureau,  1046  Commercial 
Trust  Bldg.,  15th  and  Market  St.,  Phila¬ 
delphia  3,  Pa.  Tel.  RIttenhouse  6-4582. 

Joseph  W.  Dbagonetti. _ 

Pacific  Coast  Editor,  Campbell  Watson, 
Mills  Bldg.,  San  Francisco  4.  Tel.  GAr- 
6eld  1-7950.  Pacific  Coast  Advertisii^ 
Representative:  Duncan  A.  Scott,  Suite 
2,  Penthouse,  Mills  Bldg.,  San  Francisco 
4.  Tel.  GArfield  1-7950;  2978  Wilshire 
Blvd.,  Los  Angeles  5.  Tel.  DUnkirk 

8-4151. _ 

Ijondon,  England  Office.  Allan  Dbla- 
PONS,  Manager,  19  Dorchester  Court, 

Muswell  HiU,  London,  N.  10. _ 

Paris  Prance,  Editor,  G.  Langelaan,  48, 
Avenue  de  Paris,  Vincennes  (Setne). 
Copies  of  Editob  ft  Publishes  are 
available  at  the  American  Information 
Service  20,  rue  Duphot,  Paris  (ler), 

France. _ 

Charter  Member  Audit  Bureau  of  Cir¬ 
culations.  Member  Associated  Business 
Publications.  6  mo.  average  net  paid  to 
June  30,  1954 — 19,234  as  confirmed  by 
ABC  audit. 

Average  renewal  for  7  years  77.71%. 
For  Subscription  Rates  See  Page  2. 
DISPLAY  ADVERTISING  RATES 


George  J.  Flynn,  editor  of 
New  Milford  (Conn)  Times 
since  last  March,  has  resigned 
to  join  the  staff  of  Washington 
(D.  C.)  Evening  Star. 
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Robert  M.  Shaw,  for  the 
past  two  years  assistant  editor 
of  Forest  Lake  (Minn.)  Times, 
has  joined  the  Canby  (Ore.) 
Herald  as  a  photographer-re- 
porter. 


Thomas  J.  Reilly,  political 
and  City  Hall  reporter,  has 
been  elected  president  of  the 
Norfolk  (Va.)  Ledger-Dispatch 
News  Department  Association 
(Independent). 


William  G.  Phelps,  former 
editor  of  Brookings  (Ore.) 
Harbor  Pilot,  has  been  named 
managing  editor  of  the  Mill 
Valley  (Calif.)  Record. 


Keith  Elliott,  former  Son 
Antonio  (Tex.)  Light  reporter, 
has  joined  the  San  Antonio 
Nev's  staff. 


William  Pigue,  Los  Angeles 
Herald  &  Express,  has  been 
elected  president  of  the  Greater 
Lcs  Angeles  Press  Club.  He 
succeeds  Bill  Best,  Los  An¬ 
geles  Bureau  manager.  United 
Press. 

4>  *  * 

Floyd  J.  Gonyea,  Milwaukee 
Sentinel  police  reporter  who 
doubles  as  police  judge  in  the 
suburban  city  of  Cudahy,  Wis., 
was  presented  the  distinguished 
service  award  of  the  Cudahy 
Allied  Veterans  Council  and 
cited  for  his  service  to  the  com¬ 
munity  and  aid  to  all  veterans. 


Jep  Cadou  Jr.,  sports  editor, 
Indianapolis  Star,  has  been 
elected  president  of  the  Indian¬ 
apolis  Press  Club.  Irving  Lieb- 
OWITZ,  assistant  managing  edi¬ 
tor  of  the  Times,  is  the  new 
vicepresident. 


"Every  year  it's  '30'  then  ‘Merry  Christmas'  in 
the  shape  of  a  Christmas  tree." 


Jerry  Huddleston  has  re¬ 
signed  as  city  hall  reporter  for 
Albuquerque  (N.  M.)  Journal 
to  join  the  Muneie  (Ind.)  Star 
as  a  general  assignments  re¬ 
porter. 

*  ♦  * 

Robert  Shumway  has  joined 
the  staff  of  Albuquerque 
(N.  M.)  Journal  as  that  news¬ 
paper’s  first  staff  photographer 
in  recent  years. 

*  ♦  ♦ 

A.  J.  Strauss,  managing  edi¬ 
tor,  Enid,  News  and  Eagle,  was 
elected  president  of  the  Okla¬ 
homa  Associated  Press  Edi¬ 
torial  Association  at  the  group’s 
Fall  meeting. 

Where  They  Are  Now 

Edgar  M.  Crigler,  St.  Louis 
(Mo.)  Globe  Democrat  night 
editor,  has  accepted  a  position 
as  assistant  to  the  president 
and  director  of  public  relations 
at  Central  College,  Fayette, 
Mo. 

*  *  V 

Bernard  Gainer,  formerly 
editor  of  Clarksburg  (W.  Va.) 
News,  and  a  past  city  editor  of 
Clarksburg  Exponent,  has  been 
appointed  news  director  of  the 
West  Virginia  Industrial  and 
Publicity  Commission. 

V  *  * 

Dent  Hodgson,  of  the  Ot¬ 
tawa  bureau  of  the  Canadian 
Press,  has  resigned  to  take  a 
post  with  the  publicly-owned 
Canadian  Broadcasting  Corpo¬ 
ration. 

<t>  *  * 

Val  E.  Meyer,  manager  of 
the  classified  division  of  real 
estate  advertising  for  Milwau¬ 
kee  Sentinel,  has  been  appoint¬ 
ed,  advertising  sales  and  pub¬ 
lic  relations  director  of  the 


Bockl  Realty,  Inc.,  Milwaukee. 

«  *  * 

Joanne  Kohn,  formerly  of 
Chicago  Sun-Times  women’s 
department,  has  joined  the  staff 
of  the  Public  Relations  Board, 
Chicago  PR  firm. 

*  *  * 

Bill  Browning,  Eastern  ad¬ 
vertising  manager  for  Toronto 
Telegram,  has  joined  Readers 
Digest.  He  was  replaced  in 
Montreal  by  John  Weir,  of  the 
Toronto  office. 

*  ♦  * 

Franklin  M.  Lane,  editor 
of  Ashland  (Pa.)  Daily  News 
for  25  years  and  Ashland 
borough  secretary  for  10  years, 
has  resigned  his  editorial  post 
to  become  Ashland  Borough 
manager. 

*  *  « 

Yank  Taylor,  former  as¬ 
sistant  city  editor  of  Miami 
(Fla.)  Daily  News,  has  been 
appointed  public  relations  ad¬ 
ministrator  of  Dade  County 
Parks. 

B  «  * 

Paul  L.  Jones,  reporter  on 
Pittsburgh  (Pa.)  Courier,  has 
resigned  to  take  over  duties 
of  public  relations  secretary  in 
the  cabinet  of  Mayor  David  L. 
Lawrence,  Pittsburgh,  Pa. 

*  *  * 

Bill  Lee,  formerly  on  the 
night  city  desk  of  the  Son 
Antonio  (Tex.)  Express  has 
joined  radio  station  KTSA,  San 
Antonio,  as  a  staffer. 

♦  ♦  * 

Lawrence  R.  Auldridge, 
former  over-night  editor  with 
the  International  News  Service 
at  Washington,  D.  C.,  has 
joined  the  public  information 
bureau  of  the  American  Gas 
I  Association. 
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To  the  Editor: 

It  occurs  to  us  as  1954  ends  that  again  this  year,  you  and  your  newspaper 
have  earned  a  lot  of  gratitude  which  you  shouldn’t  have  to  take  for  granted. 

The  editorial  columns  you  devoted  to  traffic  safety  in  1954  prevented  acci¬ 
dents  in  your  community.  But  no  one  reports  a  prevented  accident  and  so  you 
will  never  know  how  many  lives  you  saved  with  words  and  pictures. 

We  would  like  to  speak  for  the  driver  who  quit  speeding  because  you  im¬ 
pressed  him  with  your  editorials  .  .  .  for  the  pedestrian  who  learned  from  your 
newspaper  how  to  walk  safely  .  .  .  for  the  unnumbered  and  unknown  in  your 
city  who  owe  you  so  much. 

Speaking  for  all  of  them,  thank  you. 

The  Travelers  Insurance  Companies  Hartford,  Connecticut 
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CIRCULATION 


Outlook  Good,  But  Not 
Easy  for  Gains  in  ’55 


By  George  A.  Brandenburg 


(First  of  Two  Articles)  can’t  afford  to  be  comfortable 

The  circulation  outlook  for  in  the  face  of  the  many  in- 


The  outlook  for  gains  in  1955 
is  a  bit  hard  to  determine,  in 
■w  -jy  j  the  opinion  of  Elmer  H. 

/\//^/  Schroeder,  Milwaukee  (Wis.) 
i/  1  1  It  Journal.  He  adds,  however, 
.  .  ^  that  “we  expect  to  maintain 

]  1  ^  1  n  B  present  level  of  increase 

/§B  l/tj  B/B 1/  bJkJ  over  the  corresponding  period 

of  1954.”  The  Journal  used  no 
^|.(,  special  promotions  in  1954,  said 

®  Mr.  Schroeder,  who  is  waiting 

can’t  afford  to  be  comfortable  to  see  what  1955  may  bring. 


1955  is  good,  but  not  easy. 

Judging  from  comments  ob¬ 
tained  from  officers  and  direc¬ 
tors  of  International  Circula-  t:.  K.  Jefferson,  assistant  cir-  country  has  tightened  consid- 
tion  Managers  Association,  re-  culation  manager  of  the  Des  erably  the  last  year.  “When 
presenting  a  cross-section  con-  Moines  (\o'n&)  Register  anATri-  that  exists  it  is  harder  to  sell 
senus,  1955  should  be  as  good  bune,  where  circulation  gains  newspapers,”  he  asserted.  “I 
as  1954,  providing  sufficient  over  a  widespread  territoi’y  are  do  think  there  will  be  a  small 
promotional  effort  is  used  by  their  constant  goal,  says  the  increase  in  circulation  as  a 
newspapers.  outlook  for  1955  is  good.  “It  whole  during  the  year  1955,” 

«  V  ni  I,  ri  j  should  be  fully  as  good  in  Iowa  he  said,  “although  some  parts 

&ee  l\o  Black  Clouds  elsewhere,”  he  said.  “Popu-  of  the  country  may  suffer  a 

Circulation  managers  gen-  lation  will  continue  growing,  slight  decrease.” 
erally  reported  healthy  circula-  The  tendency  is  for  family  in-  Mr.  Gamer  told  of  a  Turkey 
tions  for  the  past  year,  with  come  to  grow.  Newspapers  Promotion  used  by  the  Stand- 
exceptions  here  and  there  in  should  be  made  good  enough  ard-Examiner  at  Thanksgiv- 
the  metropolitan  held.  They  and  promoted  hard  enough  to  ing  time,  resulting  in  a  thou- 
see  no  ominous  clouds  on  the  keep  pace  with  rising  income.”  sand  new  subscriptions  over  a 
horizon  for  1955,  granting,  of  Good  Potential  five-weeks  period.  Carriers  re- 


creasing  demands  on  our  cus- 


Leonard  A.  Garner,  Ogden 
(Utah)  Standard-Examiner,  is 


turners’  time — especially  the  ad-  not  quite  as  optimistic,  point- 


vent  of  color  television.’’ 


ing  out  the  economy  of  the 


newspapers. 

See  No  Black  Clouds 


horizon  for  1955,  granting,  of 
course,  newspapers  must  con- 


Mr.  Jefferson  pointed  out 


five-weeks  period.  Carriers  re¬ 
ceived  a  16-pound  turkey  for 
“ine  new  orders.  Several  spe- 


tinue  to  face  the  competition  ,.1.  "  i.i  ^  1  •  4.1,  “ine  new  orders.  Several  spe- 

that  all  media  face,  namely  the  ®  cial  carrier  promotions  are 

U.  S.  spend  about  %  of  1  per  planned  for  1955,  he  added. 


increasing  demands 
readers’  time. 


cent  of  their  income  on  the 


ABC  Meeting 
In  Toronto 

Chicago 

Plans  for  an  Audit  Bu¬ 
reau  of  Circulations’  confer¬ 
ence  at  the  Royal  York  Ho¬ 
tel,  Toronto,  were  announced 
here  for  Jan.  21.  It  is  de¬ 
signed  to  give  Canadian  pub¬ 
lishers,  advertisers  and 
agencies  an  opportunity  to 
learn  more  about  ABC  audit 
reports. 

The  conference  will  open 
with  a  luncheon  at  which 
Alan  T.  Wolcott,  ABC  vice- 
president  in  charge  of  public 
relations,  will  speak  on 
“Standards  to  Prosper  By.” 
In  the  afternoon,  James  F. 
Devine  of  the  Bureau’s  ex¬ 
ecutive  staff  will  give  a  pres¬ 
entation  on  the  value  of 
ABC  audits. 

ABC  Chief  Auditor  Leo  H. 
Smith  will  discuss  “Audit 
That  Produce  ABC  Facts,” 
to  be  followed  by  a  panel 
discussion  on  the  use  of  ABC 
reports. 

Thirteen  out  of  28  carrier 
supervisors  had  all  of  their 


From  Canada,  H.  H.  Turn-  boys  taking  part  in  the  con- 


“We  feel  it  is  going  to  take  purchase  of  daily  Catharines  (Ont.)  test.  In  all,  1,113  out  of  1,161 

ha’-d  -  hitting  promotion  to  aunaay  newspapers.  it  standard,  reports  that  new  daily  carriers,  and  1,090  out 

achieve  circulation  gains  in  the  uction  costs  do  not  orce  business  can  be  obtained,  “but  of  1,211  Sundav  carriers,  took 
year  ahead,”  Charles  Staab,  increases,  we  j^^g  ^e  dug  for  more  ex-  part. 

Cincinnati  (Ohio)  Enquirer,  increase  the  tensively.”  He  says  close  in-  Both  supervisors  and  car- 

told  E&P.  “This  would  .seem  ?  ^  P®^  timate  contact  with  the  cus-  riers  received  cash  and  mer- 

to  especially  hold  true  for  J.OOO  population-far  lower  in  p^yg  The  Standard  chandise  prizes, 

those  newspapers  who  are  con-  U-  o- A.  than  in  some  other  p|aj,g  tg  g^.gp  ^p  j^g  promotion  Carriers  had  a  choice  of  over 
stantly  reaching  new  peaks  in  ®o^tries,  he  added.  2955  achieve  gains.  “At  80  merchandise  prizes.  In  ad- 


He  sees  the  need  for  con¬ 
tinued  circulation  promotion  at 


those  newspapers  who  are  con-  u.  o.  a.  man  m  some  oiner  plans  to  step  up  its  promotion  Carriers  had  a  choice  of  over 
stantly  reaching  new  peaks  in  ®o^tries,  he  added.  2955  achieve  gains.  “At  80  merchandise  prizes.  In  ad- 

circulation.  We  happen  to  be  . .  ®  pre.sent  we  are  using  four  trips  dition,  590  footballs  were  given 

in  that  category.  tinned  circulation  promotion  at  ^  ygar  for  the  carriers,  which  for  “touchdowns,”  for  a  certain 

“Our  plans  call  for  a  con-  f  levels  during  195^  v  are  more  popular  than  mer-  number  of  points  scored.  The 

tinuation  of  promotion  activi-  appear  to  be  ab^t  ghandise  with  the  boys.”  He  total  retail  value  of  prizes 

ties,”  said  Mr.  Staab.  “We  ^  noted  more  frequent  carrier  awarded  to  carriers  exceeded 

are  dedicated  to  dramatic,  con-  Jen®r.«on,  who  adds;  If  any-  contests  throughout  the  year  $15,000.  The  top  28  carriers 

tinning  solid  growth — •without  efficiency  must  among  the  larger  newspapers  also  won  a  three-day  trip  to 


gimmicks.” 

Need  Quality  Product 


be  achieved  in  distribution 
methods  and  timeliness  of  de¬ 
livery.  It  is  up  to  us  as  well 


in  Ontario  and  Quebec,  as  well  New  York  and  Washington, 
as  the  rest  of  Canada. 


In  an.swering  our  query  as  as  our  editors  to  keep  newspa- 
to  what  major  problems  news-  per  reading  habitual  in  every 
papers  may  have  to  face  cir-  home  against  all  growing  com- 
culationwise,  he  asserted:  “We  petitive  influences  such  as  re- 


15,279  ^Starts^ 


Boxes  Are  Doomed 


per  reading  habitual  in  everv  »  g:  w/  1  r  Newspapers  have  lost  the 

home  against  all  growing  com'-  O-Week  Campaign  first  skirmish  in  the  ‘  Battle  of 

petitive  influences  such  as  re-  The  Hartford  (Conn.)  Cour-  the  Boxes  at  Hamilton,  Ont. 
creation,  do-it-yourself  hobbles,  claims  “something  to  crow  The  Works  Committee  of  the 
televi.sion,  and  others.”  about”  at  the  conclusion  of  a  City  Council  has  recommended 

E.  J.  DeVore,  Washington  circulation  campaign  that  that  all  street  sale  boxes  be  re- 


see  none  that  can’t  be  over-  creation,  do-it-yourself  hobbles,  claims  something  to  crow  ine  works  committee  01  tne 
come.”  He  added  that  the  Sun-  televi.sion,  and  others.”  about”  at  the  conclusion  of  a  City  Council  has  recommended 

day  Enquirer  went  to  20  cents  E.  J.  DeVore.  Washington  circulation  campaign  that  that  all  street  sale  boxes  be  re- 
on  Nov.  21.  Results  to  date  (D.  C.)  Star,  reports  the  out-  pined  15,279  new  subscriptions  moved  from  city  streets.  'To- 

have  been  exceptionally  good,  look  for  circulation  gain  in  six  weeks,  Oct.  6  to  Nov.  23.  bacconists  and  news  agencies 

he  said.  1955  is  approximately  the  same  New  three-month  daily  orders  opposed  the  use  of  street  boxes 

“Competition  for  the  reader’s  as  it  was  this  year.  “We  expect  totaled  7,074,  and  new  three-  to  sell  papers, 

time  will  probably  continue  un-  to  show  a  daily  and  Sunday  in-  month  Sunday  orders  totaled  Representatives  of  morning 


abated  throughout  1955,”  he  crease  in  about  the  same  pro-  8,20o, 
warned.  “Which  means  that  portion  as  this  year,”  he  stated.  Clark, 
newspapers  must  continue  to  “It  ■will  definitely  require  hard-  The 
improve  in  quality  from  the  er  promotion  to  achieve  and  “Toucl 


8,205,  according  to  CM  George  newspapers  denied  that  street 
Clark.  boxes  deprived  any  shop  of  busi- 


The  contest,  known  as  the  ness  and  they  offered  to  remove 
Touchdown  Jamboree,”  pushed  any  boxes  contributing  directly 


reader’s  viewpoint,  if  we  are  hold  gains  in  1955.  We  have  the  Courant’s  circulation  fig-  to  sales  declines  in  any  par- 

to  continue  to  forge  ahead.  We  been  using,  and  ■will  continue  ures  to  an  all-time  high  of  93,-  ticular  shop.  They  also  offered 

have  never  considered  radio,  to  use  special  promotion  con-  016  daily  and  137,575  Sunday,  to  put  the  offending  box  direct- 

movies,  TV  or  magazines  to  be  tests  ■with  Star  carriers.  These  Total  orders  topped  last  ly  in  charge  of  the  tobacconists’ 
even  remotely  competitive  with  contests  will  consist  of  mer-  year’s  contest  by  almost  2,000  shops  if  the  operators  would 

a  live-wire,  locally-alert  daily  chandise,  cash  and  or  trip  and  the  1952  contest  by  about  “take  over  full  responsibility 


newspaper.  But  we  certainly  offers.” 


of  operating  the  boxes.” 
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CouncilDenies 
Open  Record 
Law  Request 

Hartford 

Connecticut  newspapers,  which 
had  urged  a  law  to  guarantee 
their  right  to  inspect  all  pub¬ 
lic  records,  have  lost  their  plea 
with  the  State  Legislative 
Council. 

The  Council,  in  its  biennial 
report,  declared  that  “no  evi¬ 
dence  of  public  officials  deny¬ 
ing  the  right  of  inspection  of 
public  records”  had  been  pre¬ 
sented.  The  Council  said  that 
present  laws  on  the  books  are 
sufficient  for  anyone  denied 
access  to  a  public  record  to 
seek  action  against  the  official 
involved. 

State  Senator  Samuel  J.  Te- 
desco,  Bridgeport  Democrat, 
filed  a  minority  report  in  which 
he  said:  “Too  often  in  the  past 
facts  have  been  hidden  from 
the  public  because  honest 
and  trustworthy  newspapermen 
were  not  given  access  to  the 
records.” 

Representatives  of  Connec¬ 
ticut’s  daily  and  weekly  news¬ 
papers  and  radio  and  televi¬ 
sion  stations  have  agreed  to 


appoint  a  committee  to  explore 
the  exercise  in  the  state  of 
the  people’s  right  to  know. 

The  media  delegates,  meet¬ 
ing  under  auspices  of  ADC 
(Associated  Dailies  of  Connec¬ 
ticut),  with  General  Manager 
Carter  H.  White  of  the  Meri¬ 
den  (Conn.)  Reeord-Joumaf 
Newspapers,  sitting  as  chair¬ 
man,  approved  the  appointment 
of  a  committee  of  six. 

• 

Hoagland  Appointed 
Detroit  Traffic  Chief 

R.  A.  Hoagland,  Associated 
Press  traffic  bureau  chief  at 
Detroit,  has  been  named  traffic 
bureau  chief  at  Kansas  City  by 
General  Manager  Frank  J.  Star- 
zel.  Mr.  Hoagland  succeeds  R. 
R.  Hill,  who  is  going  on  leave 
preliminary  to  retirement  after 
37  years’  service  with  AP. 

Other  changes  in  assignments 
announced  by  Mr.  Starzel  were: 
Traffic  Bureau  Chief  Herman 
Delidow,  transferred  from  Mil¬ 
waukee  to  Detroit;  Traffic 
Bureau  Chief  A.  E.  Keel,  trans¬ 
ferred  from  Los  Angeles  to 
Milwaukee;  Traffic  Bureau 
Chief  G.  H.  Steiner,  transferred 
from  Phoenix  to  Los  Angeles; 
and  Charles  H.  Singleton,  of 
the  Phoenix  traffic  staff,  ap¬ 
pointed  traffic  bureau  chief  at 
Phoenix. 


News  Source 
Silence  Upheld 

Montreal 

A  Montreal  Herald  reporter 
who  refused  to  divulge  the 
source  of  a  story  dealing  with 
alleged  communist  infiltration 
of  a  labor  union  here  was  up¬ 
held  by  the  Quebec  Labor  Re¬ 
lations  Board. 

The  reporter,  Frank  Ken¬ 
nedy,  was  called  as  a  witness 
by  the  Corporation  of  Plumb¬ 
ing  Contractors  as  it  attempt¬ 
ed  to  prove  before  the  board 
that  four  men  it  accuses  of 
being  communists  had  been 
“officers  or  organizers”  of  the 
International  Union  of  Plumb¬ 
ers  (A.  F.  L.),  during  the 
recent  Montreal  plumbers’ 
strike. 

The  corporation  has  asked 
the  board  to  invoke  Bill  No. 
19,  which  provides  for  the  de¬ 
certification  of  unions  harbor¬ 
ing  communists  among  its  of¬ 
ficers  or  organizers. 

Mr.  Kennedy,  under  ques¬ 
tioning  by  T.  P.  Slattery,  Q.C., 
representing  the  corporation, 
identified  a  story  he  had  writ¬ 
ten  Oct.  27  in  which  he 
quoted  “a  high  union  official” 
as  saying  the  alleged  commu¬ 
nists  were  “temporary  offi- 


Mr.  Slattery  asked  Mr.  Ken¬ 
nedy  to  identify  the  official. 

“I  can’t  tell  you,”  the  re¬ 
porter  replied. 

“Does  that  mean  you  refuse 
to  answer?” 

“That’s  a  harsh  way  of  put¬ 
ting  it,  but  I  guess  that’s  the 
way  to  put  it,”  answered  Ken¬ 
nedy. 

The  four  members  of  the 
board  held  a  prolonged  discus¬ 
sion  ar.d  then,  without  expla¬ 
nation,  ruled  that  Mr.  Ken¬ 
nedy  was  not  obliged  to  reveal 
his  source. 


Hoosier  Hobby  Show 
Plays  to  87,000 

Indianapolis 

More  than  87,000  persons  at¬ 
tended  the  fifth  annual  Indian¬ 
apolis  Star  Hobby  Show,  estab¬ 
lishing  a  new  attendance  rec¬ 
ord  for  the  nine-day  event. 

The  hobby  show,  second  old¬ 
est  in  the  United  States,  at¬ 
tracted  thousands  of  visitors 
from  out  of  the  state  as  well 
as  persons  from  all  over  In¬ 
diana.  Proceeds  from  the  show 
will  be  used  in  the  Santa  Claus 
Fund  to  help  needy  families  at 
Christmas. 

There  were  175  professional 
exhibits. 


Down,  Down,  Down 

go  N.Y.C.  dailies^  in  Newark  I 


but 

Up,  Up,  Up  goes 

The  Newark  Morning  STAR-LEDGER! 

Since  1947  the  STAR-LEDGER  City  ABC 
Zone  circulation  increased  33% 

Total  circulation  maa  /oa* 
now  exceeds  ZW,UWl  ,  ,  . 

is  still  growing! 


Newark  City  Zone  Circulations 


0..  , 


Vorfc 


Mirror 


15,819  New  York  Herald  Tribune 


New  York  Times 


These  are  the  N.  V.  daily  newspapers  which  have  the  largest 
circulations  in  the  Newark  market. 


Represented  nationally  by 

Moloney,  Regan  &  khmitt 
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PROMOTION 


Please,  Santa,  Leave 
Us  Some  Ballyhoo 

By  T.  S.  Irvin 

C*uple  of  years  ago  the  big  this  kind — “if  the  Journal  had 
song  hit  said  something  to  the  estimated  the  man  hours  in¬ 
effect  that  “all  I  want  for  volved,  they  would  have  had  a 
Christmas  is  my  two  front  much  more  powerful  story.” 


IPI  Opens 
Membership 
To  Publishers 


teeth.”  _ 

If  Santa  Claus  is  good  to  Where  s  the  Tram? 

newspaper  promotion  depart-  The  story  is  powerful  enough 
ments  this  year,  that’s  what  — and  the  Journal  did  a  good 
he’ll  give  them — front  teeth  job  of  telling  it.  A  little  touch 
strong  enough  to  bite  into  the  of  showmanship,  however,  would 
inferiority  complex  that  seems  have  told  the  story  much  more 


to  sap  newspaper  managements  dramatically 
of  their  courage  whenever  they  28  railroad 
come  up  against  television.  down  Peach 


dramatically — can  you  imagine 
28  railroad  cars  thundering 
down  Peachtree  Street  to  pro- 


It’s  enough  to  make  strong  mote  just  one  Sunday  edition 
men  weep,  the  arguments  you  of  the  Journal? 
hear  that  newspapers  should  do  Every  newspaper  in  the  coun- 
this  or  refrain  from  doing  that  try  has  this  kind  of  dramatic 
because  of  television.  And  the  story  to  tell,  and  not  just  on 
worst  one  of  all  is  the  cliche  an  isolated  pre-Christmas  Sun- 
that  says,  “Oh,  well,  news-  day,  but  every  day  of  the  year, 
papers  can’t  hope  to  compete  it  isn’t  in  story  material  that 
with  the  glamour  of  television  we  fall  down,  it’s  in  presenta- 
— that  show  business  stuff  is  tion  of  the  storv.  What  we 


too  much  for  us.” 

Brother! 

We  Lack  Showmanship 
If  the  newspapers  lack  any¬ 
thing,  it’s  not  glamour — it’s 
just  the  daring,  the  imagina¬ 
tion  and  the  showmanship  that 


need  is  courage — brass,  some 
call  it — to  ballyhoo  what  we’ve 
got.  Let’s  hope  Santa  Claus  fills 
our  stockings  with  it. 

tn  the  Bag 

Brooklyn  (N.  Y.)  Eagle  keeps 


go  into  presentation.  And  once  its  new  teen-age  page  close  to 
they  know  that’s  what  they  the  teen-agers  it  serves  through 
lack,  there  isn’t  a  reason  in  the  a  series  of  bull  sessions  Betty 
world  why  they  shouldn’t  make  Lip,  the  page’s  editor,  has  regu- 


up  for  it. 


larly  with  school  editors.  Lou 


Take  the  page  that  ran  a  few  Niss,  sports  editor,  helps  out 
weeks  ago  in  the  Atlanta  (Ga.)  with  a  “do  it  yourself’  clinic 
Journal  to  promote  the  Sunday  session  for  high  school  sports 
edition.  It  was  a  big  edition.  It  editors. 


consisted  of  248  pages  in  11 
sections. 


Charlotte  (N.  C.)  Observer 
out  with  an  excellent  picture- 


“28  Railroad  Cars  Required  and-text  booklet  telling  what 
to  Haul  Next  Sunday’s  248-  goes  on  “Behind  the  Scenes”  at 
Page  Paper”  was  the  headline  the  paper. 

on  this  page.  Copy  developed  Westchester  New’spapers  have 
the  point  that  over  half  a  mil-  established  Police  Honor 
lion  families  were  going  to  pt  Awards  to  be  given  quarterly 
1,292,000  pounds  of  reading  for  outstanding  and  meritorious 
matter;  that  the  edition  would  work  by  members  of  the  coun- 
consume  $84,732  worth  of  news-  ty’s  39  different  police  forces, 
print,  2,875  gallons  of  black  With  more  than  200  clubs  in 
ink,  337  gallons  of  red,  yellow  its  territory,  the  Little  Rock 


and  blue  inks. 


Arkansas  Gazette  tries  to  make 


More — to  put  out  this  edition  the  life  of  its  women’s  editor 
would  take  the  efforts  of  200  easier  by  distributing  an  in¬ 
editorial  employes,  500  mechani-  formative  booklet  of  sugges- 
cal  employes,  and  5,000  other  tions  on  how  to  handle  club 
persons.  What  a  cast!  And  publicity. 

that’s  not  counting  the  stars  San  Francisco  (Calif.)  Ex- 
who  played  their  roles,  happy  arniner  has  been  helping  build 


and  sad,  in  the  news  and  fea¬ 
ture  columns. 

And,  as  Millard  Cope,  pub¬ 
lisher  of  the  Marshall  (Tex.) 


traffic  for  its  downtown  mer¬ 
chants.  Using  page  one  banners 
and  half  page  ads  on  Sundays 
it  has  been  promoting  the  theme 


News  Messenger,  points  out —  that  “There’s  Christmas  Magic 
Millard  likes  to  collect  items  of  in  San  Francisco.” 


Members  of  the  Executive 
Board  of  the  International  Press 
Institute  at  their  semi-annual 
meeting  here  Dec.  4-5  com¬ 
pleted  plans  to  make  the  or¬ 
ganization  self  supporting  in 
1955. 

Present  membership  com¬ 
prises  568,  plus  104  associate 
members,  in  31  countries.  Tar¬ 
get  goals  for  next  year  are 
1,000  regular  and  250  associate 
members.  Membership  qualifi¬ 
cations  have  been  enlarged  to 
permit  the  admission  of  pub¬ 
lishers  and  heads  of  press  agen¬ 
cies  in  free  nations. 

The  next  Assembly  of  the  In¬ 
stitute  will  take  place  in  Copen¬ 
hagen,  Denmark,  on  May  11-13, 
1955.  Subjects  to  be  dealt  with 
in  panel  programs  will  include 
how  to  increase  readership  in 
foreig^n  news,  the  function  of 
public  relations  officials,  gov¬ 
ernmental  pressures  on  the 
press,  and  the  effect  of  televi¬ 
sion  on  editing  and  reporting. 

Through  arrangements  being 
made  with  the  tourist  organi¬ 
zations  of  Sweden,  Denmark 
and  Norway,  it  is  anticipated 
that  members  of  the  Institute 
attending  the  Assembly,  if  they 
choose,  may  be  guests  on  an  8- 
day  tour  of  the  Scandinavian 
countries  immediately  after¬ 
ward.  During  the  Assembly, 
members  will  be  given  a  ballet 
performance  at  Christiansborg 
Castle  and  a  dinner  by  the  Co¬ 
penhagen  Journalists’  Associa¬ 
tion  at  Tivoli. 

Recent  activities  of  the  IPI 
include  a  second  conference  of 
French  and  German  newspaper¬ 
men,  a  report  on  press  condi¬ 
tions  in  the  Middle  East,  a  10- 
day  seminar  of  German  and 
Austrian  newspapermen,  and 
studies  on  freedom  of  the  press 
in  several  areas.  Plans  are  now 
being  made  for  a  Turkish-Greek, 
and  British-American  confer¬ 
ence  on  the  flow  of  the  news. 

The  board  members  decided 
to  make  an  early  application 
for  funds  to  make  possible  an 
Asian  conference  in  Tokyo  to 
improve  the  flow  of  the  news 
in  that  area,  a  seminar  for  for¬ 
eign  editors  at  the  United  Na¬ 
tions,  a  study  of  libel  legisla¬ 
tion  in  various  nations,  aid  to 
the  Indonesian  press,  exchange 
of  journalists,  and  a  conference 
of  American  correspondents  in 
Europe. 


Board  members  present  here 
were  Chairman  Eljas  Erkko, 
Helsingin  Sanomat,  Helsinki ; 
Roger  Massip  (representing 
Pierre  Brisson)  Figaro,  Paris; 
Urs  Schwarz,  Neue  Zureher 
Zeitung,  Zurich;  Reinhold  Hei- 
nen,  Kolnisehe  Rundshau,  C!ol- 
ogne;  Marcel  Stijns,  Het  Loot- 
ste  Nieuws,  Brussels;  Oscar 
Poliak,  Arbeiter  Zeitung, 
Vienna;  Ahmed  Emin  Yalman, 
Vatan,  Istanbul;  A.  P.  Wads¬ 
worth,  Manchester  Guardian, 
Manchester,  England;  and  John 
P.  Harris,  News-Herald,  Hut¬ 
chinson,  Kansas. 

E.  J.  B.  Rose  was  reengaged 
as  director  of  the  Institute. 

• 

Publisher  Praised 
For  Industrial  Work 

Longview,  Tex. 
Col.  Carl  L.  Estes,  publisher 
of  the  Longview  Daily  News 
and  the  Longview  Morning 
Journal,  was  highly  praised  by 
one  of  the  nation’s  leading 
bankers  for  his  leadership  in 
bringing  major  industries  to 
Longview  and  Texas. 

Ben  H.  Wooten,  president  of 
the  First  National  Bank  of  Dal¬ 
las,  said,  “I  could  not  say  any¬ 
thing  about  industrialization  in 
East  Texas  without  paying  a 
well-earned  tribute  to  Carl  Es¬ 
tes.  “His  dynamic  leadership, 
his  energy,  vision  and  courage 
are  continuing  to  pay  dividends 
to  this  entire  area  and  the 
state.” 

The  Longview  publisher 
spearheaded  campaigns  that 
brought  the  R.  G.  LeToumeau 
Company,  Texas  Eastman  Com¬ 
pany,  (a  division  of  Eastman 
Kodak),  Resistol  Hats,  Inc.,  Bell 
&  Gossett  Co.,  and  Pittsburgh 
Screw  &  Bolt  Corp.,  to  this 
city. 

• 

Murder  Suspect 
Caught  by  Picture 

Akron,  Ohio 
Printing  the  picture  of  three 
pairs  of  shoes  and  three  claim 
checks  helped  police  to  get  a 
suspect  in  the  murder  of  a 
popular  shoe  repairman. 

Police  asked  the  Beacon 
Journal  to  print  the  numbers 
on  three  claim  checks  with  a 
request  that  any  person  having 
left  these  shoes  to  get  in  touch 
with  the  detective  bureau.  The 
Beacon  Journal  published  not 
only  the  claim  check  numbers 
but  the  pictures  of  the  shoes. 

A  woman  saw  the  pictures, 
recognized  her  shoes,  produced 
the  claim  check  for  them  and 
gave  police  information  about 
a  man  who  was  in  the  shop.  Po¬ 
lice  said  he  confessed  the 
murder. 
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Evening  Tribune 


ITII  Editorials  on  Voting 

Dailies  Using  Tape  ch.caoo 

Indianapous  Ohio  led  in  the  ITU  survey  Twelve  Illinois  newspapers 
The  number  of  daily  news-  operating '  units  and 

me  nuraoer  OI  uauy  news  ,  cr  nn  dailies  ^>'0™  Illinois  Agricultural 

papers  using  tape  for  type-  ^  •  Association  in  connection  with 

setting  increased  to  759,  a  “Get  Out  the  Vote”  and  the 

year's  gain  of  73.  in  the  latest  Young  Folks’  Page  Slbt”  amendment  on 

checkup  made  by  the  Interna-  Yakima,  Wash,  senatorial  reapportionment, 

tional  Typographical  Union  in  The  Morniiig  Herald  and  Daily  The  Bloomington  Pantagraph 
shops  under  its  jurisdiction.  Republic  have  just  launched  won  first  award  for  a  “Get  Out 

The  union’s  survey  showed  a  a  “Young  Folks’  Page”  which  the  Vote”  editorial  written  by 

12%  increase  in  the  number  of  appears  every  Saturday.  In-  H.  Clay  Tate, 
machines  equipped  with  Tele-  eluded  are  syndicated  fea-  The  Danville  Commercial 
typesetter  units  — 1,822  ma-  tures,  local  photos  of  youth  ac-  Sews  editorial  on  senatorial 
chines,  or  198  more  than  were  tivities  and  stories  and  features  reapportionment  took  the  top 
listed  a  year  ago.  However,  the  about  teen  affairs.  A  close  check  award  in  daily  competition.  It 
union  noted,  there  was  a  net  is  being  kept  in  order  to  de-  was  written  by  Merrill  Faulk, 
gain  of  only  83  perforating  termine  if  it  will  be  advisable  The  best  weekly  editorials  ap- 

units,  for  a  total  of  1,411.  to  split  the  page  so  that  ma-  peared  in  the  McHenry  Plain- 

The  latter  figure,  in  the  un-  terial  appealing  to  teen  agers  dealer  (Miss  Adele  Froehlich) 
ion’s  interpretation,  indicates  will  be  separate  from  material  and  Mason  County  Democrat 
that  most  of  the  newspapers  appealing  to  younger  folks.  (Ken  W.  Braendle). 


Knoxville,  Tenn. 

Planned  for  two  weeks,  a 
highway  safety  program 
launched  by  the  Knoxville  Jour¬ 
nal  as  a  public  service  last  Oc¬ 
tober  18  was  extended  to  six 
weeks  by  popular  demand. 

Scheduled  originally  for 
showing  to  about  15,000  local 
high  school  students  represent¬ 
ing  15  schools,  the  program  was 
finally  seen  by  nearly  70,000 
East  Tennessee  students  repre¬ 
senting  56  schools.  This  esti¬ 
mated  attendance  based  on 
school  enrollments  does  not  in¬ 
clude  additional  thousands  who 
saw  the  program  presented  in 
downtown  sections  of  six  East 
Tennessee  cities  and  an  unesti¬ 
mated  audience  which  saw  the 
program  presented  on  televi¬ 
sion. 

The  idea,  from  Bob  Gilley, 

Assistant  Knox  County  Agent, 
anu  activated  by  the  news¬ 
paper,  consisted  of  showing  a 
car  which  was  impaled  with  a 
higiiway  guard  rail  70  feet  long 
when  it  crashed  in  a  100-mph. 
race  with  two  other  cars.  Two 
teenaged  boys  were  killed.  The 
body  of  one  was  severed  in  the 
middle  by  the  12-inch  wide 
guard  rail. 

Answers  Questions 

The  Tennessee  Highway  Pa¬ 
trol  sent  a  safety  expert  with 
the  car  on  its  visits  to  schools 
and  he  spoke  briefly  on  the  need 
for  safety  and  answered  stu¬ 
dents’  questions  about  the  car. 

The  Journal  won  endorse¬ 
ments  from  school  officials.  Daily 
stories  related  the  details  of 
the  program’s  travels  to  the 
schools.  Before  the  end  of  the 
first  week,  requests  from  area 
schools  and  civic  clubs  began 
to  pour  in  asking  that  the  pro¬ 
gram  be  brought  to  them. 

The  death  car,  with  the  guard 
rail  still  intact,  was  hauled 
more  than  1,4(X)  miles.  A  fi¬ 
nancing  firm  which  took  pos¬ 
session  of  the  car  after  the 
accident  loaned  the  car  for  the 
tour. 

A  Knoxville  garage  offered 
“to  haul  the  car  anywhere  in 
the  state  where  there  is  a  re¬ 
quest  to  see  it.” 

The  program  ended  after  six 
weeks  with  unfilled  requests 
only  because  the  parents  of  the 
seriously  injured  boy  felt  that 
the  publicity  was  impeding  their 
son’s  recovery. 
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of  Buying  Power;  further  reproduction  not  Ikemed. 


These  two  great  newspapers  tell  and 
sell  over  90%  of  the  billion  dollar  Son 
Diego  market  —  offering  the  lowest 
per-impression  cost  of  any  media. 


IIPHSHTU  ISIIOISUT  It  Till  WIST-HOmOAT  CO.,  INC. 


Daily  E  xpands 

‘Coldtype’ 

Production 

St.  Petersburg,  Fla. 

With  the  installation  this 
week  of  a  second  Intertype 
Fotosetter,  the  St.  Petersburg 
Times  prepared  to  launch  full- 
scale  production  in  the  new 
“coldtype”  process. 

As  the  first  newspaper  to  use 
the  Fotosetter  in  routine  daily 
ad  production,  the  Times  began 
pioneering  production  tech¬ 
niques  last  February.  In  Au¬ 
gust,  two  Dow-ANPA  Fast 
Etch  engraving  machines  were 
added. 

“We  have  found  that  overall 
costs  of  the  coldtype  process 
compare  very  favorably  with 
those  of  our  own  hot  type  pro¬ 
duction,”  said  Alvah  H.  Chap¬ 
man  Jr.,  Times  general  man¬ 
ager. 

“This  pi'ocess  is  especially 
effective  in  producing  the  most 
difficult  type  of  ads,  which  can 
be  produced  easier,  quicker  and 
at  less  expense  through  cold¬ 
type.” 

Operating  two  shifts  six  days 
a  week,  the  Times  Coldtype 
Department  is  directed  by  Cal 
Thomas,  manager  of  the  art, 
dispatch  and  engraving  depai-t- 
ments.  Department  personnel 
includes  five  Fotosetter  opera¬ 
tors,  six  paste-up  artists,  and 
two  darkroom  technicians. 

• 

ASNE  Dates  Set 

San  Francisco 

Dates  for  the  1956  conven¬ 
tion  here  of  the  American 
Society  of  Newspaper  Editors 
are  May  27-30,  it  is  announced 
by  the  San  Francisco  Conven¬ 
tion  and  Visitors  Bureau.  The 
1955  convention,  April  21-23, 
will  be  in  Washington,  D.  C., 
in  accord  with  custom. 


UNITED  PRESS 


I  When  Copy  Boys 

=  Richmond,  Va. 

I  Like  they’re  always  say- 
B  ing,  times  have  changed  all 
I  right  .  .  . 

m  Specifically,  says  Howard 
B  S.  Fisk,  times  have  sure 
M  changed  for  copy  boys  since 
B  he  became  one  for  the  Wash- 
m  ington  Star  61  years  ago. 

B  He  .should  know;  he’s  the 
I  man  who  made  one  of  the 
B  greatest  changes, 
g  Now  77,  Mr.  Fisk  is  one 
I  of  the  nation’s  oldest  active 


Were  Faster  m 

newspapermen  in  age  or  B 
length  of  service,  no  matter  g 
how  you  figure  it.  He’s  no  B 
sedentary  worker.  Recently,  B 
he  made  one  of  his  frequent  B 
public  addresses  to  the  Auto-  M 
motive  Trade  Association  of  | 
Virginia,  holding  its  annual  B 
convention  here.  B 

Mr.  Fisk,  who  talked  about  S 
his  experiences  as  automo-  g 
tive  editor  of  the  Star,  chat-  g 
ted  with  a  reporter  about  B 
the  early  days.  g 
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ITU  Contract  Covers 
Printers^  Jurisdiction 

Negotiation  of  the  first  news¬ 
paper  contract — in  Jersey  City, 
N.  J. — defining  the  jurisdiction 
of  the  typographical  union  over 
phototypesetting  processes  was 
reported  in  the  December  num¬ 
ber  of  Typographical  Journal. 

ITU  Vicepresident  Harold  H. 
Clark,  who  assisted  in  the  ne¬ 
gotiations,  .said  the  agreement 
has  a  “clean  jurisdiction  clause” 
which  recognizes  the  processing 
of  film  and  the  making  of  cor¬ 
rections  as  composing  room 
woi’k. 

“The  publishers  also  recog¬ 
nize,”  it  is  stated,  “that  ma¬ 
terial  emanating  from  photo¬ 
typesetting  machines  remains 
under  the  jurisdiction  of  the 
Typographical  Union  until  it 
reaches  the  stage  of  the  com¬ 
pleted  reproduction  proof  under 
the  hot-metal  process.” 

The  agreement  spells  out  a 
training  plan  for  operators  and 
apprentices,  in  the  event  that 
photo  composition  methods  are 
introduced  under  a  90-day  noti¬ 
fication  clause. 

The  photo-engravers’  union 
has  been  asserting  jurisdiction 
over  all  film  processes  after  the 
keyboard  opeiation. 


you  have  international  business 
I  interests  associated  with  publishing, 

I  printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
!  New  Zealand,  read  Newspaper  News, 
!  the  national  monthly  business  news- 
i  paper  devoted  to  those  closely  re* 
{  lated  interests  of  "Down  Under." 
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15  HamlltoR  St.,  SydMcy  Aastralla 
Annnal  Subscriptloii  to  V.  S.  $3.30, 
Writs  tsr  a«mpf«  copy. 


Bulletin  Forum 
Changes  Format 

Philadelphia 

The  Bulletin’s  annual  Forum, 
usually  a  two-day  program 
with  some  of  the  world’s  top 
speakers  participating  at  the 
Academy  of  Music,  has  changed 
its  1955  format  to  13  weekly 
one-hour  TV  and  radio  pro¬ 
grams  originating  from  Inde¬ 
pendence  Hall. 

'The  series,  titled  “Speak  with 
Fi-eedom,”  begins  Sunday  af¬ 
ternoon,  Jan.  9. 

In  its  new  conception,  the 
Bulletin  Forum  is  expected  to 
reach  millions  via  radio  and 
TV  and  Mrs.  Robert  McLean, 
program  chairman,  said  Forum 
sponsors  have  considered  ex¬ 
panding  it  into  a  weekly  serie.s 
for  a  long  time. 

She  said  the  “great  events 
that  shape  our  times  demand 
the  attention  on  the  part  of 
every  American  an^d  the  Fo¬ 
rum’s  new  plan  will  meet  that 
demand  and  “overcome  limita¬ 
tions  imposed  by  a  once-a-year 
meeting  at  a  single  location 
with  a  limited  audience  capac¬ 
ity.” 

“Speak  with  Freedom”  will 
be  a  debate  and  discussion  ser¬ 
ies  which  the  Bulletin  hopes 
will  inspire  the  same  vigorous 
presentation  of  different  points 
of  view  that  produced  some  of 
the  great  documents  associated 
with  Independence  Hall. 

More  Press  Parleys 

Raleigh,  N.  C. 

North  Carolina’s  “out  -  of  - 
Raleigh”  weekly  and  daily 
newspapers  are  going  to  be  bet¬ 
ter  informed  in  the  future  on 
operations  of  the  state  govern¬ 
ment.  Governor  Luther  Hodges 
recently  held  the  first  press  con¬ 
ference  specifically  for  out-of- 
town  newsmen  and  promised  to 
continue  the  meetings  in  the 
future. 


Lasker  Story 
Related  from 
His  Memoirs 

American  Heritage,  the  new 
Magazine  of  History,  issued 
Dec.  1,  publishes  for  the  first 
time  the  “Personal  Memoirs 
of  Albert  Lasker,”  often  re¬ 
garded  as  the  father  of  modem 
advertising.  Running  to  15,000 
words,  the  memoirs  are  the 
first  publication  of  material 
from  the  Oral  History  Project 
of  Columbia  University  in  New 
York  City,  according  to  James 
Parton,  publisher  of  .American 
Heritage. 

The  editorial  board  of  Amer¬ 
ican  Heritage,  selected  Albert 
Lasker’s  picture  of  the  rise  of 
modem  advertising  techniques 
for  their  first  issue  because 
they  considered  it  one  of  the 
most  absorbing  of  all  the  files 
of  the  Oral  History  Project. 
These  reminiscences  of  Albert 
Lasker,  born  in  1880,  are  ex¬ 
cerpted  from  the  transcript  of 
interviews  with  him  over  seven 
months  in  1949  and  1950  by 
Professor  Allan  Nevins  and 
Dean  Albertson.  They  tell  the 
story  of  how  Mr.  Lasker  put 
over  many  of  advertisings 
great  coups  and  slogans.  Start¬ 
ing  with  the  Chicago  firm  of 
Lord  &  Thomas  on  a  trial  basis 
on  a  “nice  semi-vacation”  to 
please  his  father,  Mr.  La.sker  be¬ 
lieved  he  would  be  on  his  way 
to  New  York  in  ninety  days, 
and  his  father  would  be  satis¬ 
fied.  He  was  allowed  to  shift 
for  himself  and,  to  quote  Mr. 
Lasker,  “I  got  into  a  not-so- 
good  crowd  ...  I  got  into  a 
crap  game,  and  lost  several 
hundred  dollars  I  didn’t  have 
and  gave  a  due  bill  to  the 
gambler. 

“Then  I  had  to  think,  and 
think  fast,  so  I  went  to  Mr. 
Thomas,  who  was  a  very  S3mi- 
pathetic  man — an  understanding 
man — and  I  told  him  what  I’d 
done.  I  had  never  before  sold 
anything  to  anybody,  but  I  did 
a  salesmanship  job  that  day.  I 
talked  Mr.  Thomas  into  advanc¬ 
ing  me  $500 — which  was  a  for¬ 
tune  in  those  days.  He  went 
with  me,  and  we  settled  with 
the  gambler.  I  had  to  stay  with 
Lord  &  Thomas  to  work  out  the 
$500 — to  pay  Mr.  Thomas 
back.”  Mr.  Lasker  never  got 
back  to  reporting,  a  career  on 
which  he  had  started  in  Galves¬ 
ton,  Texas.  He  soon  became  the 
owner  of  the  agency,  which 
grew  to  be  one  of  the  richest 
and  most  fabled  advertising  en¬ 
terprises  of  this  century.  Mr. 
Lasker  died  in  May,  1952. 
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Courts  Urged 
To  Adopt  Rule 
On  Publicity 

Cleveland 

Edwin  M.  Otterbourg,  chair¬ 
man  of  the  free  press  and  fair 
trial  committee  of  the  New 
York  County  Lawyers’  Associa¬ 
tion,  urged  a  group  of  prosecut¬ 
ing  attorneys  here  Dec.  11  to 
adopt  a  proposed  rule  which 
“punishes”  an  attorney  who  re¬ 
leases  to  the  press  information 
“which  may  interfere  with  a 
fair  trial.” 

Mr.  Otterbourg,  speaking  to 
the  Prosecuting  Attorneys  As¬ 
sociation  of  Ohio,  said  every 
court  should  adopt  the  rule  to 
implement  Canon  20  of  the 
Bar’s  Code  of  Ethics. 

Criticizes  Trial  Reporting 

He  criticized  criminal  trial 
reporting  by  the  press  and 
declared : 

“The  whole  problem  has  been 
with  us  a  long  time  but  it  is 
growing  worse  with  each  year 
of  inaction. 

“Are  we  going  to  imitate  the 
newspapers  in  their  laiaaez 
faire  policy?  I  hope  not.  I  fear 
that  if  we  wait  until  something 
happens  both  to  the  press  and 
the  bar,  then  it  will  certainly 
happen.” 

He  went  on  to  say  that  “No 
matter  how  interested  the  pub¬ 
lic  may  be  in  sordid,  sensational, 
putrid  and  salacious  news, 
every  individual,  if  asked,  will 
tell  you  that  while  he  may  be 
amused  or  interested  in  what 
he  reads,  as  the  case  may  be, 
this  does  not  begin  to  compare 
to  the  vital  importance  to  him 
personally,  that  he  be  guaran¬ 
teed  a  fair  trial.” 

Sheppard  Trial  Cited 

Obviously  referring  to  the 
Sheppard  trial,  Mr.  Otterbourg 
said  newspaper  articles  “print 
predictions  of  forthcoming  test¬ 
imony  long  before  it  is  offered 
in  court.”  He  added  “personal 
likes  and  dislikes  are  high¬ 
lighted  by  constant  characteri¬ 
zations  of  both  testimony  and 
witnesses.” 

He  reported  that  newspaper¬ 
men  have  told  members  of  the 
bar  in  New  York  to  “clean  your 
own  house”  before  discussing 
theirs  and  50%  of  the  so-called 
news  reporting  the  lawyers  are 
complaining  about  is  actually 
issued  by  the  attorneys  them¬ 
selves  “without  whose  aid  the 
newspapers  would  not  print 
it.” 


50%  of  Staffs 
College  Grads 

Albuquerque 

More  than  half  of  the  nation’s 
daily  newspapermen  are  college 
graduates,  and  about  half  the 
college  graduates  are  journal¬ 
ism  graduates,  a  study  just 
completed  at  the  University  of 
New  Mexico  department  of 
journalism  indicates. 

Figures  from  the  study,  just 
published  in  Journalism  Quar¬ 
terly,  indicate  that  about  45% 
of  the  country’s  reporters,  desk 
men,  editors,  and  columnists 
have  no  college  degree.  Near¬ 
ly  27%  appear  to  have  jour¬ 
nalism  degrees;  nearly  24% 
bachelor’s  degi-ees  in  other  lib¬ 
eral-arts  fields  than  journalism; 
and  more  than  4%  bachelor’s 


degrees  in  such  other  fields  as 
law,  medicine,  and  business  ad¬ 
ministration. 

Profs.  Keen  Rafferty  and 
Leonard  Jermain  said  107  pa¬ 
pers  were  queried.  Sixty-nine 
responded  with  figures  that 
could  be  used.  Thus  the  study 
covered  about  4%  of  the  nearly 
1,800  dalies. 

• 

For  Proficiency 

Augusta,  Me. 

The  Daily  Kennebec  Journal 
has  been  presented  with  a 
“certificate  of  proficiency”  for 
outstanding  Civil  Defense  edi¬ 
torials  and  news  coverage  in 
1954.  The  presentation  was 
made  to  Edward  Byron,  gen¬ 
eral  manager,  and  Paul  Plum- 
er,  editor  and  assistant  general 
manager. 


Idaho  Allied  Dailies 
Association  Formed 

McCall,  Ida. 

The  Idaho  Allied  Dailies  As¬ 
sociation  held  an  organizational 
meeting  here  recently  and  ap¬ 
pointed  five  special  committees 
on  the  freedom  of  information, 
legislation,  employe  relations, 
editorial  relations  and  advertis¬ 
ing  relations. 

President  of  the  new  group 
is  E.  V.  McDermott,  Idaho 
Falla  Post-Register.  W.  T. 
Marineau,  Moscow  Daily  Ida¬ 
hoan,  is  vicepresident. 

The  following  were  named  to 
the  board  of  directors:  Robert 
S.  Howard,  Idaho  State  Jour¬ 
nal,  Pocatello;  A.  L.  Alford, 
Leuriston  Tribune,  and  Clair  B. 
Hull,  Caldwell  News-Tribune. 


I  Project  for  1955: 

ffn,  3i>iuk(  IMunet-" 

Project  for  TODAY ! 
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Robot  Speaks 
News  Flashes 
To  Swedes 


"Ihere  are  only  two  rea-  g  Malmoe,  Sweden 

sons  why  a  newspaper  man  =  „  ,  .t  ^  r  ^ 

■ft.  »  V,  „  =  Tele-News,  a  system  of  auto- 

is  given  gifts,  he  added.  =  . .  ^11. 

,,o  ®  ®  •  !.„  4.  •_  =  matic  telephone  answerers 

“Because  man  wishes  to  in-  =  •  j  u  1 

gratiate  himself  to  him  or  |  carrying  a  30-second  news  bul- 

L  is  tipping  the  reporter  |  ° 

for  a  job  well  done.  Both  1  Sydsvenska 

reasons  are  debasing."  1  Formerly  the  p^er 

Mr.  Clancy  doesn\  blame  ■  three  schoolboys 

the  publicity  man.  Gift-giv-  ■  ^iinday  solely  to  give 

u  u  u  -11.  *u  =  out  football  results  by  tele- 

ing  has  been  built  up  as  the  g  u 

thing  to  do,  and  newspaper-  |  P  ^ 

men  are  responsible  for  It  in  g 

his  opinion  Some  newsmen  g  manpower  required  to 

have  actually  solicited  gifts,  | 

■  u-  ,•  S  While  Tele-News  is  intended 

Mr.  Clancy  sees  his  policy  |  ^^iefly  to  replace  human  work- 

“paying  off '  as  far  as  he  is  =  periods, 

concerned.  Last  year  he  re-  g  jg  operated  as  a  service  from 
ceived  about  one  fourth  as  |  g  p.m.  to  midnight  every  day, 
many  gifts  and  this  year  he  m  fining  with  news  bulletins 

has  high  hopes  that  the  now  g  until  late  afternoon  when  foot-  twice  as  much  space  as  a 
may  slow  to  a  trickle.  g  jjejj  results  begin  coming  in  teletyprinter  machine. 

Illllllllllllllllllllllllllllllllllllllllllllilllllllll^  from  all  over  the  country.  The  message  can  be  changed 

existence  on  Aug.  30,  1929.  Late  evening  news  bulletins  in  about  the  time  it  takes  to 

Twenty-five  years  ago  there  from  the  wire  services  are  also  read  it  into  the  microphone, 
were  five  employes;  today  there  run.  Green  lamps  on  a  control  box 

are  42.  i  ♦  i  ♦  ^^P  installation  are  lighted 

Today  the  News-Virginian  Intense  Interest  when  a  caller  is  connected  with 

has  nearly  $250,000  invested  in  It  should  be  mentioned  that  the  system.  As  soon  as  the  10 
machinery  and  equipment  as  f  very  intense  public  interest  green  lights  go  off  (earlier  if 
against  less  than  $20,000  orig-  football  scores  makes  the  courtesy  must  be  sacrificed  to 
inally.  service  practical.  The  govern-  speed),  the  switch  can  be 

Three  of  the  paper’s  orginal  nient  betting  pool  for  football  thrown  to  shut  out  callers  until 
five  employes  still  are  with  the  (soccer)  creates  this  interest,  the  message  is  changed. 
News-Virginian:  Mi*.  Spilman,  The  betting  operates  40  weeks 

Guy  L.  Ryman,  mechanical  su-  a  year,  and  there  are  about  Lost  $1,000 

perintendent,  and  James  E.  6<1.000  scheduled  matches  an-  Pressure  on  a  vertical  bar 

Massie,  maintenance  and  matrix  nually.  cutting  across  the  10  lamp  units 

department  manager.  straight  news  bulletins,  erases  the  old  message,  and 

•  however,  there  is  a  limit  to  how  then  all  the  green  lamps  light 

lV*aw  F  lie  Ff  eli  much  Service  can  be  rendered,  up  as  a  signal  to  start  speak- 

^lagara  r^ls  l^rasn  because  if  a  local  scoop  is  put  ing-in  the  new  bulletin.  During 

Kept  as  Official  Secret  on  the  tape  the  two  competing  the  last  10  .seconds  of  the  per- 
Niagara  Falls  N  Y  are  sure  to  call  up  and  mitted  30,  the  lamps  begin 

.  _  .  XI-  j  ’  •  pick  it  up  before  “Svdsvensk”  blinking  as  a  warning.  After 

News  of  the  second  major 

rock  slide  in  four  months  at  ig  Tele-News 

the  American  falls  was  kept  10  Units  outside  calls, 

from  the  public  by  state  park  The  10  separate  answering 

officials  hours  after  they  units  carry  the  same  tape-  Control  Is  Locked 

learned  about  it.  recorded  bulletin,  so  that  this  For  control,  the  message  can 

The  collapse  of  a  15,000-ton  message  feeds  10  telephone  be  heard  back  through  the  same 
lection  of  rock  from  the  brink  lines.  Since  the  connection  is  telephone  used  to  speak  it  in. 
Df  the  cataract  was  witnessed,  automatically  broken  after  30  This  telephone  hangs  on  a  hook 
50  far  as  is  known,  only  by  a  seconds,  the  installation  will  de-  beside  the  lamps.  A  lock  on 
crew  manning  illumination  Sat-  liver  the  bulletin  to  20  different  the  control  box  protects  the 
urday  night,  Dec.  4,  on  the  Ca-  callers  per  minute.  In  prac-  the  system  from  office  jokers, 
nadian  side  of  the  falls.  tice,  Sydsvensk  estimates  the  While  these  telephone  an- 

No  intimation  of  the  new  system  serves  about  8,000  call-  swerers  are  available  to  indi¬ 
change  in  the  face  of  the  catar-  ers  every  Sunday.  viduals  through  the  Royal  Tele- 

acts  was  given  by  park  officials  The  number  of  lines  served  phone  and  Telegraph  Works 
when  a  Niagara  Falla  Gazette  can  be  varied  according  to  the  for  $60  a  year,  Sydsvenska 
reporter  made  his  daily  check  needs  of  the  newspaper  using  Dagbladet  bought  its  installa- 
Monday  morning.  the  answerers,  of  course,  by  tion  for  about  $1,000  directly 

The  story  broke  later  that  adding  or  subtracting  tape-re-  from  the  manufacturer,  L.  M. 
day — too  late  to  make  the  Ga-  cording  units.  Each  unit  is  Ericsson  Telephone  Co.,  Stock- 
zette’s  editions — when  the  news-  small  and  the  entire  10-unit  holm. 


An  editor  feeds  news  to  device 
which  answers  telephone  cells. 
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1955  Outlook 

^  (Continued  from  page  7) 

in  the  future  —  certainly  in 
1955.  If  business  continues  on 
the  upturn,  through  the  efforts 
of  our  advertising  staff  we  cer¬ 
tainly  should  get  the  advertis¬ 
ing  which  is  available  to  us.” 
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Linage  Gains  Due 

E.  M.  (Ted)  Dealey,  presi¬ 
dent  of  the  Dallas  (Tex.)  Morn¬ 
ing  News — “1954  was  a  good 
newspaper  year  in  the  South¬ 
west.  Linage  was  down  but 
circulation  was  up  and  news¬ 
paper  revenue  held  pretty 
steadfast.  Many  Dallas  busi¬ 
ness  men  to  whom  I  have 
talked  designate  our  present 
economy  as  the  best  and  most 
solid  that  we  have  had  in  a 
quarter  of  a  century.  On  top 
of  that  our  local  bankers, 
builders,  industrialists  and  re¬ 
tailers  predict  that  the  lively 
tempo  of  late  1954  will  con¬ 
tinue  through  most  of  1955  in 
Dallas  and  in  the  State  of 
Texas. 

“Department  stores  and  some 
of  our  larger  specialty  stores 
are  expecting  a  moderate  in¬ 
crease  in  business  in  1955.  Con¬ 
struction,  both  commercial  and 
residential,  will  continue  to  be 
very  active.  All  of  this  points 
to  an  increase  in  newspaper  ad¬ 
vertising  linage  and  dollar  vol¬ 
ume  for  the  coming  year. 

“It  is  our  opinion  that  both 
display  and  classified  will  show 
gains.  However,  competition 
among  media  will  be  more  pro¬ 
nounced  than  ever  and  sales 
progress  on  the  part  of  news¬ 
papers  will  require  careful 
planning,  lots  of  hard  and  in¬ 
telligent  selling  and  continuous 
pressure.” 

Increases  for  Most 

Robert  C.  Bassett,  publisher 
of  the  Milwaukee  (Wis.)  Sen¬ 
tinel — “1954  newspaper  busi¬ 
ness,  in  general,  will  probably 
reflect  lower  profit  margins, 
more  widespread  actual  losses 
before  taxes,  and  more  precari¬ 
ous  financial  position  than  any 
other  recent  year.  In  making 
the  necessary  adjustment  to 
peacetime  economy,  American 
business  has  been  much  too 
cautious  by  restricting  its  ad¬ 
vertising  rather  than  following 
the  cardinal  principle  that  it  is 
appropriate  to  increase  our 
public  appeal  during  periods  of 
cautious  buying. 

“In  this  period  of  declining 
revenues,  production  costs  have 
continued  to  mount  beyond 
sound  business  prudence.  It  is 
imperative  that  labor  costs  in 
particular  be  held  within 


bounds  by  unions  and  individual 
employes  appreciating  the  fact 
that  annual  wage  increases 
aren’t  inevitable  and  can  be 
afforded  only  if  individual  pro¬ 
duction  is  increased  and  profits 
warrant.  It  is  necessary  that 
each  employe  realize  that  his 
personal  security  is  inextric¬ 
ably  bound  to  the  financial  wel¬ 
fare  of  his  newspaper. 

“Although  1955  presents  a 
continuing  necessity  for  avoid¬ 
ing  further  production  cost  in¬ 
creases,  I  am  very  optimistic 
that  we  will  experience  adver¬ 
tising  and  circulation  revenue 
increases  for  the  preponderant 
number  of  newspapers.  These 
increases  will  have  to  be  main¬ 
tained  for  quite  a  few  years 
before  the  unjustified  narrow 
profit  margins  can  be  improved 
sufficiently  so  that  we  are  on 
a  completely  sound  economic 
basis  over  the  entire  country. 

“Gains  in  circulation  will 
come  about  because  of  the  con¬ 
stant  improvement  in  the  tre¬ 
mendous  values  we  are  giving 
our  readers.  Gains  in  adver¬ 
tising  will  result  from  the 
realization  on  our  part  that 
there  is  no  substitute  for  in¬ 
telligent  selling,  and  from  a 
realization  on  the  part  of  the 
advertisers  that  no  other  me¬ 
dium  can  touch  the  newspaper 
for  sales  results.  In  Milwaukee 
we  are  confident  of  a  constant 
improvement  in  the  excellence 
of  service  we  can  render  and 
the  soundness  of  the  financial 
position  in  this  great  two- 
newspaper  market.” 

At  Least  As  Good  As  ’54 

W.  P.  Hobby,  president  of  the 
Houston  (Tex.)  Post — “News¬ 
paper  business  within  my 
sphere  of  observation  fared 
moderately  well,  on  the  whole, 
in  1954.  Some  publications  did 
better  than  some  others. 

“Rising  operating  costs,  of 
course,  have  been  the  chief 
handicap,  and  probably  will 
continue  to  be  in  the  coming 
year. 

“Otherwise,  prospects  for 
1955  promise  as  good  a  year  as 
1954;  possibly  better  for  vigor¬ 
ous  newspapers  in  communities 
where  there  is  business. 

“What  must  a  newspaper  do 
to  make  gains  in  circulation 
and  advertising?  The  answer  is 
obvious.  Healthy,  permanent 
circulation  can  be  built  up  only 
by  quality  in  the  newspaper 
itself.  By  unbiased  reporting 
of  the  news,  editorial  integrity, 
and  attractive  features  it  must 
win  the  confidence  and  interest 
of  its  readers.  Advertising 
gains  are  built  on  the  same 
solid  foundations.” 


Hardwood 
Newsprint 
On  Full  Run 

East  Millinocket,  Me. 

After  more  than  a  year  of 
experimental  operation.  Great 
Northern  Paper  Company  has 
started  full  commercial  produc¬ 
tion  of  newsprint  using  a  mix¬ 
ture  of  hardwood  and  softwood 
pulp. 

A  new  machine  at  the  mill 
here  can  produce  newsprint  at 
the  rate  of  2,500  feet  a  minute, 
said  to  be  the  world’s  fastest. 
A  second  machine  is  being  in¬ 
stalled  as  part  of  a  $48,000,000 
expansion  program. 

Great  Northern’s  achievement 
is  said  to  mark  the  first  time 
that  quality  newsprint  utilizing 
hardwod  pulp  has  been  pro¬ 
duced  on  a  commercial  scale, 
meaning  in  volume  of  a  hun¬ 
dred  or  more  tons  a  day. 

The  decision  to  develop  a 
process  for  utilizing  hardwoods 
was  made  in  1952.  Stone  & 
Webster  Engineering  Corp.  de¬ 
signed  the  pilot  digestor,  which 
ran  at  an  experimental  rate  of 
fifty  tons  a  day.  The  cost  of 
the  experimental  plant  was 
placed  at  $325,000.  The  new 
process,  said  to  be  original  with 
Great  Northern,  is  now  backed 
by  two  digestors  capable  of 
pulping  a  minimum  of  150  tons 
of  hardwood  a  day. 

38%  Boost  in  Output 

The  two  new  machines,  each 
costing  $3,500,000,  will  enable 
Great  Northern  to  boost  its 
newsprint  output  from  1,315 
tons  to  1,815  tons  daily,  giving 
it  a  rated  capacity  for  309-day 
annual  production  of  560,000 
tons,  a  38%  increase.  The  new 
machines  have  ultimate  capa¬ 
city  of  400  tons  daily  each,  al¬ 
most  four  times  the  productive 
speed  of  older  machines. 


■I  THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


‘  The  Advertising 
Checking  Bureau  is 
the  “clearing  house” 
for  newspaper  check¬ 
ing  copies.  Over  1600 
newspapers  in  the 
United  States  use  this 
service. 


Service  Offices 
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A.  R.  Caspar,  sales  vicepresi¬ 
dent  for  Great  Northern,  said 
long-term  contracts  are  already 
being  written  for  the  output  of 
the  second  machine  which  will 
be  in  use  late  in  1955.  The 
market  has  remained  firm  and 
Great  Northern’s  base  price  of 
$125  a  ton  is  one  dollar  below 
the  Canadian  price. 

Mill  officials  pointed  out  that 
the  first  of  the  new  machines 
produces  a  trimmed  sheet  up  to 
256  inches  wide — suitable  for 
four  64-inch  roll  widths,  and 
the  second  machine’s  sheet  will 
be  270  inches  wide — for  four 
60-inch  rolls  and  one  30-inch 
rolls,  which  are  in  demand  with 
papers  that  have  reduced  col¬ 
umn  widths  under  the  11%- 
pica  standard. 

Great  Northern’s  use  of  hard¬ 
woods,  by  virtue  of  a  process 
developed  at  Syracuse  Univer¬ 
sity,  will  extend  indefinitely  the 
resources  of  its  2,259.000  acres 
of  woodland  in  northern  Maine. 
The  forest  stand  is  almost  half- 
and-half  hard  and  soft  wood 
trees. 

• 

Bitner  and  Williams 
On  Foundation  Board 

Rochester,  N.  Y. 

Lynn  N.  Bitner,  general  busi¬ 
ness  manager,  and  Cyril  Wil¬ 
liams,  controller  and  secretary 
of  Gannett  Co.,  Inc.,  on  Dec. 
16  were  elected  members  and 
directors  of  the  Frank  E.  Gan¬ 
nett  Newspaper  Foundation, 
Inc. 

The  Foundation  was  estab¬ 
lished  by  Frank  Gannett  in 
1935  to  perpetuate  ownership 
of  the  newspapers.  The  Foun¬ 
dation  now  holds  a  majority  of 
the  company’s  common  stock. 

Messrs.  Bitner  and  Williams 
also  are  members  of  the  board 
of  directors  of  Gannett  Co. 
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New  Building 
To  House  Both 
Dayton  Dailies 


Architect's  design  for  new  Raleigh  News  and  Observer  plant  facing  a  city  park. 

will  be  closed  off  when  the  new  The  basement  will  be  used  for 
building  is  completed.  storage  of  files  and  paper.  The 

One  of  the  unusual  features  company  keeps  a  40-day  supply 
of  the  new  building  is  the  first  of  newsprint,  around  1,200  tons, 
floor,  which  will  have  glass  and  on  hand  at  all  times, 
aluminum  trim  with  showing  There  will  be  small  waiting 
columns  covered  with  mono-  rooms  on  the  second  and  third 
metal.  The  first  floor  will  con-  floors,  with  lounges  and  locker 
tain  the  classified  advertising  rooms. 

and  city  circulation  depart-  Another  unusual  feature  of 
ments  and  the  office  of  Jose-  the  building  will  be  that  the 
city  park  phus  Daniels  Jr.,  president  of  southern  and  western  sides  will 
the  company.  The  remainder  of  he  protected  from  the  sun  by 
the  floor  will  be  used  for  em-  aluminum  vertical  sun  control 
ploye  parking,  the  space  being  louvres.  Behind  the  louvres  will 
sufficient  for  approximately  35  he  a  continuous  row  of  win- 
cars.  dows. 

On  the  second  floor  will  be  * 

the  general  business  offices,  the  tti*  tj*  •  1 

advertising  and  circulation  de-  r  IFC  i  1C  lH  ^^OlOF 

Air-conditioned  and  fire  -  partments  and  an  assembly  J  TT 

•oofed  throughout,  the  build-  room  seating  100  people.  Adja-  -IHSICIC  O  Xl.OUl*S 

cent  to  the  assembly  room  will  Milwaukee 

be  a  snack  bar.  On  the  first  page  of  the  Mil- 

Daniels  said  that  the  assem-  watikee  Journal  Dec.  15  was  a 
bly  room  will  be  available  to  or-  color  picture  of  a  fire  that  des- 
The  publishing  company  is  ganizations  of  the  area  for  troyed  a  suburban  restaurant  in 
now  housed  in  an  L-shaped  meetings  and  that  he  hopes  such  the  early  morning  hours.  The 
with  plant.  The  rear  wing  now  hous-  organizations  needing  meeting  picture  was  taken  at  6:30  a.m., 
es  the  mechanical  departments  places  of  that  size  will  malce  and  the  reproduction  appeared 
and  the  mailing  rooms,  and  will  use  of  it  when  it  is  not  being  in  the  noon  edition.  The  full 

used  for  staff  meetings  of  the  color  reproduction  was  made  in 
News  and  Observer.  four  hours  and  45  minutes  from 

The  third  floor  will  contain  the  time  the  photographer  shot 

the  picture  nearly  10  miles 
north  of  Milwaukee.  The  job 
Press,  a  modern  photographic  was  in  the  engraving  depart- 
and  art  department  and  a  cen-  ment  exactly  59  minutes. 

This  portion  of  the  plant  tral  telephone  switchboard.  Key  photographers  of  the 

- - - -  paper  are  equipped  with  port- 

?"•  ■  ...  /-«.  v-  able  one-shot,  three-color 


Daily  Plans 
Modern  Look 
For  New  Plant 


room  capacity  to  take  care  of  Raleigh,  N.  C. 

a  growing  need.  Typesetting,  The  News  and  Observer  is 
stereotyping  and  photo^ngrav-  moving  its  offices  around  the 
ing  operations  also  will  be  ex-  corner  to  face  a 
panded  and  used  by  both  pub-  square  in  a  modernistic  build- 
lications.  ing  now  going  up  at  a  cost  of 

It  was  emphasized,  however,  approximately  $550,000. 
that  each  newspaper  will  retain  General  Manager  Frank  Dan- 
its  complete  individual  identity  iels  announced  that  a  contract 
through  widely  separated  edi-  has  been  let  for  the  three-story 
torial  facilities.  building  and  said  it  should  be 

Razing  of  the  building  that  coinpleted  within  14  months, 
until  recently  housed  studios 
and  offices  of  radio  station 

WHIG  and  of  two  other  build-  will  be  of  steel  and 

ings  will  start  next  month. 

That  work  will  take  about  three 
months,  then  new  construction 
will  begin.  Front  of  the  new 
building  is  designed  along  mod¬ 
ern  architectural  lines 
wide  usage  of  glass  and  alumi¬ 
num  trim. 

A  complete  basement  under  be  attached  to  the  new  office 
the  new  structure  will  be  used  building.  Mr.  Daniels  said  no 
for  expanded  newsprint  stor-  plans  have  been  made  for  utili- 
age.  Additional  truck  loading  zation  of  the  present  office  the  editorial  and  news  offices, 
docks  for  newspaper  and  other  building  which  has  housed  the  the  office  of  the  Associated 
deliveries  are  provided  at  the 
rear  of  the  first  floor  in  an  area 
bridged  by  the  upper  four 
floors  over  an  alley. 

Separate  circulation  depart¬ 
ments  along  with  payroll,  fi¬ 
nance  and  promotion  depart¬ 
ments  are  planned  for  the  sec¬ 
ond  floor  while  the  News  will 
have  its  editorial  and  adminis¬ 
trative  offices  on  the  third 
floor.  A  snack  bar,  with  com¬ 
plete  kitchen,  is  also  planned 
for  the  third  floor. 

Fourth  floor  is  alloted  to  an 
entirely  new  composing  room. 

For  Journal  Herald  employes, 
the  fifth  floor  will  hold  a 
women’s  lunch  room  with  com¬ 
plete  kitchen.  The  building  will 
be  air  conditioned,  as  will  much 
of  the  present  facilities. 


rrr  rprrrrrrr 


Ike  Gets  AP  Bid 

Washington 
Robert  McLean,  publisher  of 
the  Philadelphia  Bu  l<’tin  and 
president  of  the  Associated 
Press,  called  on  President 
Eisenhower  Dec.  20  to  invite 
him  to  speak  at  the  annual  AP 
luncheon  in  April.  The  Presi¬ 
dent  addressed  the  Bureau  of 
Advertising  dinner  last  year. 
There  was  no  indication  from 
the  White  House  whether  he 
would  accept  the  AP  bid. 

EDITOR  ac  PUBLISHER  for  December  25,  1954 
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PHOTOGRAPHY 


Vivid  Trial  Pictures 
With  '^No-Flash  ’  Rule 


By  Red  Leiler 

Indianapolis 
When  the  celebrated  dresser- 
drawer  murder  case  went  to 
trial  here  recently  it  was  given 
the  most  extensive  photographic 
coverage  of  any  major  trial 
here  in  years. 

Readers  of  the  city’s  three 
daily  newspapers  saw  some  of 
the  most  vivid  local  courtroom 
pictures  ever  taken.  They 
ranged  from  individual  picture 
studies  of  each  juror  taken  dur¬ 
ing  tense  moments  of  the  testi¬ 
mony  to  the  dramatic  climax 
when  the  defendant,  Victor 
Lively,  was  found  guilty  and 
sentenced  to  life  in  prison. 

To  get  his  picture  studies  of 
the  jurors.  Bill  Herman,  a  pho¬ 
tographer  for  the  News,  used  a 
Leica  camera  with  a  135  mm 
lens  and  the  new  Kodax  Tri- 
X  film.  Most  of  the  shots  were 
taken  at  a  distance  of  30  feet 
or  more. 

2  Restrictions  Imposed 
Judge  Saul  I.  Rabb  told  the 
photographers  they  could  take 
all  the  pictures  they  wanted, 
with  these  reservations: 

1.  Do  not  take  flash  pictures 
while  the  jury  was  in  the  court¬ 
room. 

2.  Do  not  get  near  the  jury 
box  or  between  the  prosecutor 
or  defense  attorney  and  the 
witness  when  testimony  was 
being  given. 

The  “no  flash”  regulation 
was  not  in  effect  when  the  jury 
was  out  of  the  room  or  when 
the  court  was  in  recess  but  the 
defendant  and  witnesses  were 
still  in  the  courtroom.  And  it 
went  out  of  effect  the  minute 
the  jury  announced  its  verdict 
about  2  a.m.  the  18th  day  of 
the  trial. 

Despite  the  hundreds  of  pic¬ 
tures  taken  daily,  including 
movie  pictures  for  television 
news  programs,  Judge  Rabb 
said  there  never  was  a  time 
during  the  trial  that  he  felt 
the  photographers  were  ham¬ 
pering  the  dignity  of  the  court 
or  interfering  with  the  jury. 

Both  Sides  Agreed 
“I  didn’t  have  to  tell  the  pho¬ 
tographers  and  the  reporters  to 
respect  the  dignity  of  the  court 
or  to  act  like  gentlemen,” 
Judge  Rabb  said.  “They  have 
always  conducted  themselves 
like  gentlemen  in  my  court.” 


Judge  Rabb  explained  that  he 
had  discussed  the  taking  of  pic¬ 
tures  with  both  the  prosecutor 
and  the  defense  attorney  be¬ 
fore  the  trial  opened.  They 
both  were  agreeable. 

A  special  press  table  was  set 
up  just  behind  those  used  by 
the  prosecutor  and  defense  at¬ 
torney.  It  was  conveniently  lo¬ 
cated  near  a  door  into  the 
judge’s  office  which  permitted 
newsmen  to  come  and  go  with 
great  freedom  by  avoiding  the 
crowd  of  spectators  which 
spilled  out  of  the  courtroom 
into  the  hall. 

“I  always  ask  photographers 
to  use  a  quiet  camera,”  the 
judge  said.  “That  means  both 
quiet  to  the  eyes  as  well  as 
the  ears  so  there  won’t  be  any¬ 
thing  to  detract  the  jurors  from 
the  testimony  being  given.” 

Judge  Rabb  is  proud  of  his 
record  of  never  having  any 
problems  arise  between  himself 
and  newsmen  covering  his  court 
during  his  many  years  on  the 
bench  here. 

“When  it  is  not  a  jury  trial  I 
permit  photographers  to  take 
all  the  flash  pictures  they 
want,”  he  explained.  “As  a 
judge  I’m  accustomed  to  such 
things  and  they  do  not  dis¬ 
tract  me.” 

Once  Set  Aside  Verdict 
However,  Judge  Rabb  said 
most  jurors  are  not  use  to  flash 
bulbs  and  the  excitement  that 
accompanies  such  a  famous 
case. 

“The  flash  bulbs  only  excites 
them  and  might  sway  them 
when  it  comes  to  making  a  de¬ 
cision,”  he  explained,  “because 
it  could  create  the  impression 
that  the  case  is  more  important 
than  the  evidence  might  indi¬ 
cate.” 

In  fact.  Judge  Rabb’s  deci¬ 
sion  on  the  “no  flash”  rule 
came  after  his  court  was  used 
as  a  typical  example  of  the 
American  criminal  court  for  a 
picture  story  in  Life  magazine 
in  May,  1948. 

To  cooperate  with  the  two 
photographers  assigned  by  the 
magazine.  Judge  Rabb  said  he  | 
permitted  more  powerful  lights 
to  be  installed  in  the  court¬ 
room  and  allowed  the  photogra¬ 
phers  to  use  flash. 

It  was  a  burglary  trial  and 
the  defendant  was  found  guilty. 


However,  Judge  Rabb  set  aside 
the  guilty  verdict  and  the  de¬ 
fendant  later  was  convicted  on 
a  lesser  charge. 

The  judge  explained  that  he 
set  aside  the  verdict  because  the 
evidence  presented  in  the  case 
did  not  substantiate  it. 

“After  studying  the  evidence 
presented  I  felt  certain  that  the 
excitement  of  two  men  taking 
more  than  a  thousand  pictures 
swayed  the  jury’s  decision,”  he 
explained. 

Judge  Rabb  said  that  he  felt 
the  excitement  of  all  the  flash 
pictures  being  taken  gave  the 
case  more  prominence  in  the 
minds  of  the  jurors  than  the 
evidence  indicated. 

He  said  it  was  not  the  fault 
of  the  photographers,  but  after 
that  experience  he  decided  not 
to  permit  flash  pictures  when 
the  jury  was  in  the  room. 

Crime  iVeics  Pictures 
Bring  Police  Clamp 

Pictures  made  Dec.  15  by  a 
Vancouver  (B.  C.)  Province 
photographer  of  two  holdup 
suspects  prompted  the  local 
police  chief,  Dec.  20,  to  promise 
tighter  restrictions  on  the  gath¬ 
ering  of  news  there,  according 
to  a  Canadian  Press  report. 

Involved  in  the  hassle  were 
Bob  Olsen,  the  Province  cam¬ 
eraman,  Police  Chief  Walter 
Mulligan,  Province  Publisher 
A.  W.  Moscarella,  other  pub¬ 
lishers,  the  mayor  and  detec¬ 
tives. 

Mr.  Olsen  was  detained  for 
taking  pictures  of  the  suspects 
after  he  had  been  told  by  police 
not  to.  He  was  held  at  head¬ 
quarters  for  30  minutes. 

Mulligan  Replies 
Chief  Mulligan  replied  to 
protests  with  his  restriction 
edict  and  said  it  was  “poor 
citizenship”  on  Mr.  Olsen’s  part 
to  do  what  he  did.  The  chief 
said  newsmen  would  be  called 
to  a  meeting  after  Christmas 


to  discuss  press  coverage  of 
crime  news. 

“In  the  future,”  he  said,  “re¬ 
leases — particularly  those  deal¬ 
ing  with  occurrences — won’t 
contain  as  many  details  as  be¬ 
fore.” 

The  chief  also  told  the  com¬ 
mission  that  Detective  Inspec¬ 
tor  Peter  Lament,  in  charge  of 
the  holdup  investigation,  “tells 
me  the  detectives  concerned, 
who  were  under  his  supervision, 
felt  it  quite  keenly  that  the 
photographer  should  totally  dis¬ 
regard  their  warning,  particu¬ 
larly  when  this  was  done  in  the 
presence  of  a  group  of  inter¬ 
ested  citizens.” 

Immediately  after  the  event.s, 
Mr.  Moscarella  asked  for  an 
apology  for  both  Mr.  Olsen  and 
the  newspaper. 

In  a  published  statement,  Mr. 
Moscarella  said: 

“So  far  as  the  Province 
knows,  this  is  the  first  time  in 
the  history  of  Vancouver  that 
a  news  photographer  has  been 
arrested  in  the  course  of  his 
routine  duties. 

“The  detention  of  Mr.  Olsen,” 
he  said,  was  “a  direct  infringe¬ 
ment  on  the  liberty  of  an  in¬ 
dividual.” 


Havana  Post  Strikers 
Get  Fines,  Jail  Terms 

Havana 

Five  members  of  the  Havana 
Post’s  composing  room  staff 
have  been  found  guilty  of  par¬ 
ticipating  in  an  “illicit  strike.” 
Four  of  the  men  were  fined  $31 
each.  The  fifth,  an  alleged  ring¬ 
leader,  was  sentenced  to  31 
days  in  jail. 

The  men  had  already  been  in 
jail  29  days  becau.se  their  trial 
had  been  postponed  four  times. 

Twelve  other  strikers  have 
been  ordered  arrested,  but  the 
police  have  not  been  able  to 
locate  them. 

The  Po.st  has  been  unable  to 
publish  for  two  months. 
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’Round  Their  Beats 


News  Library  Yields 

•/ 

Torch  Murder  Clues 


San  Francisco 

A  school  ring  bearing  three 
initials  was  the  only  clue  to 
prompt  identification  of  the 
hacked  and  burned  victim  of  a 
torch  slaying  here,  yet  within 
a  few  hours  the  girl  was  iden¬ 
tified  and  a  suspect  was  in 
handcuffs. 

The  ring  bore  the  crest  of 
Mission  High  School  as  well  as 
the  engraved  initials,  D.M.C., 
and  Clancy  McQuigg,  night  city 
editor  of  the  San  Francisco  Ex¬ 
aminer,  immediately  called  the 
newspaper  library  for  recent 
lists  of  graduates  from  that 
school.  Only  one  name  corres¬ 
ponded  to  the  initials.  That  was 
the  name  of  Dorothy  M.  Cheeks. 

The  Search 

But  the  city  directory  gave 
no  listing  of  this  name,  and 
the  San  Francisco  telephone 
directory  showed  only  one 
Cheeks  family.  A  phone  call  to 
that  number  brought  the  reply 
that  there  was  no  daughter  in 
the  family. 

Inquiries  there  about  other 
persons  named  Cheeks  brought 
vague  replies.  The  city  desk 
finally  rang  off  with  the  request 
that  the  Examiner  be  called 
should  any  possible  clue  to  the 
dead  girl  be  recalled  by  any 
members  of  the  family. 

Mr.  McQuigg,  Francis  O’Gara 
and  Joseph  Carroll  were  mak¬ 
ing  further  checks  of  the  di¬ 
rectories  of  suburban  communi¬ 
ties  when  the  phone  rang.  The 
caller  wanted  to  know  what  the 
Examiner  knew  of  a  girl’s 
death.  He  identified  himself  as 
S.  J.  Cuny,  the  stepfather. 

“We  can’t  give  you  the  in¬ 
formation  over  the  phone,  but 
we  can  send  a  reporter  out  to 
talk  with  you,’’  the  night  city 
editor  replied.  The  caller  gave 
his  address,  and  agreed  to  wait 
for  the  newsman. 

Police  B^ter  Case 

Joe  Carroll  drew  the  assign¬ 
ment,  but  the  desk  first  phoned 
police  sources.  Three  inspectors 
rode  with  the  reporter  to  inter¬ 
view  the  stepfather.  The  ad¬ 
dress  Mr.  Curry  had  given  was 
close  to  that  of  the  Cheeks 
family. 

Mr.  Curry  was  somewhat 
startled  by  the  size  of  the  dele¬ 
gation  that  visited  him,  but  he 
continued  evasive  even  when 
taken  to  the  morgue  to  see  if 


he  could  identify  the  victim.  It 
must  be  his  stepdaughter,  he 
declared  only  after  a  morgue 
attendant  had  pointed  out  that 
the  girl’s  teeth  would  provide 
positive  identification  once  her 
dentist  could  be  located. 

Meanwhile  the  Examiner  re¬ 
porter  had  noticed  some  small 
stains  on  the  stepfather’s 
clothing.  He  asked  if  these  were 
not  blood.  The  man  denied  this, 
but  gave  contradictory  replies 
to  a  series  of  questions.  It  was 
decided  to  return  to  the  Curry 
home. 

There  the  newsman  found 
stained  clothing  in  an  ash  can 
outside  the  quarters.  This  led 
to  a  general  search  inside  which 
turned  up  a  revolver,  a  razor, 
a  knife  and  a  pair  of  stained 
and  muddy  shoes. 

That’s  when  the  stepfather 
was  placed  in  handcuffs  on  the 
charge  of  knifing  the  18-year- 
old  girl  and  then  setting  her 
afire  in  the  lonely  woods  near 
San  Francisco.  'Taken  to  the 


scene  of  the  crime,  Curry  made 
statements  which  police  de¬ 
scribed  as  a  partial  confession. 

Mr.  Carroll  returned  to  the 
Examiner.  He  had  travelled 
from  city  room  to  the  Curry 
house,  thence  to  the  morgue  and 
then  to  the  woodland  tragedy 
scene.  But  the  night  trick  had 
not  yet  ended. 

A  second  San  Francisco  mur¬ 
der  broke  within  the  hour.  An 
antique  dealer  was  found  hacked 
to  death  with  one  of  the  an¬ 
cient  swords  in  his  collection. 

“No,  we  haven’t  solved  that 
one  yet,’’  the  reporter  advised. 

Londoner  Going 
Around  World  on  $14 

Thomas  Houston,  25,  a  fea¬ 
ture  writer  for  the  London 
Daily  Mirror,  arrived  in  New 
York  by  plane  this  week  from 
London  on  the  first  lap  of  a 
nine-month  trip  around  the 
world  he  is  making  with  only 
£5  ($14)  in  his  pocket. 

Mr.  Houston,  a  graduate  of 
Oxford  University,  worked  his 
way  across  the  ocean  as  a 
groom  to  three  horses  being 
transported  on  a  Pan-American 
World  Airways  cargo  clipper. 
He  was  also  paid  $50  for  the 
job  and  said  he  will  continue  to 
work  his  way  around  the  world. 


Sorry,  Fellows,  I  Had 
To  Throw  You  Off  Trail 


Galveston,  Texas 
Fred  Anderson,  an  editor  of 
the  Montgomery  (Ala.)  Adver¬ 
tiser,  skillfully  posed  as  a  law¬ 
yer  and  state  official  for  two 
days  to  get  an  exclusive  eye¬ 
witness  story  on  the  arrest  of 
Alabama  Attorney  General 
Silas  Garrett  111  here  during 
the  past  week. 

Mr.  Anderson,  Sheriff  Lamar 
Murphy  of  Russell  County,  Ala., 
and  Military  Police  Captain  G. 
W.  Hawkins  went  to  the  county 
attorney’s  office  here  to  get 
a  fugitive  warrant  and  the 
newsman  sat  in  on  closed  door 
sessions  between  the  officials 
and  an  attorney  for  Garrett. 

The  editor  carried  his  attor¬ 
ney  impersonation  to  the  point 
he  even  typed  out  a  fugitive 
warrant,  since  the  county  at¬ 
torney’s  secretary  doesn’t  work 
on  Saturdays.  But,  he  saw  his 
handiwork  temporarily  stymied 
when  it  was  learned  that  Texas 
law  requires  a  copy  of  the  in¬ 
dictment  before  a  fugitive  war¬ 
rant  can  be  issued. 

Maintaining  his  pose  as  an 
Alabama  official  and  lawyer. 


Mr.  Anderson  chewed  his  nails 
over  the  weekend  while  wait¬ 
ing  for  the  necessary  papers 
to  arrive  from  Phenix  City.  On 
Monday  morning  the  fugitive 
warrant  was  issued  and  Mr. 
Anderson  was  the  only  news¬ 
man  present  when  a  deputy 
sheriff  arrested  Garrett  in  a 
hospital  room. 

After  his  copyrighted  story 
was  in  print,  Mr.  Anderson 
apologized  to  Texas  newsmen 
for  misleading  information  he 
had  given  them  while  posing 
as  an  Alabama  official.  “I 
hated  to  throw  them  off  the 
trail,”  he  said,  “but  felt  I  had 
to  do  it  to  protect  my  story.” 

Mr.  Anderson  was  given  the 
break  on  the  yam  and  the 
chance  to  sit  in  on  the  confer¬ 
ences  because  it  was  he  who 
dug  up  information  for  Sheriff 
Murphy  on  where  Garrett  could 
be  found. 

The  arrest  of  Garrett  was  a 
major  development  in  the  story 
on  the  cleanup  of  Phenix  City 
since  the  murder  of  the  Demo¬ 
cratic  nominee  for  attorney 
general,  Albert  Patterson. 


BAUER  UP!— Del  Ennis,  at  left, 
the  Phillies’  slugger,  calls  to  con¬ 
gratulate  Ed  Delaney  on  his  pro¬ 
motion  to  the  job  of  sports  editor 
of  the  Philadelphia  Daily  News. 
Mr.  Delaney  has  been  on  the 
sports  staff  for  30  years. 


filing  stories  once  a  week.  He 
purchased  a  bottle  of  Scotch  at 
Shanon,  Ireland,  so  he  arrived 
in  the  city  with  $61.20. 

He  planned  to  stay  in  the  city 
for  about  a  week,  living  with 
friends,  before  leaving  for  Latin 
America. 

Mr.  Houston  said  he  got  the 
idea  of  the  trip  from  listening 
to  a  speech  made  by  Prince 
Philip,  Duke  of  Edinburgh,  in 
which  Philip  said  any  college 
student  should  be  able  to  travel 
around  the  world  with  only  £5 
in  his  pocket. 
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Human  Interest  Lands 
Sovola  on  Front  Page 
Indianapolis 
During  the  eight  years  Ed 
Sovola  wrote  a  daily  column 
entitled  “Inside  Indianapolis” 
for  the  Indianapolis  Times  he 
gained  quite  a  reputation  and 
a  loyal  following  among  Times 
readers. 

They  remember  the  time  he 
tested  a  ballpoint  pen  in  10 
feet  of  water  in  a  local  swim¬ 
ming  pool  and  almost  drowned 
when  someone  cut  off  his  air. 

And  they  still  laugh  when 
they  recall  the  time  during 
“Clean  Up  Week”  that  he  sat 
inside  a  trash  can  and  record¬ 
ed  the  reaction  of  folks  who 
discovered  him  inside  when 
they  started  to  put  trash  in  it. 

There  were  hundreds  of 
other  times  too — like  the  day 
he  painted  leaves  on  a  tree  in 
a  downtown  park  to  hurry  the 
fall  colors  along  or  the  day 
he  tried  to  prove  that  chiv¬ 
alry  wasn’t  dead  by  opening 
store  doors  for  women  only 
to  be  looked  upon  as  though 
he  weren’t  “all-there.” 

Mr.  Sovola  had  his  serious 
moments  too  that  ranged  from 
a  tender  little  piece  about  a 
little  girl  saying  her  prayers 
to  a  stirring  visit  to  the  Lin¬ 
coln  Memorial  in  Washingfton. 
Times  readers  liked  his  re- 
(Continued  on  next  page) 
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I^Round  Beats 

{Continued  from  page  40) 

i  port  of  that  visit  so  well  it 
has  been  reprinted  each  year 
since  on  Lincoln’s  birthday. 

A  week  or  so  ago,  the  edi¬ 
tors  of  the  Times  presented 
Mr.  Sovola  on  Page  1  in  a 
new  series  of  stories  about 
fellow  Hossiers. 

In  introducing  the  series, 
the  editors  said  they  believed 
the  “happy”  story  should  be 
told  as  well  as  the  accounts  of 
human  meaness  and  degrada¬ 
tion. 

The  stories  have  ranged 
from  one  about  a  visit  with  a 
family  of  10 — mama,  papa,  six 
kids,  a  dog  and  a  canary  to 
a  heart-warming  feature  about 
a  blind  businessman  who  over- 
j  came  tremendous  odds  to  make 
his  small  soda  shop  a  success. 

Kesponse  from  readers  of 
The  Times  to  Mr.  Sovola’s  new 
series  has  been  overwhelming¬ 
ly  favorable. 

Embarrassing  Moment 

Dallas 

Harry  McCormick,  who  poses 
as  a  hard-boiled  reporter  of  the 
old  school,  was  given  a  testi¬ 
monial  dinner 
Dec.  17  for  his 
efforts  on  behalf 
of  tuberculous 
children. 

About  60  per¬ 
sons  —  social 
workers,  d  o  c  - 
tors,  newsmen, 
legisla¬ 
tors,  hospital 
people,  repre¬ 
sentatives  of  ci¬ 
ty  and  county  government — at¬ 
tended  a  dinner  sponsored  by 
the  Dallas  Tuberculosis  Asso¬ 
ciation. 

Mr.  McCormick,  who  handles 
the  police  and  hospitals  beat 
foi  the  Dallas  News,  heard 
speakers  tell  of  his  success  in 
getting  a  hospital  built  for  chil¬ 
dren  with  TB  and  his  current 
campaign  to  assure  care  for  all 
the  state’s  tuberculous  children 
under  six. 

Responding,  he  said  “I  have 
the  hide  of  a  rhinoceros  and  the 
guts  of  a  government  mule — 
and  for  the  first  time  in  my 
life  I  am  thoroughly  embar¬ 
rassed. 

“This  was  not  a  lone-wolf 
job  .  .  .  many  other  people 
have  done  as  much  as  I  have.” 

Mr.  McCormick’s  earlier  ex¬ 
ploits  won  him  praise  as  one 
of  Texas’  top  crime  reporters. 
Some  of  his  scoops  have  result¬ 
ed  from  his  confidential  con- 
tact.s  with  the  underworld. 


McCormick 


Gannett  Idea 
On  Low  Rates 
Is  Explained 

Niagara  Falls,  N.  Y. 

“The  Gannett  management 
believes  that  the  newspaper — to 
keep  its  place  and  to  give 
maximum  service  with  reason¬ 
able  profit — must  remain  an  ef¬ 
fective  mass  medium.  We  pro¬ 
pose  to  do  everything  possible 
to  keep  it  that.” 

So  said  Paul  Miller,  execu¬ 
tive  vicepresident  of  Gannett 
Co.,  Inc.,  at  a  dinner  honoring 
Mr.  and  Mrs.  Frank  Gannett 
and  other  Gannett  Newspapers 
executives  here  Dec.  10.  The 
dinner,  attended  by  300,  was 
under  auspices  of  the  Chamber 
of  Commerce.  Gannett  Co.  last 
month  acquired  ownership  of 
the  Niagara  Falls  Gazette 
from  the  estate  of  the  late 
-Alanson  C.  Deuel. 

“Briefly,  and  as  a  general 
policy,”  said  Mr.  Miller,  “we 
believe  in  the  lowest  feasible 
advertising  and  circulation 
rates.  We’d  rather  get  more 
advertising  at  a  low  rate  than 
carry  less  advertising  at  a  high 
rate — even  if  net  income  were 
equal. 

“Why?  It’s  better  business 
for  us  and  for  our  communi¬ 
ties.  Low  rates  mean  that 
more  advertisers,  including 
little  fellows,  can  use  the  news¬ 
papers  regularly,  profitably 
and  with  adequate  space. 

“The  overall  picture,  present 
and  future,  is  better  for  news¬ 
papers  which  adhere  to  this 
principle,  and  for  the  communi¬ 
ties  they  serve.” 

Gannett  executives,  including 
Board  Chairman  Frank  Tripp 
and  General  Manager  H.  W. 
Cruickshank,  were  welcomed  to 
Niagara  Falls  by  Harold  Rea¬ 
gan,  president  of  the  Chamber 
of  Commerce,  and  Councilman 
Calvin  L.  Keller,  who  presented 
a  key  to  the  city  to  Mr.  Gan¬ 
nett. 

“A  number  of  people  wanted 
to  buy  the  Gazette,  but  Mr. 
Deuel  wanted  us  to  have  it,” 
Mr.  Gannett  said.  “He  knew 
our  ideas  about  journalism.  He 
was  sure  that  in  our  hands  the 
Gazette  would  remain  what  it 
had  been  under  his  manage¬ 
ment — a  strong,  clean,  good 
newspaper,  devoted  to  the  in¬ 
terests  of  the  community. 

“The  deciding  factor  which 
caused  me  to  buy  the  Gazette 
was  my  faith  in  the  future  of 
the  paper  and  the  future  of 
Niagara  Falls.  It  took  faith  to 
make  this  big  investment.” 


editor  3c  publisher  for  December  25,  1954 


L,  A,  News 
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A  few  months  ago  the  Mir¬ 
ror  was  converted  from  a  tab¬ 
loid  format  to  standard-size  and 
began  an  extensive  use  of  color, 
both  in  editorial  and  advertis¬ 
ing  content. 

McKinnon’s  ‘Miracle’ 

Virgil  D.  Pinkley,  publisher 
of  the  Mirror,  declared:  “We 
did  not  kill  the  News.  The 
miracle  is  how  Clint  McKinnon 
was  able  to  keep  it  going  for 
a  year.  The  News  came  to  us 
and  explained  they  had  no 
money  for  the  payroll,  no 
money  to  meet  indebtedness,  no 
money  to  pay  the  week’s  wages 
due  from  1953.” 

“Clinton  McKinnon  bought  a 
hollow  shell  and  every  time 
he  made  gains  he  was  faced 
with  new  demands  from  labor.” 

Union  spokesmen  claimed  the 
News  had  a  severance  obliga¬ 
tion  of  $800,000  to  its  450  em¬ 
ployes.  The  guild  unit  on  the 
News  was  the  largest  of  any 
in  the  Los  Angeles  area. 

The  statement  issued  by  Mr. 
Straus,  who  is  engaged  in  the 
magazine  publishing  business, 
said  the  News  had  made  spec¬ 
tacular  gains  both  in  advertis¬ 
ing  linage  and  circulation  dur¬ 
ing  the  12  months  of  the  Mc¬ 
Kinnon  regime. 

Rates  Cut,  Gains  Made 

But,  he  said,  additional  work¬ 
ing  capital  was  needed  to  dis¬ 
charge  deferred  liabilities  and 
provide  for  continued  publica¬ 
tion.  A  member  of  the  family 
that  controls  R.  H.  Macy  Co., 
he  had  trie<i  to  interest  a  group 
of  prominent  Democrats  in  the 
News. 

The  31-year-old  Daily  News 
had  been  in  financial  hot  water 
off  and  on  almost  from  the  day 
of  its  birth  on  Sept.  3,  1923. 

The  paper  was  started  as  the 
Illustrated  Daily  News  by 
Cornelius  Vanderbilt  as  part  of 
a  chain  that  included  newspa¬ 
pers  in  Miami  and  San  Fran¬ 
cisco. 

The  Miami  and  San  Francis¬ 
co  papers  founded  by  Vander¬ 
bilt  folded  quickly,  but  it  was 
two  and  one  half  years  before 
the  Los  Angeles  penny  tabloid 
was  thrown  into  bankruptcy  by 
stockholders  who  charged  facts 
were  misrepresented  by  sales¬ 
men  who  sold  them  shares  in 
the  paper. 

The  Illustrated  Daily  News 
went  into  receivership  on  May 
3,  1926,  and  three  months  later 
the  paper  was  reorganized  by 
some  6,000  stockholders  who 


had  paid  slightly  more  than 
one  million  dollars. 

Weathered  Depression 

Manchester  Boddy,  a  former 
book  salesman  and  executive 
with  the  Times-Mirror  Press, 
was  appointed  editor  and  gen¬ 
eral  manager  of  the  paper  and 
in  the  next  few  years  acquired 
ownership  of  more  than  90% 
of  the  paper’s  outstanding 
stock. 

The  paper  weathered  the  de¬ 
pression  and  made  a  name  for 
itself  through  Mr.  Buddy’s  pub¬ 
licizing  of  unorthodox  monetary 
theories  such  as  social  credit 
and  technocracy. 

In  1935  Mr.  Boddy  took  over 
the  old  Los  Angeles  Record  and 
after  a  short  time  published 
the  two  papers  as  the  Daily 
News  and  the  Evening  News. 
In  1939  they  were  combined 
under  the  name  Daily  News 
and  began  24-hour  publication. 

The  paper  reportedly  made 
substantial  profits  during  and 
immediately  after  the  war,  for 
the  first  time  in  its  history,  but 
after  the  war  it  began  to  slip 
in  both  advertising  and  circu¬ 
lation.  The  circulation  fell 
from  a  peak  of  nearly  300,000 
to  less  than  170,000  a  year  ago. 

In  1952  Mr.  Boddy  sold  his 
interest  in  the  paper  to  a  local 
syndicate  headed  by  Robert  L. 
Smith,  vicepresident  and  gen¬ 
eral  manager  of  the  newspa¬ 
per.  This  group  put  nearly 
$2,000,000  into  the  paper  and 
reports  persisted  in  local  circles 
that  Mr.  Smith  was  looking  for 
a  buyer. 

A  buyer  was  found  in  Novem¬ 
ber,  1953,  in  the  person  of 
Sheldon  F.  Sackett,  Coos  Bay 
(Ore.)  publisher  and  radio  sta¬ 
tion  owner.  That  purchase 
agreement  was  cancelled. 

Clinton  D.  McKinnon,  who 
published  three  weekly  newspa¬ 
pers  in  San  Diego  county  and 
who  had  founded  and  later  sold 
the  San  Diego  Journal,  acquired 
the  Daily  News  last  Dec.  24 
without  making  any  investment 
of  personal  funds. 

Mr.  McKinnon  said  at  the 
time  he  acquired  the  paper 
that  he  knew  he  had  an  uphill 
fight  on  his  hands  and  that  he 
had  no  assurances  that  he 
could  make  it.  He  said  he 
believed  that  there  should  be  a 
big  market  in  southern  Cali¬ 
fornia  for  the  area’s  only  pro- 
Democratic  party  paper. 

“But  unfortunately,  despite 
the  many  hundreds  of  thous¬ 
ands  of  additional  dollars  sunk 
into  this  losing  venture,  the 
economic  facts  of  life  were 
against  us,”  he  said. 
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The  story  has  been  filmed  in  est  every  day.  I  know  of  no 
Cinemascope,  with  a  million-  medium  whereby  the  Navy’s  ac- 
dollar  budget,  and  it  will  be  tivities  are  so  accurately  and 
starred  in  the  weekly  Walt  Dis-  dramatically  painted  as  in  your 
ney  continuing  Treasury  of  pictures. 

Classic  tales,  according  to  King  “Specifically,  I  believe  that 
Features.  your  portrayal  of  the  loss  of  the 

This  is  no  Hollywood  debut  Sea  Dait  was  one  of  the  best 
for  the  62-year-old  syndicate  ex-  things  that  has  been  done  .  .  .” 


SYNDICATES 


Greeners  Book  Slated 
For  Movies  and  Strip 


By  Janies  L.  (Pollings 

A  book  written  11 


years  ago 

by  Ward  (Jimmie)  Greene,  edi¬ 
tor  and  general  manager  of 
King  Features  Syndicate,  will 
be  offered  to  newspapers  Jan.  2 
in  26  weekly  instalments  and 
appear  early  next  Summer  as 
a  Walt  Disney  movie.  (There’s 
also  the  possibility  it  will  be¬ 
come  a  permanent  strip.) 

Mr.  Greene,  in  tones  soft  as 
the  falling  of  autumn  leaves, 
said  that  back  in  194.3  he  had 
done  a  series  of  animal  stories 
that  ran  in  Cosmopolitan  maga¬ 
zine. 

One  of  these  stories  was 
about  a  tramp  dog.  Mr.  Disney 
read  it,  became  interested  and 
asked  his  friend  to  do  a  longer  her  from  dog’s  worst  enemy, 
version,  something  in  the  neigh¬ 
borhood  of  30,000  words.  “Lady 
and  the  Tramp”  was  the  result. 

The  author  outlines  his  story 
in  this  manner: 

“The  perfect  Lady  —  prim, 
propel-,  pretty  —  falls  for  the 
carefree,  footloose  Tramp.  He 
loves  his  vagabond  life,  vows 
he’ll  never  give  it  up.  She’s  a 
lady  of  breeding.  Ordinarily 
she  would  never  meet  the 
Tramp. 

“But  circumstances  take  a 
hand  and  one  day  it  happens — 

Lady  and  the  Tramp  meet,  life,  for  her.  It’s  fate.  Lady 
She’s  in  trouble  and  the  Tramp  and  the  Tramp  are  meant  for 
comes  to  her  rescue.  He  frees  each  other.” 


TREASURYof 
CLASSIC  TALES 


CATCH 

rt,  LAui 


Fwmtthegbry  by WanlGreeiie 


Ward  Greene 


^Pogo*  Strip  Added 

To  Library  Exhibit 

Washington 

The  well-dressed,  balding  Original  drawings  of  a  group 
Jimmie  Greene  looks  like  a  qJ  contemporary  cartoons  and 
cross  between  a  bacteriology  of  ^  current  comic  strip  are  be- 
professor  and  a  prosecuting  at-  shown  at  the  Library  of 

torney.  His  small  eyes  seem  to  Congress  in  a  Prints  and  Pho- 
go  right  through  you.  His  face  tographic  Division  exhibit  which 
is  thin,  sensitive,  and  there  arc  ^ill  continue  to  Jan.  3. 
deep  lines  ranning  from  nose  library  has  extensive 

to  mouth.  The  nickname,  J™*  holdings  of  political  cartoons  of 
^  u-  ..u  Riven  him  by  an  edi-  20th  centuries  but 

Tramp  proves  himsilf  woi-thy  tor  who  couldn’t  remember  his  showing  of  Walt  Kelly’s 

by  risking  his  freedom,  even  his  first  name  of  Ward  and  would  ..p^gQ  »  introduces  comic  strips 

yell  “Hey,  Jimmie!”  when  he  ^  the’ collection. 

wanted  him.  ^  1.1.  i- 

Ml-.  Greene  was  born  in  Ashe-  During  the  past  year  the  li- 
ville,  N.  C.  For  12  years  he  brary  has  received  573  original 
worked  for  the  Atlanta  Journal,  cartoons,  most  of  them  pub¬ 
ending  his  stay  there  as  war  lished  in  daily  newspapers  in 
correspondent  in  France  and  1952  and  1953. 

Germany,  in  1918. 

After  the  war  Mr.  Greene  Fuller  Says 
joined  the  New  York  Tribune,  ^ 

which  he  left  in  1921  for  King  .^mg  Fuller,  who  syndicates 
Features.  He  received  his  own  product,  “Little  Doc, 
present  title  in  1945.  was  given  space  for  comments 

in  the  latest  Cartoonist!  (Na- 
Admiral  Praises  Crane  tional  Cartoonists  Society),  and 
Admiral  Apollo  Soucek,  chief,  said: 

Bureau  of  Aeronautics,  Navy  “Unless  you  have  a  darn 

Dept.,  wrote  the  following  lette'-  good  strip,  a  whopping  bank  ac- 
to  Roy  Crane,  creator  of  “Buz  count  (he  had  $20,000  in  the 
Sawyer”  (King  Features)  :  bank  himself  when  he  left  a 

“This  is  just  a  note  to  let  syndicate  to  enter  business  for 
you  know  that  your  recent  pic-  himself),  good  business  sense, 
tures  under  ‘Buz  Sayer  have  knowledge 

been,  in  my  estimation,  most  .  j  .•  .  i- 

accurate  and  good.  I  have  en-  of  production  and  Promotion 
joyed  ‘Buz  Sawyer’s’  return  to  ^nd  a  strong  stomach  for  hard 
the  Navy  since  the  day  you  re-  work  and  long  hours,  I  advise 
instated  him  down  at  the  May-  you  to  find  a  good  syndicate 
flower  hotel,  and  I  watch  this  and  let  them  do  the  worry- 
strip  with  a  great  deal  of  inter-  ing  .  .  . 

EDITOR  8c  PUBLISHER  for  December  2,%  1954 


is  complete  without  a  visit  from  the  tiny  folks . . . 

lilliputians  living  in  a  little  world . . .  marvelous 
j  midgets  smaller  than  the  bright  ornaments  on  the 
\  tree,  and  to  a  mite’s  eager  mind,  just  as  real... 


The  Teenie  Weenies 

by  Wm.  Donahey . . .  with  the  perennially  popular  cast  of  The  Sailor, 
Lady  of  Fashion,  The  Cook,  Dunce,  Ginky,  and  Mr.  and  Mrs. 
Respectable  Mouse... is  an  illustrated  story,  for  reading  aloud,  plus 
colorful  cutouts  as  an  added  attraction.  A  Sunday  circulation 
booster,  this  feature  gets  a  big  hand  from  the  Small  Fry  and 
Big  Fry  alike!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager . . . 

Chicaffa  TribuneJ^few 

Km'S  BuUdintt,  Xw  York 
MnCm  Tribune  Tou-or,  Chicago 


Foundations 

{Continued  from  page  9) 


that  time  he  made  a  contribu¬ 
tion  to  the  Foundation  of 
notes  of  the  Herald  Tribune 
owned  by  him  which  had  al¬ 
ways  been  non-interest  bearing. 
By  his  will  he  made  a  further 
contribution  of  notes  and  other 
indebtedness  of  the  Herald  Tri¬ 
bune  owned  by  him.  All  these 
contributions  have  been  ruled 
to  be  charitable  contributions 
by  the  Bureau  of  Internal 
Revenue. 

“The  affairs  of  the  Founda¬ 
tion  are  controlled  by  a  board 
on  which  Herald  Tribune  ex¬ 
ecutives  are  a  minority.  The 
printed  lists  of  the  Founda¬ 
tion  and  Herald  Tribune  boards 
in  the  majority  report  are  in¬ 
correct  and  scrambled  almost 
beyond  recognition.  Neither 
the  Herald  Tribune  nor  any 
person  connected  with  it  has 
benefited  in  any  way  from  the 
Foundation. 

“In  accordance  with  the 
wishes  of  Mr.  Reid  that  this 
Foundation  should  be  active  in 
the  newspaper  field  the  prin¬ 
cipal  expenditures  have  been 
for  the  establishment  of  fellow¬ 
ships  to  give  newspaper  men 
and  women  wider  experience 
through  study  and  travel 
abroad.  Thirty  men  and  women 
— twenty-nine  from  twenty-nine 
newspapers  and  one  from  The 
Associated  Press — have  already 
completed  a  year’s  study  in 
Europe,  Asia,  Africa  and  South 
and  Central  America.  Six  ad¬ 
ditional  candidates — from  six 
newspapers — have  been  selected 
for  1955.  None  of  the  fellow¬ 
ships  has  been  awarded  to  a 
member  of  the  Herald  Tribune. 

.Money  for  Fellowships 
“The  committee  which  selects 
the  candidates  for  Reid  Fellow¬ 
ships  is  made  up  of  chief  exe¬ 
cutives  from  important  news¬ 
papers  across  the  country. 

“The  Foundation  since  its  or¬ 
ganization  in  1946  has  ex¬ 
pended  : 

On  Gifts  to  News¬ 
paper  Fellows  . $150,000.00 

On  Gifts  to  other 
well  -  recognized 

charities  .  96,269.22 

On  Expenses  — 
mainly  secretarial 
and  travel  for 
interview- 
i  n  g  candidates  23,058.67 
These  expenditures  were  for  a 
charitable  purpose  within  the 
meaning  of  our  income  and 
estate  tax  laws. 

“Contrary  to  the  majority  re¬ 
port  of  the  committee  there 


is  nothing  in  the  setup  of  the 
Foundation  or  in  the  terms 
of  its  gifts  which  prevents  its 
board  of  directors  from  deal¬ 
ing  with  the  assets  of  the 
Foundation  in  such  manner  as 
the  board  deems  to  be  in  the 
interest  of  the  Foundation. 

“We  can  reach  no  other  con¬ 
clusion  than  that  the  attack 
on  the  Foundation  stems  from 
the  Herald  Tribune’s  editorial 
criticism  of  the  committee’s 
biased  and  one-sided  methods  of 
investigation.” 

Editorial  Influence 

The  Times  and  its  publisher 
were  brought  into  the  Reece- 
Wolcott  section  in  the  following 
discussion  of  “The  Power  of 
the  Large  Foundation” : 

“The  power  of  money  is  ob¬ 
vious  enough.  The  huge  funds 
controlled  by  the  gi-eat  founda¬ 
tions  involve  patronage  to 
banks,  investment  houses,  law 
firms  and  others.  Through  their 
holdings  of  securities  and  pur¬ 
chasing  power  they  exercise  ad¬ 
ditional  influence.  Appoint¬ 
ment  to  the  board  of  one  of  the 
larger  foundations  is  consid¬ 
ered  something  of  a  public 
honor.  Accordingly,  by  select¬ 
ing  strategically  placed  trustees 
who  welcome  appointment,  a 
foundation  can  extend  its  pow¬ 
er  and  influence. 

“The  presence  of  Arthur 
Hays  Sulzberger,  President  and 
Publisher  of  the  New  York 
Times,  on  the  board  of  the 
Rockefeller  Foundation  is  an 
illustration  of  this  extension  of 
power  and  influence.  We  do 
not  mean  to  imply  that  Mr. 
Sulzberger  directed  his  editors 
to  slant  their  reporting  on  this 
Committee’s  work,  but  his  very 
presence  on  the  Rockefeller 
Foundation  Board  could  have 
been  an  indirect,  intangible,  in¬ 
fluencing  factor.  At  any  rate, 
the  Times  has  bowed  to  no 
other  newspaper  in  the  vindic¬ 
tiveness  of  its  attacks  on  this 
committee.  In  its  issue  of  Aug. 
5,  1954,  it  gave  856  lines  of  lau- 
datoi-y  columnar  space,  start¬ 
ing  with  a  front-page  article, 
to  the  statement  filed  by  the 
Rockefeller  Foundation.  The 
following  day,  Aug.  6,  1954,  ap¬ 
peared  one  of  a  succession  of 
bitter  editorials  attacking  this 
committee. 

“Some  of  the  foundations  go 
so  far  as  to  engage  high  grade 
and  expensive  “public  relations 
counsellors’  to  cement  their 
power  and  influence.  This 
strikes  us  as  a  dubious  use  of 
public  money.  Through  such 
counsellors,  more  than  ordi¬ 
nary  influence  on  the  press  and 
other  media  of  public  commu¬ 
nication  can  be  exerted.” 


William  H.  Vodrey 
Succumbs  at  81 


East  Liverpool.,  Ohio 
William  H.  Vodrey,  an  officer 
of  Brush-Moore  Newspapers 
since  1927,  died  Dec.  19  at  the 
age  of  81. 

Mr.  Vodrey,  a  lawyer,  coun¬ 
selled  Louis  H.  Brush  and  Roy 
D.  Moore  in  the  acquisition  of 
the  Marion  (Ohio)  Star  and 


William  H.  Vodray 


the  Steubenville  Herald-Star  in 
1923  and  two  years  later  he 
joined  them  in  a  partnership 
which  resulted  in  other  news¬ 
paper  and  radio  station  pur¬ 
chases.  He  was  secretary- 
treasurer  and  general  counsel 
for  the  group. 

Mr.  Vodrey  was  graduated 
from  Bethany  College  in  1890 
and  from  the  University  of 
Michigan,  where  he  received  a 
law  degree  in  1896.  He  earned 
another  law  degree  at  the  Cin¬ 
cinnati  School  of  Law  in  1897. 

He  began  practice  in  East 
Liverpool  and  seiwed  two  terms 
as  city  solicitor  (1908-11)  and 
two  terms  as  prosecuting  attor¬ 
ney  (1913-16). 

Mr.  Vodrey  made  notable 


contributions  to  the  cause  of 
reforestation  on  farms  in  his 
native  Columbiana  County.  In 
1945  he  received  an  award  from 
the  Ohio  Forestry  Association 
as  “Ohio’s  greatest  tree 
planter,”  having  by  that  time 
put  his  millionth  tree  in 
growth.  The  number  of  his 
plantings  has  since  reached  ap¬ 
proximately  three  million. 

Mr.  Vodrey  gave  much  of 
his  energy  throughout  the  ac¬ 
tive  years  of  his  life  to  civic, 
religious  and  charitable  enter¬ 
prises.  He  sponsored  the  pres¬ 
ervation  of  historic  records  and 
landmarks  in  eastern  Ohio 
through  one  of  his  favorite 
organizations,  the  East  Liver¬ 
pool  Historical  Society. 

He  was  a  member  of  the 
American  Bar  Association, 
Ohio  Bar  Association  and 
Columbiana  County  Bar  Asso¬ 
ciation.  He  was  affiliated  with 
various  Masonic  bodies,  the 
Elks,  Moose  and  Odd  Fellows. 
Other  memberships  were  in  the 
Ohio  State  Archaeological  & 
Historical  Society,  American 
Saddle  Horse  Breeders  Associa¬ 
tion,  the  American  Association 
of  Importers  &  Breeders  of 
Belgian  Draft  Horses,  the 
American  Guernsey  Cattle  Club 
and  the  Hampshire  Swine  Rec¬ 
ord  Association. 

Members  of  Mr.  Vodrey’s  im¬ 
mediate  family  are  Mrs.  Vodrey 
and  the  children  of  his  first 
marriage,  William  H.  Vodrey 
Jr.  of  East  Liverpool,  Joseph 
Kelly  Vodrey  of  Canton  and 
Mrs.  Gei-ald  F.  Boyd  of  Ports¬ 
mouth.  Death  claimed  Mr. 
Vodrey’s  first  wife,  the  former 
Miss  Dorothy  Kelly,  in  1932. 
His  marriage  to  Mrs.  Rebecca 
Boyle  Nentwick  took  place  in 
Salem  Dec.  26,  1946. 


Every  Day  from 


THE  MARQUEE 

by  Richard  Kleiner 
in  New  York 

and 

HOLLYWOOD  TODAY 

by  Erskine  Johnson 


News  and  Notes  from 
the  Entertainment  World 
STAGS  •  MOVIIS  •  TV 
RICOROS  •  RADIO 


for  , 

plPCHSASu 
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McKinnon 

(Continued  from  page  11) 


sufficient”  clause  in  the  Guild 
contract. 

The  Guild  refused,  Mr. 
Meenes  said,  but  in  spite  of 
that,  indiscriminate  firings  con¬ 
tinued  all  year  long.  People 
were  fired  for  no  valid  reason, 
he  said,  and  personal  friends  of 
minor  executives  Mr,  McKinnon 
had  hired  were  put  in  their 
places. 

The  result  was  “we  just  didn’t 
trust  McKinnon,”  he  said. 

“The  only  way  we  could  co¬ 
operate,  as  nearly  as  we  could 
get  it,  would  be  if  we  gave, 
gave,  gave  right  down  the  line. 

“And  I  don’t  see  that  any 
wage  concessions  the  employes 
could  have  made  would  have 
made  the  difference,”  he  said. 

On  ‘Unfair  List’ 

At  the  Dec.  20  meeting  of 
the  AFL  Central  Labor  Council 
several  delegates  expressed 
their  bitterness  at  Mr.  McKin¬ 
non  over  the  sale  of  the  circula¬ 
tion  lists  of  the  Daily  News  to 
the  Mirror. 

George  Hardy,  international 
vicepresident  of  the  Building 
Service  Employes  Union,  said 
Mr.  McKinnon  “disgraced  him¬ 
self  and  betrayed  those  who 
worked  to  help  the  Daily  News 
by  selling  his  subscription  lists 
to  the  Times-Mirror.” 

The  council  voted  unanimous¬ 
ly  to  put  the  Mirror-Daily  News 
on  the  “unfair  list.” 

For  years  the  International 
Typographical  Union  conven¬ 
tion  has  adopted  resolutions 
condemning  the  Times-Mirror 
organization  because  it  operates 
with  an  open  shop. 

Voice  of  Experience 

Virgil  Pinkley,  editor  and 
publisher  of  the  Mirror  and 
Daily  News,  made  the  follow¬ 
ing  statement: 

“To  an  editor  and  publisher, 
the  demise  of  a  newspaper  is 
something  to  be  regarded  with 
a  sense  of  shock  and  tragedy. 

“The  fact  that  the  Daily 
News  was  our  competitor  makes 
this  sense  of  journalistic  loss 
no  less  keen.  After  all,  any 
such  publication  is  made  pos¬ 
sible  chiefly  by  its  personnel. 
The  human  equation  is  one  that 
cannot  be  discounted. 

“As  is  already  known,  the 
Times-Mirror  Co.  has  pur¬ 
chased  a  limited  number  of  as¬ 
sets  of  the  Daiiy  News. 

“In  the  six  years  since  we 
started,  we  have  learned  the 
difficulties  inherent  in  this 
complex  profession  of  produc¬ 
ing  a  daily  paper. 


:  Classified  Section : 

LINE  RATES  For  EACH  Conseentive  Insertion! 

SITUATIONS  WANTED— (Parable  With  Order) 

4  times  @  45c  line  each  insertion ;  S  @  60c ;  2  ®  66e ;  1  ®  65e 
Add  16c  for  Box  Service 

ALL  OTHER  CLASSinCATIONS: 

4  times  @  90c  line  each  insertion;  8  @  96c;  2  @  81.00;  1  ®  81.10. 
3  line  minimum ;  16c  additional  for  box  service. 

Deadline  Wednesday  2  P.  M.  (After  last  mail). 

COUNT  80  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders'  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 


New  York  36,  New  York,  Phone,  BRyant  9-3052. 


“We  believe  faithful  Daily 
News  readers  will  be  glad  to 
learn  that  continuity  of  fea¬ 
tures,  liberal  columns  and  other 
elements  that  made  that  news¬ 
paper  a  lively  journal  will  re¬ 
main  unimpaired. 

“We  regard  our  assumption 
of  these  aspects  of  the  Daily 
News  as  something  of  a  public 
trust.” 

Press  Club  to  Help 

The  Board  of  Directors  of  the 
Los  Angeles  Press  Club  voted 
unanimously  Dec.  20  to  estab¬ 
lish  an  “8-Ball  Fund”  for  needy 
newspaper  people. 

The  first  beneficiaries  of  the 
fund  will  be  some  of  the  for¬ 
mer  employes  of  the  News. 

The  club  immediately  put 
$1,500  into  the  fund  and  an¬ 
nounced  plans  for  raising  more 
money  by  direct  solicitation  and 
by  means  of  a  benefit  party 
Jan.  11. 

The  funds  will  be  distributed 
to  needy  former  News  staffers 
by  a  screening  committee  of 
News  editorial  department  men. 
The  committee  consists  of 
Charles  Chapell,  city  editor, 
Jack  Kennett,  assistant  city  edi¬ 
tor,  and  Paul  Weeks,  reporter. 

In  addition,  the  I^ess  Club 
is  setting  itself  up  as  a  clear¬ 
ing  house  for  Job  seekers  and 
job  offerers.  Advertising  space 
has  already  been  bought  in 
Editor  &  Publisher. 

Only  a  handful  of  former 
Daily  News  were  known  to 
have  found  other  jobs  imme¬ 
diately. 

Matt  Weinstock,  columnist, 
and  Lupi  Saldana,  sports  writer 
and  fish  and  game  columnist, 
were  picked  up  by  the  Mirror- 
Daily  News.  Sports  editor  Ned 
Cronin  became  a  columnist  on 
the  Times. 

Also  hired  by  the  Times  were 
Jack  Jones  and  John  Beckler, 
general  assignment,  and  Nick 
Vacarello,  sheriff’s  beat. 

• 

Pickering,  Waters 
Promoted  by  Gannett 

Ithaca,  N.  Y. 

Two  promotions  on  the  Ithaca 
Journal  were  announced  here 
Dec.  23  by  Frank  Gannett,  af¬ 
ter  a  board  of  directors  meet¬ 
ing,  to  fill  vacancies  created  by 
the  recent  death  of  Harry  G. 
Stutz,  who  was  editor  and  pub¬ 
lisher  for  27  years. 

L.  S.  Pickering,  who  has 
been  advertising  manager  and 
business  manager,  has  been  ap¬ 
pointed  general  manager. 

William  J.  Waters,  managing 
editor  since  1952,  and  a  long¬ 
time  member  of  the  paper’s 
staff  before  that,  has  been 
named  editor. 


ANNOUNCEMENTS 


For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  A  ODETT,  Brokers 
P.  O.  Box  627,  San  Fernando,  Calif. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 

MAY  BROTHERS,  Binghamton,  N.  Y, 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.  O. 
Box  3132,  Greensboro,  N.  C. 


•  • 

Our  Newspaper  Listings  Are  EXCLU¬ 
SIVE  With  Us.  We  Believe  They  Are 
Sound  and  Properly  Priced.  Dailies 
and  Weeklies. 

J.  R.  GABBERT 

3937  Orange  Riverside,  California 


LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  properties.  A.  W.  Stypes  &  Co., 
62.6  Market  St.,  San  Francisco  6,  Cal. 

PROVEN  newspaper  properties  in  rich 
mid-west.  Herman  H.  Koch,  2610 
Nebraska  St.,  Sioux  City,  Iowa. 


_ Publications  for  Sale _ 

WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  & 
Associates,  4968  Melrose  Avenue,  Los 
Angeles  29,  California. 


NEW  YORK  weekly  with  plant, 
moneymaker,  in  stimulating,  growing 
town,  for  sale  at  $16,500  gross.  Write 
Box  5125,  Editor  &  Publisher. 


SELUNG  YOUR  NEWSPAPER? 
Send  for  our  16-page  booklet  "Sale 
Ho!”  for  information  and  counsel  on 
the  sale  of  newspaper  properties.  The 
DIAL  Agency.  640  W.  Willis,  Detroit. 
Mich. 


CAUFORNIA  EXCLUSIVE  RURAL 
weekly  property.  Circulation  3800, 
grossing  $60,000,  price  $65,000,  29% 
down.  Plant  worth  $40,000.  Farming 
area  has  high  growth  imtentiai.  Jo¬ 
seph  A.  Snyder,  Newspai>er  Broker, 
10150  Culver  Blvd.,  Culver  City,  Calif. 


KANSAS  EXCLUSIVE  WEEKLY  IN 
A-1  town.  $25,000  gross  class,  $8,000 
net  class,  $18,000  with  $7,000  down 
or  less.  Bailey-Krehbiel,  Box  88,  Nor¬ 
ton,  Kansas. 


ANNOUNCEMENTS 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  puriK>ses. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


Publications  Wanted 


WANTED  TO  PURCHASE.  Small-city 
daily  or  good  weekly  newspaper  hj 
private  and  experience  party  or  share 
in  same.  Location  preferably  eastern 
or  middle  west  states.  Box  5116,  fklitor 
&  Publisher. 


NEWSPAPER  WANTED:  Am  ready 
now  to  buy  daily  or  strong  weekly  in 
western  states.  $109,000  available  for 
down  payment.  Box  5201,  Editor  k 
Publisher. 


Business  Opportunities 


WANTED—  a  gunning-for-profits  pub¬ 
lisher-promotor  with  circulation  know¬ 
how  to  buy  all  interests  and  take  all 
profits  in  a  new,  non-competitive  trade 
magazine.  Potentials  unlimited.  BUS¬ 
INESS  PLANS  FORUM.  Box  3021, 
Galveston,  Texas. 


NEWSPAPER  SERVICES 


Press  Engineers 


DISMANTLED  -  MOVED  -  ERECTED 
Service — Maintenance — Repairs 

TRUCKING  AND  RIGGING 
We  Do  Expert  Boxing 


SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-Bed  Webs 

311  Lincoln  Ave.,  Lyndhurst,  N.  J. 
Phone  (leneva  8-3744 


SKIDMORE  &  MASON,  INC 

ERECTING 

MOVING 

DISMANTLING 

661  W.  22nd  St.,  New  York  11,  N.  Y. 
PHONE  ORegon  6-7760 


MASON-MOORE-TRACY,  Inc, 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  press** 
ANYWHERE 
28  E.  4th  Street,  New  York  8,  N.  Y, 
Phone  SPring  7-1740 


Newspaper  Brokers 


Newspaper  Appraisers 
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HELP  WANTED 


Circulation 


ASSISTANT  Circulation  Manager  for 
growing  9000  daily  in  Chart  Area  2. 
Excellent  chance  for  young  man  who 
wanta  to  grow  with  paper.  Write 
fully  including  salary  requirements  to 
Box  5221,  Editor  &  Publisher. 


WANTED! 

Are  you  the  man  we  are  looking  for 
— a  man  who  is  presently  Assistant 
Circulation  Manager  of  a  daily,  ee^ 
ning.  metropolitan  newspaper  and  feela 
he  cannot  go  any  further  T  Such  a  man 
we  are  seeking  to  run  our  Circulation 
Department.  State  full  qualifications  in 
first  letter.  Write  Box  6203,  Editor  4k 
Publisher. 


Clawfied  Advertising 

HAVE  YOU  A  FLAIR 

For  writing?  Do  you  have  a  back¬ 
ground  in  Classified  advertising  7  Do 
you  want  to  locate  in  the  New  York 
area? 

We  are  looking  for  a  man  to  take 
over  the  promotion  for  our  Classified 
department.  Promotional  experience 
not  necessary  as  we  will  guide  you  in 
all  endeavors  as  long  as  you  have  copy 
ability. 

Successful  applicants  will  have  un¬ 
limited  support  and  unusual  job  possi¬ 
bilities.  Write  stating  age.  experience, 
salary  requirements  and  any  other  in¬ 
formation  you  deem  pertinent  to  Box 
6034.  Editor  ft  Publisher. 


Duplay  AdvertUing 


NEWSPAPER  SERVICES 


Pre$»  Engineerg 

E.  P.  WALLMAN  ft  CO. 
Machinists.  Movers.  Erectors,  ^pairs. 
Maintenance,  Erections  all  types  of 
preasea  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street  ; 

BMkford  Illinois  | 

LORENZ  i 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers.  Machinists;  | 
dismantle,  move  and  erect  anywhere. 
36-26—31  St..  Long  Island  City  6.  N.Y.  I 
STUIwell  6-0098-0099  i 


MACHINERY  and  SUPPLIES 


Complete  Plants _ 

FOR  SALE: 

Complete  joh  shop,  including  2  presses, 
cutter,  perforator,  puncher,  type  fonts, 
stones  and  miscellaneous  items.  Write 
Ketchikan  Daily  News,  Box  79,  Ketchi¬ 
kan,  Alaska  for  details. 


C.ompoting  Room _ 

LINOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  Request 
list.  Roth  200%  W.  24.  N.  Y.  C.,  11. 

LINOTYPES  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

I— #8  8  mag.,  #47963 
1— #31  4-mag..  #65407 
1 — Model  C  Intertype,  ga.s  pot.  3 
mag.,  #7018 

1— Model  G2  Intertype  #16322.  with 
aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  No.  4th  Street 
_ Philadelphia  6,  Pa. 

UNO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga- 
lines,  new  and  used  parts  on  hand. 
M.  Carbone,  617  Cherry  St.,  Phila,  Pa.  i 

1  MULTIFACE  perforator — Practically 
new  with  8  Pt.  opticon  ft  5  regal 
counting  magazines.  Price  31,750. 

F.  O.  B.  Teletypesetter  plant,  Chicago. 
Box  6109,  Editor  ft  Publisher. 
AUCTION”  sale! 

Complete  Composing  Room 
For  Weekly  Newspaper 
and  Commercial  Printing 
Includes  Lino  Model  31,  Serial  528484, 

4  magazines,  one  split:  Model  18,  four 
magazines;  CftP  12x18  Rice  Feeder. 
Serial  RD2905 ;  Baum  Folder,  Model  33, 
Serial  14130  .  .  .  Send  for  List.  Sale 
at  10  A.M..  Thursday.  January  6,  1965. 
WARD  PUBLISHING  CO. 

WEST  MEMPHIS.  ARKANSAS _ 

FOR  SALE 

MODEL  5  Linotype  machine  #7755M3. 
Fast  Distributor,  Outside  galley,  gas 
pot,  2  Mold,  good  condition  3980. 
Brooklyn  Daily,  2427  Surf  Ave.,  Brook¬ 
lyn,  N.  Y. 


FOR  SALE:  Model  C  3-1 SM  Intertype 
No.  1214,  4  molds,  electric  pot,  3  font 
type.  30  spacebands,  Cushman  offset 
motor.  Operating  daily.  Must  move 
by  January  1.  Asking  32,300.  Daily 
lowegian,  Centerville.  Iowa. 


PresB  Room 


IMMEDIATELY  AVAILABLE 

DUPLEX  STANDARD  TUBULARS 
16  -  20  -  24  Pages 
SINGLE  WIDTH  DECK  PRESSES 
3  Deck  and  4  Deck  -  23  9/16 
DOUBLE  WIDTH  DECK  PRESSES 
4  Deck  -  21  >4  -  22«i  -  23  9/16 
UNIT  TYPE  PRESSES 
2  to  60  Units  21%  -  22%  -  23  9/16 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York  36.  N.  Y. 

100  h.p.  AC  motor  drive  complete  with 
control  board.  76  h.p.  AC  motor  drive 
complete  with  control  board.  Also  80. 
85,  40  h.p.  AC  drives.  George  C.  Ox¬ 
ford.  Box  903.  Boise,  Idaho. 


MACmNERY  and  SUPPUES 


Preu  Room 


Used  Presses 

it  Since  newspapers  constantly  are  j 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which  : 
may  be  available  soon,  for  newspa¬ 
pers  of  all  sizes. 

it  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

it  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

6601  W.  81  Street  Chicago,  lUinois  ' 


16-PAGE  Hoe  Web  Press,  two  8-page 
2  plate  wide  units  with  high  si>eed 
folder,  A.C.  motor  and  stereotype 
equipment. 

IMMEDIATELY  AVAILABLE 


Thomas  W.  Hall  Co., 
Stamford,  Conn. 


5  SCOTT  PRINTING  UNITS 


22  8/4'  cut-off,  three  color  and  black. 
Reels.  Available. 


GEORGE  C.  OXFORD 

P.  O.  Box  903  Boise,  Idaho 


For  Sale: 

2  HOE — 16  Page  Units  and  Double 
Folder  28  9/16'  Sheet  Cut. 

BIG  CHIEF  2400  Ibe.  Gas  furnace 
with  draw  off.  with  or  without  molds. 
HOE  heavy  duty  stereotype  saw. 
DURAL  Stereotype  Chases. 

HALL  Form  Tables. 

VANDERCOOK  ft  WESEL  Proof 
Presses. 

Thomas  W.  Hall  Company 

STAMFORD.  CONN. 


4  UNIT  HOE  PRESS 
and  22%'  double  folder,  steel  cylinders 
roller  bearing,  Kohler  reels. 

Press  can  be  seen  in  operation  at  the 
Brooklyn  Eagle. 

Priced  right  for  quick  sale. 

CONTACT: 

Stephen  J.  Lambert,  24  Johnson 
Street.  Brooklyn,  New  York. 

MA  4-6200. _ 

Two  Cline  Reels.  Automatic  tension, 
complete,  excellent  condition.  George 
C.  Oxford.  Box  903.  Boise.  Idaho. 
INLAND  NEWSPAPER  SUPPLY  CO. 

Midwest’s  largest  dealer 
Newspaper  presses,  typesetting  ma¬ 
chines  bought,  sold,  erected. 

422  West  8th  Kansas  City  6,  Mo. 

Goss  Cox-O-Type 

Complete  with  variable  speed  motor, 
control,  40  chases,  8  clamps  and  rollers. 
Available  in  March. 

SAM  S.  PUNTOLILLO  CORP. 

311  Lincoln  Ave.,  Lyndhurst,  N.  J, 
Phone  Geneva  8-3744 


DUPLEX  Standard  Tubular  24-Page 
2  to  1  model  press.  AC  drive,  stereo¬ 
type  equipment.  Will  sell  as  16  page 

gress.  G^rge  C.  Oxford,  Box  9U3, 
oise,  Idaho. _ 


24  PAGE  DUPLEX  PRESS 

2/1  Model.  Balloon  Former 
Reversible  Top  Deck 
AC  Drive  &  Web  Tensions 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave. 

New  York  17,  N.  Y. 


MACHINERY  and  SUPPUfea 


Prau  Room 

GREETINGS 

and  All 
Best  Wishes 
For  A 

Merry  Christmas 
And  A 
Very  Happy 
New  Year. 

BEN  SHULMAN 


GOSS  ft  HOE  PRESS 
Sacrifice  with  or  without  motors  ft 
controls  with  push  buttons.  Write  or 
wire  for  details.  Hary  Jawitz,  815 — 82 
St.,  Miami  Beach  41,  Florida. 


_ Stereotype _ 

PONY  AUTOPLATE  casting  machine 
tor  21%'  cut-off  press.  George  C.  Ox¬ 
ford.  Box  908,  Boise,  Idaho. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  86,  N.  Y. 


WANTED — Goss  or  Duplex  8-page  flat¬ 
bed  web  press.  Write  to  ^x  4936. 
Editor  ft  Publisher. _ 

24  PAGE  Tubular  with  tA  and  % 
folder.  Direct  drive  and  complete 
stereo.  Omaha  Tribune,  1307  Howard 
St..  Omaha  8,  Nebraska. _ 

WANT  Duplex  or  Goes  Flatbed,  also 
Ludlow  and  Lino  or  Inter  with  quad- 
der.  Tompkins,  712  S.  Clark,  Chicago, 
Illinois.  ' 


NEWSPAPER  PLANTS 
Also  individual  machinery  ft  equip¬ 
ment  -  anywhere  in  U.  S.  A. 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 
STANDARD  Pony  autoplate,  thickness 
7/16,  plate  size  15x21%.  Box  5117, 
Editor  ft  Publisher.  _ 


URGENTLY  NEEDED-GOOD  USED 
STA-HI  for  23  9/16'  cut-off  mat. 
Wire  or  call  M.  G.  Bachmann,  Ash¬ 
land  fOhio)  Times-Gazette. 

"WANTED — Complete  daily  newspaper 
plant  capable  printing  24-Page  %uth- 
em  daily  of  10.000  circulation.  Advise 
inventory  equipment  and  price.  Box 
6216.  Eklitor  ft  Publisher." 


INSTRUCTION 


CloMsified  ddrertining 


BIG  CLASSIFIED  REVENUES 
DON’T  "JUST  HAPPEN"  .  .  . 

IN  most  markets  lineage  limits  are 
I  determined  ONLY  by  skill  and  know- 
I  how  of  classified  staff  people. 

I  THE  20-WEEK  Howard  Parish  Clas¬ 
sified  Training  Program  pays  off  BIG 
and  FAST.  Scores  of  distinguished 
newspapers  now  use  the  Parish  cor¬ 
respondence  course. 

TIGHTLY  organized  plan  stays  under 
your  control  at  all  times.  Staffers  re¬ 
ceive  full-range  drilling  in  sales,  copy, 
classified  competence  that  gets  busi¬ 
ness.  Written  exams  positively  re¬ 
quired — phonys  fiunked. 

FULL  20-week  Course  360.  Registra¬ 
tion  312,  per  enrollee — balance  33.00 
per  enrollee  per  week  for  16  weeks. 
Enroll  selected  staffers  immediately — 
or  request  full  data  return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
2900  W.  79th  St.,  Miami  47,  Florida 


EDITOR  &  PUBLISHER 

Expanding  Midwest  Territory 
has  an  oi>ening  for  a  young 

ADVERTISING 
SPACE  SALESMAN 

Require  Man  with  newspaper  Back- 
grounds  not  afraid  of  hard  work  and 
extensive  travel. 

Car  Necessary, 

Excellent  opportunity  for  advance  in 
earnings  and  responsibility  handling 
established  accounts,  new  accounts,  and 
assisting  Western  Manager, 

Write  fully  giving  background,  refer¬ 
ences,  minimum  earning  requirementa 
to: 

Harry  B.  Mullinix, 

WESTERN  ADVERTISING 
MANAGER 

Editor  &  Publisher 

360  N.  Michigan  Ave.,  Chicago  I,  III, 
(Please  don’t  phone) 

Applications  held  In  strictest 
confidence. 

(We  have  successfully  filled  the  recent 
opportunity  for  a  Southern  repreMnta- 
tive.  through  our  Classified  Ad.  of 
course). 


ADVERTISING  DIRECTOR 

LOCATION :  Progressive  newspaper  ia 
a  growing  North  Florida  City. 

AGE:  30  to  45. 

SALARY:  Dependent  some  what  upoa 
qualifications  of  applitant,  but  earn¬ 
ing  potential  for  qualified  man  above 
average. 

ADDITTONAL  DATA:  Applicant  must 
have  management  skill,  must  be  able 
to  direct  sales  effort  of  staff,  have 
excellent  advertising  rancept  and  the 
ability  to  meet  and  anticipate  the  needs 
of  the  advertising  consumer  in  the 
community.  Prefer  applicant  to  have 
imtential  for  further  advancement 
which  will  )»  indicated  by  doing  a 
First  Rate  job  ns  Advertising  Director. 
Box  5127,  Ekiitor  ft  Publisher. 
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HELP  WANTED 


Display  Advertising 


ADVERTISING 

SPACE 

SALESMEN 

Publisher  of  group  of  newspapers 
wants  salesmen  for  major  market 
cities.  Bixperience  in  selling  ad¬ 
vertising  space  to  national  ac¬ 
counts  and  agencies  desirable. 
Generous  salary  to  qualified  men 
hired.  Send  complete  information, 
including  experience  and  current 
earnings  to  Box  5114,  Editor  & 
Publisher. 

DISPLAY  ADVERTISING  salesman 
wanted  by  well  established  six  day 
evening  daily.  Four  men  in  the  de¬ 
partment,  all  congenial.  Prefer  a 
younger  man  who  has  knack  for  sell¬ 
ing  special  pages  along  with  estab¬ 
lished  weekly  accounts.  Position  open 
January  first.  Laurel  Leader-Call, 
Laurel,  Mississippi. _ 


TOP 

ADVERTISING  SALESMAN 

TO  SERVICE  and  Sell  regular  retail 
accounts  on  an  exclusive  morning  and 
evening  combination  newspaper  with 
over  100,000  circulation  in  one  of  the 
South's  best  markets. 

THE  MAN  we  are  looking  for  has 
the  experience  and  the  ability  to  do 
a  real  creative  and  selling  job 
through  excellent  copy,  layouts  and 
retailing  knowledge.  He  is  a  top 
notch  Salesman  who  believes  in 
low  pressure  selling  and  being  of 
the  greatest  help  to  his  accounts. 
(We  run  no  specials). 

THE  MAN  we  want  would  like  to 
be  associated  with  a  progressive, 
well  managed  newspaper,  where  ef¬ 
fort  and  results  will  be  well  re¬ 
warded.  He  wants  the  association 
of  a  topnotch  advertising  staff,  plus 
the  f reborn  and  the  tools  to  do  a 
real  job  under  finest  working  con¬ 
ditions  in  an  expanding  market. 
He  wants  to  locate  in  a  beautiful 
city  with  ideal  living  conditions  and 
climate. 

THIS  is  the  kind  of  an  opportunity 
that  seldom  opens  up — to  join  on  a 
permanent  basis,  at  a  starting  salary 
and  bonus  considerably  above  average, 
one  of  the  south’s  finest  and  best  paid 
newspaper  advertising  staffs. 

PLEASE  include  in  an  airmail  letter 
not  only  all  personal  information  but 
an  outline  of  your  background,  exper¬ 
ience  and  present  salary,  that  can 
lead  to  a  personal  interview,  to  Box 
6128,  Editor  &  Publisher. 


WANT  TO  TRAVEL  — 

be  your  own  boss,  make  10  to  25,600 
or  more  a  year  presenting  16-year 
proven  highly-recommended  ‘‘packaged” 
imix>rtant  linage-building  program  to 
publishers  and  ad  managers.  Program 
COSTS  PAPER  NOTHING.  See  our  ad 
page  28,  Nov.  20th,  E.  &  P.  Com¬ 
munity  Surveys,  14027  Roblar  Road, 
Sherman  Oaks.  California. 


ADVER’nSING  SALESMAN  on  his 
way  up,  to  handle  major  advertising 
classifications.  One  who  has  had  ex¬ 
perience  with  Furniture  and  Jewelry 
Accounts  most  desirable.  We  want  the 
kind  of  man  who  is  anxious  and  able 
to  move  into  a  position  of  greater 
responsibilities.  Preference  given  to  a 
man  presently  employed  on  a  smaller 
Midwestern  daily  newspaper.  There  are 
exceptional  opportunities  here  for  such 
a  man,  whose  future  is  before  him.  All 
applications  held  confidential.  Write  or 
wire  Louis  D.  Young,  Advertising  Di¬ 
rector,  The  Indianapolis  Times,  India¬ 
napolis,  Indiana,  A  Scripps-Howard 
Newspaper, 


HELP  WANTED 


_ Display  Advertising _ 

TOP  AD  SALESMAN  wanted  to  sell 
and  service  accounts  on  fast,  grow¬ 
ing  12,000  circulation  morning  south¬ 
ern  daily.  Salary  and  percentage  of 
sales  basis.  Profit-sharing  bonus  and 
hospitalization.  Permanent  with  good 
future.  Air  mail  references,  experience, 
education,  family  status  to  W.  G. 
Stroud,  Tupelo  (Mississippi)  Journal. 

j  OPENING  FOR  young  man  who  has 

1  had  three  or  more  years  in  newspaper 
display  selling,  layout,  and  copy.  We 

1  are  expanding  staff,  good  salary — bonus 

I  plan.  Want  young  men  who  are  serious 
about  their  future.  Submit  proof  of 
abilities  and  personal  record.  This  is  a 
connection  on  a  combination  news- 
pai^er  in  a  coastal,  southern  city.  Give 
all  particulars,  confidential ;  phone, 
family,  health,  availability.  Box  5119, 
Editor  &  Publisher. 

WANTED  ■aT~ONCE  —  Experienced 
retail  advertising  salesman  by  one  of 
Southern  California's  leading  Metro¬ 
politan  Dailies.  Must  be  strong,  ag¬ 
gressive  salesman  preferably  40  or 
under.  Good  starting  salary,  finest 
working  and  living  conditions.  This  is 
a  regular  position  on  our  staff.  Give 
age,  experience,  salary  expected,  and 
references  which  can  be  investigated. 
Box  5111,  Editor  &  Publisher. 
WANTED :  Weekly  Adman,  experi¬ 
enced.  Must  be  creative,  make  lay¬ 
outs.  Eddy  County  News,  Carlsbad, 
New  Mexico. 

AD  MAN,  no  high  pressure  selling, 
but  must  be  experienced  in  layout  and 
copy  to  service  established  accounts. 
Aggressive  20,000  daily  in  pleasant 
town  of  18,000  in  fine  northwestern 
sports  area.  Write  complete  informa¬ 
tion  including  sample  layouts  to  Ad¬ 
vertising  Manager,  Times  News,  Twin 
Falls,  Idaho. _ 

DISPLAY  ADVERTISING  SALES¬ 
MAN  with  three  or  four  years  experi¬ 
ence,  who  is  a  good  copy-writer  and 
layout  man  as  well  as  a  salesman, 
wanted  by  Michigan  daily  and  Sunday 
newspaper  in  the  35,000  to  40,000  cir¬ 
culation  class.  This  is  a  permanent 
job.  working  with  seven  other  ex- 
Iierienced  men.  Starting  salary  is  open 
and  pay  increases  will  be  given  as 
man  selected  progresses.  Many  em¬ 
ployee  benefits.  Good,  growing  market. 
Splendid  city  with  fine  schools  and 
churches.  Please  write  completely  about 
yourself  and  your  experience,  giving 
two  references  that  may  be  checked. 
If  within  reasonable  distance  from  our 
city,  personal  interview  will  be  ar¬ 
ranged  at  our  expense.  Addi-ess  Box 
5200,  Elditor  &  Publisher. 

SMALL,  old-established  western  daily 
wants  live  man  exjierienced  in  build¬ 
ing  local  display  lineage.  Competition, 
radio,  weekly.  Good  schools,  living 
conditions,  ^lary  $4,680.  Write  fully 
age,  experience,  references,  when  avail¬ 
able.  Address  Box  6212,  Editor  &  Pub¬ 
lisher. 

"SOUTHEAST  Missourian,  Cai«  Gir¬ 
ardeau,  Missouri,  will  have  opening  for 
exi)erienced  woman  in  retail  advertis¬ 
ing  department  January  lst.‘‘ 


Editorial 


A  LARGE  daily  has  a  place  for  the 
services  of  a  young,  talented  Copy 
Editor  who  has  had  some  years  of  j 
copy  and  telegraph  desk  experience, 
rhe  applicant  should  be  between  2F> 
and  35  years  old  and  college  trained  :  | 
anxious  to  develop  qualities  of  re-  ' 
sponsibility  and  initiative  and  to  earn  | 
a  top  salary.  Reply  to  Box  6031,  Editoi 

&  Publisher. _ 

AFTERNOON  DAILY  in  Southern  atj 
of  150,000  wants  applications  for  re- 
portorial  and  desk-assistant  positions. 
Minimum  two  years'  experience  pre¬ 
ferred.  Starting  salaries  $55  to  $75, 
depending  on  qualifications.  Chance  to 
work  into  key  positions.  Applications 
will  be  kept  on  file.  Box  6100,  Editor 
&  Publisher. 

REPORTER  for  afternoon  daily.  Must 
be  near  enough  for  interview.  Give 
experience,  schooling,  salary  ne^ed  in 
letter  to  Telegraph-Herald,  Dubuque, 
Iowa.  _ 

REPORTER — General  assignment  ex¬ 
perience  for  daily  near  New  York 
City.  Box  5220,  Elditor  &  Publisher.  | 


HELP  WANTED 


Editorial 


NEW  JERSEY  weekly  chain  (4)  needs 
good  Managing  Elditor;  experienced 
but  young.  Immediate  opening.  Mr. 
Glaser,  Spokesman  Publishing  Co.,  New 
Brunswick,  New  Jersey. 

YOUNG  NEWSMAN  from  Chart  Area 
9  capable  of  becoming  wire  editor  on 
Medium  Texas  daily.  Good  advance¬ 
ment  opportunity.  Give  Ebcperience,  re¬ 
ferences,  minimum  starting  salary  ac- 
ceptable.  Box  5010,  Editor  &  Publisher. 

REPORTER  OR  DESK  MAN 

MUST  be  fast,  aggressive,  dependable. 
Interested  only  in  man  looking  for 
permanent  connection  with  Southern 
afternoon  daily,  circulation  23.000-.  Pre¬ 
fer  all-around  hustler  who  can  handle 
both  desk  and  reporting  assignments. 
Write,  only,  giving  full  details  to :  Joe 
D.  Smith  Jr.,  Daily  Town  Talk,  Alex¬ 
andria,  Louisiana. 

SEASONED  all-around  reporter  pre¬ 
ferably  25-35  with  minimum  two  years’ 
exi)erience  in  field.  Desk  experience  de- 
sii^.  Knowledge  of  photography  help¬ 
ful  but  not  essential.  Prefer  Journalism 
graduate.  Good  future  with  top  rank¬ 
ing  Long  Island  weekly  (8,000  circula¬ 
tion).  Position  open  January  1.  Must 
have  car,  in  first  class  condition.  Air¬ 
mail  immediately  full  background,  ref¬ 
erences,  family  and  draft  status,  salary 
needed  and  telephone  number.  The 
Patchogue  Advance,  Patchogue,  Long 
Island.  New  York.  Patchogue  3-1000. 
WANTED:  Weekly  Editor.  Experienced 
only.  Eddy  County  News,  Carlsbad, 

New  Mexico. _ 

COMBINATION  Feature  and  Editorial 
Writer  wanted.  Should  be  young  with 
broad  outlook.  Camera  experience  help¬ 
ful.  Please  write  full  details  of  edu¬ 
cation,  experience  and  salary  require¬ 
ments  to  Personnel  Department, 
Herald,  New  Britain,  Conn. 
EXPERIENCED  COPYREADER“7bii 
to  handle  large  volume  of  work.  Pre¬ 
fer  man  over  30  with  Midwest  back¬ 
ground.  Chart  Area  6.  Box  5218,  Editor 
&  Publisher. 

EXPERIENCED  man  for  Jersey  week¬ 
ly  to  handle  all  phases  of  Editorial 
work.  Outline  experience  fully,  giving 
references,  salary  desired  and  date 
available.  Box  5219,  Editor  &  Pub¬ 
lisher. 

FORMER  “PUBUSHM  ~who  knows 
backs'hop ;  editorial :  news,  tri-weekly, 
fast,  dependable :  Leader,  Lovington, 
New  Mexico. 

i M M EDIATE~OPENING  for  desk^lMn 
or  reporter  with  desk  experience  (at 
least  three  years  on  daily)  on  progres¬ 
sive  morning  daily  in  city  of  80,000. 
Night  work.  Start  at  $75.  Write  full 
particulars  to  Harold  Mills,  news  edi¬ 
tor,  St.  Joseph  Gazette,  St.  Joseph, 
Missouri. 

LIVEWIRE  male  reporter-photogra¬ 
pher.  with  car  for  courthouse,  sports, 
$75.00  week.  Leader.  Lovington,  New 
Mexico. 


HELP  WANTED 


Editorial 


REPORTER  with  Journalism  education 
or  equivalent  training.  Photography 
helpful.  Must  be  steady,  sober,  reliable. 
Permanent  position.  Give  complete  de¬ 
tails  in  first  application.  Union-Sun 
and  Journal.  Lockport,  N.  Y. 

SOCIETY  EDITOR  ~ 

fast,  ambitious.  Flare,  Hobbs,  New 
Mexico. 

WAN'TEb  Immediately  —  Experienced 
weekly  Editor.  New  Milford  Khn- 
necticut)  Times.  F.  S.  Tisdale.  Pu^ 
lisher. 

YOUNG  —  Energetic  —  All  Around 
Newsman  with  several  years  editorial 
experience  on  small  weekly.  Send  com¬ 
plete  resume.  Good  opportunity  in 
growing  area.  Chart  Area  #2.  Box 

6202,  Editor  ^  Publisher. _ 

WANTED — News  Editor  on  large  Illi- 
nois  weekly,  experience  preferred,  soma 
photography,  no  advertising,  complete 
charge  of  news,  immediate  opening. 
Box  5226,  Editor  &  Publisher. 


Salesmen 


INK  SALESMAN 

Salesman  to  call  on  top  executivei  as 
well  as  mechanical  department  hea^ 
of  newspapers  in  the  ^utheast  repre¬ 
senting  leading  newspaper  ink  mant^ 
facturer.  Reside  in  territory  or  willing 
to  re-locate.  Excellent  opportunity  for 
right  man. 

Write  Box  EM  290,  221  West  41  St. 
N.  Y.  C..  N.  Y. 


SALES 

OPPORTUNITY 

Editor  and  Publisher 
Chart  Area  3 

MANUFACTURER  of  Fairchild 
SCAN-A-GRAVER  has  a  sales  iwsi- 
tion  open  for  a  qualified  man  with 
knowledge  of  photo  journalism,  ad¬ 
vertising  and  small  newspaper 
management. 

SUBMIT  complete  resume  stating 
age,  experience  and  salary  re¬ 
quirements.  Convenient  interview 
will  be  arranged  in  your  area. 

Write  to: 

C.  J.  Abbott 

FAIRCHILD 

Camera  &  Instrument  Corp. 
Room  10 

Professional  Building 
Walpole,  Massachusetts 
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HELP  WANTED 


Editorial 


CHART  AREA  11  Daily  needs  young 
Reporter  Photographer-^porter  desir¬ 
able  but  not  essential.  Lots  of  oppor¬ 
tunity  for  right  man.  Send  details  and 
expected  salary.  Box  6224,  Editor  & 
Publisher. 


Mechanical 


WANTED — Printer,  working  foreman 
in  good  Illinois  weekly  and  job  shop ; 
must  know  makeup,  lockup,  layout 
and  personnel  management.  Perma¬ 
nent.  Box  5225,  Editor  &  Publisher. 
WANTED: 

Linotype  operator  for  Model  32.  Union 
shop,  paid  vacation.  Write  Ketchikan 
Daily  News,  Box  79,  Ketchikan,  Alaska. 


_ Photography _ 

PHOTOGRAPHER — Fairchild  operator 
for  high  standard  evening  and  Sunday 
paper,  college  town.  Background  or 
experience  in  Chart  Areas  8  or  9 
preferred.  Write  full  details  including 
references,  present  earnings  or  salary 
requirements.  Box  5222,  Editor  & 
Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organa  buy!  Payment  from  $10  to  $100 
for  single  photo-and-caption  features. 
Free  information.  Gebbie  Press  Serv¬ 
ices.  19  East  48,  N.  Y.  C.,  N.  Y. 


SITUATIONS  WANTED 


Administrative 


PUBLISHER 

ASSISTANT  PUBUSHER 
and  GENERAL  MANAGER 
EXPERIENCED  all  departments;  ad¬ 
vertising,  mechanical,  budget  control, 
etc.  Good  team  worker.  Converted 
heavy  metropolitan  loser  to  profit.  Cut 
costs,  increased  advertising ;  and  cir¬ 
culation  40%.  University  graduate. 
Best  references.  Strictest  confidence. 
Box  5223,  Editor  &  Publisher. 


Circulation 


CIRCULATION  MANAGER 

BECAUSE  of  change  in  Management, 
I  am  out — and  here  is  an  opportunity 
for  publisher  to  secure  services  of  an 
aggressive,  industrious,  and  active  cir¬ 
culator.  Thoroughly  exiterienced  in 
management,  organization,  promotion 
and  arc.  Can  build  circulatibn  in  a 
quiet,  dignified  manner.  Married,  ^a- 
sonable  salary  re<iuirements.  Past 
records  the  best.  Available  when  you 
want  me.  Write  Ken  Moody,  507  ^st 
Clark  Street,  Champaign,  Illinois. 

HAVE  served  as  branch  manager : 
rural  circulation  department,  now  cir¬ 
culation  manager  of  daily.  Able  to 
furnish  proof  of  increase  and  revenue, 
every  position.  Married.  Wish  to  lo¬ 
cate  chart  area  9,  5  or  4,  consider  10. 
Available  three  weeks  notice.  Box 
5205,  Editor  &  Publisher. 


Classified  Advertising _ 

ABLE  Hard  working  Classified  Sales¬ 
man  age  25,  with  three  years  experi¬ 
ence,  on  a  100,000  ABC  newspaper : 
colle^  graduate,  married,  wants  a 
classified  Managership  on  a  good 
Southern  Newspaper.  Prefer  Chart 
Area  9,  5  or  4.  Good  references  fur¬ 
nished.  Box  4922,  Editor  &  Publisher. 


Display  Advertising 

bright  young  lady,  2  years  college, 
4  years  experience  local  and  national 
desires  opportunity  with  live  daily. 
Please  write  Box  4924,  Editor  &  Pub- 
lisher. 


PUBLISHER  —  General  Manager  with 
excellent  advertising  background  small 
dailies,  desires  opportunity  in  man¬ 
agement  or  advertising.  Available 
January  15.  College  man,  family,  age 
33.  8  years  experience,  excellent  refer¬ 
ences.  Prefer  Chart  Area  8,  9,  10, 
Box  6118,  Editor  &  Publisher. 


SITUATIONS  WANTED 


All  Departments 


450  Experienced 
Newspapermen 
and  Women 


THE  GREATER  LOS  ANGELES 
PRESS  CLUB  has  volunteered  its 
services  free,  to  serve  as  a  clearing 
house  between  publishers  and  the  460 
employees  suddenly  made  jobless  in 
the  just-before-Christmas  suspension  of 
publication  by  the  Los  Angeles  Daily 
News. 

Reporters  —  Photographers —  Circulation 
District  Men  —  Book  Editor  —  Sports 
Writers  —  Feature  Writers  —  Financial 
Writers — Political  Writer — Janitors — 
Classified  Solicitors  (In  and  Out) — 
Display  Ad  Salesmen — Artists—  Switch¬ 
board  Operators — Circulation  Roadmen 
— Clerks —  Bookkeepers —  Addressograph 
Operator — Cashiers — Purchasing  Agent 

—  Linotype  Operators  —  Proof  Readers 

—  Pressmen  —  Stereotype  Operators  — 
Copy  Desk  Men.  .  .  .  ALL  are  avail¬ 
able. 

Tell  us  your  job  applicant  needs.  We’ll 
have  him,  her,  or  them  contact  you 
immediately. 

Bill  PIgue,  President 
THE  GREATER  LOS  ANGELES 
PRESS  CLUB 
Ambassador  Hotel, 

Los  Angeles,  Cal. 


Artists — Cartoonists 


EDITORIAL  CARTUONIST 
Robert  Shingleton,  1604  Ruxton  Ct. 
Baltimore  4,  Maryland 


Editorial 


J-GRAD,  28,  married.  Wants  Sports 
start  in  Chart  Area  1.  Some  experi¬ 
ence.  Clippings,  top  references.  Box 
4906,  Editor  &  Publisher. _ 

SPORTS  EDITOR-WRITER.  Top  rec¬ 
ord.  Highest  references.  Now  on  metro¬ 
politan  staff.  College  grad.  4  years  ex¬ 
perience.  Will  take  pay  cut  and  go 
anywhere  for  right  offer.  Future 
counts.  Box  4917,  Editor  &  Publisher. 

ABJ,  27.  23  months  wire  service  ex¬ 
perience,  18  months  bureau  manager, 
one  year  daily,  top  coverage  all  news 
and  features  seeks  spot  on  live-wire 
daily.  Minimum  $76  per  week.  Box 
5028.  Editor  &  Publisher. _ 

EMPLOYED  REPORTER  4  years  all 
beats  on  dailies  and  wire  service  seeks 
post  on  medium  or  large  daily  demand¬ 
ing  initiative,  imagination.  Single,  29, 
BSJ.  Box  6021,  Editor  &  Publisher. 

CALITORNIA' EDITORS: 
TOP-Flight  feature  editor  available  im¬ 
mediately.  Extensive  experience.  33, 
family.  Also  strong  on  wire  desk  and 
layout.  Write  c/o  R.  Campo,  718 
Castillo.  Santa  Barbara.  California. 

EDITOR  —  Adman,  one-man  staff  of 
solvent  weekly  seeks  larger  opportun-  I 
ity  on  weekly  or  daily.  Box  5018,  Edi-  | 

tor  &  Publisher. _  1 

INDUSTRIAL  Editor-Newsman  seeks 
house  organ  stmt  with  future.  Box 
5003.  Editor  &  Publisher. _ 

JOURNALISM  Grad  wants  desk  job  on 
daily.  Editing  experience  in  Army.  24. 
capable,  references.  Box  5013,  Editor 
&  Publisher^ _ _  _ 


REPORTER-PHOTOGRAPHER  —  Six 
months  experience  on  20,000  daily,  six 
day  situation.  Hard  news  and  features, 
all  beats.  Single,  25,  draft  exempt. 
Car,  degree.  Want  active  spot  on  daily 
with  circulation  25,000  or  up  in  Chart 
Area  1  to  4  or  Gulf  Coast  area.  $65. 
Write  for  clips,  photo  and  resume. 
^x  5030,  Editor  A  Publisher. _ 

WOMAN  REPORTER,  25.  seeks  job 
on  Daily  or  Weekly  in  New  York,  New 
Jersey  area.  Has  done  General  assign¬ 
ment.  feature  and  copy  desk  work. 
Box  5008,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


ALL-ROUND  REPORTER,  available 
January  1st.  Four  years  experience 
police,  fire,  sports  editor  of  daily 
(8.000).  Can  operate  Speed  Graphic 
and  dark  room.  Age  25,  draft-free, 

I  now  working  part-time  on  large  Bos¬ 
ton  daily.  Can  furnish  excellent  ref¬ 
erences.  Prefer  Chart  Area  1.  Box 
6102.  Editor  A  Publisher. _ 

FAST.  ACCURATE  deskman,  thorough, 
reliable  reporter,  writer  of  lively, 
meaningful  features.  Now  on  50,000- 
plus  daily  in  South,  ready  for  more 
challenging  spot  on  top-notch  paper 
anywhere.  J-Grad,  college  editor,  fam¬ 
ily  man.  Box  5l01,  Editor  A  Publisher. 

OVERSEAS  POSmON  wanted  by 
deskman  with  2  years  of  all-around 
experience.  Yale  graduate,  28.  veteran, 
married.  Box  5105,  Editor  A  Publisher. 
REPORTER.  25,  small  daily  eximr- 
ience.  Ivy  league  graduate.  Chart  Area 
1.  2  and  3.  ^x  6124.  Editor  &  Pub¬ 
lisher. 


J-GRAD,  3  months  general  assignment 
on  16.000  daily,  seeks  spot  comparable 
or  better,  ^lary  secondary.  Have 
grasp  of  foreign  affairs.  Vet,  single. 
26.  M.  Berman,  1483  Longfellow  Ave., 
Bronx.  N.  Y.  _ 

NEWSMAN,  vet.  26,  single,  3  years 
Marine  Corps  Radio  and  news  cor¬ 
respondent,  1  year  experience  reporter 
small  daily.  Feature  writer  in  educa¬ 
tional  field.  Seek  j^rmanent  career  op¬ 
portunity  with  daily  in  Chart  Area  1 
or  2.  $65.  Box  5123,  Editor  A  Pub¬ 
lisher. 


SPORTS  EDITOR.  Am  not  afraid  to 
work  and  can  prove  it.  Quality  of 
articles?  They’ve  appeared  in  national 
publications  plus  present  newspaper. 
Box  5122,  Editor  A  Publisher. 


SPORTSWRITER 

YOUNG.  J-Grad.  2  years  experience, 
strong  features,  desk,  makeup.  Wants 
to  go  places  with  newspaper  doing 
same.  Box  5115,  Editor  A  Publisher. 

STALLED 

BUT  NOT  STIFLED 

CAREER  NEWSMAN  seeks  enterpris¬ 
ing  yet  responsible  daily  for  that  job 
with  a  future.  Not  interested  in  paper 
that  just  goes  through  the  motions. 
Prefer  spot  that  leads  to  editor’s  as¬ 
sistant  or  junior  news  executive. 


METROPOLITAN  and  small  city  desk 
experience  for  2  years.  College  grad. 
28.  veteran,  married.  Will  travel.  Will¬ 
ing  to  work  hard,  able  to  learn.  Sal¬ 
ary  secondary.  Please  write  Box  5104, 
Editor  A  Publisher. 


WORKING  Managing-City  Editor,  ex¬ 
cellent  production  record  55,000  daily, 
seeks  change,  opportunity.  Thorough 
background  all  editorial  operations. 
Married,  38.  family.  In  present  posi¬ 
tion  ID  years.  Top  references.  Box 
5129,  Editor  A  Publisher. 

AVAILABLE  after  Jan.  1 — 41  year 
old  editor  of  western  county  sent 
daily  (population  12,000 ;  circulation 
5000.)  (Grounded  in  photography,  dark 
room,  F'airchild,  and  all  aspects  of 
editorial  department.  Some  mechanical 
knowledge.  Journalism  graduate.  Box 
521.3,  Editor  &  Publisher. 

CAREER  DIPLOMAT.  30,  now  in 
Japan,  seeks  job  as  editorial  writer, 
foreign  news  editor.  Married.  M.A. 
degree.  Outstanding  diplomatic  report¬ 
ing  record.  Available  in  March,  Box 
5210,  Editor  A  Publisher, 

FORMER  Army  Editor  wants  desk 
job  on  daily.  Midwest  preferred.  Jour¬ 
nalism  grad  1952.  Hard  worker.  Box 
5215,  Editor  A  Publisher. 


NOTICES 


Naturally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in  diang- 
ing  your  subscription  address  as  it 
takes  two  weeks. 

Include  OLD  as  well  as  NEW  address. 
Editor  A  Publisher  Circulation  Dept. 
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SITUATIONS  WANTED 

Editorial  _ 


EDI’TORIAL  writer  or  general  assign¬ 
ment  reporter.  Want  association  with 
newspaper  that  is  vehemently  and  ac¬ 
tively  opposed  to  such  political  wrongs 
as  race  and  sex  prejudices,  graduated 
income  taxes,  subsidies,  government  in¬ 
terference  in  business  and  compulsory 
social  security  payments.  Three  years 
experience  on  small  town  dailies.  Have 
handled  everything.  Single,  36,  J-Grad 
and  school  editor.  Ex-army  artillery 
lieutenant.  Go  anywhere.  Minimum 
salary.  Box  5206,  ^itor  A  Publisher. 


GENERAL  REPOR'nNG,  including 
six>rts  (or  Telegraph),  medium-size 
daily,  northeast  quarter  Kansas  or 
northwest  quarter  Missoui*! :  experi¬ 
enced  ;  long-term  six>t  desired.  Box 
5204,  Editor  A  Publisher. 


HEADSUP,  FOUR-YEAR  reporter 
trained  alert  Southern  dailies,  now 
wasting  on  head-hiding  daily  elsewhere, 
desires  place  on  Rocky  Mountain-to- 
West  &>ast  headsui),  imaginative  daily. 
Prefer  college  city.  View  of  settling. 
Married,  sober,  camera  exi>erience. 
College,  not  draftable.  Age,  26.  Reply 
Box  5208,  Editor  A  Publisher. 

NEWS  EDITOR— Wire,  city  desks. 
Editorial  writer,  makeup.  Anywhere 
west  or  midwest  Chart  Area  11,  12, 
8.  6.  p.m.  preferred.  Robert  Flowers, 
207  North  Ridge.  Keytesville.  Missouri. 


REFUGEE  NEWSPAPERMAN  from 
behind  the  Iron  Curtain  with  dis¬ 
tinguished  journalistic  record  as  for¬ 
eign  correspondent  and  editor  and 
American  experience  as  feature  writer 
(internationally  published)  seeks  em¬ 
ployment  with  newspaiwr,  magazine 
or  foreign  correspondent.  Box  5211. 
Editor  A  Publisher. 


SPORTS  EDITOR  job  wanted.  Mid- 
or  Southwest.  Mort  Glassner,  now  em¬ 
ployed  by  us  on  news  and  sports, 
wants  to  specialize  sports  only.  Excep¬ 
tionally  good  writer,  personable,  J- 
grad,  U  of  Oklahoma,  married,  30. 
two  children.  We  highly  recommend. 
Neosho  (Mo.1  Daily  News. 


TELEGRAPH  EDITOR— rewrite,  ex- 
I)erienced,  small  and  large  dailies,  now 
employed,  3!,  married,  Missouri  Grad. 
Box  5217,  Editor  &  Publisher. 


WRITER,  imaginative  but  fact¬ 
conscious.  reliable  vet,  single,  32,  col¬ 
lege.  5  years  general  and  simrts  fea¬ 
tures,  some  news,  sports,  publicity. 
Seeks  PERMANENT  sjKJt  involving 
publicity,  sports,  public  relations,  news 
or  feature.  Enjoys  work.  Desires  more 
experience  so  will  accept  beginner’s 
wage  IP  salary  livable  and  employer 
will  produce  for  employee  after  em¬ 
ployee  produces  for  employer.  Top 
references  and  cilps.  Prefer  Phoenix. 
Arizona,  also  chart  areas  4,  9.  10  and 
12.  Box  5207,  Ekiitor  A  Publisher. 


Mechanical 


PRESSMAN-STEREOTYPER  seeks  lo- 
cation  in  South  or  Southwest  for  sake 
of  5-year-old  child  who  has  had  rheu¬ 
matic  fever.  Have  been  in  present  job 
7  years  as  press-stereo  foreman  on 
daily  paper  with  Goss  Universal  press. 
Also  exiwrienced  in  tubular  press  work. 
Age  37.  Married ;  3  children.  Can 

provide  references.  Will  come  for  in- 
I  terview.  Box  4934,  Editor  A  Publisher. 


Photography 


PHOTOGRAPHER.  Fairchild  operator 
and  troubleshooter,  wants  permanent 
location.  Presently  employed.  Excellent 
references.  College.  Has  car,  camera. 
Box  4944,  Editor  A  Publisher. 


PHOTOGRAPHER:  reporter.  car, 

ready  for  assignment,  big  or  small 
daily.  Box  5209,  Editor  A  Publisher. 


Promotion — Public  Relations 

AIR  FORC7E  VET.  25,  degree,  exten¬ 
sive  public  relations  exiierience.  P.  rfer 
E'lorida.  Box  5214,  Editor  A  Publisher. 


47 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


At  our  last  count  there  were 
327  morning  newspapers  in  the 
United  States.  Not  all,  but 
many,  of  these  will  publish 
their  regular  editions  Saturday 
morning,  Dec.  25  —  Christmas 
Day. 

TTiat  means  the  staffs  will 
work  far  into  the  night  Christ¬ 
mas  Eve  to  produce  those  pa¬ 
pers.  It  means  that  other  staffs 
in  press  association  offices  will 
be  on  the  job  feeding  news  of 
the  world  into  the  newspaper 
plants. 

At  our  last  count  there  were 
644  Sunday  newspapers  in  the 
U.  S.  and  probably  every  one  of 
them  will  produce  their  usual 
editions  on  Dec.  26.  That’s  the 
day  after  Christmas,  but  it 
means  the  staffs  will  have  to 
work  Christmas  afternoon  and 
evening.  And  all  over  the  world 
newspapermen  will  be  on  the 
job  at  the  same  time. 

These  are  periods — Christmas 
Eve  and  Christmas  Day — when 
practically  every  other  industry 
shuts  down  so  that  employes 
may  spend  the  holiday  with 
families  and  loved  ones.  It  is 
comparatively  easy  to  shut 
down  a  manufacturing  plant 
early,  or  to  cancel  the  night 
shift,  when  the  element  of  pub¬ 
lic  service  is  not  present. 

But  in  the  newspaper  busi¬ 
ness,  as  in  few  others,  the  pub¬ 
lic  must  be  served — the  news 
will  not  keep.  The  paper  must 
go  to  press  on  time  and  it  takes 
human  beings  to  do  the  job. 

The  public  doesn’t  realize  any 
of  this.  Mr.  Subscriber  picks 
up  his  paper  on  Christmas 
morning  in  a  matter  of  fact 
manner.  It  has  always  been 
there.  Why  shouldn’t  it  be 
there  today?  To  him,  it  reach¬ 
es  his  door  by  some  magical 
chain  of  circumstances.  He  has 
no  way  of  knowing  how  many 
people  worked  on  Christmas 
Eve  to  bring  him  this  paper, 
when  he  was  enjoying  the 
family  fireside  or  participating 
in  festivities  somewhere. 

Why  shouldn’t  newspapers 
tell  their  readers  about  the 
loyal  men  and  women  who 
worked  during  the  holiday  peri¬ 
od  to  serve  them  ?  A  story 
with  pictures  about  those  who 
spent  Christmas  Eve  and  part 
of  Christmas  Day  at  their 
desks,  or  in  the  composing 
room,  or  the  press  room,  would 
do  the  trick.  Even  if  some  of 
them  do  get  overtime  rates  for 
it,  they  all  have  our  admiration 


for  sticking  to  the  job.  Why 
not  reflect  a  little  of  your  own 
admiration  and  appreciation, 
Mr.  Publisher? 

*  «  * 

That  comes  under  the 
heading  of  “Public  'Relations 
for  the  Press.”  Under  the  title 
of  “Press  Relations  for  Public 
Relations”  comes  an  article  in 
the  December  issue  of  Public 
Relations  Journal. 

Robert  Nathans,  president  of 
Opinion  Builders,  Inc.,  starts 
off  by  saying  “we  must  learn 
to  expect  occasional  press  cri¬ 
ticism.  It  may  result  from  an 
editor’s  attack  of  indigestion, 
from  a  heavy  mail  containing 
moi*e  than  the  usual  amount  of 
amateurish  publicity,  or  from 
an  encounter  with  the  ‘lunatic 
fringe’  of  publicity  people. 
When  an  editor  or  reporter 
bites  into  a  sour  apple  in  the 
guise  of  a  public  relations  man, 
he  cannot  be  blamed  for  mak¬ 
ing  a  wry  face  .  .  . 

“Since  there  is  no  law  of  the 
land  that  prevents  any  Tom, 
Dick  or  Harry,  be  he  president 
or  shipping  clerk,  from  pre¬ 
paring  and  releasing  publicity,' 
we  shall  probably  continue  to 
hear  these  complaints  until 
every  enterprise  has  a  profes¬ 
sional  publicist.  We  can  only 
try  to  hasten  that  day.” 

Then  he  goes  on  to  the  areas 
“where  criticism  may  be  war¬ 
ranted  and  where  greater  un¬ 
derstanding  between  press  and 
public  relations  is  needed  sore¬ 
ly.  The  editor’s  job  is  to  get 
the  news  and  he  resents  any 
effort  to  nullify  or  obstruct  his 
efforts  to  do  so.  Quite  frequent¬ 
ly,  public  relations  people  are 
accused  of  being  obstructionists 
either  by  denying  newsmen  ac¬ 
cess  to  unfavorable  information 
or  merely  ‘protecting’  execu¬ 
tives  from  ‘intrusions’  by  the 
press.” 

Mr.  Nathans  makes  sense  in 
his  advice  with  respect  to  the 
availability  of  news  contacts. 
And  we  approve  of  his  rec¬ 
ommendation  that  “we  must 
mend  our  ways  and  those  of 
our  contemporaries.” 

We  hope  that  the  new  code 
of  ethics  of  the  p.r.  business 
will  do  a  lot  to  help  it  set  its 
own  house  in  order  because 
that  “lunatic  fringe”  of  which 
he  speaks  is  a  lot  larger  than 
anyone  realizes  in  this  com¬ 
paratively  new  and  fast  grow¬ 
ing  business. 


EDITOR  &  PUBLISHER  CALENDAR 

Jan.  7-8 — Allied  Daily  Newspapers  oi  Washington,  annual  meet¬ 
ing,  Seattle,  Wash. 

Jan.  9 — Texas  Advertising  Managers  Association,  mooting.  Hotel 
Texas,  Fort  Worth. 

Jan.  9-11 — Southern  Classified  Advertising  Managers  Associa¬ 
tion,  meeting,  Miami  Beach,  ha. 

Jan.  10-12 — Texas  Daily  Newspaper  Association  seminar  for  State 
editors.  School  of  Journalism  Building,  University  of  Texas,  Austin. 

Jan.  13-15 — Kansas  Press  Association  annual  convention.  Baker 
Hotel,  Hutchinson,  Kansas. 

Jan.  16-18 — Great  Lakes  Newspaper  Mechanical  Conference,  lOth 
annual  meeting,  Sheraton  Cadillac  Hotel,  Detroit,  Mich. 

Jan.  17-19 — Newspaper  Advertising  Executives  Association,  an¬ 
nual  meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  17-28 — American  Press  Institute,  Publishers  and  Editors 
seminar,  Columbia  University,  New  York. 

Jan.  18 — New  England  Daily  Newspaper  Association,  winter  meet¬ 
ing,  Sheraton-Plaza  Hotel,  Boston,  Mass. 

Jan.  18-20 — New  England  Association  of  Circulation  Managers, 
Hotel  Kenmore,  Boston. 

Jan.  20-22 — Alabama  Press  Association,  annual  convention,  Russel 
Erskine  Hotel,  Huntsville,  Ala. 

Jan.  20-22 — North  Carolina  Press  Institute,  University  of  North 
Carolina,  Chapel  Hill. 

Jan.  20-22 — Tennessee  Press  Association,  mid-winter  convention. 
Hotel  Hermitage,  Nashville. 

Jan.  21-22 — Wyoming  Press  Association.  56th  annual  Winter 
meeting,  Cheyenne. 

Jan.  21-22 — Virginia  Press  Association,  mid-winter  convention, 
Williamsburg  Lodge,  Williamsburg,  Va. 

Jan.  21-22 — Virginia  Associated  Press  members.  The  Lodge,  Wil¬ 
liamsburg. 

Jan.  22 — Virginia  Press  Photographers  Association,  annual  meet¬ 
ing,  The  Lodge,  Williamsburg,  Va. 

Jan.  23-25— Northeastern  Classified  Advertising  Managers  meet¬ 
ing,  Arlington  Hotel,  Binghamton,  N.  Y. 

Jan.  27-29 — Ohio  Newspaper  Association,  annual  convention, 

Deshler  Hilton  Hotel,  Columbus,  Ohio. 

Jan.  27-29 — Oklahoma  Press  Association,  67th  annual  mid-winter 
convention,  Biltmore  Hotel,  Oklahoma  City,  Okla. 

Jan.  28-29— New  Mexico  Press  Association,  annual  meeting,  Ros¬ 
well,  N.  M. 

Jan.  29-30— Advertising  Association  of  the  West,  annual  mid¬ 
winter  conference,  Hollywood,  Calif. 

Jan.  30 — Capital  District  Newspaper  Mechanical  conference.  Ten 
Eyck  Hotel,  Albany,  N.  Y. 

Fab.  3-6— National  Editorial  Association,  annual  mid-winter  con¬ 
vention,  Soreno  Hotel,  St.  Petersburg,  Fla. 

Feb.  4-5— Texas  Dally  Newspaper  Association,  34th  annual  meet¬ 
ing,  The  Menger  Hotel,  San  Antonio,  Texas. 

Feb.  4-6 — Mississippi  Valley  Classified  Advertising  Managers,  an¬ 
nual  meeting.  La  Salle  Hotel,  Chicago. 

Feb.  5-6— Mississippi  Valley  Classified  Managers  Association,  an¬ 
nual  meeting,  Hotel  LaSalle,  Chicago. 

Feb.  68— New  York  State  Society  of  Newspaper  Editors.  Hotel 
Syracuse,  Syracuse,  N.  Y. 

Feb.  11-12 — Maryland  Press  Association,  annual  meeting,  Balti¬ 
more.  Md. 

Fab.  M-12— Northwest  Daily  Press  Association,  36th  annual 
meeting,  Radisson  Hotel,  Minneapolis,  Minn. 

Feb.  14— Associated  Dailies,  meeting.  Hotel  Statler,  Buffalo,  N.  Y. 


IIILEII  millDEII 

A/e^atiaiot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701 K  Street,  N.  W.,  Waehington,  D.  C. 
Lincoln  BuilJing  ...  New  York,  N.  Y. 
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A  Profitable  Suggestion! 


It’s  more  profitable  to  set  your  large  heads  and  display  on 
a  Rangemaster  Linotype  because  Rangemasters  give  you 
more  and  bigger  type  for  less  money. 

No  other  mixer  has  the  main  magazine  capacity  of  the 
Rangemaster  Model  35.  It  sets  through  normal  36  and  con¬ 
densed  48  pt.  from  the  main  keyboard!  The  Model  36  sets 
through  condensed  60  pt.  from  auxiliary  magazines. 
Models  33  and  34  set  the  same  large  sizes  but  do  not  mix. 

Other  exclusive  features  like  the  positive  Electromatic 
Safety  System,  the  One-Turn  Magazine  Shift-fastest  on 
any  machine,  the  Two-Speed  Assembler,  and  the  wide, 
lightweight  magazines  help  boost  production  and  profits. 

Rangemasters  are  daily  proving  their  superiority  by  in¬ 
creasing  composing  room  efficiency  on  leading  newspa¬ 
pers -helping  publishers  hold  down  costs  and  give  better 
customer  service. 

For  details  on  the  Rangemaster  line,  get  in  touch  with 
your  Linotype  agency.  A  demonstration  will  be  arranged. 


This  sample  food  store  ad  was  keyboarded  from 
the  main  magazines  of  a  Rangemaster  Model  35. 
There’s  no  expensive  “cutting  in”  because  it’s 
easy  to  mix  from  two  adjacent  magazines. 


TODAY'S  SPECIALS 
Tea 
Eggs 

Salt 


Best  Bulk 
Orange 
Pekoe 


Grade  A 
Large 
White 


Free 

Flowing 

Iodized 


•  LINOTYPE  •  1  Linotype's  new  Hydraquadder  saves  time 

money  setting  quadded  lines.  Avail¬ 
able  on  new  machines  or  for  installation 

MERGENTHALER  LINOTYPE  COMPANY  on  Linotypes  in  your  own  plant. 

29  Ryerson  Street,  Brooklyn  5,  N.  Y. 

Agancict:  Atlonto,  Boston,  Chicago,  Clavolond,  Dollos,  Lot  Angeles,  New  York,  Son  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


Set  tn  Linvtitpe  Comma  am<t  Spartan  famiHee 


Printed  in  U.  S.  A. 


And  to  the  victors  belong  the  sales!  Prod¬ 
uct  —  package  —  promotion  —  three  essen¬ 
tials  to  success — and  not  the  least  of  the 
three  is  promotion. 

As  semi-mechanized  voluntary  consumer 
buying  becomes  more  and  more  the  ac¬ 


cepted  method  of  volume  food  distribution, 
the  selling  power  of  these  two  great  news¬ 
papers  increases  in  promotion  importance. 

To  sell  the  nation’s  tenth  wholesale  market, 
winners  on  Mid-South  battlegrounds— Put 
it  in  CAPS. 


Two  Dailies  and  The  South's  Greatest  Sunday  Newspaper 


THE  CBOMMERClALBflPPEAL^a^MEMPHISiai^S-lajCIMirAIl 


PUS 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  .WorldTtttgnm  S,  The  Sun 


aEVElAND . Pratt 

PITTStUROH . Prait 

SAN  FRANaSCO . Naw, 

INDIANAPOLIS . Timtt 


COLUMBUS . CWtan 

CINONNATI . Pot* 

KENTUCKY . Pot* 


Covington  edition^  Cincinnati  Post 
KNOXVILLE  ....  Nawt-Saii*iW 
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(editorial),  7-31:28 

Weapon  (editorial),  7-3:26 

Dancer-Fitigerald-Sn^le,  7-10:26 

Big  battle,  linage  in,  10-23: 16 

Lever  Bothers  Go.,  7-3:24 

Foote,  (one  &  Belding,  11-20; 15, 

FIC  seeks  curb  on,  9-18:16 

Lenon  Board,  budget  doubled,  7-17:15 

11-20; 18 

King  Stno,  8-14:26 

Linage: 

Grant  Advertising,  12-4:24 

Old  Gold’s  filtered,  10-2:24 

Advance  trend  chart-June,  7-31: 16 

Grey  Advertising,  10-23:16 
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edition,  9-11:60 
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Argus  (Cameras,  Inc. ,  “Growth”  Co.  of 
year,  10-30: 30 
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Michigan  ataff  changes,  8-28:45 
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Eastern  conference,  11-27:7 
Survey  on  PR  set-up,  11-27:24 
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Feature  Editors,  11-27:56 
American  Bar  Association  studies 
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American  Newspaper  I^iblishers 
Association: 

Cautions  on  carrier  tieup,  12-4: 15 
Fights  FCC  diversification  rule, 
12-18:8 

Newsprint  industry  exchanges  data, 
12-18: 13 

American  Society  of  Newspaper  Editors: 
1956  aieeting  scheduled,  11-6:9 
San  Francisco  1956  convention 
(editorial),  11-13:42 
Association  of  National  Advertisers: 
Fall  aweting,  45th  annual,  McIntyre, 
11-13: 14 

Media  panel  to  hear  Don  Bernard, 
11-6:20 

Rate  card  service,  8-14:22 
California  Newspaper  (Niblishers 
Association,  Pacific  Era  forum 
planned,  11-27:46 
(Canadian  Bar  Association  hits  pre¬ 
trial  reports,  7-3:11 
Onadian  Weekly  Newspapers  Associa¬ 
tion,  10-2:45 

Georgia  Newspaper  Advertising 
Executives  Association,  11-13: 13 
Hoosier  State  Press  Association, 

7-24:30 

Inland  Daily  Press  Association, 
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10-9: 11 

Inter  Anerican  Press  Association: 

Audit  reports  for  Lotin  America, 

8-28:27 

Bittencourt,  Paulo,  heads,  10-16:12 
"Coexistence”  warning,  10-9:67 
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Seminars  popular,  ft-andenburg,  7-3:30 
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Welcomes  student  affiliates, 

Collings,  10-9:58 

New  Digland  Weekly  Press  Association, 

9-25:58 

New  Mexico  Press  Association,  help  in 
libel  opposed,  11-27:42 
Newspaper  Advertising  Executives 
Association: 

(editorial),  12-25:26 
Sales  training  progrma  launched, 
frandenburg,  12-18:7 
Sumner  convention,  7-3:7,  15 
New  York  City  Ihiblishers  Association, 
discontinue  agency  data,  7-31:15 
New  York  State  Bar  Association  seeks 
Canons  change,  7-3:11 
North  Carolina  Press  Association, 
7-3:28,  7-31:35 

Northwest  Daily  Press  Association, 
7-24:20 

Oregon  Newspaper  Publishers 
Association,  7-3:36,  7-17:16 
Pacific  Northwest  Newspaper  Adver¬ 
tising  Executives  Association, 
7-24:22 

Pennsylvania  Newspaper  IHibliahers 
Association: 

Ad  scholarships,  10-30:30 
(Uassified  clinic,  8-28:28 
(jonvention,  10-16: 11 
Newspapers  to  be  featured  at 
exposition,  7-31:40 
Plans  bar-press  investigation, 

7-17:9 

Public  Relations  Society  of  Aamrica, 
12-4:26 

Southern  Newspaper  I^iblishers 
Association: 

Convention,  10-23:34,  11-13:9 
Encourages  4th  mill  venture,  11-13:11 
Papers  have  gain  in  net  revenue, 

11-13:73 

Tennessee  Press  Association,  7-10:54 
United  Nations  (correspondents 
Association,  10-2:48 
Virginia  Preas  Association,  7-10:28 
Virginia  Press  Photographers  Associ¬ 
ation,  11-27:32 

West  Virginia  Press  Association, 
7-24:38,  11-13:50 


Athena  (Tex.)  Review,  stock  sold, 

7-24:38 

Atlanta  (Ga. )  Journal,  Page-1  feature 
gets  book  treatment,  11-13:46 
Atlantic  City  (N.J.)  Press,  caagiaign 
gets  award,  7-17:58 
Atoadc  Energy  (jcamaisaion: 

News  (editorial),  9-25:34 

News  secrecy  policy  defended,  9-25: 14 

Preas  arins  skirmish  with,  9-25: 14; 

(editorial ),  9-25:  34 
ResunMs  talks  with  press,  9-18:67 
Aidit  Bureau  of  Circulations: 

Advertiser  reaped  most  benefit  from, 
Bondy,  10-16:7 

Becoaea  sDie  articulate-Hart,  10-23:8 
Board  liadta  use  of  insigne,  8-7:57 
Board  officers,  10-16:42 
Booklet  deals  with  weeklies,  10-23: 
ftoufdit  era  of  factual  data,  10-16: 
Oiecfc  nd  double  check  for  auditing 
staff,  Saith,  10-16:36 
Cowmi,  Ralph  D.,  loses  in  director 
bid,  10-23:7 
Di  rectors,  10- 16: 9 
Executive  staff  meaibers,  10-16:40 
Fonaer  chainaen  of  board,  10-16:38 
Foimer  aianaging  directors,  10-16:36 
40th  birthday  (editorial),  10-16:48 
Free  enterprise,  Shryock,  10-16:47 
Groups  to  study  net  area  problaa, 
12-11:15 

Membership,  10-16:36 
Metropolitan  area  problem,  9-25:9, 

10- 23:7;  (editorial),  10-30:40 
Need  sane  zeal  as  founders,  10-16:38 
New  members,  7-10:34,  7-31:9,  9-11:30, 

11- 13:34,  11-27:40 

Nixon,  Richard  M.,  to  keynote  40th 
dinner,  10-16:8 
October  program,  8-7 : 58 
Opposition  to  area  listings  urged, 
10-2:9 

Platt,  John  H.,  chairman  of  directors, 

10-30:51 

Rule  aids  weeklies  in  big  cities, 

9-18:56 

Shryock,  James  N. ,  nanwd  president, 
7-3:48 

Toronto  ameting  pi  armed,  12-25:30 
Awards: 

Aviation  Writers  Association,  11-27:40 
Beck  Foundation,  12-11:74 
Beware  of  (editorial),  7-17:34 
Brent  Inter-Aaerican  Oip,  8-14:40 
Bureau  of  Advertising,  11-13:24 
Byers  Mennrial,  11-6:13 
Cabot  gold  medal,  8-28:9,  10-23:57 
California  Press-Bar,  8-28:36 
Onadian  Aviation  Writers,  10-30:14 
Criss  Award,  10-23:57 
D4V  Cartoon,  9-25:43 
Field,  7-3:13 

4-H  Alismi  Recognition  Program, 

12- 4: 14 

(«ld  Medal,  to  N.Y.  Times,  10-16:13 
Hundred  Year  Association,  11-13:38 
ICMA,  7-3:43 

Midwest  Advertising  Executives’ 
trophies,  10-30: 18 
Neiman-Marcus,  8-28:27 
New  York  Newspaper  Woaien*  s  (Uub, 

12-18:50 


J 


Awards;  (cant’d.) 

Ohio  Newspaper  Women’s  Association, 

10-30:  59 

Patriot’s  Century  of  Service,  10-9:60 
Perrill  Manorial,  11-6:38 
Pulitier  Prire,  see  Pulitzer  Prize 
Awards 

Reid  Fellowship,  11-27:40 

Rice  Fellowship,  7-10:12 

"Right  to  know,’’  (editorial),  9-11; 40 

Safety,  11-6: 50 

Silurians,  11-6:57 

Sylvania,  12-4:48 

Tennessee  Press  Association,  7-10:54 
TWA  writing  and  picture,  12-18:30 
Zenger  Freedom  of  Press,  10-9:44, 

10-30: 13 

Ayers,  Walter  C. ,  sees  business  in 
"biggest  battle,’’  9-25:18 
Baillie,  Hugh,  hospitalized,  10-23:64, 
10-30: 14 

Baker,  Kenneth,  linage  leader,  10-16:15 
Baker,  Lisle  F. : 

Heads  Operations  Institute,  7-17:9 
Reports  INO  progress,  11-13:74 
Raker,  Ikissell  E.,  promoted,  12-11:18 
Balke,  Henry  A.,  joins  MONY,  8-14:16 
Ballard,  Sam  M. ,  elected  at  Geyer 
Advertising,  12-4:24 
Baltimore  (Md. )  Sun,  Vet’s  column  still 
well  read,  9-18:65 
Bangor  (Me.)  Daily  News: 

Ad  personnel  changes,  8-21:28 
Fair  prediction  upset,  9-18:13 
Bangor  (Me.)  Patriot,  publication 
started,  9-11: 10 

Banks,  Seymour,  media  director,  10-30:18 
Barker,  Myrtie,  readers  enjoy  her 
“Window,"  8-7:58 
Barnes,  Donald  F. ,  linage  leader, 

12-11:15 

Barnes,  Harold  S. : 

Addresses  ^IPA,  Walker,  11-13:9 
Named  to  EMF  board,  12-18:15 
Barnes,  54irray: 

Ad  manager  of  Pan  Anerican  World 
Airways,  7-10:22 
Linage  leader,  11-13: 15 
Barrett,  Edward  W. ,  joins  H&K,  12-11:30 
Bartholomew,  Frank  H. ,  next  UP  presi¬ 
dent,  Watson,  12-18:11 
Bartlesville  (dila. )  Examiner  and 
Kiterprise,  profit-sharing  fund, 
10-16:82 

Bassett,  Jams,  CE  in  Los  Angeles, 

8-28: 8 

Bateman,  Ralph  W. ,  to  S-H  Detroit 
staff,  11-20:26 

Beaverbrook,  Lord,  relinquishes  paper 
control ,  7 -24: 10 

Beer,  Max,  heads  IJN  reporters,  10-2: 48 
Behrens,  Albert  M.,  with  D-F-S,  11-27:14 
Bell,  Frederick  J.,  hits  auto  rate 
policy,  11-13:12 

Bergen  Evening  Record  (Hackensack,  N.J.), 
report  on  shopping  centers,  11-27:13 
Berkshite  Evening  Eagle  (Pittsfield, 
Mass.); 

Racing  reviewed,  11-13:10 
Social  services  section,  10-9: 30 
Sunday  features,  7-24:38 
Tops  with  youth,  12-25:23 
Tourist  guide,  9-18:50 


Berkaon,  Seymour,  hits  lawyers’  plan 
as  censorship,  10-2; 11 
Bernard,  Donald  M. : 

ANA  media  panel  to  hear,  11-6:20 
Represents  papers  on  ANA  panel, 

11-13: 16 

Better  Newspaper  Institute,  N.J. , 

10- 30:68 

Bicknell  (Ind.)  Daily  News,  wins 
safety  citation,  8-14:34 
Biddle,  Virginia,  on  Inquirer, 

11- 27:46 

Biggers,  George  C.,  to  address 
Orolinas  Aiknen,  7-24:22 
Binghamton  (N.Y. )  Press,  adds  copy 
department,  10-30:22 
Birmingham  (Ala.)  News,  sumner  "pull" 
demonstrated,  8-14:43 
Bishop,  Howard  W. ,  heads  N.Y.S. 

Circulators,  11-27:44 
Bittencourt,  Paulo,  heads  lAPA, 

10-16:12 

Blake,  Henry  S. ,  home  life  primary. 

Van  Natta,  11-20: 14 
Block,  Marge,  edits  Blade’s  distaff 
news,  12-18:54 

Bloomington  (III.)  Pantograph,  staff 
outing,  7-10:34 

Bokhari,  Ahmed  S. ,  heads  LN  info 
department,  10-2:48 
Bolivia,  lAPA  strives  to  stop  press 
coup  in,  12-4: 13 
Books  in  review,  El  lard: 

Bohemian  brigade,  Starr,  9-25:42 
Bovard  of  the  Post-Dispatch, 

Markham,  11-20:46 
Building  a  better  home  town,  Tate, 

7-10:34 

Chperberry  bush,  Qiinn,  8-28:45 
Concise  usage  and  abusage.  Partridge, 
10-2:51 

Covering  yourtown.  Mason,  7-31:43 
Dictionary  of  business  and  industry, 
Schwartz,  ed. ,  9-4:56 
Editor  and  the  republic.  Ball,  9-18:54 
Elementary  statistics  for  journalists. 
White  and  Levine,  12-11:66 
Fifty  years  of  conmunity  service. 
Young,  8-7:53 

For  the  life  of  me,  Richardson, 

12-4:32 

Fundamentals  of  journalism,  Kidera, 

7- 3:29 

Hang  up  the  fiddle,  Babcock,  9-25:42 
How  to  make  sense,  FI  each,  7-3:29 
How  to  sell  your  way  into  big  money, 
Sullivan,  12-18:60 
I  like  people,  Patterson,  10-30:39 
Is  the  ccnnon  man  too  conmon? 

Cooke  et  al,  9-18:54 
Joe  must  go.  Gore,  11-6: 58 
Journalism  in  modem  India,  Wolseley, 
ed.,  7-31:43 

Let’ s  drive  right,  Halsey,  9-25: 43 
Lisdts  of  foreign  policy,  Marshall, 

8- 14:46 

Madami,  Ditnam  and  Keller,  10-2:51 
Me  and  sqr  Russian  wife,  Gilmore, 

9- 11:44 

New  frontiers  of  freedom,  C^ham, 

8-14:46 

New  horizons  in  creative  thinking, 
Maciver,  ed. ,  12-18:60 


Books  in  review,  El lard:  (cant’d.) 

Ottmar  Mergenthaler  and  the  printing 
revolution,  Mengel,  7-17:48 
Power  of  words.  Chase,  9-4:56 
Prentice-Hall  handbook  for  writers, 
Leggett,  Mead,  and  Charvat,  8-28:45 
Press  and  America,  Daery  and  Saith, 

10- 16:57 

Story  of  magazine  writers,  Howard, 
ed.,  11-20:46 

Voice  in  the  streets,  Tebbel,  8-21:63 
Boston  Globe,  eBg>loye  contract, 

7- 10:14 

Boston  Herald  and  Traveler,  all  news 
machines  put  in  one  room,  11-27:11 
Boston  Post: 

Drops  58  from  payroll,  12-11:7 
Panel  selects  career  girl  fashions, 

9-18:48 

Readies  new  sections,  8-14:16 
Sale  details  exposed,  12-18:12 
Bottorff,  Robert,  ME  of  Wall  Street 
Joumal,  12-4:12 

Bounds,  George  E.,  linage  leader, 

9- 25: 15 

Bowen,  Stephen  G. ,  joins  Metro, 

11- 27:13 

Boyce,  Richard  H. ,  asst.  CE  on  Houston 
Press,  7-31:30 

Boyne,  George,  for  Ideal,  9-11:54 
Braden,  Thomas,  buys  Calif,  daily, 

8- 7: 11 

Bradley,  Noinan,  joins  Jackson  State- 
Times,  11-6:9 

Braid  Nmnes  Day,  McIntyre,  9-18:15 
Braid  Naaes  Foundation,  Barnes, 

Harold  S. ,  ^ipointed  to  board, 

12- 18: 15 

Brant,  Edward  L. ,  pnxaoted  by  UP, 

11- 20:75 

Braahears,  Arthur,  heads  research  for 
N.Y.  Reps,  10-30:24 
Brazil,  daily's  plant  burned  by 
rioters,  Copeland,  8-28:9 
Bresett,  E.M. ,  director  at  Duane  Jones 
Co.,  10-16:18 

ft'idgeport  (Cionn.)  Herald,  traffic 
jams  spotted,  8-14:31 
Briggs,  Leland  S.,  in  USIS  post, 

11-27:30 

Brisson,  Pierre,  honored,  10-16:83 
Bristol  (Va. -Toui.)  Herald  Courier, 
color  in  grocery  ad,  11-6:26 
Brooklyn  (N.Y.)  Eagle: 

Bandits  holdip  branch  office,  12-4:55 
Records  Negro  history,  8-14:46 
Broai,  Qarence  J.,  buys  Ur bai a  Citizen, 

10- 16:79 

Bromi,  Hilton  U.,  honored,  12-18:37 
Brownell,  Herbert,  Jr.: 

Industry  cited  by,  10-16:26 
Probe  not  aimed  at  press  curb,  10-2: 13 
Buchanan,  Hugh  P. ,  president  of  Leth¬ 
bridge  Herald,  8-7:36 
Bickley,  Homer  J.,  honored,  12-4:42 
Biffalo  (N.Y.)  Courier-Express: 

Crusade  for  Safety,  7-17:9 
Housewares  supplement,  7-3:22 
Learn- to- swim  course,  7-17:57 
Market  data  book  issued,  11-20:16 
Publicity  forum,  10-30:9 
Traffic  hazards  campaign,  9-18:58 


\. 


Buffalo  (N.Y. )  Evening  News: 

Group  touring  Far  West,  11:65 
Postal  area  guide,  12-4:62 
Btinnelle,  Ftobert,  publisher  of 
Asheville  Citizen-Tiaws,  10-9:42 
Burchett,  Wilfrid,  in  Hanoi,  11-27:11 
hireau  of  Advertising,  ftPA: 

Award  to  textile  firm,  11-13:24 
Classified  ad  divisitn,  9-18:32; 
Lionel,  9-25:30 

Moore,  Hobert  L. ,  naned  sales  man^r, 
12-18:28 

Ottinger,  John  C.,  Jr.,  asst, 
director,  12-11:15 

"Rare  Creatures"  ad  enters  2nd  year, 

10-23: 18 

Study  to  open  new  vista  to  adnen. 

Swan,  10-23:15 

Working-gal  market  eyed  by,  7-17:16 
Birke,  Robert,  proanted  on  Huber 
staff,  11-13:62 

Bisiness  census  (editorial),  9-18:38 
Butterfield,  CE. ,  retires,  11-6:11 
Cain,  Oiarles  C,  Jr.,  51st  year  with 
32-page  press,  12-4:51 
Calgary  (Alta.)  Albertan,  new  ovaier- 
ship,  12-11:74 

California  Newspaperboy  Foundation, 
report,  8-21:62 

Oil,  Harvey,  resists,  7-10:12 
Onden  (N.J.)  Courier-Post: 

Ad  personnel  chaiges,  9-25:24 
Begins  work  on  new  plait,  7-24:56 
Ground  breaking  rites  set,  7-10;  58 
Canden  (Ark.)  Daily  News,  holiday 
called  for  bowl  gane,  12-18:9 
C^aapbell,  Ciesser  M.,  on  A^PA  board, 

10- 9:7 

Onpbell,  John  B.T. ,  advisor  at  L.A. 

Herald-Express,  9-18:10 
Canada: 

Ad  record  seen  for,  11-6: 16 
Immigrants  quizzed  abroad,  9-11:34 
Revenue,  circulation  set  record, 

10-2: 16 

Canadian  Press,  style  book  issued, 

8-28: 12 

Caiandaigua  (N.Y.)  Daily  Messenger, 

Sat.  edition  dropped,  10-23:48 
Candor,  tribute  to  (editorial), 

7- 17:34 

(armon.  Jinny,  gets  plaque,  7-10:50 
Canon  35: 

(editorial),  8-28:30 
Debate  between  bar  and  press  on, 
8-21:20 

Ends  competition  on  Sheppard  pictures, 
12-4:11 

Jones,  Alexander  F. ,  draws  retort 
from  legal  battery,  8-21:21 
Return  to  reason  (editorial),  9-18:38 
Caracas  (Venezuela)  Press  Club, 

11- 27:49 

Carlisle,  Jack,  heads  Detroit  News 
city  desk  bureau,  12-11:70 
Carlson,  Wally,  "worries”  over  his 
"Malarky,  ”  Brandenburg,  11-6:40 
Carrington,  Richard  A.,  Jr.,  honored, 

8- 21:63 

Carroll,  Frank,  gold  card  given  at 
NAEA  meet,  7-10:18 
Carroll,  Stephen  Wall,  Jr.,  joins  ad 
staff,  8-7:16 


Carson,  George,  joins  Globe-Democrat 
pronotion  department,  12-4: 16 
Osady,  John  C.,  retires,  8-21:40 
(2asa,  Storrs  J.,  linage  leader, 

10- 30: 15 

(]aas,  Willimn,  GM  at  Mill  Valley, 
Calif.,  8-21:64 

Cauley,  John,  to  cover  foreign  affairs, 

11- 27:62 

Caylor,  Arthur,  extends  column  beat, 

9-11:10 
Censorship: 

Censor  label  favored  for  foreign 
news,  10-9:64 

Easing  up  in  Russia,  10-9:64 
Far  East  censors  still  at  work, 
Jaenicke,  8-28:46 
Idiocy  (editorial),  8-7:34 
Korean  censors  (editorial),  11-6:34 
News,  slight  change  in,  7-10:10 
Press  bill  fails  in  Korea,  9-11:44 
Price,  Byron,  advising  on,  11-27:10 
Wartime  censors  (editorial),  11-13:42 
Worthington  (Minn. )  Globe  wages  war 
on,  10-23:45 

Census,  business  (editorial),  9-18:38 
Onsus  Bureau,  3-way  census  undertaken, 

12- 18:15 

Orf,  Bennett,  jokes,  12-11:60 
Chadboume,  Julia,  active  at  100, 

11-6: 10 

Qiandler,  Stetknan,  quits  Hireau  post, 

12-25: 17 

Charity  tie-in,  ^andenburg,  7-31:7 
Charleston  (W.  Va. )  Daily  Mail, 
Majorette  Festival,  10-23:50 
Charleston  (W.  Va. )  Gazette: 

City  boundary  dispute  settled  by, 
7-10:71 

Cook  Book  pays  own  way,  9-25: 56 
Recipe  contest  leads  to  cook  book 
section,  7-17:57 

Charleston  (S.C.)  News  and  Courier, 
plant  safety  program  set,  12-11:52 
Chase,  Mrs.  Roe,  sells  paper,  8-7;  36 
Oiicago  American: 

Cook  guide,  11-13:32 
Heme  delivery  audited,  12-11:14 
CJiicago  Daily  News: 

Color  in,  10-23:67 
Discount  offered,  12-11:15 
Horse  racing  expose,  10-23:9 
600,000  party,  12-18:48 
Tribune  prints,  10-16:12 
Chicago  Daily  News  Billetin,  100th 
anniversary,  11-6:16 
Chicago  Sun-Tiams: 

Harvest  Moon  Festival,  11-27:62 
Knott,  Laurence  T. ,  elected  vice 
president,  7-3:7 
Suburbia  series,  11-6: 10 
Chicago  Tribune: 

Adopts  2%  discount,  7-10:22 
"Advertising  Notes”  coluaai,  7-3:17 
Boosts  books  for  children,  11-13:50 
Buys  new  plane,  9-11:65 
College  Mixer,  8-21:63 
Death  benefits,  11-27:11 
Denies  rumor  it’s  being  sold,  8-28:51 
Home  Rimiahings  Festival,  8-14;  16 
Line  contributors  hold  annual  confab, 
11-27:53 

Mailroom  works  on  split-second  tiaiing, 
7-10:57 


Chicago  Tribune:  ^cant'd.) 

Music  Festival,  8-28:14 
"Other  Side"  editorial  department, 
7-17:50 

Print  methods  improved,  11-27: 16 
PrintsOiicago  News,  flood  victim, 

10-16: 12 

Refrigerators  offered,  10-23:20 
Reporter’s  work  starts  probe,  9-18:60 
Retail  discount  cut,  7-17:20 
School  promotions,  7-24:26 
Shoe  section,  11-6: 16 
Suggestion  system,  7-17:54 
Yule  bonus,  39th,  12-25: 13 
Childers,  Wilson  M. ,  heads  Cleveland 
Linotype  agency,  11-13:65 
Chile,  papers  defeat  closure,  12-4;  13 
Choate,  Robert,  pledges  to  fight  pay¬ 
roll  privacy,  7-31:12 
Christian  Science  Monitor,  "Reader 
Asks,’’  -  whole  staff  replies, 

Harrison,  8-21: 18 
Cincinnati  (0.)  Enquirer: 

Apology  printed  for  court  story, 
10-30:65 

Dividend,  10-30:68 
Little  folks  colurni,  10-16:80 
Qncinnati  (0.)  Post,  court  ruling 
sought  over  story  in,  7-10:8 
Cincinnati  Press  Qub,  12-11:10 
Cincinnati  lAibliahing  Cio.,  incorporates, 
7-3:9 

Circulation: 

Bulk  mailing  builds  rural,  10-9:46 
Carriers: 

A^PA  cautions  on  tieup,  12-4: 15 
Charleston  plan,  Williams,  8-7:42 
Enployes,  court  rules,  10-2;  10 
Governor’s  proclmration,  10-2:10 
Hollywood  paper  relies  on,  for  sales, 
Rippeto,  8-21:46 
’’Junior  Ambassadors”  return  to 
routes,  8-28:34 

Pnxnotion,  Willows  (Calif.)  Journal, 
DeSoto,  8-14:42 
Status  is  "alarming, "  10-16:83 
Taufdit  dignity  of  labor,  Brandenburg, 

9- 11:46 

TV  show  tells  training,  11-20:56; 

Irvin,  11-20:58 
Catholic,  7-24:12 
Charity  tie-in  produce  results, 
Brandenburg,  7-31:7 
CM  needs  to  understand  publishers’ 
objectives,  ft-andenburg,  7-10:38 
Coat-saving  ideas  listed,  10-16:74 
Distribution  better  outside  the  mails, 
Willimns,  11-6:11 

Healthy  picture  given  agency,  12-11:18 
Hidden  cost  in  distribution  system, 
Rison  hits,  ft-andenburg,  10-23:44 
ICMA; 

"Repeaters"  tell  about  carrier  pro¬ 
grams,  Kelleher,  8-7:42 
Sales  training  program  approved 

10- 30:50 

Seminars  popular,  Brandenburg,  7-3:30 
Joint  action  urged  by  suburban 
dailies,  10-9:46 
Leased  cars: 

(hn  be  saving  to  papers,  Brandenburg, 

11- 27:44 

Practical  for  big  yearly  mileage, 
Brandenburg,  12-11:59 


Circulation;  (cont‘d.) 

Lery,  Oiarles,  gives  helping  hand  to 
newspapers,  Brandenburg,  12-18:48 
Magazine  tie-ups  are  productive, 
Braidenfaurg,  10-16:70 
New  orders  gained  by  open  house  plan, 
Brandenburg,  9-4: 42 
Outlook  good  for  '  55,  Brandenburg, 
12-25:30 

Pilot  "bcaibs”  miners  with  papers, 

10-2:40 

Postal  service  delay  data  to  be 
ccnpiled,  9-18:56 
Price  increase,  CW.  Staab  views, 

7-31:36 

Prices  up  anre  than  ad  rates,  10-16: 10 
Rates: 

CMs  wary  of  hifdier,  7-24:8 
Trail  ads,  Watson,  7-3:7 
Roadblocks  to  growth-  Thayer, 
Brandenburg,  7-17:43 
Sharman,  Sue,  puts  enthusiaan  at  top, 
Brandenburg,  11-13:36 
Suburban  smapling  productive,  11-6:30 
Territory  assignment  to  dealer  legal, 
12-4:46 

Trends,  E&P-ABC  cross-section  sur¬ 
vey,  7-24:7;  (editorial),  7-24:32 
lip  during  MoC  series,  7-31: 12 
Vending  machines  spread  as  new  sales 
outlets,  Brandenburg,  9-18:7 
Qancy,  Hal,  no  Yule  gifts  for,  12-25:36 
Clark,  Douglas  S. ,  ad  manager  for 
Seagram,  7-17:17 

Clark,  Henna,  writes  of  yesteryear 
society,  11-13:40 

CUark,  Janes  G.,  to  join  Metro,  9-18:22 
Classified; 

Advertisers’  techniques  obsolete? 
Lionel,  10-30:34 

Agencies  lean  toward  specialty  display 
ads,  Lionel,  7-31:26 
AN  CAM  confab  ^eech  cites  standard¬ 
ization,  Lionel,  7-10:28 
Answers  to  "no  results”  objection, 
Lionel,  11-27:42 

Bureau  of  Advertising  division  asked, 

9-18:32:  Lionel,  9-25:30 
CAM,  prepare  for  big  parley,  Lionel, 

7-3:25 

Color  in,  L.A.  Mirror  plans,  9-11:14 
Davenport,  Ted,  goes  after  ’54  home 
bill  linage,  Lionel,  9-4:32 
Division  within  BoA  wanted,  Lionel, 

9- 25:30 

Einloyisent  copy,  sell  stressed  in, 
Uonel,  10-2:26 

Experienced  staff’s  errors  are  costly, 

10- 16:35 

Fourth-time  results  showi,  10-23:32 
Furniture  fertile  field,  9-4:32 
L>A.  News  publishes ’’world’ s  largest,” 

7-3:25 

Less  profit  per  line  brings  net 
boost,  Lionel,  7-24:40 
Mail  order  page  productive,  11-13:28 
Media  Records: 

Data  accurate,  Lionel,  12-11:32 
Measurements  keep  finger  on  trends, 
Lionel,  12-18:30 

Termed  “undependable  guide,’’  Lionel, 

11-13:28 

Moore,  Norman,  cites  ways  to  push, 

10-9:30 


Q  assi  fied;  ( cent  ‘d,  ) 

New  housing  law  spurs  real  estate 
ads,  Lionel,  8-14:32 
Philadelphia  Inquirer  takes  3,400 
daily  ads  calmly,  Lionel,  11-20:34 
Public  notice  switch  gets  attention, 
Lionel,  12-25:20 

Reader  poll  condemns  abbreviations, 
Lionel,  12-4:37 

Realty  study  points  up  power  of 
weekday  ads,  Lionel,  9-11:32 
Register  people  in  hotels  again, 

8-28:22 

Revenue  in  relation  to  costs, 

10-16:14 
Used  car: 

Losses  only  teaqmrary,  Lionel, 

8-28:28 

Suffer  after  eaaing  glut,  Lionel, 

8-21:34 
Want  ads: 

Careful  copywriting  spurs  results, 
Lionel,  8-7:46 

Controllers  discuss  procedures, 

Lionel,  10-9:34 

Disaster  service  told,  11-13:28 
Hotel  ills  cured  by,  Lionel, 

10- 23: 32 

TV-  “glmnorous  fallacy, ”  Lionel, 

11- 6:38 

VacationingCAM  fails  to  forget, 
Lionel,  7-17:29 

Qeary,  Jim,  recalls  early  career  at 
Chicago  Tribune,  11-27:19 
Qevelaid  (0*)  Plain  Dealer: 

C^ty  room  set  for  changes,  7-10:34 
Football  splurge,  10-30:34 
School  “Sipotlight"  feature,  11-6:50 
Cleveland  (0.)  Press: 

Christmas  parade,  12-4: 16 
Listing  war  dead,  12-4:  54 
Cleveland  (0.)  Shopping  News  suspends, 
7-10:54 

CUines,  Charles  W. ,  new  Tingie  officer, 

9-11:53 

Coffin,  A1  fred  R. ,  Nova  Scotia  pub¬ 
lisher  60  years,  10-30:51 
Ciogswell,  Elinor  V.,  takes  new  post, 

9-4:43 

Cohn,  Roy,  indicts  "egfd>ead  reporting,” 

12-18:37 

Coleman,  John,  knows  "Meaning  of 
America,  ”  Col  lings,  11-20:48 
Collier,  Holder,  M. ,  linage  leader, 

12-18:15 

Ciollins,  Maurice  E.,  openPR  office 
in  Chicago,  12-11:30 
Color: 

Ads  (editorial),  10-30:40 
Agency  for  food  ads  solves  problems, 

11-20:15 

ft'istol  Herald  Courier,  grocery  ad, 

11-6:26 

Chicago  Daily  News,  10-23:67 
Oassified,  L.A.  Mirror  pins,  9-11:14 
Coadcs; 

(editorial),  11-27:26 
Advertising  linage  curve  upward, 

10-30:7 

Fire  pic  inside  5  hours,  12-25:38 
Flexibility  on  Duplex  press,  8-14:49 
Infra-red  aids  printing,  8-21:32 
Ink  tanks  beneath  press  unit,  8-14:51 
NEA  process  tested,  8-14:54 


Color;  (cant'd.) 

Parker-Allen  Industries  using,  8-14:24 
Reversal  system  aids  process,  9-11:54 
ROP: 

Analysis  coapiled  by  MR&S,  9-4:15 
Bank  to  take  ad  in  N.Y.  Post, 

12-18:18  i 

"Electric  eve”  keeps  plates  in 
register,  8-14:55 
Houses  sold  by,  10-23: 28 
Lake  Shore  Report,  7-10:60 
Los  Angeles  Mirror,  10-23:58 
New  York  Journal -American  starts, 

12-11:28 

Ottawa  Citizen,  8-14:31 
San  Francisco  Brewing  Corp.  uses, 

8-28: 10 

Work  made  si^>ie,  10-9:56 
(hade  books; 

(editorial),  9-25:34 
(iode  adopted  by  publiahera,  10-30:68 
Color  (editorial),  11-27:36 
Placed  under  code  of  ethics,  9-25:  SO 
Coawunism: 

Frnce  Red  paper  told  to  aaxlemize, 
Chali,  12-18:32 
Registration  of  Red’ s  printing 
equipment  asked,  7-31:9 
Coaminity  relations,  Faiiman,  12-4:7 
Connell,  Wilfred  T.,  heads  Photo- 
Engravers  Union,  8-28:14 
Contests; 

Aamricmi  Legion  Editorial,  10-2:14 
Better  tkxaes,  Indimiapolis  Star, 

7- 17:12 

Cancer,  7-10: 14 
Editor  for  a  Day,  7-17:57 
Lever  Brothers  tell  contest  story  on 
recording,  12-18:16 
“Little  People’s  Christmas  Coloring,” 

11-6:50 

Lucky  Bucks  (editorial),  7-17:34 
Music  ad,  12-11:30 

National  Retail  fhy  Goods  Association, 

10-9: 26 

Newspaper  Advertising  Executives, 
Association,  10-9:26 
New  York  Post  linage,  7-17:16 
Puzzle,  held  no  lottery,  12-18:50 
Silhouette,  Pittafaurgh  Press,  7-3:  32 
"Token,"  Martinaburg  Journal,  7-17:$ 
Transport  Topic’s  TYnch  9iop  Excel¬ 
lence,  11-13:60 
Controllers: 

Budget  for  management  goals  adviaed, 
10-2:7 

Cost  allocation  mnnial  for,  7-3:36 
Paper  coat  group  meeting  plaflned, 

8- 14:31 

Want  ad  procedures  discussed,  Lionel, 
10-9:34 

(hnvery,  Edwin  A. ,  retires  in 
Baltimore,  11-20:69 

Cook,  Robert  Ocil,  general  manager  of 
Miss.  State  Times,  10-30:10 
Corcoran,  Charles  A.,  heads  Chicago 
Trib  circulation,  12-11:66 
Cornwell,  Franklin  J.,  naned  ad  direc¬ 
tor  at  Monsanto,  10-30:  59 
Correio  Paulistano  (Sao  Paulo,  ft'azil), 
100th  anniversary,  7-24:28 
Co  r r esponden  ts : 

Applegate,  Richard,  begins  series, 

9- 25: 59 


1 

Correspondents:  (eont’d.) 

Detroit  Free  Press:  (coat’d.) 

Editorials:  (coat'd.) 

Salisbury,  Harrison,  Moscow  impressions 

Proantions,  10-9: 42 

Beware  of  "Amards,  "  7-17: 34 

series,  9-25:  56 

Detroit  News: 

Biased  reporters,  7-10:42 

Costs: 

100-mile  TV  radius,  9-18:42 

Bidget  error?  11-20:42 

Mounting,  concern  executives,  11-6:46 

Vets  cheered  by  gifts,  visits,  12-4:14 

Business  census,  9-18:38 

Strikes  (editorial),  10-16:48 

Detroit  Times,  electronic  brain  used 

Canon  35  debate,  8-28; 30 

Coutney,  Worth  d,  publisher  of  All- 

on  polls  by,  11-20:64 

Cartoonists,  11-6:34 

Florida,  12-4:44 

Detweiler,  Charles  W. ,  ad  director  for 

Censorship  idiocy,  8-7:34 

Ovington  (Va. )  Virginian,  40th  anni¬ 

Phila.  Bulletin,  7-31:15 

Circulation  cliaibs,  7-24:32 

I 

versary,  8-21:72 

Diario,  El,  (N.Y.O  leases  old  PM 

Coercion,  8-21:38 

i 

Cowles,  Gardner,  in  group  for  A- 

plant,  8-7:57 

Color  comics,  11-27:36 

; 

industry,  10-23:48 

Diario  National  (Havana,  Cuba)  scorns 

Comic  books,  9-25:34 

Crandall,  Robert  S.,  offers  tips  for 

govemaent  money,  Mallin,  10-2:48 

Competing  business,  7-31:28 

color  shooting,  Collings,  11-20:72 

Dionne  (Quintuplet’s  death  story,  8-14:7 

Coa^romise,  11-20:42 

Oeager,  Marvin  H.,  will  filed. 

Disaster  service  (editorial),  9-11:40 

Coat  of  strikes,  10-16:48 

12-18:50 

Discount  houses; 

Court  decorum,  9-4:36 

Crebassa,  John,  anves  to  Knight  paper. 

Ikisic  merchant  warned  about,  7-24:22 

Courtroom  photography,  12-11:42, 

11-13:64 

Take  18X  of  total  volume,  11-13:22 

12-25: 26 

Criaie  news: 

Toy  makers  discount  peril  of,  12-18:20 

Disaster  service,  9-11:40 

Limit,  police  chiefs  say,  7-31:11 

Distribution,  role  told  in  NAM’s 

Distaff  barred,  11-20:42 

Phenix  City  story  heard  'round  the 

booklet,  8-14:20 

Duke*  s  trip,  8-21: 38 

world.  Brown,  8-7:14 

Dix,  Gordon  C.,  ill  with  polio,  8-7:51 

Economics,  10-2:30 

1  Thief  lists  loot  in  letter  to  daily. 

Dixon,  Donald: 

Economic  waste?  10-23:38 

1  8-21:66 

Goes  to  Washington,  11-20:69 

End  of  N.Y.  strike,  8-7:34 

1  Youth  publicity  plan  advanced. 

Ordeal  in  Red  China,  9-18: 13 

Fair  trial,  10-2:30 

11-27:8 

Dodd,  Della,  fair  reportage  code 

FCC  diversification,  11-6:34 

1  Cross,  Julian  B. ,  cited,  12-18:46 

advised  by,  11-20:36 

FCC  ruling,  10-9:38 

Oowson,  George  M. ,  heads  PBS  A, 

D’Oench,  Russell,  Jr.,  buys  Mountain 

Form  fitting  news,  9-25:34 

12-4:26 

View  daily,  12-18:13 

Generalities,  12-11:42 

Qiba: 

Donahue,  Jack,  CE  on  Houston  Press, 

Glamorous  side,  8-28:30 

Accepts  UN  compact  on  correction. 

7-31:30 

Good  advice,  7-24:32 

11-27:39 

Donaldson,  Ben  iL ,  in  new  post,  11-6:26 

Government  secrecy,  7-24:32 

Oiario  National  to  begin,  7-31:35 

Donosky,  Myer  M.,  rehabilitates 

Guidance?  12-18:38 

Stormy  journalist  apes  McCarthy, 

citizen  group,  10-30:57 

Hagerty,  Jim,  thanks  to,  12-4:38 

Mallin,  7-31:35 

Doorty,  John  C.,  ad  manager  for  American 

Horse  race  pictures,  9-4:36 

Dairy  Festival,  Wisconsin,  10-9:26 

Daily,  10-16:30 

How  is  business?  8-21:38 

Dakota  Dailies  organised,  11-27:16 

Douglas,  Paul,  newanen  fair,  11-6:7 

Human  interest  story,  9-25:34 

Dallas  (Tex.)  Morning  News,  waste 

Drake,  William  A.,  named  by  IP  in 

India’s  pinss,  8-7:34 

disposal,  8-14:52 

Nebraska,  10-30:34 

Inter  Aamrican  Press  Association, 

Dallas  (Tex.)  Times  Herald; 

Drummond,  Roscoe,  aiedal  for,  11-27:54 

10-9:38 

Pioneer  section,  10-2: 12 

Digan,  Irvin,  wins  DAV  Ortoon  Award, 

Johnson,  Walter  C.,  Mr.  SNPA, 

Wins  2nd  round  in  court  fight,  7-17:8 

9-25:43 

8-21:38 

Daniel,  Clifton,  Moscow  chief  for  N.Y. 

Duluth  (Minn.)  Herald,  host  to  agency 

Jurisdiction,  8-21:38 

Times,  7-3:33 

men,  11-6:22 

Juvenile  secrecy,  7-17:34,  11-20:42 

Davila,  Carolos,  in  OAS  post,  8-7:59 

Duncan,  Maude,  hand-sets  her  weekly  at 

Korean  censors,  11-6:34 

Deal,  Earl  L. ,  heads  Norfolk  caafx>sing 

80,  7-17:53 

Law,  or  canon?  7-3:26 

room,  7-10:59 

Eddy,  George  A.,  linage  leader,  7-31: 15 

Legal  ad  weapon,  7-3:26 

j  Demi,  Basil,  acting  head  of  Calgary 

Editor  &  Riblisher: 

Libel  defense,  11-6:34 

Herald,  12-11:66 

Calendar,  9-11:76 

Little  amrchant,  10-23:38 

Deatherage,  Winton,  Silver  shower. 

Market  Guide,  31st  ed. ,  12-18:15 

Lucky  Bucks  contests,  7-17:34 

1  9-18:67 

(editorial),  12-18:38 

McCarthy  and  TV,  8-14:38 

1  De  Both,  Jessie,  "Notebook”  will  be 

Staff  given  20-year  service  watches. 

Metropolitan  area,  10-30:40 

1  resumed,  11-6:55 

12-25:8 

Movies  face  challenge,  9-4:36 

1  Deckinger,  E.L.,  likes  newspaper. 

Editorials: 

Newspaper  markets,  12-18:38 

1  11-6:16 

ABC’s  40th,  10-16:48 

Newspaper  Week,  9-4: 36 

1  Defense  planning  guide,  9-11:56 

Accrediting  program,  11-27:36 

Newsprint  vision  in  the  South, 

1  Degen,  Robert  F. ,  Jr.,  joins  SB&F, 

Advertising: 

10-16: 48 

12-11:18 

Accepting,  7-31:28 

NLRB  exemption,  7-17:34,  11-6:34 

De  Guanan,  Robert,  joins  BoA’s  promo¬ 

Qgarette,  7-31:28 

NYC  newspaper  strike  -  a  year 

tion  department,  12-11:15 

Color,  10-30:40 

later,  12-18:38 

De  Joie,  C.C.,  heads  National  Negro 

Local  rate  cards,  8-21:38 

0|>eration  Step-Up,  12-25:26 

P.A.,  7-10:75 

Local  selling,  10-9:38 

Opinions,  on  stating,  8-14:38 

Delaware  Township  News,  new  N.J. 

Not  sleeping,  10-23:  38 

Cl)>timiam  for  ’55,  11-27:36 

weekly,  8-28:12 

Rates,  7-24:32 

Overseas  Press  Club,  salute  to. 

Denver  Post; 

Sell  your  mediiaa,  10-30:40 

12-18:38 

Cancer  probe  suit,  7-10:8 

AEC  news,  9-25:34 

Perspective,  7-3:26 

Corporate  setup  change,  11-6:32 

All  the  news,  10-30:40 

Police  calls,  7-24:32 

Salesmen  plan  to  open  agency,  9-11:26 

Al-Misri,  9-25:34 

Poll  hazards,  11-13:42 

Depression,  editors  see  no  serious. 

APME  citation,  12-4:38 

Press: 

7-24: 16 

Applause  for  Guild,  8-14:38 

Bias,  10-2:30 

Des  Moines  Register  and  Tribune, 

Appreciation,  12-25:26 

(hntrol,  11-20:42 

Twenty  Year  Qub,  12-18:44 

Army  news,  8-28:30 

Criticism,  7-31:28 

j  Detroit  Free  Press: 

ASNEto  San  Francisco,  11-13:42 

Law,  12-11:42 

Db  It  Yourself  Show  for  charity, 

11-27:48 

t _ 

Balanced  perspective,  8-28:30 

Registry,  7-31:28,  8-14:38 

Editorials;  (cant'd.) 

Printing  research,  9-4:36 

Progress,  12-25:  26 

Public  relations,  12-11:42 

I\iblic  understanding,  12-25:26 

Randolph,  adnority  president,  8-7:34 

Reece  report,  12-25:26 

Retail  cents,  8-7:34 

Retail  radio,  10-2:30 

Return  to  reason,  9-18:38 

Right  of  priracy,  8-7:34 

“Right  to  know"  award,  9-11:40 

Russian  “free"  press,  11-13:42 

Safety  caapaigns,  8-14:38 

Safety  progress,  7-10:42 

School  news,  7-17:34 

S-DDay,  12-4:38 

Soaantics,  12-4:38,  12-18:38 

Sheppard  trial  circus,  10-23:38 

Speeches,  two,  9- 18: 38 

Spelling  bee,  8-28:30 

Stop-antion  sanf>ling,  9-11:40 

Suamer  sluap?  7-10:42 

Target  Day,  10-2:30 

Taxi,  not  aaibulance,  7-3:26 

Television: 

Ad  Bureau,  8-21:38 
Ratings,  11-6:34 
TV  or  not,  9-11:40 
Uses  papers,  9-18:38 
Training  the  photogs,  11-27:36 
Tribute  to  candor,  7-17:34 
Truman,  Harry  S. ,  fair  or  foul, 

11-13:42 

Videotown,  10-23: 38 
Wage  data,  7-10:42 
War  tiaie  censors,  11-13:42 
Words  of  truth,  8-14:38 
Editorial  page: 

Food,  7-17:17 

Freeman  editorial  idea,  editors 
don't  like,  11-27:28 
Lacking  Congress  evaluation,  10-16:82 
Editorial  workshop,  Copperud: 

Beset  by  demons,  12-11:48 
Journalese,  8-21:64 
Modifiers  gone  mad,  11-27:49 
Nmae,  what’s  in,  11-13:56 
Pronouns  won’t  bite,  10-16:68 
Quotation  marks,  8-14:14 
Ring  off,  wild  bells!  12-25:23 
Sequence  of  tenses,  8-7:12 
Today  and  ...  today,  9-25:38 
Wayward  words,  9-25:38 
With  or  without  "with”?  10-30:67 
Word  "said,"  9-11:36 
Edwards,  Charles  M.,  ad  tips  quoted 
to  retailers,  8-28:27 
Edwards,  Julia,  info  chief  of  RIA, 

8-28:56 

Edwards,  Willard,  gets  scoop  on 
anti -Joe  lobby,  7-31:13 
Oiling,  William  P.,  naaed  to  Syracuse 
faculty,  7-31:32 

Edinburf^,  Duke  of,  trip  (editorial), 

8-21:38 

Eisenhower,  Dwi|dit  D.: 

Gets  A P  bid,  12-25:38 
Laids  press,  10-2: 11 
Requests  juvenile  case  secrecy, 

8-28:8 

Sound  basis  for  confidence,  11-13:51 
Elisabeth  City  (N.C.)  Independent-Star, 
scali-weekly,  7-10:65 


Ellard,  Roscoe,  elected  AEJ  president, 

9- 11:70 

El  Paso  (Tex.)  Herald-Post,  reporter 
wins  pardon  for  innocent  convict, 

12-18: 14 

Elseviers  (Amsterdan,  Holland),  9-18:  52 
El  Transigente  (Buenos  Aires),  plant 
expropriated,  11-27:62 
Emergency  ID  cards,  press  to  get, 

7-24: 12 

Emerling,  Ernest,  linage  leader, 

10- 2: 18 

Emporia  (Kan. )  Gazette,  type  design, 

11-27:32 

Ensrud,  A.  G. ,  better  selling  answer 
to  more  ads,  10-23:9 
Erie  (Pa.)  Dispatch,  building  re¬ 
modeled,  10-9: 52 

Estado  de  Sao  Paulo  (Brazil),  record 
edition,  8-7:57 

Excelsior  (Mexico  City),  art  and 
health  services,  10-30:32 
Expose: 

Gambling,  circulator  beaten  after, 

7-31:14 

Lottery  ticket  sales,  10-30:42 
Press  rakes  charity  rackets,  comic 
books,  7-10:50 

Stringfellow,  Doug,  10-23:65 
Taxpayers  benefit  from,  10-23:10 
Fjctra  expense  policy  helpful  in 
disaster,  Inglehart,  7-10:75 
Eyre,  David  W. ,  resifgis  ME  post  in 
Portland,  10-9;  62 

Faber,  William  B.,  in  Tampa  TV  job, 

10- 30:65 

Fairbanks  (Alaska)  Daily  News-Miner, 
color  spread,  11-27:32 
Fairchild  Camera  and  Instrument 
Corporation,  service  areas  opened, 

11- 13:60 

Fair  Trade  Bureau  issues  analysis, 

12- 25:17 

“Fair  trade*  prices  blasted  as 
disguise.  Masters,  10-30:15 
Fargo  (N.D. )  Forum,  buys  Moorhead 
News,  12-4:12 

Federal  Conwuni  cations  Comnission: 
Decrees  equal  ad  rate  for  candidates, 

9-18:20 

Diversification  (editorial),  11-6:34 
Lamb  case  in,  8-21:17 
Newspaper-TV  bids  win  and  lose  in, 

8-14:66 

Radio  sales  filed  with,  7-3: 10 
Rank  discrimination  charged  in  rule, 

12-25;  13 

Reconciles  “small  voice"  rulings, 
12-11:62 

Ekiles  unit  ad  rate  practice  bars  TV 
pennit,  10-9:7 
Ruling  (editorial),  10-9:38 
“Snail  voice"  decision  deplored, 

8-7:38 

Federal  Trade  Coamiissian,  curb  on 
cigarette  ads  soufdit,  9-18:16 
Fenstermaker,  L.  E. ,  technical 
advisor,  11-13:65 

Ferguson,  George  V.,  sees  change  after 
“Red  Pmiic,"  11-27:30 
Financial  news: 

Another  look  at  urged,  7-24:46 
Porter,  Sylvia,  knocks  neglect. 
Brooks,  11-13:32 


Field  Enterprises,  buy  Chicago  site, 
7-24:44 

Finley,  Robert  W. ,  buys  Folsom 
Telegraph,  7-3:28 

Finnegan,  Richard  J.,  press  more  re¬ 
sponsible  today,  Brandenburg,  8-21: 19 
Fire  prevention  material  offered, 

9-25:  55 

Fisher,  Harry  Conway  (Bud),  estate 
valued,  9-18:67 

Fitdi,  George  H.,  linage  leader,  9-18:15 
Fitzgerald,  William  R.,  buys  Pontiac 
Press,  12-11:74 

Fleet  Street  press  battles  generate 
heat,  7-24:30 

Flint,  C.  M. ,  leaves  AN  PA,  11-6:7 
Flint  Ink  Company,  builds  new  lab, 
11-13:62 

Flint  (Mich.)  Journal,  204-page  edition 
for  General  Motors,  11-27:11 
Florida  Legislative  Council  to  adnit 
reporters,  11-27:59 
Florida  Women’s  Press  Club,  10-23:34 
Flynn,  F.  M.,  Guild  trend  to  amdiocrity, 
Bentel,  9-11:7,  71 

Foel linger,  Helene,  policy,  Brandenburg, 

10- 30:54 
Food: 

Editors  conference,  11th  annual, 

9-18:47,  10-9:12 

Release  credits  pose  ethics  question, 
Powell,  11-6:32 

Foreign  flags,  use  in  advertising, 

11- 6:24 

Foreign  ness,  usage  high  in  anall 
cities,  9-18:14 
Format: 

Dallas  Times  Herald  revises,  9-18:8 
London  (Ont. )  Free  Press,  7-10:64 
Nine-col.  papers  cut  costs,  8-7:57 
Philadelphia  Bulletin  changes, 

12-25:34 

Form  fitting  news  (editorial),  9-25:34 
Foundations,  newspapers  give  lie  to 
smear,  12-25:9;  (editorial),  12-25:26 
Fowler,  Richard  S.,  to  Great  Lakes 
Paper  0>.,  8-7:51 

Frmicisco,  Don.,  Jr. ,  on  Fmiily  Weekly 
staff,  8-7:36 

Freedom  of  infonaation,  Radio-TV 
newsmen  renew  battle,  11-27:55 
Freedom  of  presa; 

Russian  “free”  press  (editorial), 

11- 13:42 

Survey  reports  public  cold  to, 

Bentel,  12-25:12 

Freiberger,  I.  F. ,  university  gift 
honors,  12-25:20 

Fremdenblatt  (Haafaurg,  W.  Germany), 
story  behind  death  of,  11-27:45 
Friedwald,  Ronald  S.,  to  Mogul,  10-2:20 
Friendly,  Edwin  S. ,  transferring  to 
Westchester  group,  7-31:8 
Frisbie,  Al,  Elks  to  honor,  9-25:8 
Fulton  (N.Y. )  Leader,  new  weekly, 
7-31:32 

Funk,  J.  D. ,  heads  research  group, 

9-4:43 

Gaceta  de  Texas,  honored,  10-16:82 
Gainza  Paz,  Alberto,  Peranists  seize 
home  of,  12-18:13 
Gallagher,  Wes,  promoted  by  AP, 

12- 11:14 


Gaabling: 

Circulator  beaten  after  expose, 

7-31:14 

Colorado  papers  join  forces  to  fight, 

7-24: 51 

Editor’s  eridence  kills  resort 
license,  8-14:28 

Infonsation  may  becaae  taboo,  7-3:11 
Gannett,  Frank  E. ,  buys  Niagara  Falla 
Gazette,  11-13:74 

Gannett  Newspaper  Foundation,  Bitner 
and  Willitma  on  board,  12-25:37 
Gannett  Newspapers: 

Low  rates  idea  explained,  12-25:41 
Staff  talks  published,  11-27:32 
Gediman,  11.  Janes,  addresses  4-A'a 
Eastern  conference,  11-27:7 
General  Motors  Corporation: 

Ad  action  taken  against  two  dailies, 
7-3:9 

Ads  returned  to  Wall  St.  Journal, 

7- 17:14 
Germany: 

Adenauer  abandons  press  policy 
group,  7-17:58 

Editor  prints  weekly  Aamrican  style, 

8- 21:60 

Springer,  Axel,  builds  newspaper 
eapire,  Hentschel,  11-13:66 
Gibbons,  William  E.,  honored,  10-9:50 
Gillen,  John  S.,  promoted  by  F*hila. 

Inquirer,  10-23:9 
GiaMnez,  Atilio  Hector,  here  from 
Argentina,  11-27:46 
Gladennter  (Tex.)  Daily  Mirror,  in 
new  hands,  12-11:74 
Glaser,  Myron,  naned  by  Washington 
News,  11-27:20 

Goebel,  Richard  F. ,  naamd  bv  Nestle, 
7-10:  24 

Goldsboro  (N.O  News  Argus,  unpaid 
fine  action  aroused  by,  8-14:60 
Gonse,  R.  Alfonse,  editor  of  El 
Mun(k>,  7-10:46 

Gordon,  Richard  L. ,  business  coluaai, 
Martin,  12-4:52 

Gore,  Leroy,  starts  McCarthy  recall 
drive,  10-23:51 

Gore,  Quentin  P. ,  wins  Field  Award, 

7-3: 13 

Goahen  (Ind. )  News-Doaocrat,  changes 
name,  10-2:48 

Goss  Printing  Press  Coapany,  export 
business  sought,  11-13:64 
Gould,  Jack: 

Joina  CBS,  7-17:8 
Rejoins  N.Y.  Tines,  10-9:  58 
Govemacnt  secrecy  (editorial),  7-24:  32 
Graflex,  Inc.,  buys  Stroko,  10-23:63 
Great  Britain: 

Ad  revenue  growing  in,  Willens, 

8-28: 16 

Fleet  Street  editor  shifts,  10-16:77 
Give-away  race  ia  on,  in ’’juniors,  " 
Willens,  9-18:52 

Media  buyers  get  "quantuplication,  ” 
Willens,  12-18:26 
MPs  protest  press  lords’  TV 
contracts,  Willens,  11-27:50 
Papers  shut  down  19  hours,  10-16:77 
Television  eyes  objective  news 
service,  11-6:48 

Greater  Weeklies  Associates  amatbership 
drive,  7-17:53 


Greene,  Ward,  book  headed  for  movies 
and  strip,  (iol  lings,  12-25:42 
Greene,  William  A.,  to  join  "Crusade, ” 

11- 13:10 

Grossman,  Morton  E. ,  returns  to 
Triangle  publications,  11-13:48 
Grundy,  Joseph  R.,  sells  dailies, 
weekly,  7-3:11 
Guatemala: 

Anti-Red  revolt  saved  editors  from 
death,  7-17: 13 

Press  group  to  visit,  11-6:60 
Rebellion  covered  on  aiuleback,  7-10:11 
Guidance  program  on  news  assailed, 

12- 11:12 
Guild: 

AP  contract  okayed,  11-27: 10 
Applause  for  (editorial),  8-14:38 
Assessment  for  strikers,  8-14:13 
Builds  defenses;  Red  ouster  policy 
set,  Walston,  8-14:11 
Builds  up  grievance  on  “stringers," 

12-4: 12 

Charlotte  Observer  rejects,  12-11:74 
Contracts  with  177  papers,  8-7:7 
Discharge  case  goes  to,  7-31:12 
FTC  urged  to  look  at  press  aergers, 
11-20:13 

Loses  election  in  Providence,  7-31:8 
Loses  election  on  N.J.  papers, 

9- 18:60 

Loses  fight  against  dealer  setup, 

10- 9: 10 

Merit  increase  data  ordered  for, 

10- 23:64 

New  York  talks  strike,  11-20: 13 
’’No-raiding’’ pact  signed,  11-20:69 
Officers  ask  defense  fund,  7-17:9 
Opposes  non-Red  opinion  firings, 

Watson,  8-7:7 
Polianbaum  case,  11-20:8 
Portland  strike  averted,  9-25: 14 
Resilient  in  year  of  challenge,  8-7:8 
Seeks  severance  fund  and  pensions, 

7-3:35 

Strike  threats  aiark  N.Y.  talks, 

11- 6:55 

Toronto  contract,  11-20:66 
Trainee  trial  clause  in  pact,  12-11:7 
Trend  to  mediocrity,  evaluation, 

Bentel,  9-11:7 

Wilkes-Barre  strike  ends,  10-2:50, 

10- 9:8 

Gunn,  James  W. ,  joins  Metro  sales 
staff,  8-14:16 
Hagerty,  Janes: 

Retires  from  N.Y.  Times,  7-3:39 
Sees  news  center  as  "terrible," 

11- 27:12 

Thanks  to  (editorial),  12-4:38 
Hailey,  Foster,  gives  Hall  Memorial 
Lecture,  12-18:52 

Hmailton  (Cht. )  Morning  Newa,  10-2:40 
Hmnilton  (Ckit.)  Spectator,  new  preases 
in,  paper  revmaped,  10-9:50 
Hamm,  Ikisaell  V.,  heads  CPPA,  12-18:46 
Handler,  Meyer,  heads  N.Y.  Tiaes  Bonn 
bureau,  10-9:42 

Hanes,  Tom,  raps  press  bias  on  McCarthy, 
7-3:33 

Hanks,  Jerald  S.,  aasistant  to  president 
in  Bethlehem,  Pa.,  8-7:48 
Hanson,  Elisha,  on  ABA’s  new  PR 
caamittee,  9-18: 10 


Harder,  Porter,  resigns  BBDO, 

12-4:  28 

Hardin,  Charles  T. ,  retires  in 
Coluadus,  10-16:74 
Harding,  A.  W. ,  heads  General  Mills 
amrket  analysis,  12-18:20 
Hargrave,  Arthur,  98  and  still  looking 
forward,  8-21: 58 

Hart,  Alicia,  joina  NEA  Service, 

11-27:54 

Hartford,  George,  retires  in  Chicago, 

7- 10:14 

Hartford  (Conn.)  Courant,  fane  due  to 
staff  spirit,  11-6:48 
Hartford  (Ala.)  News,  new  weekly, 

8- 21:53 

Hartford  (Conn.)  Tiams: 

Presa  breakdown,  7-10:60 
Twenty-Year  Club,  11-20:54 
Hartwell,  D&ckaon,  VP  of  Robinson- 
Hannagan,  10-2:22 
Hartzell,  Wesley,  CE  on  Chicago 
Aaerican,  8-14:40 
Harvey,  Paul,  news  philoaopher, 

Collings,  11-27:54 
Hayward,  Jaams,  naawd  by  Ideal 
Roller,  7-17:59 

Hearn,  Roy,  fulfills  ambition  on 
Repository,  Spencer,  10-16:72 
Hearst  Consolidated  Publicationa: 
Dividend  passed,  9-4: 43 
Loss  reported,  8-7:10,  11-6:10 
Hebberd,  Harry  A.,  Jr.,  linage 
leader,  11-6:15 
Hecht,  Ben: 

Appears  again  on  court  atory,  8-14: 12 
Recants  at  Chicago  Author  fonaa, 
11-13:53 

Henderson,  Clair  H.,  heads  A  AW, 

7-10:25 

Henderson,  George  R. ,  consultant  to 
San  Diego  Ibiion,  8-7:48 
Henryetta  (Old a.)  Free-Lance,  penaion 
plan,  8-7:13 

Hentachell,  Charles  J.,  trustee  of 
Pulitzer  will,  7-17:52 
Het  Vaderland,  seeking  International 
Newspaper  Fund  aid,  7-17:58 
Hicks,  George  W. ,  I  CM  A  vice 
president,  7-10:38 

Hi(^  school  reading,  preaa  cmi  proaote, 
Irvin,  11-27:63 

Hints,  Ernest  F. ,  60  years  with  New 
Haven  Register,  7-10:62 
Hoagland,  R.  A.,  Detroit  traffic 
chief,  12-25:31 

Hobby,  Oveta  Culp,  aid  sought  to  save 
model  Fbl  bill,  8-7:10 
Hochatein,  Philip,  hits  press 
“surrender",  to  TV,  10-23:10 
Hoe  &  Co.,  R.: 

Press  design  inaovations  disclosed, 

9-18:67 

Reports  fiscal  year  profit,  12-18:32 
Vacation,  7-17:29 

Hollister,  Lloyd,  buys  suburban  papers, 
8-7:11 

Hooaier  Star-Li|^t,  paper  for  blind, 
7-31:52 

Hoover,  J.  Edgar,  pictures  in  political 
ads  irk,  7-24: 26 

Hoover,  M.  J. ,  Sun  Chemical  sales 
chief,  7-10:60 


Horton,  A.  Harris,  joins  N.Y. 

Journal  ABcrican,  10-9:26 
Houston  (Tex.)  Post: 

Air  conditioned,  11-13:60 
Schenley  team  on  proaoticn,  12-25: 16 
70th  anniversary  edition  planned, 

9-11:11 

Hoyt,  Palaer,  Zenger  Aaard  speech, 

11-27:8 

Hubin,  G.  W. ,  heads  Interstate 
Editorial  Assn.,  8-7: S9 
Ikdson  Dispatch  (Uiion  City,  N.J. ) 

expansion,  10-30: 10 
Hull,  Earl  C.,  buys  radio  station, 
11-13:48 
Hurricanes: 

“Carol”  souvenir  book  a  sellout  in 
Providence,  10-9:60 
Emergency  power  plant  helps  papers 
in,  9-11:57 

Equipment  finns  answer  SOS  quickly, 

9- 11:57 

Newburyport  (Mass. )  News,  extra  for 
“Carol,”  9-11:60 

Newport  News  (Va.)  Daily  Press  wins 
storm  battle,  10-23:65 
Hutchinscn,  Frank  B. ,  goes  to  Bahasias, 

10- 30:9 

Hutchinson  (Kan.)  News-Herald, 
executive  promotions,  7-31:30 
Hyatt,  Judson  A.  V.,  promoted  by 
Fairchild,  8-14:51 
laws,  Bimey,  Jr.,  arins  TV  grant, 

7-31: 10 

Imnortal  story,  12-25:7 
Inch,  Merrill,  buys  North  Las  Vegas 
News,  7-31:41 

India  press  (editorial),  8-7:34 
Indiana  Gazette  (Vincennes),  150th 
birthday  planned,  7-24:40 
Indianapolis  Star  and  News: 

Better  Hooks  (contest,  7-17:12 
Hobby  Show,  12-25:  31 
Suimer  Cas^  fund,  10-23:56 
Indianapolis  Times: 

Mental  health  stories  cited,  12-11:48 
Subscriber  saves  43  years  of  clippings, 

8-14: 12 
Ink: 

Flint  (Do.  offers  color  samples,  8-14:56 
BOP  color  standards  not  set,  9-11:56 
Institute  of  Newspaper  Operations: 

Baker,  Lisle,  heads,  7-17:9 
Pressmen’s  seminars,  10-2:9 
Progress  reported,  11-13:74 
Insurance: 

Agents  hear  value  of  PR,  9-25:26 
Health,  booklet  on,  10-23:22 
Institute  drive,  10-9:18 
Newspaper  ads  best  for,  10-9: 16 
Strategy  behind  Lumbennens  Mutual’s 
ads,  McIntyre,  10-9: 16 
IJhit  speaks  for  group,  10-23:22 
International  News  Service: 

Oklahoma  City  bureau  opens,  9-25:56 
Voice  tape  sent  with  pictures  on 
circuit,  8-21:66 
Washington  offices,  10-23:46 
International  Press  Institute: 

Kemey,  Janms,  Jr. ,  heads  U.S.  group, 

10-9: 64 

Membership  opened  to  publishers, 
12-25:32 


Intemational  Typographical  Ikiion: 

Claim  all  phototype  machine  jobs, 

8-14: 13 

(jontract  covers  printers’  jurisdic¬ 
tion,  12-25: 34 

Dailies  using  tape  listed,  12-25:33 
“Fronter"  loses  in  effort  to  oust 
I  MU,  7-31:8 

Jurisdiction  (editorial),  8-21:38 
NLRB  decision  peimits  help  on 
ooaq>laints,  12-18:9 
NLRB  dismisses  charge,  10-2:10 
Officer  pensions  vetoed,  11-27:46 
Restrains  locals  on  laws  arbitration, 
8-21: 16 

Unitypo  plan  kept  alive,  8-28:12 
Interpretive  news  reports  APME 
approves.  Brown,  11-20:7 
Investigative  reporting  a  duty,  Burch, 
8-14:10 

Ironton  (0.)  (Dourier,  suspends,  7-31:48 
Ithaca  (N.Y.)  Journal,  promotions, 
12-25:44 

Jackscn,  Eddie,  retires  from  N.Y. 

News,  11-6:54 

Jackson,  Patrick  J.,  appointed,  12-18:16 
Jackson  (Mich.)  Citizen  Patriot, 

Parents,  Inc.,  sparked  by  editorial, 

7-10: 14 

Jackson  (Miss.)  Clarion-Ledger-News: 

Buys  control  of  Daily  News,  8-14:14 
Single  plant  savings  enables  ad 
discount,  8-28:24 

Warns  of  risk  in  competition,  10-23:64 
Jackson  (Miss.)  State  Times: 

Qtarbered,  9-18: 12 
Local  group  starting,  9-11:10 
Jacksonville  (Ill.)  Journal -Courier, 
Library  Binding  issue,  7-17:17 
Janes,  Alden,  linage  leader,  12-25:15 
Japan: 

Press  fears  return  of  police  state, 

7- 10:12 

Tokyo  newspaper  strike  ends,  11-20: 13 
Jenner,  William,  remark  changed 
editorial  policy,  12-11:9 
Jewish  Telegraphic  Agency  replies  to 
“partisan”  charge,  8-7:58 
Johns,  Dale,  heads  UP  N.Y. -N.E. 
division,  9-25:59 

Johnson,  Robert  H. ,  heads  AP  in  Salt 
Lake  (Dity,  11-13:10 
Johnson,  Walter  C.,  retires  in 
Chattanooga,  8-14:8;  (editorial), 

8- 21:38 

Johnstown  (Pa. )  Tribune  Denocrat, 
Saturday  package,  l0-9: 10 
Jones,  Alexander  F. ,  draws  retort 
from  legal  battery  on  Canon  35, 
8-21:21 

Jones,  Walter  B.,  defends  press  role, 

11-27:62 

Journalese,  (Doppeiud,  8-21:64 
Journalism  education: 

Accrediting  program  (editorial), 

11- 27:36 

ACEJ  surveys  lOO  J-Departments, 
7-31:47 

Bedford,  J.  B. ,  joins  Kansas  faculty, 

10-30:44 

Casey,  Sinmons  review  teaching  objec¬ 
tives,  Bentel,  9-18:57 
(Dity  problem  seminar  set  for  diioans, 

12- 18:56 


Journalism  education  (cant’d.) 

(Dredit  course  on  TV,  8-21:42 
Curtain  of  experience  for  graduatea 
denied,  Bentel,  7-31:32 
Diquesne  U.  adds  radio  courses, 

11- 13:46 

Enrollment  gains  in  83  schools, 

12- 11:8 

Evidences  of  maturity  support  50-year 
those,  Bentel,  10-16:54 
Foreifgi  education,  Bentel,  12-4:50 
Indiana  U.  honorary  degrees,  10-9:44 
Iowa  papers  pay  way  for  H.S.  work- 
shoppers,  Bentel,  8-7:48 
Journalism  history  smde  interesting, 
Kobre,  9-11:34 

Junior,  senior  colleges  must  integrate 
teaching,  Bentel,  11-27:28 
Long  Island  U.  appoints  4  to  faculty, 

9-25: 49 

Maurer,  Wesley  H.,  urges  tests  for  J- 
graduates,  Bentel,  10-30:44 
More  students  aman  better  graduates, 
Bentel,  9-25:48 

Newssmn-tescher  pays  off-  with  super¬ 
vision,  Bentel,  7-10:30 
Oregon  U.  opens  Eric  Allen  Hall, 

9- 18:58 

Papers,  smgazines  preferred  as  texts, 

11- 13:46 

Penn  State  scholarships  for  ad  course, 

12- 25: 18 

Photo  courses.  Col  lings,  10-30:65 
Schools  help  with  smdical  writings, 
Bentel,  7-17:46 

Schools  sust  teach  spelling,  Bentel, 

8- 28:36;  (editorial),  8-28:30 
South  Carolina  U.  accredited  in  new 

plan,  10-9:44 

Teachers  agree  on  one  thing,  Bentel, 

10- 2:47 

Tebbel,  John,  named  N.Y.U.  J-head, 

9- 25:49 

Textbooks,  points  in  favor.  Root, 

12-11:64 

Treat  correapondents  nice,  students 
urge,  Bentel,  7-3:31 
Wisconsin  lab  project  endorsed, 
12-11:64 

’’ Journalistic,  ”  definition  changed, 

8-7: 12 

Juvenile  court  news: 

Debated  by  judges,  7-10:13 
Secrecy  under  scrutiny,  7-17:10; 

(editorial),  7-17:34 
Kaiser,  Henry  J. ,  Jr.,  takes  over 
company  PR,  9-11:24 
Kalispell  (Mont.)  Inter  Lake,  voters 
back,  in  fight  to  get  news,  11-27:55 
Kansas  (Dity  Star,  access  to  records 
gained,  9-11:11 

Karig,  Walter,  becomes  book  editor, 

8- 21:40 

Kaufman,  R.  E. ,  joins  Reynolds- 
Fitzgerald,  9-25:20 

Keene  (N.H. )  Evening  Sentinel,  changes 
owners,  10-30:55 

Keenan,  Matthew  A.,  goes  to  Holland  in 
exchange,  8-28:41 
keim,  Robert  P. ,  joins  Ad  Council, 

9- 18:22 

Kelso,  Harry  0.,  honored,  11-27:48 
Kennedy,  Henry  M. ,  linage  leader, 

9-11: 15 


Kemey,  J«aes,  Jr.,  heads  I  PI 
U.S.  frroup,  10-9:64 
Kerr,  Walter,  naaed  Herald  Tribune 
D.  C.  chief,  12-11:70 
Kewaiee  (Ill.)  Star-Clourier,  Ontennial 
special  edition,  7-24:35 
Keyerleber,  Karl,  honored  in  Clereland, 
12-25: 24 

Kilfpre  (Tex.)  News-Herald,  plant 
reaodeled,  10-9:56 

Kinff,  Hcsaer,  editor  of  Haaet  (Calif.) 

News,  Middleton,  11-20:73 
Kin((stan  (N.Y. )  Dhily  Freeaun, 
general  rate  boost,  10-16:52 
Klaaath  Falls  (Ore.)  Herald-News, 
public  charity  ads,  8-28:26 
Klock,  J.  M.,  linage  leader,  9-4:16 
Knickerbocker  News  (Albany,  N.Y. ): 

Air  travel  broadens  reporters 
activities,  11-6:12 
(jolor  available,  10-16:82 
Knifht,  C.  Landon,  runs  for  Congress, 

8-14:72 

Knight,  John  S. : 

Active  role  aids  Latin  Aaiericn 
relations,  10-16:80 
La  Prensa  Prize  to,  9-11:62 
Knox,  Annie  Reid,  gift  to  Aina 
College,  9-11:10 

Knoxville  (Tenn.)  Journal,  “Death 
Car”  tours  schools,  12-25:33 
Koenig,  Benjamin  L.,  feted  in  South 
Bend,  10-9:54 
Korean: 

Censors  (editorial),  11-6:34 
Press  control  (editorial),  11-20:42 
Korry,  Edward  M.,  joins  Look,  11-6:51 
Kreeger,  Willinn,  returns  to  home 
city,  7-31:37 

Kruidenier,  David,  Jr.,  heads  R&T 
promotion,  11-6:8 
Kutner,  David  H.,  linage  leader, 

10-23:15 
Labor: 

Engravers  hold  53rd  convention, 
8-21:66 

Jesse  Jmnes  case  order  for  union, 
12-11:74 

Long-tem  pacts  are  nile,  9-11:14 
Mailers’  union  defers  pact  on 
arbitration,  8-21: 16 
Mechmiical  unions  win  S.F.  pay 
boost,  7-24:47 

New  York  contract  talks  continued, 
12-4: 12 

New  York  unions  accept  package 
increase,  12-18:13 
Norfolk  Ledger-Dispatch  miniaum 
stands,  12-18:42 

Sai  Francisco  presanen  sign  2-year 
contract,  8-21: 59 
Strikes: 

Air  line  pilots,  8-21:15 
Bend  Bulletin  printers,  10-30:10 
Cost  of  (editorial),  10-16:48 
EM  of  N.Y.  strike  (editorial) 

8-7:34 

New  York  drivers  end  threat,  11-6:12 
Wilkes-Barre  Guild,  10-9:8; 
Ikagonetti,  7-3:8 

Union  competition  principle  assayed, 
7-31: 13 

Ikiions  urged  to  assist  in  production 
changes,  9-18:9 


Lacerda,  Carlos: 

Atteig>t  to  sBirder  fails,  8-7:64 
Receives  journalism  stedal,  8-28:9 
Lafayette  (La.)  Advertiser,  local  oil 
business  ad  section,  8-7:26 
Lafayette  (Ind. )  Journal  and  Courier, 
sold,  7-17:8 

La  Grande  (Ore. )  Evening  Observer, 
girl  heads  sports  dept.,  7-24:38 
Lagrange,  Jean  E.,  U.sl  chief  of  AFP, 
Erwin,  12-25:24 

La  Hatte,  Patricia  Noot,  proantion 
chief  in  Atlanta,  11-6:51 
Lakewood  (N.J. )  Ocemi  County  Citizen, 
page  size  change,  12-11:16 
Lamar  (Mo.)  DeaK>crat,  buys  Journal, 
10-16:79 
Lamb  Edward: 

Case  in  FCC,  8-21:17 
For  a  good  name,  8-21:17 
Sells  Fla.  station,  9-11:10 
Lancaster  (Pa.)  Intelligencer,  160th 
anniversary  edition,  7-3:35 
Landau,  J.  V.,  joins  Imperial,  7-10:59 
Landrey,  W.  G. ,  heads  Paris  bureau, 
12-4:62 

Lansing  (Mich.)  State  Journal,  leads 
hospital  fund  drive,  7-10:46 
Lanston  Monotype  Machine  Corporation: 
Annual  report,  9-11:55 
Financing  plan  offered,  8-14:56 
Laredo  (Tex.)  Times,  flood  fails  to 
stop,  7-10:12 

Lasker,  Albert,  story  related  from 
memoi  rs,  12-  25: 34 
Lassen  (Calif.)  Advocate  resumes 
weekly  basis,  9-11:10 
Latin  America: 

News  report  is  studied,  11-20: 51 
Press  a  “vigorous  force,”  Scripps, 

9- 25: 13 

Law,  newspaper: 

Oiticism  of  jockey’s  riding  is 
privileged.  Gray,  11-6:44 
Indictment  stands  in  “keyhole” 
reporting,  9-18:34 
Newspaper  influence,  fair  trial  dis¬ 
cussed,  7-24:45 

Newsworthy  photo  can’ t  be  shocking, 

10- 23:52 

Prepaid  subscriptions  taxable  in 
year  received,  8-21:48 
I^iblisher  asks,  get  ad  case  dis¬ 
missed,  7-10:36 

Dinitive  award  nile  in  Pegler  case 
appeal,  11-20:36 
Retelling  of  story  limited  by 
decency.  Gray,  12-11:38 
Retraction  after  suit  ruled  from 
defense,  10-2:34 

Shooting  report  true;  “slain”  not 
actionable,  8-28:38 
Statements  before  city  council  are 
privileged,  7-31:34 
Story’ s  disbanaent  suggestion 
libelous,  9-4:48 

When  a  true,  fair  report  becomes 
libel,  9-25:40 

White  labeled  Negro  is  libel,  7-17:30 
Leary,  Mary  Ellen,  named  for  civic 
policy,  11-20:9 

Lebanon  (Pa.)  Daily  News,  begins 
SuMay  edition,  10-9:36 


Lee,  Robert  E.,  critical  of  anti¬ 
press  TV  doctrine,  11-20:56 
Legal: 

Birmingham  Post  appeals  from  verdict 
in  police  raid,  10-23:52 
Brennan,  Ray,  awist  go  to  trial  on 
charge,  10-23: 48 

Burck  case  before  board  of  appeals, 
7-3:13 

Cameraman  blocked  test  of  court  ban, 
12-11: 13 

Qeveland  Press  contempt  case, 

12-18:13 

Court  ban  on  pictures  relaxed,  9-11:9 
Gottlieb,  Sonnee,  round  3,  11-20:72 
Jury  raps  full  story  of  “sedition” 
inquiry,  10-9:13 

Juvenile  secrecy  (editorial),  11-20:42 
Lamb  case: 

Recessed  in  FCC  anve,  10-2:11 
Tiffs  oiark  start,  9-18:65 
Lasky  libel  suit  sustained,  11-6: 11 
Libel  defense  (editorial),  11-6:34 
Lottery-ad  arguments  heard  by  Conn, 
court,  11-13:18 

Miami  Herald  photo  in  libel  suit, 

11- 13:74 

Mississippi  Publishing  (]o.  (Jackson), 
ordered  dissolved,  7-24: 11 
Oregoniai  naamd  in  libel  suit,  7-3:36 
Pegler,  Westbrook,  libel  suit,  7-3:10 
Photo  petition  by  daily  denied,  7-3:39 
Pic  contempt  case  reviewed  in  Qiio, 

12- 4:  54 

Polumbaum  case,  11-20:8 
Press  Manning  case,  7-31:37 
Retrial  ups  verdict,  10-16:58 
Sheboygan  Press  fight  for  control, 

10- 2:49 

Sheppard  trial: 

(editorial),  10-23:38 
Fuse  lighted  by  press,  8-21:64 
No  pix  allowed  at,  10-16:76 
Press  made  issue  in,  10-23: 13 
Press  rapped  at,  10-30:13 
Standard  Oil  Co.  name  upheld,  8-7:18 
Walcott- Jenks  dispute,  10-23:65 
Winchell  victor  in  libel  action, 

12-25: 14 
Legislation: 

Anti-cash  bill  dies  in  La.,  7-17:55 
Anti-Red  law  lists  publishing  acts  as 
criteria,  8-28:8 

Bonanza  Bill  “supervises”  puzzle  prize, 

11- 20:58 

Council  denies  open  record  law  request, 

12- 25:  31 

Library  of  weeklies  advocated,  9-25:47 
“Lucky  Buck”  bill  in  La.,  7-3:9 
Postal  rate  increase  bills  face  delay, 
12-18:11 

Press  law  (editorial),  12-11:42 
Printing  machine  registry,  8-7:11 
Radio-TV  liquor  ad  bill,  7-17:44 
Registration  of  Red’s  printing  equip¬ 
ment  asked,  7-31:9 
Right-to-work  law  in  La. ,  7-17:45 
Tax  depreciation  rule  changed,  7-24: 12 
Tax  savings  possible  under  new  law, 
10-2:8 

Leonard,  Dbn,  heads  NENAEA,  11-6:26 
Lever  Brothers  contest  story  told  cn 
recording,  12-18:16 


Leri  ttowi  (Pa. )  Erening  Press,  becomes 
daily,  9-l8; 12 

Lery,  Charles,  gires  hand  to  news¬ 
papers,  Brandenburg,  12-18:48 
Lexington  (N.C  )  Dispatch,  Progress 
edition,  9-4:42 

L’Humanite,  French  Bed  psper  told  to 
modernize,  Qiali,  12-18:32 
Liebetrau,  W.  H.,  heads  Ohio 
Circulators,  10-30:14 
Lindsay,  Clarh  E. ,  heads  VP  A,  7-10:28 
Lindsay,  Robert  B. ,  retires,  10-9:56 
List,  Wilfred,  heads  Toronto  Men’s 
Qub,  11-27:45 

Livingston,  C  E. ,  media  man,  9-11:26 
Logan  (W.  Va. )  Banner,  dropping  comics, 
11-27:45 

Lomoe,  Wallace,  rips  secrecy  in 
government,  7-17:45 
London  (&ig. )  Daily  Telegraph,  key 
positions  filled,  7-17:58 
London  (Eng.)  Mirror,  partially  opens 
new  plait,  Sinnonds,  9-11:53 
London  (&ig, )  Times,  alerts  setup  to 
insure  control,  8-21:65 
Long,  Frederick  R. ,  heads  Chester 
Times,  12-11:  10 

Longview  (Wash.)  Daily  News,  promotions 
directed  at  future  readers,  8-21:61 
Lorain  (0.)  Sunday  News,  suspends, 

7-31:  32 

Los  Angeles  Daily  News: 

Folds,  12-25:10 

Launches  page-one  color  ads,  8-7:8 
McKinnon,  C.  D.,  tells  difficulty  in 
getting  financial  help,  Cocnradt^ 
12-25:  11 

Los  Angeles  Exoniner: 

Acts  to  gain  readers,  12-25:  10 
Adds  magazine,  11-20:48 
Promotion,  Irvin,  9-18:50 
Sunday  roto  planned,  7-10:54 
Los  Angeles  Times  and  Mirror: 

Change  of  makeup,  10-2:40 

9-point  type  adopted,  11-13:65 
Sunnier  Conp  Fund  drive,  7-17:  58 
Louisville  Times  and  Courier-Journal: 
Copy  editor  fired;  guilty  of  sedition, 
12-18:8 

Jury  raps  full  story  of  “  sedition” 
inquiry,  10-9:  13 
“Political  nuisance*  activity 
allowed,  9-25:  10 
Theater  package,  12-18:13 
TV  -  sports  section,  10-2:51 
Lovejoy  Memorial  Lecture,  11-13:56 
Lovgren,  Kenneth  C ,  purchases  4 
Calif,  weeklies,  11-27:64 
Lowe,  Frederick  N. ,  promoted  in 
Detroit,  10-9:42 

Lowy,  Walter  H.,  linage  leader,  7-24:15 
Loyd,  Faye,  11-20:9 
Lubeck,  Robert,  amisement  editor  on 
Detroit  News,  11-6:51 
Lubell,  Sanuel,  voter  survey  on  again, 

9-25: 11 

Lucas,  Jim  G. ,  Korea  honors,  11-27:59 
Ludlow  Typograph  Co. ,  photo  method 
shown,  10-9: 50 

Lyell,  Alfred  W. ,  named  in  Tenn.  by 
Ideal  Roller,  8-14:54 
Lynch,  Joseph  P. ,  Jr.,  joins  Washington 
Post,  10-30:13 


MacKay,  John  F. ,  creative  director  at 
agency,  8-21:62 

MacNeil,  Neil,  gets  Hoover  unit  post, 
9-18:67 

Madison  Bulletin  (Augusta,  Me.) 
suspends,  11-20:67 

Madras  (Ore.)  Pioneer,  50th  anniversary, 
9-11:70 
Magazines: 

American  Weekly,  12-11: 18 
Business  Week,  9-11:22 
Family  Weekly,  Tampa  Times  distributes, 
11-20:69 
Parade: 

Canners  merchandise  food  page, 

7-10: 16 

Distribution  record  cited,  9-11:60 
Office  moves,  9-18:52 
Wins  award,  7-3:35 
Puck  -  the  comic  weekly: 

4-color  drug  spread,  12-25:16 
Houston  Pbst  adds,  9-11:26 
Reader’s  Digest  to  take  ads,  11-13:26 
Sports  Illustrated,  8-7:24,  8-14:40 
Tie-ups  are  prodictive,  Brandenburg, 

10- 16:70 

Maines,  George  H. ,  heads  press  group, 

8-7:  36 

Manchee,  Fred  B.,  elected  ABF  chair¬ 
man,  12-18:22 

Mare  Island  (Calif.)  Times-Herald 
centennial  edition,  10-9:28 
Martinsburg  (W.  Va. )  Evening  Journal: 
Business  salute  to,  12-18:52 
Occupies  new  home,  10-2:  48 
"Token”  Contest  winners,  7-17:99 
Masters,  Stephen,  “Fair  trade"  a 
disguise,  10-30:15 
Masteraon,  Bert,  heads  UP  central 
division,  9-25:  59 
Mattes,  M.  Anthony,  linage  leader, 

11- 27: 13 

Mattoon  (Ill.)  Daily  Journal-Gazette, 
entertainment  section,  10-9:  12 
Maurer,  Wesley  H. ,  urges  tests  for  J- 
graduates,  Bentel,  10-30:44 
Maxwell,  Philip,  poems  in  new  book, 

8-7:53 

McArdle,  Kenneth  J.,  heads  Onadian 
PRSA,  12-25:17 

McBride,  Lyman  B. ,  joins  Fitzpatrick 
Associates,  10-16:26 
McCarthy,  Joseph  R. : 

Charged  with  abusing  press,  9-18:8 
Editor  starts  recall  drive,  10-23:51 
Group  skips  newspaper  charges,  10-2: 12 
How  papers  played  story,  7-3:13 
TV  and  (editorial),  8-14:38 
McClatchy  Broadcasting  Co.,  to  fight 
TV  ruling  in  court,  10-30:12 
McClure,  Betty  Bkainerd,  joins  Yakima 
newspapers,  7-17:12 
McCoimick,  Robert  R.: 
a  ted,  10-30:56 

Helps  Wu  get  son  to  U.S.,  7-31:30 
Leaves  hospital  in  Chicago,  8-28:56 
McElwain,  William  E.,  joins  KM&G, 

10-16:26 

McKinnon,  Clinton  D. : 

Postpones  payroll  obligation,  12-18:9 
Tells  difficulty  in  getting  financial 
help,  12-25:11 

McLean,  Robert,  honored  by  Drexel 
Institute,  12-18:63 


McLemore,  Henry,  injured,  11-27:54 
McLeanore,  Morris,  aporta  editor  in 
Miami,  9-11:65 

McManus,  George,  estate  valued, 

11-13:10 

McPherson,  Holt,  heads  No.  Carolina 
Press  Association,  7-3:28 
Mcf^illin,  Brice,  still  pitches, 

11-6: 24 
Mechanical: 

Aitoplate  orders,  new,  11-13:64 
Bench  slug- stripper,  9-11:56 
Con  ferences: 

Iowa  Newspaper,  7-10:63 
Pacific  Newspaper,  progroa  set, 

7-10:63 

Ecyiipment  survey,  27th  amual, 

9-25: Section  2 
Hydraulic  shaver,  7-10:64 
Mail  rcxm  made  fully  automatic, 

9- 11:54 

Photcxi  tested,  9-18:9 
Plastic  engraver,  French  to  offer, 
11-13:62 

Plastic  4-color  plate  devicx  due, 

10- 23: 42 

()hadding  control,  9-11:56 
Stuffing  machines,  Harris,  11-13:59 
Super  Caster  features  pouring  value, 

7- 10:60 

Technology  advance  perscnal  gain, 

10- 9: 53 

Tint  blochs,  short  cut  for,  8-14:52 
Mechcovrirophile,  12-11:34 
Media  Recx>rds: 

Data  accurate,  Lionel,  12-11:32 
Measurements  keep  finger  on  trends, 
Lionel,  12-18:30 

Termed  "undependable  guide, "  Lionel, 

11- 13:28 

Medical -press  ccxle: 

N.Y.  editors  scorn,  9-11:9 
Under  study,  12-4:  30 
Medina,  Harold  R.,  "sifgiific:ant  point” 
in  bar-press  debate.  Walker,  12-4:  10 
Memphis  (Tenn.)  Coamercial  Appeal, 
Sunday  air  delivery  to  faims,  7-17:8 
Menphis  Press  Club,  elects,  8-21:42 
Merchoidising: 

Credit  like  axmey  in  bmik,  Saith, 

8- 28: 15 

Paper’ s  backbone  of,  12- 18: 22 
Running  bus  service  good?  Irvin, 
10-9:60 

Tailor-made,  is  trend,  11-6:15 
Mergenthaler  Linotype  Ccmpany: 
Dwiggins,  William  Addison,  honored, 
8-14: 52 

Hydraulic  cjuadder  for  all  linotypes, 

8- 14:50 

Pioieer  machine  leaves  Shoskie, 

9- 11:55 

Merker,  Morris,  nosed  by  Rolfe  Co., 
7-24:  22 

Metropolitan  Group: 

Data  on  top  amrkets  issued,  12-25:  18 
Library  of  matted  headings  offered, 

10- 23: 18 

Metro  Sunday  Coaicrs,  Food  section 
mailed,  7-3:22 
Miami  (Fla.)  DWily  News: 

Best  realty  section  in,  11-20:58 
Hurricane  edition,  8-28:10 
Reporters  honored,  7-3:39 


r 

Mian  (Fla.)  Daily  News:  (cant'd.) 

Mulvaney,  Hugh,  joins  Mathieu  PR 

Newsaaen’ s  Club  of  foitish  Columbia, 

Boa  caapaif^  iamdied,  7-3:20 

firm,  11-27:24 

obtains  hoaw,  7-17:59 

Miaad  (Fla.)  Herald: 

Minro,  Ray,  exposes  illegal  lottery 

Newspaper  Association  Managers, 

Executives  naaed,  9-11:54 

ticket  sales,  10-30:42 

honored,  8-21:72 

E:f>ose  of  nude  gals,  Bonafede,  10-23:67 

Murphy,  Robert  F. ,  tuns  for  governor 

Newspaperboy  Day: 

Michigan  Regents  opens  meeting  to 

in  Mass.,  7-31:30 

Brandenburg,  9-25:  46 

press,  7-3:34 

Murray,  Dbn,  cited,  8-28: 11 

Governor’s  proclamation,  10-2:10 

Middletown  (Conn. )  Press,  2-year 

Naeter,  George  and  Fred,  get  coaaunity 

Newsprint: 

project  caaq>leted,  12-11:52 

service  award,  10-9:66 

Duty-free  ruling  under  review,  9-25:  11 

Midgette,  Erast  L.,  Intertype  research 

Nashville  Tennesseai: 

Hardwood,  on  full  run,  12-25:37 

chief,  9-11:53 

Color  section  greets  new  TV 

July  prodiction  at  peak,  8-21:66 

Mid-Stateasan  (Bend,  Ore.)  new  weekly. 

station,  8-21:34 

Market  remains  strong,  8-7: 10 

11-27:50 

92-page  edition,  12-18:22 

Mills: 

Milwaukee  Journal: 

National  Advertising  Week,  ad  aata 

Bowater  dedicated,  10-9:65 

Misic  Festival  planned,  12-18:8 

coming,  11-6:22 

Hardwoods  use  suggested  for,  8-21:  53 

Workers  honored,  11-20:75 

National  Cartoonists  Society: 

International  Paper  Go. ,  10-23:  50 

Milwaikee  Sentinel: 

(editorial),  11-6:34 

Powell  River  Co.,  7-31:45 

School  section,  8-21:26 

Join  in  G.I.  show  bis.  Col  lings. 

Shares  show  amirket  strength,  8-7:50 

Sunday  edition  enlarged,  10-9:36 

10-30:  48 

SNPA  enooursges  4th  venture. 

TV  section,  11-6: 16 

National  Conference  of  Editorial 

11-13: 11 

Minahan,  Victor,  estate  valued,  8-21:46 

Writers,  Buncombe  County  aaadts. 

Output  expansion  studied,  7-24:36 

Minneapolis  Star  and  Tribune: 

8-7:59 

Overseas  shipaMnts  gain,  10-2:  45 

Buys  interest  in  stations,  11-13:48 

National  Conference  on  Govenaaent, 

Peron  penaits  private  isport,  8-21:53 

Hoaieaiakers  surveyed,  8-21:26 

60th,  10-30:56 

Piled  for  truck  strike,  10-16:26 

Retail  linage  soars,  10-23:26 

National  Federation  of  Press  Women, 

Production  increased,  8-7:51 

Scholarship  program,  8-7:50 

auiual  meeting,  7-3:  12 

Ration  out  by  fritish  dock  strike. 

State  news  coverage  expanded,  10-23:  51 

National  Labor  Relations  Board: 

10-30:67 

Wipe  out  waste,  7-24:13 

Coercion  (editorial),  8-21:38 

Tariff  studied  by  ANPA,  9-11:14 

Mississippi  Riblishing  Co.  ordered 

Decision  permita  ITU  help  on 

Usage,  7-24:12,  10-30:14 

dissolved  by  court,  7-24: 11 

complaints,  12-18:9 

Vision  in  the  South  (editorial). 

Missouri  Select.  Dailies  fonaed. 

Exemption  (editorial),  7-17:34 

10-16:48 

12-18:16 

Includes  mailing  group  in  Qiild 

VolusM  grows  in  Czuiada,  l0-2:  45 

Mitchell,  John  H. ,  heads  ABOTV 

unit,  8-21:62 

Newton,  V,  M. ,  Jr.,  flays  D.  C. 

net,  10-23:61 

Invalidates  union  seniority  rule. 

secret  aeetings,  10-2:  40 

Mohler,  Jack,  resifsis  in  Denver, 

8-14:8 

New  Ulm  (Mim. )  Journal,  160-page 

10-9:12 

ITU  charge  diaaasaed  by,  10-2:10 

issue,  8-21:32 

Moline-Rodi  Island  Dispatch  and  Argus, 

Papers  under  $500,000  exeapt,  7-17:7 

New  York  Daily  News: 

sold  as  single  unit,  10-9: 15 

Policy  exempts  ssall  newspapers. 

Narcotic  reward  nets  115,  8-21: 66 

Moloney,  Herbert  W. ,  addresses  Central 

10-30:9 

Narcotic  series  aids  police.  Brooks, 

NNPMA,  11-13:12 

Riles  Item  must  give  wage  data. 

7-17:51 

Montgomery,  Harry  T.,  proanted  by  AP, 

7-10:7;  (editorial),  7-10:42 

Production  change  blueprinted,  10-9:49 

12-11: 14 

Small  newspaper  exesgition  (editorial). 

Reward  for  dope  tips,  12-11:48 

Montgoaterv  (Ala.)  Advertiser-Journal, 

11-6:34 

lUras  to  maggiesium  plates,  11-13:60 

ad  record  set,  10-2:20 

National  Newspaper  Week: 

New  Yorker  Staats-Zeitisig  und  Herold, 

Montgoawry  (Ala.)  Exaainer,  enters 

(editorial),  9-4:36 

moves  from  Park  Row,  9-25: 12 

daily  field,  7-31:26,  9-18:12 

California  daily  tops  in  promotion. 

New  York  Herald  Tribune: 

Montgoaery  Ward  &  Co.,  contest  for. 

12-25: 14 

Forum: 

Erwin,  9-25:7 

Bablems  ready  for,  8-21:52 

Plmis  made,  10-2:  14 

Montreal  Herald: 

Zenger  shop  ceremony  tops  plans. 

Segregation  and  GOP  themes  for. 

News  source  silence  upheld,  12-25:31 

8-21:59,  9-25:8 

10-9:  58 

Top  position  changes,  7-24:56 

National  Research  Bureau,  survey  covers 

Nmned  in  libel  suit,  8-28:  13 

Montreal  Star: 

hardware  dealers,  10-30:24 

Out  of  N.Y.C.  Association,  9-18:  10 

Bilingual  job  on  deadline,  10-16: 13 

Nebraska  City  News-Press,  centennial 

Promotion,  9-18:65 

Editorial  changes,  7-10:8 

edition,  11-20:67 

State  thruway  section,  11-6:48 

Ruiner’s  foot  injury  revealed  by. 

Nehru,  aieets  press  -  Lyon,  Erwin, 

Thomson,  Virgil,  gives  up  critic 

8-14:64 

9-25: 51 

job,  7-31:45 

Moore,  James  B. ,  heads  Fairchild  0>rp. 

New  Bedford  (Mass. )  Standard-Tiams 

New  York  Journal  American: 

PB,  7-3:17 

plea  aids  sick  girl,  11-27:44 

Scoop,  taped  for  air,  printed  first. 

Moore,  Norman,  cites  ways  to  puMt 

Newburg  (Ore.)  Graphic,  hoaw  delivery. 

12-18:8 

classified  ads,  10-9:30 

8-7: 12 

Starts  ROP  color,  12-11:28 
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New  York  Mirror,  GI  *s  photos,  messag's 

newspaper,  11-6: 11 
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New  York  Post: 
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Ad  gain,  12-18:28 

10-16:52 

New  Milford  (Com.)  Gazette,  suspends 
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Morristomi  (N.J. )  Daily  Record,  taps 

temporarily,  8-7:46 

Libel  suit,  7-31:38 

new  flow  of  linage,  10-16:24 

New  Orleans  Item,  wages  revealed. 

Linage  contest,  7-17:  16 

Morse,  Harry  F. ,  on  RFE  tour,  11-6:38 

7-3:9 

Radio- TV  log  ads  listed,  9-25:20 

Mortell,  Richard  W. ,  joins  (3ii. 
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1 

Moses,  Herbert,  wins  Inter-American 

Newaday,  building  plan,  7-17:52 

Daniel,  Clifton,  named  Moscow  chief. 

Qip,  8-14:40 

_ 

7-3:33 

New  York  Times:  ( cont 'd.  ) 

Far  East  chancres,  11-27:11 
Hafrerty,  James  A,,  retires,  7-3:39 
Officers  named,  11-13: 12 
Phillips,  Bessie  I.,  retires,  7-3:29 
Puerto  Rico  section,  7-31: 16 
SDX  plaque  for,  7-17:48 
Street  litter  surveyed,  12-11:13 
Tight  vote  scraps  edition,  11-6:7 
Niagara  Falls  (N.Y. )  Gazette: 

Helps  vexed  visitors,  8-14:12 
Would  sell  radio  stations,  10-16:58 
Nixon  Richard  M. : 

Keynote  ABC  anniversary,  8-28:27 
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Norfolk  (Va. )  Ledger- Dispatch,  cash 
awards  to  newsmen,  11-13:34 
Norfolk  Newspapers,  Inc.,  officers 
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Norman  (Okla. )  Transcript,  wins  State 
Fair  Sweepstakes,  11-13:32 
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Willis’  adventure  story  serialized, 
11-6:12 

North  Atlantic  Treaty  Organization, 
stress  job  to  soldier  asked,  7-3:37 
Northcott,  H.  B. ,  linage  leader, 
10-9:22 

Northern,  Mary  Moody,  heads  Moody 
business  empire,  8-28:  51 
Norwich  (Conn.)  Bulletin,  enployes 
held  in  sabotage,  10-16:83 
Novak,  Ralph  B. ,  praised  for  out¬ 
witting  Conmunists,  8-14:72 
Nunlist,  Marshall  B. ,  elected  by 
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Batwell,  C.  D.,  9-25:59 
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Blackburn,  Janes  W.,  7-17:17 
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Brandeis,  Erich,  11-27:54 
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Brown,  Esther  Ewing,  9-25:59 
Brown,  Robert  R. ,  10-2:52 
Brownhill,  Timothy,  8-14:67 
Bruce,  Arthur  Cromar,  10-9:67 
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Burnett,  Maurice  G.,  10-2:52 
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Byers,  Ralph  N.,  8-14:66 
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Callafdian,  John  E. ,  7-24:52 
Callahan,  J. ,  8-28:52 
Chrley,  Walter,  9-18:63 
Carroll,  Howard,  11-6:59 
Cevanaugh,  Philomena,  9-4:64 
Cecil,  James  M. ,  9-25:15 
Ching,  Thomas,  10-30:67 
Chi  tty,  Fred,  8-14:67 
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Cobb,  Arthur,  Jr.,  11-20:26 
(Cochran,  Arthur  R. ,  7-31:46 
Cochrane,  Edward  W. ,  8-14:67 
Cohn,  Joseph  L. ,  7-28:51 
Colton,  F.  B. ,  8-14:67 
Conklin,  Leslie,  7-31:46 
Connors,  Henry  J.,  7-10:76 
Cesta  Rego,  Pedro,  7-17:60 
Cx)x,  Michael  J.,  9-11:70 
Cramer,  Mark  E. ,  7-31:34 
Craw,  Roland  B. ,  7-10:76 
Creager,  Marvin  11.,  12-11:70 
Dale,  Albert  E.,  11-27:53 
Davidson,  L.  Earle,  7-31:33 
Davis,  John  C. ,  8-21:67 
DeGard,  Jack,  7-31:34 
Deuel,  Alanson  Case,  10-23:67 
Dietrich,  Byron  J. ,  11-20:76 
Dingley,  Anna  L. ,  7-24:52 
Dobbins,  Walter  E.,  8-14:67 
Dobson,  George  F. ,  11-6:59 
Dove,  James  W. ,  11-20:67 
Dunlevy,  Mark,  7-24:52 
Dye,  George  R. ,  12-4:  22 
Eddy,  Arch  R.,  11-20:76 
Fjigelking,  S.  Peter,  7-10:76 
Eiiry,  C.  A.,  10-9:67 
Ewing,  Joseph  H, ,  8-21:67 
Fair,  Harold  J. ,  8-21:67 
Fay,  Frank  M. ,  7-17:60 
Ferguson,  French,  7-3:44 
Fisher,  Harry  Cxxiway  (Bud),  9-11:12 
Fisher,  John  W. ,  8-7:60 
Frates,  J.  Walter,  9-11:70 
Friel,  Herbert  A.,  12-25:17 
Furness,  Charles  V.,  11-6:59 
Fuson,  Sanuel  D.,  11-13:18 
Gain,  Sytkiey,  7-24: 52 
Gsmmell,  William  Lee,  9-4:64 
Garrett,  Garet,  11-13:76 
Garvey,  Frances,  9-11:10 
Gaston,  George  A.,  8-21:67 
Gavit,  John  Palmer,  10-30:67 
Gentry,  A^es,  9-25:  59 
Gibson,  Harry  C. ,  7-17:60 
Glasgow,  Douglas,  8-7:60 
Glenney,  James  A.  F. ,  7-28:51 
Gordon,  Fredinand  D. ,  11-27:64 
German,  Herbert  S.,  11-6:59 
Goss,  Emily  E.,  7-31:46 
Grady,  James  T.,  11-27:64 
Gregg,  J.  J.,  7-17:60 
Griffin,  C.  R. ,  7-10:76 
Grogin,  George,  7-24:52 
(ktjss,  Ernest  E. ,  11-6:59 
Hackett,  Russell  H. ,  7-28:51 
Hahn,  George,  9-18:63 
Hall,  Harry  S.,  8-7:60 
Harlow,  Bob,  11-20:76 
Harper,  Joseph  H.,  7-3:44 
Harre,  Joseph  M. ,  7-31:46 
Harrell,  Virginia  M.,  9-11:70 
Harris,  Lloyd  C.,  9-11:70 


Obituaries:  (cant'd.) 

Harris,  Marshall  N.,  7-17:60 
Harrison,  Henry  F.,  10-2:52 
Hartt,  George  M. ,  11-6:59 
Hawkins,  Jessie  L. ,  12-18:64 
Haydon,  Stuart,  8-21:67 
Ilendryx,  Henry  E. ,  9-25: 59 
Hemon,  John  L.,  10-23:67 
Higgins,  Thomas  D. ,  10-2:52 
IHlpp,  Robert  A.,  11-13:76 
Hine,  Walter  R.,  10-2:15 
Hockett,  Maurice  Z.  7-28:51 
Holliday,  J.  Kelvin,  12-18:64 
Hollonger,  Oiarles,  9-25:59 
llolthous,  Arthur  R.,  11-13:76 
Hooper,  Lloyd  D. ,  11-27:64 
Hoover,  SueH.,  11-13:76 
Hopkins,  Fred  Meade,  12-18: 64 
tlopwood,  Ernest  P.,  7-17:60 
Hotchkiss,  George  S.,  9-18:63 
Howard,  Mary  M. ,  7-17:60 
Hubbard,  Joseph  Stiles,  9-18:63 
Ikiber,  George  W. ,  7-3:44 
Huckle,  Thomas  O. ,  9-25:59 
Hunt,  Harry  P.,  8-14:67 
Jack,  George  S. ,  9-4:64 
Jackson,  11.  C.  L.,  10-23:68 
Jacoby,  Paul  E. ,  8-7:64 
Johnston,  Janes,  8-21:67 
Jonas,  Alfred  E. ,  10-2:52 
Jones,  Thomas  W. ,  10-2:  52 
Jordan,  Willian  H. ,  7-24:52  ,  7-31:46 
Jorgensen,  Earl  D. ,  12-11:7 
Kane,  Helen  Kelley,  9-11:70 
Keegan,  William  J.,  8-7:60 
Keller,  Paul  J.,  10-9:67 
Kelliher,  Dan  T.,  11-27:64 
Kennedy,  Edwin  J.,  10-30:67,  11-6:59 
Kennedy,  William  P.,  7-31:46 
Kingdon,  Harry,  10-9:67 
Kist,  Alfred,  8-7:60 
Koon,  Ray  M. ,  7-10:76 
Koskoff,  Mrs.  Elizabeth  G. ,  7-17:60 
Kravens,  Kenneth  N.,  10-23:67 
Kuck,  Henry  L. ,  7-10:76 
La  Moore,  Parker,  11-20:75 
Landon,  Harry  F. ,  11-13:76 
Lane,  Hubert  A.,  11-6:59 
Laporte,  Joseph,  7-31:46 
Larson,  Leo  R. ,  9-25:59 
LAie,  John  W. ,  10-30:  67 
Lee,  Francis  A.,  12-11:75 
Lee,  T.  W.,  9-11:70 
Lehman,  Ronald,  12-18:64 
Leiter,  Otho  Clarke,  11-20:76 
Lewis,  Henry  S. ,  10-30:43 
Linden,  Einar  T. ,  10-30:67 
Linden,  Harold  R. ,  9-4:64 
Livingston,  Mrs.  James  A.,  7-10:76 
Lochner,  Herman  P. ,  9-18:63 
Loque,  Charles  T. ,  8-21:67 
lAwengard,  Santiago,  7-17:60 
Lowery,  Meador,  7-31:46 
MacDougall,  Ralph  G.,  9-4:64 
MacKay,  H.  S.  Jr.,  7-10:76 
Mahoney,  Charles  D. ,  10-30:67 
Manson,  Richard,  9-4:11 
Martin,  Will  L.,  11-13:76 
Mason,  Julian  S.,  11-13:76 
McAdams,  William  D.,  8-21:23 
McCartney,  Ralph,  10-30:67 
McCullough,  William  J.,  8-14:67 
McGillicuddy,  Owen  E. ,  8-21:67 
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McGovai,  Jotm  J.,  11*13:76 
McKay,  John  F.,  9-11:70 
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McKechnie,  Jaawa  Kinter,  8*14:67 
McKeerer,  Arnold,  7*28:51 
McKieman,  John  F. ,  8*14:67 
McLean.  Williaai  S.,  11*27:19 
McManus,  George,  10*30: 11 
Meegan,  Janes  P.,  7*28:51 
Merrill,  H.  Aagiatus,  12*18:64 
Michaels,  Charles,  10*23:67 
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Miles,  Carlton,  9-25:59 
Miller.  noydJ.,  9*18:13 
Miller,  Frederick  A.,  12*4:14 
Millett,  Ralph,  12*4:55 
MinMtai,  Victor  I.,  8*14:67 
Moffett,  Fred  D.,  7*31:46 
Moody.  W.  L..  Jr.,  7*24:52 
Moore,  Vfilliaa  H.,  9-18:63 
Mullins,  Charles  F.,  11*13:76 
Mirphy,  Francis  H.,  11*20:76 
Murphy,  John  F. ,  11*6:59 
Mirphy,  Pail  V.,  8-21:67 
Mirphy.  WilliaaH.,  11*27:64 
Murray,  Robert  B.,  8*21:67 
Neilson,  Walter,  7*24:52 
Nelson,  Godfrey  N. ,  11*6:7 
Neaell,  He  naan  Wilson,  12*25:17 
O’Boyle,  Williaa,  12*18:64 
O’Cormell,  John  M.,  Jr..  11*27:64 
O’Connor,  Frank,  11*20:76 
O’Goaior,  Mary,  9*18:63 
O’Connor,  Valentine  J.,  8*21:67 
O’ Farrell,  Mary  T.,  7*10:76 
O’Reilly.  Fraik,  8*21:67 
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Phillips,  Bessie,  11*6:59 
Pile.  Walter  ayde,  7*10:76 
Pollock,  A.  Thoaas,  10*2:52 
Poole,  Arthur  B. ,  Jr.,  8*7:60 
Pope,  Fraik  T. ,  11-20:76 
Porter,  Garrett,  10-30: 67 
Post,  Rev.  Harry  G.,  7*31:46 
Pray,  Howard  J. ,  8-7 : 60 
Price,  Arthur  L. ,  7*10:76 
Riraer,  Mona,  8-21:67 
Ralston,  J.  Craig,  7*28:51 
Rndau.  C,  9*25:59 
Randolph,  John,  11*20:76 
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Rathbcne,  J.  C.  7*31:46 
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Roth.  Fraik  C,  7*31:46 
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9iafer.  Pail  W..  8*21:67 
9ienton,  C.  G.,  8*21:67 
Sheppard,  Ihonaa  J.,  Jr.,  11*13:36 
Siewell,  Jack,  7*10:62 
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Whitsell,  Glenn  M..  7*10:76 
Whittaker.  Milo  W.,  10*2:52 
Wiggins,  Hibert  P.,  12*11:75 
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Wiiain^an,  Charles  C. ,  10*9: 67 
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Wriiht,  Gertrude,  7*31:46 
Youngs,  Merwin  W.,  12*11:75, 

12>rl8:64 

Ziameiaai,  Ralph  V.,  7*3:  U 
Zunateg,  Qeo  A.,  10*9:67 
O’Brien,  Dcnal  J.,  linage  leader, 
8*14: 15 

Odell,  Wallace,  honored  in  Tarrytossi, 
11*6:28 

Ogilwy,  Dawid,  gires  projects  to  4-A, 
11*27:8 

Okinawa  Star  and  News,  plan  start, 
8*21:46 

Oleai  (N.Y.)  Tines  Herald.  iSOth 
amiversary  edition,  8-21:62 
Oleaon,  Qunnar  M. ,  Jr.,  Hoe  official, 
12*4: 14 


Oliver,  Wayne,  on  radio*TV,  11*20:48 
OWaha  (Neb. )  Wbrld-Herald: 

Expansion  prograa,  7*10:64 
To  build  awdical  office  center, 

10*16:57 

O^ie,  Hierone  L.,  paper  is  50  years 
old,  12*11:65 

Opinions,  on  stating  (editorial), 

8*14:38 

Ottawa  Citisen  city  rooa  “kitkiaping,  ** 
11*20:74 

Ottinger,  John  C.,  Jr.,  asst,  director 
of  Ad  Bureau.  12*11:15 
Overseas  Press  Qub: 

Dedication  set  for,  12*11:10 
Salute  to  (editorial),  12*18:38 
Paine,  Robert  F. ,  Jr.,  naaorial, 

12*18:8 

Palatka  (Fla.)  Daily  News,  stages 
retail  ad  clinic,  11*6:22 
Park  City  (Ky.)  Daily  News,  lOOth 
aeniversary,  10*  16: 82 
Parsons,  Frank,  retires  froa  AP, 

8*7:36 

Paschal,  Boykin,  aet  for  retireaent, 
12*11: 13 

Pasaaic-Clifton  (N.J. )  Herald-News, 
opens  N.  Y.  ad  office,  11*27:20 
Pates,  Goidoi,  ME  on  S.F.  Chronicle, 
10*23:  58 

Patterson,  Arthur  (Red),  quits 
Yankees,  7*31: 13 

Pay  review  plan  encouraged,  Wheeler, 
11*27:50 

Pearson,  Drew,  apologises  after 
protest,  7*24: 10 

Pearson,  Lester  B.,  to  address  NNPA 
session,  10*30:11 
Pegler,  Westbrook: 

Attoniey  asks  award  cut,  7*10:13 
Friends  credit  with  courage,  ability, 
Collings,  11*13:52 
Honored  by  Banshees,  11*27:54 
Plea  rejected  by  judge,  7*31:34 
Peninsula  Newspapers,  Inc.,  ogiloye 
ownership  trust  established,  8*7:9 
Peron,  Juan: 

lAPA  president  banned  by,  10*2:48 
Pemita  private  inport  of  newsprint, 
8*21:53 

Peters,  Wallace  J.,  with  Booth,  7*10:16 
Pettijohn,  Fred,  ME  in  Ft.  Lauderdale, 
10*23: 64 

Philadelphia  Bulletin: 

Buildings  sold,  10*30: 65 
Fomat  chnges,  12*25: 34 
Masons  purchase  auiex,  9*25:55 
PR  group  award  to,  10*30:22 
Philadelphia  Daily  News: 

Ad  nanagers  naand,  8-14:20 
Expansion  planned,  8-28: 10 
Stock  sold,  7*10:52 
Philadelphia  Inquirer. 

Route  list,  new,  11*27:56 
Traces  forgotten  heirs,  12*18:44 
Phillips,  Bessie  I.,  retires  from 
N.  Y.  Tines.  7*3:29 
Riillipa,  Ihosns  A.,  Ihilaaki  (Va.) 

paper  nnaes,  7*24: 44 
Phenix  City  atory.  Brown,  8*7: 14 
Phoenix  (Axis.)  Republic  and  Gasette, 
connsner  study  issued,  8-21: 28 
Photography: 

Attinal  pix,  Collings,  10*2:36 


I' 


Photograpliy:  (cant'd.) 

CmcTr*: 

“Cyclova”  detaila,  Collinga,  7-31:40 
Gem«i,  ahoota  8  pix  a  aacond, 

Collinga,  7-24:44 
Graflex,  alao  n  enlarger,  9-11:56 
Canon  35  enda  coopetition  on 
Sheppard  picturea,  12-4: 11 
Collegea  carry  couraea,  Collinga, 

10-30: 65 

Color  tipa  for  ahooting  offered, 
Collinga,  11-20:72 
Court  decoTun  (editorial),  9-4:36 
Eclipae  photoa,  Collinga,  7-10:32 
Feeback,  Saaaie,  mna  frcai  jail 
riot,  10-16:76 

Fotoga  click  for  enbattled  felloe, 
(x>llinga,  11-13:71 

Fotog  should  natch  reporter-  Radoata, 
Collinga,  9*18:62 
Hearat,  John  Randolph,  Jr.,  lores 
being  just  fotog,  Collinga,  9-11:66 
Horse  race  pictures  (editorial), 

9- 4:36 

Hulcher,  Chas.  A.,  football  nix, 

10- 16:60 

International  Press  Photographers 
Association  founded,  Collinga, 

12-11:72 

Jackson,  Eddie,  retires  fron  N.Y. 

News,  11-6:54 

Jacobus  explains  NPPA  job  bureai, 
Collinga,  7-17:55 

Lenanen  help  boy;  plead  for  detectire, 
Collinga,  9-25:27 
Mirder  trial  given  full  coverage, 

10- 9:62 

Mysteries  visible  at  Fair,  9-18:54 
NPPA: 

Welcoaes  student  affiliates, 

Collinga,  10-9:58 

Witsian,  Arthur,  gives  sins,  Collinga, 

7-3:35 

Photo- journalists'  thouf^ts,  Collinga, 

8-28:42 

Picture  Assigisnent  Editors  Association 
eases  way  for  Queen's  visit, 

Collinga,  10-23:63 
Reporter-photog  a  specialist, 

Collinga,  8-14:44 
Rose-Bowl  treatment  given  OSU 
pictures.  Col  lings,  11-27:58 
Setgience  camera,  inventor  discusses, 
Collinga,  12-18:46 
Studio-quality  action  made  with  new 
camera,  Collinga,  8-21:44 
Tennessee  jud^s  allow  oourtroov- 
pictures,  12-4:  44 
Training  the  photoga  (editorial), 

11- 27:36 

Trial  picturea  with  “no- flash"  rule, 

Lei ter,  12-25:39 
TV  cameraman  given  preference: 

Agnello,  (Pollings,  8-7:40 
Pikeville  (Ky.)  Daily  News,  goes 
weekly,  11-13:70 

Pittsburgh  (Pa. )  Press,  Silhouette 
contest,  7-3:32 
Plants: 

Akron  Beacon  Journal,  enlarges,  8-14:56 
Alco-Gravure  completes,  7-10:62 
Color  in,  10-9:55 
Coming  (N.Y.)  Leader,  8-14:62 
Dayton  dailies,  new,  12-25:38 


Plants:  (cant'd.) 

Droit,  Le,  cornerstone  laid,  8-14:56 
Rillerton  News-Tribune  plans  expan¬ 
sion,  7-10:63 

Lawrence  (Kan.)  Journal -World,  8-14:62 
Raleig)i  News  and  Observer,  new, 

12-25:  38 

Reno  14-year  e:q>ansion  plan  enda, 

8-14:42 

Tax  benefits  nay  give  push  to  new, 

8-U:9 

West  Va.,  new,  10-9:52 
Winona  (Mim.)  Daily  News,  10-9:54 
Platt,  John  H.: 

Qiainaan  of  ABC  directors,  10-30:51 
"Pioneer"  of  ad-aales  ideas, 

Brandenburg,  11-13:34 
Police  abuse  of  newaien  protested, 

11-6:59 

Police  calls  (editorial),  7-24:32 
Political: 

Debate  arises  in  news  stories,  9-18:63 
Fair  election  practice  code,  10-2:28 
McManus,  John  T.,  also  rmi,  11-6:8 
Personalities  put  above  issues  by 
papers,  10-16:13 
Poll: 

Hazards  (editorial),  11-13:42 
Newspapers  join  in  making,  7-24:47 
Series  <xi  politico,  10-16:72 
Pops,  Nicdiolas,  heads  Columbus  PR 
group,  12-4:  26 

Pope,  Generoso,  Jr.,  retires,  10-9:42 
Pope,  Virginia,  to  retire,  10-30:13 
Port  Arthur  (Tex.)  News  9-colunn 
format,  11-20:51 

Porter,  Arthur,  media  director  at 
BUmett  Co.,  10-9:67 
Porter,  Sylvia,  knocks  financial  news 
neglect.  Brooks,  11-13:32 
Portland  Oregonian: 

Consumer  inventwy,  11-6: 16 
Do-It-Yourself  show,  11-6:51 
Named  in  libel  suit,  7-3:36 
Portland  Oregon  Journal: 

Magazine,  wcnen’s  staffs  ocmaol idated, 

11- 20:9 

Safety  crusade,  7-3:36 
Salem  Bureau  re-opened,  12-11:75 
Portland  (Me.)  Press  Herald  &  Express, 
Do-It-Yourself  page,  7-10:24 
Postal: 

Budget  error?  (editorial),  11-20:42 
“Junk"  mail  increase,  10-23: 14 
Mail  rate  boost  may  be  dropped,  7-17:64 
“Mr.  Tweedy"  will  help  Post  Office, 

12- 4:  51 

P.O.  red  a  little  rosier,  11-6: 10 
Rate  increase  bills  face  delay, 

12-18:11 

Service  delay  data  to  be  compiled, 

9-18:56 

Power,  William  G.,  ANA  program  chair- 
ann,  8-28:28 

Poynter,  Nelson,  data  obsolete,  seeks 
FCC  rehearing,  8-7:10 
Premiums,  expenditure  on,  8-7:22 
Prescott,  Ray  B. ,  cited,  11-6:26 
Pre-selling  of  dealers,  increase 
advocated,  12-25: 17 
Press: 

Analyzed  in  Colgate  (x>urse,  10-23:51 
Arizona  state  college  regents  opens 
doors  to,  10-23: 48 


Press:  (cant'd.) 

Attacdcs  on  inquiry  criticised, 

8-28: 10 

Bias  (editorial),  10-2:30 
Censure  for  abuses  urged,  9-18:60 
Qiicago  dailies  have  big  Yule  sec- 
ti<»s,  12- 18: 22 

Confers  on  bar  canons,  11-20:67 
Confonaity,  chided,  11-27:30 
Critidam  (editorial),  7-31:28 
French  and  Genaans  ceaent  ties, 

11-27: 46 

Generals  urge  anay  to  trust,  8-28:42 
GcxkI,  bad  of  papers  aired,  Kobre, 

7-17:56 

Government  irorkers  risk  criticiaa^ 

9-25:54 

Guide  as  to  truth,  10-16:83 
India’s  (editorial),  8-7:34 
Ingenuity  helps  police,  7-31:11 
Issue  in  Sheppard  trial,  10-23: 13 
Korean  coitrol  (editorial),  11-20:42 
Latin  American,  vigorous  force, 

Scrippa,  9-25: 13 
Law  (editorial),  12-11:42 
Luxury  charge  denied  by  Cnadian 
premier,  11-20:  54 
More  responsible  today  -  Finnegan, 
Brandenburg,  8-21:19 
Must  promote  newspapers,  not  TV, 

Irvin,  9-25:44 

Pacific  Coast  3-wBy  deal  completed, 
11-20:71 

Pricing  itself  out  of  amrket? 

Olson,  12-4:57 

Progress  (editorial),  12-25:26 
INiblishero  welcome  1955,  12-25:7 
Pulpit  and  press  in  sane  crusade, 

11- 27:42 

Registry  (editorial),  8-14:38 
Salem,  Mass.,  awaits,  for  big  trial, 
11-20:  10 

Scolded  for  "Dr.  Sam"  stories,  11-20: 10 
Socialism  rout  credited  to,  Watson, 

12- 11:36 

Warned  of  British-type  control,  10-23:34 
Press  &  Union  League  Qub,  San  Francisco, 
12-11:10 

Press  sgents  new  game,  9-18: 10 
Press  Gub  of  Virginia,  lecture  series, 
12-4:32 

Press  Council  (London,  Eng.): 

Confidential  relationship  upheld, 

11-6:44 

First  year,  Willens,  10-23: 12 
Keeps  public  posted  on  press  rules, 
Willens,  8-7:51 
Presses: 

Biloxi-Gilfport  Herald  to  install 
Goss  unit,  7-10:62 
Color  flexibility  on  Duplex,  8-14:49 
Goss  to  increase  Eigland  plant, 

8-21:59 

Pittsburgh  Sun- Telegraph,  new, 

7-17:12 

Vancouver  Sun,  8-14:52 
Price,  Byron,  advising  on  censorship, 
11-27: 10 

Prince,  Roy  W. ,  acting  research 
director  ANP  A  ,  11-6:7 

Privacy,  right  (editorial),  8-7:34 
Promotion: 

Annual  report  material,  time  to  get, 
Irvin,  10-23:56 


Proaotioo:  ( cont ‘d. ) 

Arizona  has  World  Series  ferer, 

Irrin,  10-2:46 

Behind-newspaper  scene  draaa 
readers,  Inrin,  7-3:32 
Brifdit  and  original,  aoae  atill, 

Irvin,  12-11:34 

Budget  re<|uired?  Irvin,  8-21:52 
Code  of  ethics  study  to  curb  offoises, 
Irvin,  11-6:50 

Cost  of  hearings  to  dailies  told  by 
ad,  Irvin,  7-10:65 

"Dbg  of  the  Week,  *  Montreal  Herald, 

8- 14:  34 

"Don't  be  a  dope  •  read  a  new^>aper,'* 
Irvin,  11-13:54 

Qieaaing  gaaes,  Irvin,  10-30:32 
High  school  reading,  by  press,  Irvin, 

11- 27:63 

Look  before  you  leap  at  slick  at 
achose,  Irvin,  9-11:50 
Los  Angeles  Exadner,  Irvin,  9-18:50 
Miani  tells  press  about  Anarica’a 
Fair,  Emin,  11-20:68 
Nev  York  Herald  Tribune  stages,  9-18:65 
NNPA  priner,  ready  in  '55,  Irvin, 

9- 4:44 

No  ideas?  How  about  kids,  Irvin, 

7-24:46 

Phoenix  Republicn  and  Gazette  gives 
Don  Quixote  a  twist,  Irvin,  7-17:42 
Plant  tour  can  cure  jaded  feelings, 

10- 16:68 

Press  aaist  pronote  newspapers,  not 
TV,  Irvin,  9-25:44 
Reprints,  clips  can  spur  reader, 

Irvin,  8-7:44 

Running  bus  service  good  aerchandising? 
Irvin,  10-9:60 

St.  Pail  "doamtoai"  progran,  12-4:28 
Sioaaanahip,  need  for,  Irvin,  12-25:32 
Suburban  shopping  offers  challenge, 
Irvin,  12-'18:44 

Understataaent  forceful,  Irvin,  7-31:33 
Wheeling,  W.  Va.  3-day  sales  drive, 

12- 11:24 

Public  relations: 

Aetna  Life  offers  ooadc  strip,  10-2:22 
Application  of  Golden  Bile,  9-25:26 
Bankers  swsre  of  need  for,  9-11:24 
Believability  vital  in,  10-30: 22 
Budget  publicity  package  sells  value 
of,  Mdntyre,  7-3: 17 
Fima  join  forces;  boost  facilities, 

7- 24:20 

Free  coffee  bars  prove  good,  7-10: 16 
Ruction  extends  beyond  press  agentry, 
Brandenburg,  12-11:20 
Greater  use  of  paid  ads,  7-31:20 
Inaaruce  agents  hear  value,  9-25:26 
Kanaaa  groups  aet  for  awards,  12-18:24 
Looks  at  hose  town  newspaper,  7-17:18 
Low-keyed  pablicity  pays  off  for 
railroad,  12-18:24 
National  Oil  Heat  Council  fotnad, 

9-18: 24 

Orgnized,  can  fit  into  agency, 

11-27:24 

Pacific  TAT  press  clinics  kelp, 

9-18:24 

Pin  to  help  business  obtain  goals, 

8- 7:22 

Result  in  profit,  how.  Drew,  10-9:22 
Uses  nalyzed  by  survey,  10-16:26 


Public  relations:  (vont'd.) 

Workshops,  McIntyre,  12-4:9 
INiblic  understanding  (editorial), 

12-25:26 

Rilitzer  maaorial,  8-28:11 
Ihilitzer  Prize  ^nirda: 

Behind  the  scenes  in  judging. 

Baker,  7-10:72 
Jurors  picked,  10-2: 14 
I\ilp,  Canadian  production  high,  7-3:48 
I\ilpwood: 

Abitibi  research  project,  8-21:62 
Planes  spray  forests,  7-17:52 
(>iale,  Andrew  C.,  ad  nnager  for  Kraft 
Foods,  8-14:26 

(Station  anrks,  Copperud,  8-14:  14 
Racine  (Wis. )  Sunday  Billetin,  re- 
desifgted,  10-9:36 
Radio: 

All  the  news  (editorial),  10-30:40 
Brown-Dunkin  ad  "saturation”  a 
failure,  10-2:20;  (editorial), 

10- 2:30 

Charity  event  on,  12-11:74 
Cowles  paper  buys  interest  in 
stations,  11-13:48 

FCC  reconciles  "small  voice"  rulings, 
12-11:62 

Fees  inprove  logs,  10-2: 11 
N  BC  rebuilds  network,  12-4: 48 
Rand,  Herbert  S.,  Jr.,  appointed 
Linotype  engineer,  9-11:56 
Randolph,  Woodruff: 

Mailers*  votes  re-elected,  8-7:8 
Minority  president  (editorial), 

8-7:34 

Rapp,  Marjorie  A.,  joins  Hening  A  Co., 

11- 6:22 

Raven,  Eugene  A.,  linage  leader, 

7-3: 15 

Recorder,  adniature,  10-9:  53 
Reed,  Don  A.,  linage  leader,  7-10:15 
Reed,  Vergil,  oontinious  aiarket  study 
urged,  9-11:18 

Reese,  Mabel  Norris,  sparks  FBI 
school  probe,  12-11:75 
Reece  Report,  newspapers  give  lie  to 
asiear,  12-25:9;  (editorial),  12-25:26 
Reid,  J.  W. ,  honored,  8-14:51 
Reid  Fellowships,  7-3:37,  11-27:40 
Reilly,  Ihoauis  E.,  honored,  10-2:40 
Religion: 

Ad  techni<pies  study  urged,  8-21:28 
(hapaifgi  to  stress  role,  11-6:26 
De- segregation  up  to  churches,  11-6:48 
Episcopal  Church  ad  series  pays  off, 

7- 17:16 

Pulpit  and  press  in  suae  ciusade, 
11-27:42 

World  Council  of  Churches  coverage, 

8- 28: 11 

Writers  aet  for  big  Chicago  auet, 
7-31:14 
Reporters: 

"Aissie”  reporter  corvers  Kansas, 

7-31:44 

Biased  (editorial),  7-10:42 
Check  acta  of,  before  crying  "  freedou,  ” 
Weinstein,  7-10:73 

"Electronic  tools"  for  hitnre,  11-27:12 
Gal  propositioned  in  city  stroll, 
7-31:36 

Giving  up  political  jobs,  9-11:64 
Help  police  get  theft  confession, 

7-31: 12 


Reporters:  fcont'd.) 

Jersey  Journal  ordered  to  reinstate, 
11-20:8 

Kiikiapping  story  begins  in  city  roon, 

12-11:7 

"Pariah,**  call  1  abori tea  "Scabs, ” 

8-28:43 

Police  beat  veteran  shuns  editor's 
chair,  Watson,  11-20:74 
Rolling  reporter  gathers  wore  news, 
Qirtis,  7-31: 11 

Seville,  Margaret,  uses  tips  for 
royalty  beats.  Brooks,  9-11:12 
Silence  kills  libel  defense,  10-23:62 
"Swin  of  Ontury,  **  Gash,  9-18: 66 
Representatives: 

Allcn-Klapp  Co.,  10-16:16 
Bogner  A  Martin,  7-3:22 
Birke,  Kuipers  A  Mahoney,  8-7: 16 
DfeClerque,  Inc.,  10-30:24 
DeLisser,  Inc. ,  10-23: 30 
Elly,  Inc.,  Walter  C.,  8-14:16 
Hagg  A  Associatea,  Inc.,  12-25:17 
Hearst  Advertising  Service,  10-16:22 
Johnson,  Kent,  Gavin  A  Sinding, 

11-13:26 

Kenyon  Co.,  Robert  T.,  10-23:22 
Local  selling  (editorial),  10-9:38 
McDevitt  Co.,  7-31:48 
McKinney  A  Son,  J.  P. ,  11-20:16 
Moru),  Hedekin  A  Fischer,  7-31:20, 

10-9:20,  10-16:16,  10-30:18 
Milligui,  Ralph  R.,  12-18:16 
New  York  plan  regular  business  unit, 

10- 16:30 

CYMara  A  Onssbee,  10-9:26 
Powers,  Inc.,  Joseph  B.,  12-18:61 
Snail,  Brewer  A  Kent,  7-31:16,  8-28:16 
Universal  Riblishers  Representatives, 

11- 13: 13 

WitmerCo.,  Wallace,  10-2:20 
Research: 

Firm  offers  nwil  panel  surveys, 

7- 17:20 

Market  chart  shows  population  rise, 

8- 7:20 

Printing  (editorial),  9-4:36 
Reuters  tieup  for  Latin  service,  9-18:60 
Reynolds,  Quentin,  duaages  awarded  in 
Pegler  libel  suit,  7-3:10 
Rice,  Gruitland,  estate  valued,  7-24:  12 
Rison,  Jasper  E.,  hits  hidden  cost  in 
distribution  system,  Braidenburg, 

10- 23:44 

Riesel,  Victor,  plans  tip  center  for 
Europe,  Stogel,  11-13:30 
Rita,  Raymond  J.,  joins  Dickinson, 

11- 20:67 

Riverside  (Calif.)  Press-Enterprise: 
Contest  helps  phone  shift,  11-6:16 
Ruling  on  minority  stock  value, 

12- 11:8 

Romuke  (Va. )  Tiawa  mid  World-News, 
micro  filam  old  issues,  10-30:14 
rtoberts,  Roy  A.,  resists  from  Coosa 
post,  8-28:52 

Robinson,  Robert,  retires,  7-10: 16 
Rochester  (N.Y.)  Deaa>crat  and 
Chronicle,  adcrofilai  project, 

10-30: 46 

Rochester  Institute  of  Technology, 

B.S.  offered  in  printing,  9-11:55 
Rock  Hill  (S.C)  Evening  Herald, 
retail  ad  rate  raised,  9-25: 26 


noffmao,  Richard  H. ,  joins  Dixie, 

11- 27:54 

Rogers,  Oiy  W. ,  estate  estimated, 

12- 11:8 

Rome  (Italy)  Daily  American: 

Army  to  handle,  11-20:67 
Equipment  attached,  7*10: 12 
Rose,  Philip  L. ,  joins  BoA,  8-21:60 
Rosefaurg  (Ore. )  News-Rexiew,  resumes 
food  section,  7-31:35 
Rosaell  (N.M.)  Morning  Sun,  suspends, 

9- 18: 12 

Roue,  Norman,  linage  leader,  8-7: 15 
Royal  Oak  (Mich.)  Daily  Tribune, 
promotions,  10-9:42 
Ikiark,  Robert  C,  honwed,  12-18:22 
(higgles,  Norman  A.,  Dayco  salesman, 

10- 9:50 

(himford  (Me.)  Times: 

Buys  Troy  equipment,  8-7:58 
Suspends,  7-24:51 
(hippel,  Louis,  editor  of  Fhila. 

News,  12-4;  12 

(hishmore,  Howard,  dropped  from 
Joumal-Aaierican,  10-30:  12 
Russia: 

Onsorahip  easing  up  in,  10>9:64 
“Free"  press  (editorial),  11-13:42 
Ryan,  William  B.,  appointed  by 
(Quality  Radio  Group,  12-4:  28 
Safety: 

C^anpaigns  (editorial),  8-14:38 
Driving  stressed,  8-21:  56 
Progress  (editorial),  7-10:42 
lini  font  code  crusade  suggested. 

Walker,  9-25:9 

Saginaw  (Mich.)  News,  General  Motors 
edition,  12-4:22 

Saier,  Thomas  R. ,  printer  for  52 
years,  9-11:56 

St.  Louis  Globe-Deaiocrat,  O’Brien, 

Edward  W. ,  named  Washington  chief, 

7-3:38 

St.  Louis  Post-Dispatch: 

Atlas  issued,  9-11:9 

Dixon-Yates  contract  printed  in  full, 

11- 6: 13 

Housing  crusade  given  citation, 

10-23;  66 

Staff  objects  to  Bovard  book,  11-20:46 
St.  Paul  (Miiai.)  Dispatch-Pioneer  Press: 
Aids  merchants,  12-11: 15 
Safe-driving  campaign,  8-14:60 
Yuletide  choral  fete,  12-11:75 
St.  Petersburg  (Fla. )  Independent, 
Sunshine  edition  sold,  10-9:28 
St.  Petersburg  (Fla.)  Times: 

E3q>ands  "cold  type”  production, 

12- 25:34 

In-plant  “college"  develops 
executives,  9-25:10 
Jumbo  edition  sets  record,  9-18:14 
Legal  foruam,  11-13:71 
Phototype  ad  job  integrated,  10-9:  50 
Sales  astifgimtism,  morning  vs. 

evening,  11-21:13 
Salisbury  (N.O  Evening  Post, 

Ih-ogress  edition,  11-13:32 
Salt  Lake  City  (Utah)  Deseret  News, 
classified  ad  award,  10-2:26 
San  Antonio  (Tex.)  Express  and  News, 
crystallizes  recall  demand,  9-11:72 
San  Antonio  (Tex.)  Globe,  new  free 
weekly,  7-31:41 


San  Diego  (Calif.)  Tribune,  Traffic 
safety  series,  8*21;  57 
San  Diego  (Calif.)  Union,  editorial 
work  builds  goodwill  with  Mexicans, 

8-28;  14 

San  Francisco  (2al  1-Bul  letin, 
centennial  observed,  9-18:13 
San  Francisco  Chronicle: 

Fofhom  series  results  in  song,  8-7:59 
“Topper*  used,  10-2:40 
Westward  ho  treks,  8-14:26 
San  Leandeo  (Calif.)  News-Observer, 
shifts  to  morning,  8-14:54 
San  Mateo  (Olif. )  Times,  special 
editions,  10-9:28 
Santa  Barbara  (Olif.)  News-Press, 

0>1  lege  edition,  9-18:10 
Sarasota  (Fla.)  News,  new  daily, 

10-16:83 

Saratogian  (Saratoga  Springs,  N.Y. ): 

100th  anniversary,  10-30:68 
Press  rebuilt  between  runs,  11-13:62 
Sasse,  Arthur,  dramatic  pix  by,  8-14:7 
Savage,  Roger  W.,  re-elected  by 
Phil  a.  AANR,  12-11:18 
Saville,  Margaret,  uses  tips  for 
royalty  beats.  Brooks,  9-11:12 
Schelm,  Clara  Otto,  wins  honors  as 
organist,  10-16:72 
School  news,  failure  to  make  bright, 
Brandenburg,  7-17:11;  (editorial), 

7-17:34 

Schulenburg,  E.  A.  W. ,  joins 
Ridgway,  7-17:17 

Schwed,  John  J.,  linage  leader,  11-20:15 
Seism,  Robert  B. ,  joins  St.  Pete  Times, 

7- 10:66 

Scranton  (Pa.)  Times: 

Goes  independent,  7-3:31 
Takes  to  air,  10-2: 10 
25- Year  Qub,  10-23:48 
Scripps,  Edward  W. ,  II,  tnistee  again, 
10-16:82 

Scripps-Howard  Newspapers: 

Printing  McCarthy  roundup  series, 

7-17:10 

Wire  network  speeds  trial  news, 

12-18: 10 

Seaton,  Fred  M. ,  centralizes  armed 
services  PR,  8-7:14 
Sechtman,  Edward  M. ,  CM  in  Baltimore, 

8- 21:68 

Secrecy,  government  (editorial), 

7-24:  32 

Secrecy  crusade,  moderation  asked  in, 

11- 20:38 

Seidel,  K.  H.,  linage  leader,  12-4:15 
Selby,  Herbert  G. ,  to  BoA  post, 

12- 4: 18 

Sellinas,  Spyros,  visitor  frem  Greece, 

10- 30: 43 

Semantics  (editorial),  12-4:38, 

12-18:38 

SoBonski,  Kos  J.,  receives  prize  for 
reporting,  12-4:51 

Shackford,  R.  H.,  takes  “State"  beat, 

9-18: 11 

Sharon  (Pa.)  Herald,  90th  anniversary 
party,  10-9:10 

Shave,  Ed,  retires  in  Minneapolis, 

11- 27: 12 

Shathan,  Ralph,  joins  NBC,  7-31:42 
Shea,  John  J.,  re-elected  by  Wood  Corp. , 
11-27:53 


Shead,  Walter  A.,  on  Newsletter, 

10-30: 65 

9>ead,  Walter  A.,  writes  for  weeklies, 

8-28: 10 

Sheboygan  (Wis. )  Press,  legal  fight 
to  ccntrol,  10-2:49 
Sherman  (Tex.)  Democrat,  75th 
anniversary,  9-18:67 
Shopping  Center  Promotions,  Inc. , 
formed,  7-31:22 
Shop  talk  at  thirty.  Brown: 
Advertising-news  ration,  7-3:48 
AFL  censorship,  8-28:56 
Aaerican  press  viewed  by  London 
Times,  11-13:80 

Atkin,  Mrs.  Jerry,  “Editor  for  a 
Day,”  8-21:72 

Belk,  Henry,  on  infonwtion  giving, 

8-7:64 

Bowater  newsprint  adll,  10-16:88 
(heap  home  run,  7-24:56 
Christmas  Day  editions,  12-25:48 
Editorial  page,  7-31:52 
Free  publicity,  11-27:68 
Giving  of  editorial  information, 

8-14:72 

Junk  mail,  12-11:80,  12-18:68 
Juvenile  delinquents'  names,  10-23:72 
Labor  saving  devices,  10-9:72 
London  Tines  praise  of  U.  S.  press, 

11-6:64 

Men  in  mitoanbile  industry, 

(editorial),  8-14:72 
Newsprint  production,  9-25: 64 
Ckie-party  press,  10-2: 56 
Press  previews,  11-20; 80 
(’rioting  revolution,  10-30:72 
(hiblic  school  desegregation,  9-18:72 
Recruiting  J- school  graduates,  7-10:80 
Secrecy  in  govenaaent,  7-17:64 
Sheppard  trial  publicity,  12-4:68 
Tributes,  writing,  9-4:68 
Shreveport  (La.)  Journal  editor  adopts 
giest  plan,  11-6:28 
Shryock,  James  N. ,  nmed  ABC 
president,  7-3:48 
Signs  Delta  (hi; 

Advisers  Council  to  meet,  7-17:57 
Colunbus  meeting  set,  7-17:29 
Convention,  45th  annual,  11-13:13 
Brandenberg,  11-20: 11 
Speakers  naaied,  10-16:68 
First  site  of  N.Y.  Tiaes  marked, 

9-25: 12 

Memphis  chapter  approved,  7-31:8 
Penn  State  initiates,  11-13:56 
Petition  for  caimemorative  stamp, 

8-28:  36 

Report  blasts  secrecy  rule  in 
Congress,  8-14:43 

Stanton,  Frmik,  to  address,  11-6:42 
Sikes,  Allen  B.,  outl  ines  “booby 
traps”  in  media,  11-20:20 
Siler,  Tom,  heads  Football  Writers 
Assn.,  8-21:22 
Silurians,  awards,  11-6:57 
Slantis,  Paul,  heads  PPAP,  11-20:72 
Snink,  Vernon  F. ,  retiring,  9-11:55 
Snith,  Ayton  F. ,  hurt  in  car  crash, 
8-21:62 

Saith,  Ed,  retires  in  Jackson,  Mich., 
11-20:61 

Smith,  Harold,  buys  Idaho  daily,  10-2:49 


Snth,  Henry  Ladd,  heads  Vashington 
U.  school,  11-20:52 
Sadth,  Tony  S.,  editor  of  Kne  (Pa.) 

Republican,  10-23:64 
Socialiam,  rout  of  credited  to  press, 
Watson,  12-11:36 
Soothaai  Newspapers  notes  expanse 
clinb  tapering  off,  8-7:38 
South  Bend  (Ind. )  Tritxne: 

Aids  Kiwaiiais,  10-16:35 
Food  pages  in  one  section,  8-28:26 
Radio-TV  help  in  union  vote,  8-28:11 
Southern  Education  Reporting  Serrice, 
receises  fund,  7-31:10 
South  Haven  (Mich.)  Tribune  increases 
price,  7-24:36 

Sparknan,  Clifford  G.,  gives  up  post 
in  Typo  union,  11-20:9 
Spelling  Bee  (editorial),  8-28:30 
SIpilsMn,  Louis,  honored  in  Waynesboro, 
Va.,  12-25:36 

Spokane  (Wash.)  Spokesnan -Review: 

(^cer  operation  feature,  9-25:57 
Fire  prevention  systoa,  11-13:62 
Pension  prograai.  10-23: 45 
Sports: 

Cleveland  Plain  Dbaler  football 
splurge,  10-30:34 

Gaaching  clinic  at  Greensboro,  8-21:58 
Des  Moines  Register  football  slate, 

10-2:28 

Illinois  boxing  board  asks  for 
evidence,  11-6:8 
Loyd,  Faye,  football  coverage, 

10- 30:11,  11-6:55,  11-20:9; 
(editorial),  11-20:42 

Managerial  talent  for  ball  clubs, 
source  of,  Rosenthal,  12-18:42 
Montreal  Star  reveals  niiaier’s  foot 
injury,  8-14:64 

OSU-Mich.  gone  draws  500  press, 

11- 27:58 

Reporting  adjusted  for  TV,  Saits, 

8-21:22 

Rose-Bowl  treataent  given  OSD 
pictures,  (filings,  11-27:58 
Scherwitx,  Harold,  testixaxiial  dinner 
for,  9-25:55 

Slave,  Ed,  retires  in  Minneapolis, 

11- 27:12 

Springer,  Axel,  builds  (jenaan  news- 
p^ier  esgiire,  Hentschel,  11-13:66 
^ringfield  (0.)  Daily  News  and  Sun: 
Ends  “oolored"  listing,  12-11:76 
Jubilee  section,  8-21:63 
Springfield  (Mass. )  newspapers,  vast 
investments  back  pension  plan, 

12- 18:63 

Staab,  Qiarles  W. ,  views  on  price  in¬ 
crease,  7-31: 36 

Stadthagen,  Heinx  A.,  naaed  by 
Griswold-Eshleman,  12-4: 24 
StMg>s-(}onhaiaHWhithead  offers  holiday 
aiats,  7-17:16 

Stanton,  Frank,  to  address  SDX  con¬ 
vention  dinner,  11-6:  42 
Stark,  Louia,  CIO  honors  aeaiory, 
7-24:38 

Stenbuck,  Jack  M. ,  opens  ITl  office, 

12-11:30 

Stephenson,  Robert,  research  chief  on 
Phila.  Bulletin,  12-18:16 
Stowe,  Seyaxxir  F.,  to  direct  FTC 
inforaiation,  10-30:  18 


Strnia,  Robert  K.,  mmf  buy  L.A.  News 
stock,  10-23: 13 

Stretch,  Jane  A.,  naaed  editor  of 
Cnaden  Courier-Post,  11-13:74 
Strikes,  see  Labor 

Stringer,  Harry  R. ,  editor  of  A-Report, 

10-2:45 

Stuart,  William  H.,  honored  in 
Chicago,  10-9:36 

Suburban  shopping  offers  proaotion 
challenge,  Irvin,  12-18:44 
Sullena,  Frederick: 

Honored,  11-27:53 
Shifts  to  upper  case,  7-24:11 
Sullivai  (Ind.)  Dbaocrat,  100th  anniver¬ 
sary,  10-30:39 

Sulxberger,  Arthur  Hays,  receives 
Leadership  award,  11-13:38 
Sulxberger,  Cyrus  L.,  take  over  Tines 
coluaai,  10-30: 10 

Susner  slump  (editorial),  7-10:42 
Surveys  and  studies: 

American  Weekly  grocery  study,  12-11: 18 
AP  study  groups  analyse  1954  work, 

11- 6:9 

Bulk  awiling  kits  weeklies,  12-18:62 
Church  news,  11-13:50 
Circulation  trends,  7-24:7; 

(editorial),  7-24:32 
Ousades  appeal  to  distaff  side, 

9- 18:42 

DuPont  aupermart  shoppers  study, 

7- 17:22 

Evaluation  studies  key  to  markets, 

10- 9: 32 

Hardware  dealers  use  of  classified, 
10-30:24 

Home  ownership,  buying  study,  8-7: 18 
Illinois  (hnausmr  Analysis,  7-17:  16 
Illinois  markets*  study,  10-9:24 
Lubell  voter  survey  on  again,  9-15: 11 
Merchandising  of  ads  data,  AN  A, 

8- 7: 16 

Minnesota  Hoarnmaker  survey,  8-21:  26 
Motivation  studies  help,  10-23: 16 
New  York  World-Telegram  redesifgis 
pantry  survey,  12-4:28 
NRDGA  (hristams  business  survey, 

12- 4:22 

Personalities  put  above  issues  by 
papers,  10-16: 13 
PR’s  uses  analyxed,  10-16:26 
Public  cold  to  "Free  Press,"  Bentel, 
12-25: 12 

Rating  report  on  weeklies  in  progress, 

7- 24: 18 

Science  news  reactions  sou|^t,  11-20:75 
Special  ad  study  covers  domitoan  stores’ 
efforts,  8-14:24 

“Videotomi"  still  reading  newspapers, 
10-16:58;  (editorial),  10-23:38 
Svcnska  Dagfaladet  (ScocUu'lm), 
salutes  S.A.,  12-4:53 
Swift,  George,  joins  Mi£raw-Hill, 

8- 28:50 

Swope,  herbert  Bayaxd,  policy  consultant 
for  Roos«vel  t  Raceway,  10-30:59 
Siyder  (Tex.)  Ssily  News,  praised  for 
school  series,  11-6:44 
Syracuse  (N.Y. )  Herald-Journal: 

Helps  unwed  anthers,  (hvert,  9-18:11 
Team  awarded  prixe,  9-18:11 
Syracuse  (N.Y. )  I^st  Stmidard: 

Attack  on  polio  hind  wins  support, 

8-14: 13 


Syracuse  (N.Y.)  Post  Stmidard:  (cant’d.) 
Polio  fund  aid  acorea  paper’s 
"stacked  deck,  *  8-28: 13 
Syracuse  Press  Club,  7-10:80,  7-31:47, 

11-27:46 
Syndicates: 

Alley,  (hi,  of  the  Ryatta,  9-4:46 
APN  new  feature  for  younger  set, 
Collinga,  8-28:40 

Brome,  Dik,  amkes  real  ha-ha-oomics, 
Collings,  9-11:48 
Cannon,  Jiaaay,  replaces  Grantland 
Rice,  7-31:38 

(hntor,  Eddie,  replaces  Billy  Rose, 
Collings,  7-31:38 

Carlson,  Wally,  "worries"  over  his 
"Malarky,"  Brandenburg,  11-6:40 
Circus  tian  with  "Barker  Bill," 

(hllinga,  10-2:38 
Coleman,  John,  knows  "Meaning  of 
Aaerica, "  (hi lings,  11-20:48 
Conic  strip  offered  daily  in  color, 

11-6: 12 

Devendor f,  Rollie,  lovea  those  kids, 

(hi  lings,  12-11:60 
Directory,  7-31:  (Section  2) 

Flibbertys  spread  joy  in  household 
strips,  Collings,  8-21:50 
Gartkier,  Hy,  "champafgie"  mithor, 
(hllings,  10-16:62 

Greene,  Ward,  book  slated  for  movies 
and  strip,  (hllings,  12-25:42 
Hall,  (hrdon  L. ,  gives  subjects 
"royal"  treatmoit,  (hllings,  9-25:50 
Harman,  Fred,  "Red  Ryder"  creator  real 
cowpoke,  (hllings,  12-4:56 
Harvey,  Paul,  news  philosopher, 

(hllings,  11-27:54 
Higgins,  Marguerite,  on  Hisaia, 

12-4:56 

Knudaen,  Dbn,  offers  own  teen  panel, 

10- 30:  48 

Lmi|di  parade  adds  panelist,  cartoonist, 
(hllings,  9-4:46 

McClure  distributes  TV  key,  10-30: 50 
Many  write  in  ideas,  but  few  are 
chosen,  (hllings,  10-23:46 
Martin,  Boi,  amkes  real  ha-ha  cxxaics, 
(hllings,  9-11:48 

Newspapers  in  1999?  (hllings,  12-18:54 
No  puxxle  about  success  of  “Pruxxle,  " 
Collings,  7-24:38 

Pearson,  (has.  Dahl,  jabs  make  light 
of  news,  (hllings,  9-18:48 
Pegler,  Westbrook,  friends  credit 
with  ccxirage,  ability,  (hllings, 

11- 13:52 

Price,  Ruger,  what  price  “Droodles," 
Collings,  7-3:34 

Riddle,  Nat,  answer  to  feature  problem, 
Siamons,  11-13:53 

Siainamrk,  Lou,  life’s  s  song  without 
Libera<»,  (hllings,  7-17:50 
Shoeauker,  Vaughn,  works  in  relaxed 
manner,  10-9:59 

Saith,  Kate,  to  write  column,  9-25:50 
Vanderbilt,  Aay,  lady  of  etiquette, 
Collinga,  8-14:58 
Walker,  Morton,  amkes  real  ha-ha 
comics,  Collings,  9-11:48 
Willard,  Frmik,  honored  by  hone  toam, 
(hllings,  7-10:66 
Tampa  (Fla.)  Tinea: 

Flys  Old  Glory  galore!  7-17:40 


Tanf)a  (Fl«.)  Ti«Bs:  (cant’d.) 

Ruling  upset  by  TV  grmt,  9-11:  10 
Target  Day,  newspaper,  10-2: 15; 

(editorial),  10-2:30 
Taxes: 

Leased  equipnent  upkeep  deductible, 

11- 13:62 

1954  code  will  aid  purchase  of 
nwchines,  10-9: 52 

Taylor,  Benjamin  A.,  SO  circulation 
years,  10-23: 44 

Tele-News,  robot  speaks  news  flashes 
to  Swedes,  12-25:36 
Tel  etypesetting: 

High  speed  system,  new,  7-24: 9 
Signal  derice  when  tape  runs  out 
perfected,  7-10:58 
Testing  device  invented,  7-24:9 
Television: 

ABC  cameras  focus  on  all  college 
sports,  7-31:42 

A BC-TV  network  ad  caapaign,  9-11:18 
All  the  news  (editorial),  10-30:40 
Anti-press  doctrine,  R.  E.  Lee 
critical,  11-20:56 
Arrest  on,  violates  rifdits,  8-28:8 
British,  eyes  objective  news 
service,  11-6:48 

Cameraman  given  preference.  Col  lings, 

8-7:40 

CBS  alters  small-market  show  offer, 

12- 4:48 

CBS  editorializes  on  hearing 
coverage,  8-28: 10 

Clarksburg  (W.  Va.)  grant  will  stand, 

10-9:57  . 

Color,  cities  linked  for,  8-28:11 
Cbluimists  record  video  views, 

Erwin,  10-23: 11 

Creates  better  prospects  for  news¬ 
paper  ads,  8-21:23 
Does  TV  help  linage?  McIntyre, 

8-7:15 

FCC  ruling  (editorial),  10-2:38 
Fees  improve  logs,  10-2: 11 
Forest  Capital  Broadcasting  Co.  gets 
grant,  11-27:8 

Fort  Wayne  ruling  appealed,  11-13:70 
Hochstein,  Philip,  hits  press 
"surrender*’  to,  10-23: 10 
House  prods  to  curb  beer-wine  ads, 

8- 21:23 

Imes,  Birney,  Jr.,  wins  grant,  7-31:10 
"Inquiring  Editor"  featured  on, 

10-9:57 

"Interesting"  bees  hatch  on  show, 

7- 17:44 

Journalism  course  on,  8-21:42 
Judge  quoted  in  argument  for  court 
TV,  10-30:56 

Little  Rock  permit  granted,  11-13:70 
Logs  on  tape,  12-18:30 
"Masked  Man"  stunt  inspires  scoop, 
10-30:46 

McCarthy  and  (editorial),  8-14:38 
Movies  face  challenge  (editorial), 

9- 4: 36 

Pleads  case  for  covering  hearings, 

8- 7:11 

Presses  roll  as  IV  hits  radio, 

7-10:48 

Ratings  (editorial),  11-6:34 
Reno  dailies  drop  free  logs,  7-31:42 


Television:  (cant'd.) 

Retailers'  favoritian  felt,  10-23:16 
Service  hot  issue  in  city  election, 

9-11:  14 

Shopper  bid  favored  in  Canton,  11-27:8 
Sports  adjusted  for,  Smits,  8-21:22 
State-aided,  publisher  objects  to, 

11-27:63 

Steps  listed  for  sales  hike,  7-3:37 
Tampa  Tiams  ruling  upset  by  grant, 

9-11: 10 

Topeka  station  improved,  10-9:57 
Training  of  newspaperboy  shomi, 

11-20:56;  Irvin,  11-20:58 
UHF  relief  pictured  in  “Pay-See,  " 

9- 18:42 

Uses  papers  (editorial),  9-18:38 
Valley  group  granted  permit,  7-17:44 
"Videotown"  still  reading  newspapers, 

10- 16:58 

Want  ads  on  -  "glanurous  fallacy," 
Lionel,  11-6:38 

Wheel's  spin  gives  answer  to  claims, 

10-30:46 

Wichita  Eagle  bid  turned  down, 

8-21:64 

WSB’s  new  center  to  reflect  Old 
South,  7-24:36 

Television  Bureau  of  Advertising: 
(editorial),  8-21:38 
Plan  drafted,  8-14:16 
Tenses,  sequence  of,  Copperud,  8-7:  12 
Teme,  Joseph  J.,  noned  by  Kaiser 
Steel,  12-11:30 

Terryville  (Cxmn. )  Eagle,  new  weekly, 
7-17:51 

Tessier,  George,  retires  froa  HT  ad 
staff,  7-10:15 

Thayer,  Frmik,  cites  roadblocks  to 
circulation  growth,  Brandenburg, 
7-17:43 

Theater  critics,  powerful,  not  cruel  - 
Qiapman,  &tx>ks,  10-9:63 
Thivierge,  Marc  E. ,  heads  Parliamentary 
Press  Gallery,  11-27:59 
Thonpson,  Bruce  E. ,  naaed  by  Qillen  Co,, 

11- 20:32 

Thomson,  Virgil,  gives  up  critic  job, 
7-31:45 

Thornburgh,  Richard  A.,  promoted  by 
Phila.  Inquirer,  10-23:9 
Tiltman,  Hesaell,  heads  Tokyo  club, 
7-17:42 

Tinkham,  Richard  P. ,  value  of  press- 
bar  parley  told,  Brandenburg,  12-18: 10 
Tonawanda  (N.  Y. )  News,  name 
popularized,  11-13:75 
Topeka  School  Board,  adopts  open 
meeting  code,  12-11:  12 
Topeka  State  Journal,  housing  crusade 
cited,  12-25: 14 

Toraito  Daily  Star,  hurricane  record, 

10-30: 54 

Toronto  Globe  &  Mail: 

Not  for  sale,  12-18:61 
Special  section,  10-30: 64 
Toronto  Telegrma,  entertainnmnt 
section  expanded,  11-27:59 
Tower,  Whitney,  to  write  tennis  for 
Sports  Illustrated,  8-14:40 
Tracht,  Edward  P. ,  promoted  by 
Fairchild,  8-14:51 

Training,  photogs  (editorial),  11-27:36 


Travel  aarket  hailed  as  challenging 
frontier,  7-31: 15 

Trevitt,  James  W. ,  buys  Vestal  (N.  Y. ) 
News,  10-2:49 

Trucks,  Washington  Star  wins  fleet 
contest,  11-13:60 
Tniman,  Harry  S.: 

Bucks  GOP  press,  10-16:54 

Fair  or  foul  (editorial),  11-13:42 

Kind  words  don’t  soften  up,  Stadler, 

11- 6: 13 

Tucson  (Ariz.)  Daily  Citizen,  trains 
students  on-the-beat,  8-7:44 
TUgman,  William  M.,  buys  Port 
Uipqua  Courier,  12-25:23 
Tulare  (Olif. )  Advance-Register,  gets 
proof  its  anst  iaqrartant  medium, 
8-28:7 

Tulsa  (Okla. )  World  and  Tribune,  real 
estate  section,  12-4:20 
Turnbull,  Andrew  B. ,  publisher  in 
Green  Bay,  9-18: 14 
Type: 

ATF  adds  new  faces,  8-14:54 
Photo-ccaqmsing  display,  new,  7-10:64 
Spartan  Bold,  8-14:50 
Typographical  errors  mar  report  on 
D.  C.  dailies,  7-24: 10 
Ikiger,  Leonard  A.,  AP  staffer  honored, 

10-23: 42 

Unions,  see  Labor 
Uiited  Nations: 

Al-Misri  case  censure  asked  in  plea, 

12- 11:9 

Beer,  Max,  heads  Correspondents 
Association,  10-2:48 
Bokhari,  Ahaied  S. ,  heads  info 
departsent,  10-2:48 
Oiba  accepts  coapact  on  correction, 

11- 27:39 

Reporter’s  zone  restricted,  10-16:8 
Soviet  bloc  joins  in  info  declaration, 

12- 11:9 
United  Press: 

Asia  link  added,  7-10:65 
Augusta,  Me.,  bureau  opened,  10-23:34 
^stralian  service  begins,  12-11:38 
Bartholomew,  Frank  H.,  to  Indochina, 
7-10:8 

Connecticut  editors  form  group, 

7- 10^14 

Local  picture  staff  is  new  service, 

8- 7:10 

Upheld  in  "biased  reporter"  firing, 
7-10:9 

Veimont  has  first  wire  service 
buremi,  8-21:65,  8-28:40 
United  States  Infonaation  Agency, 
liaison  office  awintained,  10-16:32 
Vaccaro,  Ernest  B. ,  to  midwest  for  AP, 

12-11: 14 

Vncouver  (B.C.)  News-Herald: 

Hale  and  hearty  at  21,  McDevitt, 

12-18:61 

Name  simplified,  10-9:32 
Vancouver  (B.C)  Province,  libel  suit 
against,  7-17:30 
Vancouver  (B.C.)  Sun: 

Backs  fans  for  gaaw  site,  12-25:23 
Net  profit  dips,  12-11:13 
Vender  Zee,  Abram,  linage  leader, 
7-17:15 

Van  Deventer,  Fred,  on  Trentonian 
staff,  11-27:39 


Vendinit  nachinea  spread  as  new  sales 
outlets,  Brndenburf;,  9-18:7 
Victoria  (Tex.)  Advocate,  in  A.  M. 
field,  10-16:11 

Vincennes  (Ind.)  Sun-Coawwrcial, 
replica  of  first  News  shop 
dedicated,  8-7:59 

Volx,  Edward  J.,  retiring  as  president 
of  Engravers,  7*31: 10 
Von  Wiegmd,  Karl  H.,  active  at  80, 

9-11: 13 

Voorhees,  Melvin  V.,  Anay  aids  case 
against,  11-13:71 
Wafgier,  I.  C.,  retires,  8-14:54 
Mainer,  Saaaiel,  ruled  against  on 
birth  record,  Morrison,  7*24: 28 
Wakefield  (Mass.)  Itea,  laakes  local 
news  pay  off,  7*17:57 
Wallace,  Tea,  cnisade  for  Korean  press 
sou^t,  11-20:52 

Walla  Walla  (Wash.)  Ihiian-Balletin, 
36-page  issue,  10-2:11 
Wall  Street  Journal,  college  required 
reading,  10-30:44 
WaMiington  Post  aid  Tines  Herald: 
ft'oid  Survey,  10-16: 18 
Deal  with  CBS,  10-16:58 
Hold  T-H  linage,  readers,  Butler, 

7-17:7 

Legion  convention  gets  color 
treabaent,  9-11:10 
May  buy  W  TOP,  9-18:42 
Reader  reactions  to  larger,  11-20: 13 
Red  diina  aeries,  10-23:48 
Waste  core  Viile  candles  aid  scholars, 
12-25: 12 

Waterville  (Me.)  Morning  Sentinel, 
price  increased,  11-20: 10 
Wbttles,  George  Hewitt,  elected  to 
Linotype  board,  11-6: 14 
Weather,  fuller  data  available,  11-13:32 
Webb,  Arthur,  retires,  10-2: 12 
Whber,  Roy,  joins  Anarican  Weekly, 
11-6:20 

Weekly  press,  service  potential  un- 
liaited,  Harrington,  7-10:68 
Weier,  Henaan  J.,  with  Flint  Ink, 
11-13:66 


Weinrich,  Willian,  proanted  in 
Worcester,  10-9:49 
Weintraub,  Willian  H. ,  chainaan  of 
boaid,  11-27:19 

Weiss,  E.  B.,  leaves  Grey,  10-23:16 
Welch,  Jiai,  to  receive  Young  ^erican 
Medal  for  Service,  11-6: 58 
Whllsboro  (Pa.)  Agitator,  centennial 
issue,  10-23:52 

Weiner,  Irwin,  naned  by  Intaglio 
Service  Coip. ,  11-13:64 
West,  Lym,  proanted  in  Detroit, 

10-9:42 

Westchester  (N.Y. )  Forecast,  new 
weekly  planted,  9-18:12 
Western  Union: 

Press  wire  rate  rise  asked,  8-7: 59 
Rate  unchanged,  7-17:10 
Wii  te,  David  M. ,  heads  Research 
Council,  10-2:47 

Whittaker,  C.  W. ,  linage  leader, 

8-21: 23 

Wichita  (Kan.)  Beacon,  sale  reports 
qualified,  11-6:9 
Wicklein,  John,  with  CQ,  8-14:60 
Wiener  Kurier  (Viema),  becones  weekly, 
Cytua,  11-27:47 
Wiggins,  J.  R.: 

Delivers  Lovejoy  Meanrial  Lecture, 

11-13:56 

Warns  of  secrecy  risks,  10-23: 45 
Williaais,  Cranston,  better  distribu¬ 
tion  outside  the  anils,  11-6: 11 
Wi Ilians,  Douglas,  in  St.  Louis, 

8-7:59 

Will  inns,  Jean  Gannett,  rales  news¬ 
paper  eaqii  re,  9-11:11 
Wi  Ilians,  Sara  L.,  back  “hone"  at 
Missouri  U.,  8-28:41 
Willis,  Pnil  S. ,  credits  editors,  ads 
with  food  sales,  10-9: 12 
Wilson,  Charles  E. ,  "bird  dog" 
remark,  10-16:80 
Winchel  1 ,  Wal  ter: 

Senators  pass  defy  on  confidence, 

9-11;  14 

Victor  in  libel  action,  12-25:14 


Wire  sources,  eaargency  forces  to 
microwave,  8-21:42 

Wisconsin  Dairy  Food  Festival,  10-30:64 
Witnan,  Arthur,  gives  aims  of  NPPA, 
Collings,  7-3:35 
Witt,  B.  B.,  sella  Cameron  Newa- 
Observer,  12-4:62 
Wolters,  Larry,  radio-lV  critic, 
hits  25-yaar  nark,  9-11:62 
Woltannn,  Frederick,  denies  he  wrote 
McC  series  against  hia  will,  7-24:10 
Women’  a  page,  what  woaon  want  to  read, 

11- 27:45 

Wood  Newspaper  Machinery  Coip., 
report,  10-9:52 

Woodward,  Stanley,  sports  editor  in 
Newark,  10-9:62 
Woonsocket  (R.I.)  Call: 

"Operation  Jobs"  &nd  drive  led  by, 
8-7:58 

Proaiotes  "operation  jobs,’’  7-17:55 
Worcester  (Mass. )  Telegraai-Gaxette, 
prowotions,  11-20:20 
World  Congress  of  Press  Associations, 
First,  12-4:30 

Worthington  (Minn.)  Daily  Globe, 
wages  war  on  censors,  10-23:45 
Wright,  Hamilton,  arins  Veneaiela  PR 
contract,  9-11:24 
Yakima  (Wash.)  Sunday  Herald, 

iiiniiture  store  40-page  ad,  11-6:16 
Yates,  George,  honored  by  Des  Moines 
staff,  11-20:72 

Yingling,  Harold  C,,  editor-cartoonist, 
8-14:40 

Yonkers  (N.Y.)  Herald  Statesman, 
stoned  by  nifditriders,  11-27:59 
Yost,  Harold  H.,  linage  leader,  8-28:15 
Young,  George  B.,  naned  by  Field 
Enterprises,  11-13:40 
Ypsilanti  (Mich.)  Daily  Press,  50th 
amiversary,  11-13:56 
Zima,  William  J.,  inatractor  at  Iowa 
Univ.,  10-9:44 

Ziti,  Mirtin,  heads  Chicago  ad  agency, 

12- 4: 18 


